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	Student Number
	
	Student Name
	

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer:
The site loads rather fast on desktops as well as on mobile devices and there is a very little delay. Important information like menus and pictures are loaded immediately and users do not have to wait to start navigation. Nevertheless, the pages containing high-resolution images can be a bit slower in accordance with the internet speed. Altogether, loading performance is effective and appropriate to keep the attention of users and decrease the bounce rates


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has a number of sub-pages, such as course details, booking options and contact information. The top menu bar is well defined and this makes navigation very easy as users can easily find the relevant sections. Dropdown menus are easier to use, but new users might require some time to orient themselves with the layout. Overall, navigation is logical and user-friendly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customers will be able to make a reservation on the site. The booking system has been incorporated in the course pages and one can book dates and finalize reservations online. This increases the convenience and helps in a smooth customer experience between product search and purchase without the need to use third-party services.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The usability may be enhanced by making navigation easier, and providing more prominent call-to-action buttons. Also, downsizing of images can enhance the speed of loading on low-speed connections. The search bar would also assist users to find certain courses or information fast, maximizing the efficiency.


	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has an attractive and professional design with a clean layout. The design is responsive on mobile devices, and even scales down to smaller screen sizes, though a few of the elements look a little squashed. On the whole, the two versions are enjoyable to watch.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The site has successfully employed quality images of cooking and food to interest users. The lovely colours are inviting and professional. The weak utilization of video content however can result in a less engaging activity as compared to competitors who have interactive media.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
It seems that the site lacks an online chat. This can curtail the direct customer service, whereby users will have to contact by e-mail or phone hence slowing down the response time and making it less convenient.


	Question 2d – How effective are the social media links on the website?


	Answer: 
There are social media links, which aid in expanding customer interactions out of the site. They enable users to go through more content and reviews which increases trust. Their visibility, though, could be enhanced to make access easier.


	
Section 3 – Perceived Value


	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Different services are well represented in special course pages that have a detailed description. The courses have objectives, time and content that allow the customers to know what to expect during booking
.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
To create trust and credibility, customer reviews are shown. Although they look good, the number of updates is ambiguous, and it can influence the perceived reliability.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is portrayed as high-end with high-quality pictures, descriptions, and structured course information. It can be suggested by customers because of its transparent services, entertaining content, and easy-to-use reservation platform.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The courses are usually shown with the prices and this enables transparency. The charge seems to be in line with the quality offered, which is a professional and specialised service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes UK

	
	2. Cooking courses London

	
	3. Culinary training UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The site can be listed in the top ten results of specific or location searches, but more generalized terms can be more competitive.


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very useful in the contemporary UK business because they offer a focal point of information, branding and transacting. They increase the credibility and enable the business to access more people. Although social media are on the rise, websites have more control over content, functionality and customer experience and are thus important in professional operations.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Among the recommendations is to add an online live chat feature. This would enhance customer service since they would get a real-time response to queries, which would enhance user experience and the probability of bookings. Quick communication has the potential to enhance customer satisfaction and competitive advantage hugely.
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