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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When I Type the website address, The browser sends a request to the web server hosting that set and then sends back. The main page is built with Wix and opens in a few seconds both on desktop and mobile. Friendly and intuitive the website. A good user experience of navigation and clear functionality. Images are sharp and load quickly, although navigation can seem a little slow with more media assets due to the mobile layout being a little less responsive. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has a few sub-pages: Home, The Spa, Treatments, Contact, but it will have different sections or views that appear to the pages. more. Navigation in an SPA is typically handled through dynamic content updates and potentially a menu or navigation bar with links to different sections. is clear, using a fixed top menu and simple labelling. This makes it easy to find information that a prospective client will need.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There is not online or embedded booking capability. Users are required to call or email to book appointments, which causes friction when compared to the one-click online booking capability most sites have. This information makes it possible to develop a working system which keep both customers and client in mind. , usage data of how many customers are using the booking system and visual upgrades to the website. These results will decrease workload and increase connectivity with customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A booking widget/form could be integrated to reduce user action (e.g. Wix Bookings Offers a user-friendly interface for creating and managing appointments and services, and it can be easily integrated into a Wix website). Also, anchor links to site sections (e.g. treatments, contact) should be added to minimise clicks and improve user flow. allow users to jump directly to specific sections of a webpage, reducing scrolling and improving the user flow.
 
 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Visuals are clean and straightforward but quite basic, making the content clear and easy to follow. A few stock‑style images with very little text. On desktop, the display is ok while the desktop version of the display functions adequately when viewed on a computer screen, the website or content looks acceptable and functions reasonably well.  But the mobile version feels very cramped, not fully responsive, Image quality and layout responsiveness could be improved like flexible grids and media queries.
  

	[bookmark: _Int_O39UDPdv]Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Imagery is limited and not high resolution. However, visually impaired users obviously have difficulties viewing images, and may therefore miss certain key aspects of information on a web page There is no video content. The colour palette is neutral, calming, but lacking in engaging elements. Consider higher‑quality images/videos, a hero banner, or slides. For a sighted user, colour, pictures, animation and images may assist them with their understanding and navigation of the Web and can enhance the Web experience. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site does not have an online chat tool, but one should be considered. A simple chat pop-up or messenger widget would allow quicker responses to enquiries and improve engagement. This would make the website more helpful and easier to use. It could also help keep people on the site The longer and make them more likely to come back. A chat tool shows that the business cares about good customer service and wants and want to support visitors


	Question 2d – How effective are the social media links on the website?


	Answer: Social media icons for Facebook and Twitter are included in the footer. However, the links provided appear to be generic/embeds they just show a label like (e.g. “Image: w‑Facebook”) instead of linking to real content. This should be changed to live feed pop‑ups or consider adding LinkedIn/Instagram links. And you might want to think about adding other social media platforms to reach a broader and more diverse audience.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services are listed under “Treatments” but do not provide any descriptions, prices, or help other details that a client might expect. This can be confusing for clients who want to understand what each treatment offers. To improve the page, each service should have a clear title clearer service page header, adding this information will make it easier for clients to know what to expect and help them make better choices. descriptions, and more information is required.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The site does not feature any reviews. On third‑party listings, there are many glowing 5★ reviews on other platforms. these should be leveraged by adding a testimonials section to the site.  To build trust with new visitors and highlight customer satisfaction, it would be a good idea to create a degree section on the site. This section can display some of the best third-party reviews, helping to show the quality of the business and improve credibility.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Presentation of the spa as a professional business is established by its clean design and being in Harborne Village. However, lack of missing important things like visual branding, and suggest a level of quality and professionalism. Also service details and customer reviews. They make it hard this issue to trust the business.  And customer testimonials all damage trust and credibility. If these things were shown better display would allow me to recommend the business. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not listed at all. This may be to drive direct enquiries, but in my experience, providing at least estimated prices or starting rates is a good way to signal transparency pricing can also reflect professionalism and confidence in the value of services and allow a client to feel more comfortable and build initial trust.
Clients often feel more comfortable when they have general sense of cost upfront, as it helps them if the service is within their budget without the pressure.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.. “Eden Spa Harborne” 


	
	2. “Harborne beauty salon”

	
	3. “spa treatments Birmingham” 


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: A cursory search in Google shows the site is hidden behind directory listings. There is no listing within the first 10 search results, which indicates a high need for SEO optimisation (keywords, meta tags, local citations). This lack of visibility can significantly impact website traffic, A most users rarely go beyond the first page of search results. Updating page titles and descriptions and optimising image, encouraging client reviews on google and other platforms can enhance the site’s authority and local relevance.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Yes. In the UK in the 2020s, a website is almost essential to any modern business and acts as a digital storefront It is a primary tool to serve as first impression and information hub, for booking, to show brand identity, and a place for contact and other interaction. Offering customers easy access to information like pricing, services and reviews. For a service like a spa, booking online, virtual consultations, and social media integration boost engagement.  a strong website design will build business credibility and trust from clients and retain clients, without a web presence, businesses risk being overlooked by digital while lacking one risks losing visibility with online focused consumers who rely heavily on online searches and reviews when making decisions. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Add structured service pages with description and pricing, along with an embedded booking form.  These pages should clearly outline each service being offered, everything client needs information, pricing and booking to help reduce confusion and make the experience smoother and more likely to convert interest into action. Would build credibility and trust, while integrating a chat support tool would enable real time assistance improving and user satisfaction, this centralises client interaction, helps clarify offerings, and removes friction by reducing the number of actions users are required to take. It would also benefit from some enhancements to the visual brand and presentation, as well as customer testimonials and a chat tool to increase user friendliness and professionalism. But also boost its perceived professionalism and trustworthiness.
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