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Introduction  

I am writing to present and evaluate the effectiveness of modern technology in the workplace regarding patient care and staff use of technology; within a health and social care environment. I present tools of marketing; which companies may use and some methods they have used to gather information. I have also submitted an evaluation of the effects of these techniques and provided some anecdotal examples where I believe are necessary to further support my evaluation of the stated methods.I have also created an online presence through 'LinkedIn' as a way of using social media as a business tool.  
 
key 
Pros= For (In favour of) 
Cons = Against 
 
 
Methods of marketing in healthcare: 
 
Advertisements in the form of leaflets 
Definition 
This provides patients with knowledge concerning a specific section of health care, to draw attention towards a developing subject of interest or a prevalent reoccurring issue; for example, Cardiovascular Health, Diabetes, Asthma, Arthritis, charity aid etc. 

Pros  
This allows a company to market their brand of medicine to those who need their service and possibly provide life-long care to some patients who were unaware of their medical situation and of how they may treat it. It is known that in a GP’s (General Practitioners) reception areas, there are leaflets on diverse topics of healthcare; providing snippets of information concerning patient care and charitable services, in order to interest patients and educate them of previously unknown resources. 

Cons 
Leaflets try to condense a large amount of information into a limited amount of space, which can be difficult for some, because they may become overwhelmed by the shock of information, that may not always be relevant to their specific needs. An example of this would be within a mother care leaflet trying to teach breastfeeding and avoiding pain, and the various seating positions, latching method, holding positions and names.   
 
 Television show/Documentaries 
Definition  
This provides us with an opportunity to learn about a topic, using videos to illustrating key aspects of the chosen topic, in highlighting prominent features of that documentary. Regarding healthcare this could be a documentary on different body systems and chronic illness associated with them, a medical documentary could discuss how to identify symptoms, provide an anatomical figure; showing a model of the illness and present the struggles of someone going through the illness and their coping methods.  

Pros 
They provide insight into a topic that if not seen ,we may never have been aware of the issues presented .They may provide an altered perspective into the topic enabling us to look at it differently by seeing it from different aspects , allowing us to gain a developed understanding of the situation, attracting an audience towards the topic.  

cons 
They may focus too much on a specific part of the story, looking at it from a subjective view rather than an objective view. An example of this could be, only showing the illness, without looking into the supporters and medical practitioners who work with those who are ill, hiding the progress made towards fixing the issue and instead manipulating the audience to evoke feeling of sympathy for profit.   
Billboards 
Definition  
This form of marketing projects a bold message, informing the viewer of the topic, to capture their attention momentarily on a subject.  

Pros 
Regarding health care this can be used to inform people of sickness and medication they may use to prevent getting sick. An example could be a sough throat advertisement ‘Numbs sough throats in seconds’, which would draw their target audience with sough throats due to the catchy slogan and the pain of their audience. 

Cons  
When driving it may not always be noticed, due to the drivers’ focus on the road; however, when they are noticed; within a red light stop, they would draw the drivers’ attention away from the road; which may cause accidents. 
 
Surveys 
Definition  
This provides a test to the public in which they are able to provide statistics of a specific subject, acting as part of a sample for date, it can be used to review correlations between the individual users of a service in order to gain knowledge of the views of the masses. 

Pros 
Survey can enable us to use the information gathered from people to provide services tailored to their responses and needs, which may better care for the service users and allow companies to review new trends in the business market, in order to better their costumer experiences.  

Cons  Surveys may hold biases and may limit the amount of information gathered, by not allowing the person taking the survey to always comment. Surveys may take a long time to fill in and may ask questions that may embarrass or dissuade the taker to complete the survey. 
 
 

Celebrity involvement within Bus advertisements and tv appearances  

Definition  
Within healthcare this presents information on different sources of care and may enable them (the company) to better endorse the brand, due to the involvement of a celebrity in the support of healthcare product or message, for example vaccinations and food aid; it may draw a fan base towards the message or topic of health care and may create an influx of viewers that are suited to help due to their loyalty to the celebrity. 

Pros 
The use of a celebrity would encourage people to support the cause, due to their knowledge of the celebrity and the celebrity's attitude towards the cause.  

Cons 
The use of a celebrity may require a cost, even if the celebrity may want to support the cause, the celebrity may still require payment if used by a company to promote a brand or healthcare idea. 
 

Charity advertisement as shops 
Definition 
This supplies funds to an organization and educates us of the purpose of the charity and how the charity may benefit less fortunate individuals. An example could be a charity centered on blindness in children, the funds delivered to this charity would be used to care for these children and to increase the reach of the charity via advertisements through different medical means, as well as creating products that support the company and are monetized. 

Pros  
This form of marketing would enable us to reach out to help those in need, by informing us of their need for help. We are able to follow some individuals progress through messages sent by them in order to see the stages of care that are required to treat them.  

Cons  
Charities supply medicine for diseases as a method of treatment but may not educate these countries of preventative measures taken to reduce the cause of these illnesses. Charities require constant help to make a profit and help those in need, without this they are not as able to help and reach their sick individuals who need help. 
 

Apps 
Definition  
They hold on to information regarding a multitude of topics within healthcare; an example would be, ‘St johns' ambulance’(2017) which can be used by first aiders and the public, advertising a medical kit and gloves.  
Applications can be similar to surveys as they may record data via ‘cookies’ and inform users of promotional benefits in the form of adverts and products that may relate to the topic, some examples within health care would be first aid apps, ‘Epocrates’ (1998), ‘UpTODATE’ (1992) ,etc. 

