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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads at a moderate speed around 1.5 - 2.5 seconds depending on what type of device is used, usually around 3 – 5 seconds on slower devices, however it is possible to optimize performance by reducing image size and enhance overall speed and satisfaction especially for mobile users  that might have slower internet connection


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a moderate number of sub-pages however it does not make the ability to navigate the website complicated making the navigation straightforward and user-friendly. Customers can navigate it through a clear top menu, a wide book now button and by scrolling through the homepage, most access is available in a just a few clicks such as services available, pricing, timetables without making confusion or unnecessary complexity for customers


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Costumer can make booking via the website through an integrated booking system, allowing customers to choose selected classes available times, confirm reservations quickly and efficiently, without the need to depend on phone calls or emails. This function improves the overall experience for customer by engaging with the customer interaction with the website increasing the chances of a booking to be made 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could add an in-search function, add live chat feature, allowing customer to interact in real-time communication helping to answer any query or question immediately, improving the overall experience for visitors 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean calm and appealing design that aligns and reflects the nature of the yoga and wellbeing, it uses simple layout making the navigation of the site simple and pleasant for users, on mobile devices the design remains consistent even though some elements may appear more compact due to smaller size of screens. Overall, the quality of the website both for desktop and mobile maintains a professional and attractive appearance 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website presents high quality photos of yoga classes, instructors in a relaxed ambient with a welcoming and professional setting. The colours are natural and soft even though the video aspect of the content is limited if not absent does not impact the overall the welcoming settings presented by the layout of the website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool and mostly relies on traditional ways of communication such as email, phone calls and booking forms, even though they are functional they may not provide immediate response to customer enquiries, potentially leading to missed opportunities and engagement for booking especially for first-time visitor that might be searching for answers
 

	Question 2d – How effective are the social media links on the website?


	Answer:  The links on the website are functional allowing customers to direct users to the company external platforms, unfortunately they are not very prominent in terms of design and placements which means some customers may overlook them. Changing the location and size of the icons could improve engagement and have a stronger interaction with social media helping to build the brand awareness and encourage customers and visitors to connect beyond the website             


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered are made clear to dedicated pages for example courses timetable, events, and pricing with each with their details. Homepage sections, call to action buttons that are supported by informative images and descriptions enhancing both clarity and overall experience


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not make visible review sections directly on the webpage, any other reviews may be available on external platforms like google or Facebook but not available on the website, unfortunately users must search for review elsewhere for feedback, having a review section on  the website would improve credibility reassure potential customers and provide proof on the quality of the services offered 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as a high quality with clear details including target audience benefits and structed, organised timetable and booking systems, specialised offering and consistent branding with calm colours and focusing on wellbeing and attention to details, it is appealing to both new returning clients and returning clients


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website prices are clear displayed on dedicated pages organised in easy-to-read format ensuring transparency for customers, without hidden fees or costs, allowing to build a trust and confidence between customers and the business.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2.  Reading 

	
	3.  Classes 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 



	Answer: 
Yes, the website appears among the results within the first page or search, this indicates a strong online visibility and presence, increasing the possibility for potential customers, contributing positively for the company to attract new clients online


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The website has got highly relevant in modern UK business as they provide a central platform for information communication and transactions, it also provides bookings online and access to key information such as pricing, services contact details at any time, making essential to attract potential new customers 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would add a live chat feature allowing customers to receive instant answers which can increase booking and reduce delays, can also improve customer service allowing more interactions and engagement leading to higher booking and to resolve quickly any uncertainties
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