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This Sustainable Hospitality & Tourism Management essay looks at how Premier Inn uses ideas from the circular economy in its CSR strategy. The circle economy naturally fits with CSR goals because it encourages people to act in an honest way. The CSR strategy of any business protects society and the world around them. Premier Inn's follow to ethical sourcing, reaching carbon neutrality, and reducing waste are all part of its CSR policy which is carefully looked at. This will show more about Premier Inn's efforts to be more environmentally friendly and how much circular economy ideas are used in those efforts. Also, this essay will show in general trends and show how companies in the industry are using circular economy ideas to make the future more environmentally friendly.
Circular Economy 
The circular economy's main goal is to make things last longer by sharing, renting, reusing, fixing, and recycling them (Modak, 2021). Moving away from the usual take-make-consume-throw-away cycle is meant to reduce trash by recycling and reusing things. Reusing or recycling things stops natural resources from running out, protects the surroundings, and keeps other things from going away. Also, a circular economy could greatly lower yearly greenhouse gas emissions by tackling both waste management and industrial activities at the same time. One strong reason to support the circular economy is that it will help to become less reliant on natural resources (Barreiro-Gen and Lozano, 2020). Recycling is an important way to meet the growing demand for raw materials caused by population growth around the world. This will help reduce supply risks like price changes and reliance on imports. Moving to a circular economy has many benefits, such as protecting the earth and making the economy more productive (Weber and Wasieleski, 2018). The implementation of this plan makes it easier to compete, encourages the creation of new ideas, and creates jobs. About 700,000 jobs are expected to be created in the European Union by 2030. 
How Circular Economy Fit Into CSR 
The circular economy supports long-lasting methods that protect the earth by directly addressing environmental issues. Companies can help protect nature and ecosystems by focusing on using resources best and relying less on limited ones. Things that help take better care of the world are recycling, making things last longer, and buying things in a good way. This helps reach corporate social responsibility objectives such as taking care of the earth, fighting climate change, and encouraging businesses to use methods that are good for the environment.
Stopping unnecessary spending is what the circular economy is all about. Product makers can cut down on trash by creating durable, fixable, and recyclable goods (Knapp, 2021). One can keep things from going to trash and reduce the damage that throwing things away does to the earth by reusing and recycling. The goal of corporate social responsibility is to make businesses less harmful to the environment and promote long-term production and use. 
Using methods from the circular economy greatly impacts society and is good for everyone. Projects that fix things, recycle them, or fix them up can create jobs, help local businesses, and help people meet new people (Karanovic et al., 2021). Also, commitments to corporate social responsibility are in line with the ideas behind the circular economy, which shows the need for fair job standards and inclusion. Integrating social factors into business activities leads to benefits for workers, nearby towns, and society as a whole.
The ideas behind the circular economy can be directly used to run supply networks in a humane way. The goals of corporate social responsibility, which are related to honestly doing business, are in line with a focus on making products and honestly providing services, keeping supply chains open, and using responsible sources (Knapp, 2021). Businesses that follow the ideas of the circular economy make sure that their supply lines use methods that are both good for the environment and good for business. These include moral standards, being socially responsible when getting raw materials and fair ways of working. 
Premier INN CSR Policy Review and Evaluation
[bookmark: _Hlk157202654]Business responsibility is important to Premier Inn, which is part of the Whitbread family (Liu et al., 2021). The company does this by looking at how its actions affect people, places and things all over the world at large. The company knows it needs to care for people and the world through its corporate social responsibility plan. It wants to help protect human rights and harm the earth as little as possible all the way through its supply chain. Premier Inn has set goals that no one else in the business can match when it comes to protecting the environment. The science-based targets project backs up the promise to reach net zero emissions for scopes 1, 2, and 3 by 2050. All hotels will be cut off from the main gas supply by 2040. This is another sign of commitment to doing things that are good for the earth. 
The promise to give extra food to communities is an example of a comprehensive plan for sustainability that fits with the goal of cutting food waste by half by 2030 (Liu and Ramakrishna, 2020). The company's support for Great Ormond Street Hospital's changing efforts also shows how committed it is to making a positive difference in people's lives and communities. The fact that the hotel can hire people, especially people who live close, is a socially-progressive feature. Adopting an ethical way of doing business means learning about and respecting the human rights of people who are involved at every step of the value chain. 
Premier inn is committed to reducing the amount of water each guest uses by 20% by 2030 as part of attempts to save water (MacLean, 2018). This goal shows that the company cares about fair resource management and fits in with efforts around the world to deal with water shortages. The 24% drop in sugar content across all brands has a good effect on health campaigns (Corvellec et al., 2022). These numbers show that people are becoming more aware of how the food they eat affects general health. 
