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Manchester City FC plans for global brand domination

Activity one

In 2008, Manchester City FC were bought by Abu Dhabi billionaire Sheikh Mansour when the club was in an unstable state and were close to collapsing. However, from the beginning it became clear to everyone that with Sheikh Mansour as the club’s owner they would become one of the wealthiest clubs in the world and with Sheikh’s wealth and vision it would buy the club the success its passionate fans had been waiting for (Critchlow, 2014)
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Activity two

“English clubs in general enjoy the advantage of a very strong local market.” (Runciman, 2008)
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