Pros  
Apps can hold vital information concerning the needs of patients and their care, if used by staff as a means of facilitating care. An example could be an app designed for people with diabetes, informing them of when to take their medication, monitoring what they eat, the amount of exercise they do and the dosage creating a market audience for this product. 

Cons  
Some apps can distract us from our work, for example social media, can distract us by replacing the time that could have been spent on studying, planning, and working  
 
 
Flyers 
Definition 
This is used to promote a theme and may come hand in hand with conferences, bringing together people who are specialized in a specific area of health which may consequently encourage groups that are interested in the topic to follow, centralized on the specific topic of health. .  

Pros 
This may also increase the popularity of the topic by supplying answers to long sought out questions that are needed to provide care for those who may have limited understanding of the health issue 

Cons 
Flyers may be competing with other messages, which may look unseemly if plastered together. Flyers can be affected by weather damage and can be torn. Flyers can block a view, if posted on glass. 
 
Social media : 
 
Facebook  
Effect 
This has been used by companies such as the National health service (NHS) to broadcast a message of health to promote health concerns to local regions within the United Kingdom and abroad which may have limited access to healthcare; but may have access to computers. 

Pros  
It allows us to keep in contact with friends and family members the knowledge of this can be used to market items that can bring families and friends together, uniting them with thoughts and emotive messages. With regards to health care this could be used to educate new mothers on care methods and gadgets which may promote long lasting bonds later in life. 

Cons  
This method of marketing may be difficult to use due to the rush of other methods that may be easier to notice than those found on Facebook; more popular sites could provide better information and products, it may be difficult to find the specific product, especially if it is out of stock. 
 
YouTube  

Definition
This is a website which provides content creators with a platform to publish their work in the form of video and merchandise. 

Pros 
The use of popular "challenges" have been utilised to promote thoughts and evoke a sense of curiosity towards a needed issue, for example (Amyotrophic lateral sclerosis) ALS  a motor neuron disease, which has been promoted by charities in the form of the ‘ice bucket challenge’ influencing others to follow and provide virtual ‘thumbs up’ (like)as well as fund charities that provide treatment.  

Cons  
Due to YouTube algorithms, it may be difficult to popularize a topic due to the appearance of new information that may have a greater pull on others because of a trend flowing into another topic. An example of this could be the imprisonment of a celebrity ,distracting the public from noticing a new medical invention.
 
 
Modern technology in healthcare: 

  Email 
Effect 
This is used by staff to communicate messages to one another allowing staff to remain informed of any current information on care and to better plan for care. It is used to work in groups with other healthcare sectors.  

Pros  
It enables us to communicate from vast distances. It would allow us to provide information to teams about research. 




Cons  
It may be hard to respond to multiple urgent emails. If the inbox is not organized it would be hard for us to find who we need to communicate with and any important messages that may appear which are hidden by older and less important messages.  

Laptops 
 
Definition 
Laptops are portable computer which allow us to store files and present information. 

Pros  
It provides us with a means of transportation for important documents such as patients files and scholarly sources of information, we are able to present research to others who may not have previously been aware of these topics using presentation software. 
 
Cons 
It relies on battery power and may take time to find the documents needed if files are crowded and disorganized, when presenting medical findings. 
 

Interpretation software  

Definition 
This is software which holds information, used to translate a non-native language to a native language or any alternative language that is both spoken by those who use the software. An example of software used could be Google translate, Duo lingo, Triplingo ,Etc. 
 
Pros 
It enables non-English speakers to have a voice in which they are able to inform health care employees of their needs. It allows health-carers to review the responses of a patient and gage their interest in a conversation. 
Cons 
It may not always translate words effectively, if the patient is speaking quickly. It may not always translate words accurately as they are spoken. 


Smart Phones 
 Definition 
It provides apps which are able to hold onto notes and vital information on patients' needs and dosage. It can enable staff to communicate to care professionals who may not be on site or working for advice and critical information. 


Pros  
In the case on a new nurse-carer, the use of a smart phone would enable them to take notes, call others for help in a crisis and can present current information to patients and Staff concerning new medical articles and practices.  
 
Cons 
It may become a distraction to some, due to social media and notifications from other apps and calls. It has a limited battery life; it may run out.

Medical landline  
Definition  
This is a telephone which is used in hospitals and by care agencies to communicate with other members of their team, to provide a patient who needs care / treatment within a field of health care the required specialist if available. 
 
Pros It allows a hospital to send emergency messages of casualties to be examined and to be prepared for surgery, this would mean that the ward would be cleaned via sterilization; if necessary, further supporting the patient by reducing the likelihood of infection 
 
Cons It can be used by anyone, but if there isn’t anyone specifically assigned to answer the phone calls would be missed, preventing staff from communicating messages. 
 
 
Tablets 
Effect 
They allow healthcare professionals to transfer information, monitor patients' charts and vital signs, and can be used by patients to communicate. Amyotrophic lateral sclerosis (ALS) 
 
Pros  
Tablets are portable devices which can store information about a patient and staff can share information as group about specific; necessary, patient information to one another. 

Cons It may not be practical to carry tablets when walking around or running to a patient who needs urgent care. Tablets can be expensive, if every member of staff and even some patients are provided them. 
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