Premier Inn's CSR plan shows that they are dedicated to using reliable ways to understand and control their effects on society and the environment. The main focus is on accurate reporting and measurement, especially regarding measurable signs like the 52.5% drop in Scope 1 and 2 carbon intensity and the 99% removal of operational waste from landfills (Modak, 2021). They make their environmental goals more credible and precise by choosing to get a certification of their net zero aim through the science-based targets initiative. By following well-known standards and working with outside auditors, Premier Inn makes its environmental efforts more open and accountable. 
Premier Inn's corporate social responsibility policy strikes a good mix between big goals and realistic, doable ones. By 2050, they want to get rid of all greenhouse gas emissions from their direct activities, their indirect energy consumption, and their whole value chain (Corvellec et al., 2022). This is a good long-term goal that fits with international climate goals. The Science Based Targets projects have also confirmed and proved it. Hotel rooms will not have to rely on the main gas supply after 2040, and they will be able to connect to renewable energy sources instead (Närvänen et al., 2019). Achievable goals encourage people to take action to protect the earth and leave as little of an impact as possible on it. 20% less water will be used per guest by 2030, and 50% less food will be thrown away (Liu and Ramakrishna, 2020).
Premier Inn, a well-known hotel company in the UK has a big chance to set new standards for the hospitality industry by being the first to adopt eco-friendly practices. The company's core values are helping people, protecting the environment, and giving back to the areas it works with (Mooney and Baum, 2019). To do this, the company plans to set much higher goals than those of other service providers in the same field. Premier Inn has set an example for other businesses in the same field to follow, which could encourage more people to act in environmentally friendly ways. The hotel business can look to the company as a leader in its efforts to reduce water use, pollution, and waste because of its size and power (Ruël and Lombarts, 2020). Premier Inn could show other businesses how to do it by using its power in the industry to switch to methods that are better for the environment.
Innovative ideas are used in Premier Inn's corporate social responsibility policy. An example that stands out is the company's promise to power its new buildings only with renewable energy instead of using regular petrol sources. This technique shows that people are ready to try and use unusual ways to lower carbon emissions. The company is committed to new ideas by putting learning from the planning and management of the Swindon Town Centre hotel at the top of its list of priorities (Shaw et al., 2016). By researching retrofitting options to reduce emissions and embracing new technology, Premier Inn shows that it is proactive and forward-thinking. 
Premier Inn's CSR plan is strong because it uses reliable ways to track and report its progress, sets practical and challenging goals, makes good use of its position in the industry, and uses new ideas to reduce its environmental impact. The group positively affects the hotel business because it is dedicated to being open and honest, has clear goals, and is always learning more. Premier Inn can take even more steps towards a more responsible and long-lasting future by improving communication, involving stakeholders, and looking at things from a global viewpoint.
Industry Examples of Companies Embodying The Circular Economy 
Marriott: Sustainability is very important to Marriott, and the company has shown its support for the circular economy to lessen its environmental damage. Their goal is to cut their total environmental impact by 15 to 50% by 2025. By using cutting-edge technologies, Marriott hopes to cut down on water use by 15%, carbon use by 30%, trash in trash dumps by 45%, and food waste by 50% (Wagner, 2020). The goal is to get at least 30% of the energy to come from renewable sources. Marriott's main goal is to reach net-zero emissions by at least 2050. 
Accor:  With the goal of making its hotels shining examples of the circular economy, Accor tries to incorporate sustainability into every part of its business from the initial planning stages to the final implementation. The business wants to be carbon-neutral by 2050 (Weber and Wasieleski, 2018). They plan to do this by working together with hotel owners and making the best use of natural resources while minimising the damage to the environment. Accor makes operations more cost-effective and efficient by designing hotels with the environment in mind and giving useful ways to handle trash, energy, and water. 
IHG: IHG a global company with operations all over the world, is dedicated to its mission of True Hospitality for Good and uses circular economy principles in all of its daily activities. IHG's Journey to Tomorrow 2030 strategy shows its unwavering commitment to running an honest business (Knapp, 2021). They put the health and happiness of their guests and employees first, work hard to build strong relationships with hotel owners, stress the importance of protecting the environment, and help make their communities better. By aligning its activities with the UN Sustainable Development Goals, the company tries to solve social problems and lessen the effects of climate change.  
Businesses that include sustainable development ideas in their CSR policies have made Sustainable Hospitality & Tourism Management better by pushing people to act in ways that are good for people and the environment. These businesses are doing the right thing, protecting resources and reducing waste, all of which are good for people and the environment. The essay CSR policies show a dedication to clear objectives, openness, and progress. Industry leaders have come up with new ways to prove that a revolving economy is the way to go. The hotel and tourism business are working to become more resilient and environmentally conscious which looks like it will be a good future.
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