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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When you access the link, it works smoothly and without any any kind of lag, due to these customers can navigate through the website without facing any difficulties. Increased sales favourable evaluations are the results of this effective performance, which also improves customer happiness and promotes return visits.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Costumers may use the website more efficiently by searching for what they're looking for thanks to its subpages. Contact us, Home, Gallery, Services, and FAQs are just a few of the clearly labelled sections that guide users to the information they need. Additionally, the intuitive design ensures that even those unfamiliar with technology can navigate the site with ease.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: You must contact them by phone to make a booking online; otherwise, you will not be able to-do so through the website This is a necessary step to ensure that your booking is properly processed and confirmed. It is advisable to have your details ready when you call, including the dates you wish to book and any specific requirements you might have. This will help expedite the process and ensure a smooth booking experience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  One improvement the company may make to the website is to include a booking area, which would allow customers to make bookings online in addition to over the phone. This feature could enhance user experience by providing greater convenience and accessibility. Furthermore, it may also lead to an increase in bookings, as customers often prefer the ease of online transactions.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website sims similar because the first thing that appears when you access it on your computer is the [call us] and [request a quote] sections. It also appears the same when you access it from your phone as when you access it from a computer. This consistency in design is crucial for user experience, ensuring that visitors can navigate easily regardless of the devise they are using Furthermore, the accessibility of the contact options encourages potential customers to engage more readily with the services offered.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses a dark colour scheme and has a few pictures of how they wrap cars to show customers what they can do and how cars will look once they've finished. This can serve as a process report on what they do. By displaying images of their work, the website not only illustrates the potential outcome for costumers but also builds trust by showing their skills and expertise in the car wrapping industry. This visual evidence can help clients envision the transformation their vehicle will have. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website used an online chat tool that you can use by clicking on the messenger icon in the right-hand corner. This will take you to their messenger, where you can ask them anything you want, and they will answer. You will often receive prompt replies, making it a convenient way to get support or information quickly. Additionally, the chat tool may provide helpful resources and links based on your queries, ensuring you have access to everything you need.


	Question 2d – How effective are the social media links on the website?


	Answer:  Social media works very well because you can learn a lot more about them and find a lot of feedback from previous customers on sites like Facebook and Instagram. This interaction allows potential customers to gauge the quality of products of services before making decision. Additionally, businesses can engage directly with thier audience, fostering a sense of community and of course trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Customers may easily navigate the company’s websites, and the services are made clear. The customers can see all the details of the services they can also provide you with their contact information. This allows for seamless communication and ensures that any enquiries can be addressed promptly. Additionally, the friendly layout helps customers to find the information they need without any hassle, enhancing their overall experience.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Even though they don’t have any reviews on their website, they do have reviews on their social media pages, including Facebook and Instagram where they are recent and allow the website company to upload even more images and videos. This gives potential customers a better insight into their products and services, helping to build trust. Additionally, the captivating visual material may attract in more viewers and promote dedication which could result in beneficial referrals from friends and family.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: By displaying pictures of their work providing description of their materials and products the company demonstrates the exceptional quality of their work. This approach not only demonstrates how well their work is but also builds confidence with new customers who value honesty. It also makes it possible for the audience to feel connected to the brand which promotes loyalty and a sense of community. By this approach may make customers recommend the company with other people such as friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not showing on the website only if the costumers are talking to them in privately because their price range it depends on the cars and what the customer want to do at their car. This personalised approach allows them to tailor the pricing based on individual preferences ensuring customers receive offers that align with their specific need and desires. Consequently, potential customers might need to engage in direct communication to fully understand the options available to them.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Suited

	
	2. Cars 

	
	3. Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The first ten websites that come up when I type those three words into Google are their Facebook page rather than official website. This trend highlights the growing influence of social media on brand visibility, often overshadowing traditional websites. As users increasingly turn to platforms like Fcebook for information and updates, businesses must adapt their online strategies to ensure they remain accessible and relevant.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Since lots of people today choose to customise their cars in many ways, I believe the website is still relevant to the modern Uk business. However, it can serve as a platform for enthusiasts to share their modifications and connect with others who share similar interests, fostering a vibrant community. This engagement can also lead to potential sales opportunities for businesses catering to car customisation.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I will make to the company is that they can include a section where customers may share their experiences and opinions. They should also include a price list however the range will depend on the service. This will not only enhance transparency but also foster a sense of community among customers. Additionally providing detailed descriptions of each service offered could further improve customer satisfaction and inform their choices.
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