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China’s recent development history

1840 - 1949  Humiliation by the West
1949 - 2049 Regain its position in the world

1. Mao started the great leap forward with the aim of 
overtaking Britain & USA 

2. 1950-60: Didn’t want to be under no. 2 USSR but 
used USSR to help its development. 

3. Benefited from the cold war between US & USSR.
4. 1970-2000: Using US assistance to develop its four 

modernizations.

4



China’s recent development history

1. 1971 Nixon’s visit to China, started to get US aid 
on    foreign investment, technology, political 
support and access to US market for its products.

2. The US policy makers believed that the economic 
reform, political reform would be followed by a 
political reform for a democratic government like 
the US but China didn’t not follow that.

3. Carter sent all kind of assistance to China, 
including scientists from MIT, Columbia, Stamford; 
receiving students to study science & technology in 
US universities, providing weapons & intelligence 
to counter the USSR.
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China’s recent development history

1. US helped China’s development to counter the 
influence of the USSR.

2. Since the breakup of USSR in the early 1991 
and the rise of China, US’s relationship with 
China has also changed.

3. When China was not that strong, US treated it as 
a partner and market for the US companies.

4. Now China is the no.2 economy trying to 
overtake the US, US regards it as a competitor to 
be contented.
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World’s No.1 Super Power in Recent Centuries

- 19th Century: The Great Britain
- 20th Century: USA
- 21st Century: China (?)

- The US replaced UK and became the No.1 super 
power in the early 20th century. It has been 
challenged by Germany, USSR, and Japan along the 
way but managed to fend off these challenges. 

- Can US do the same and remain No.1 against China?
- UK has no big problem of being replaced by the US 

as they share similar culture, language, and ethnicity. 
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How the US became the No.1 Super Power

- US gets the best students from other countries such 
as India, China, Israel to study in its top universities 
( 50% of Ph.D students are foreign born) and allows 
them to stay after graduation. Also it uses the H1B 
visa to import special skill and talent technology 
workers.

- US protects its domestic market, providing financial 
subsidies to its companies, stole technologies from 
UK and Germany. 

- With the help of the government, US companies GE 
passed Siemens, GM passed VW, Exxon/Mobile 
passed BP & Shell. 8



The benefits of being no.1 

- Dictate the global rule of the game.
- Extend domestic law beyond its border.
- Influence its allies.
- Protect the US dollar as the dominant 

international currency.
- Dominate the world media, culture and 

value system.
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China’s Strategy to Regain its Position in the World

- China’s think tanks studied how the US became 
no.1 and then followed all the US’s strategies.

- China received advice from the World Bank’s 
Beijing office.

- China does not privatized its SOEs.
- Set up its financial system, central bank, stock 

market, capital market, currency market, and 
mortgage systems with the help of experts from 
Hong Kong and the US.
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Voice Expressions and  Emotions
“A massive 40% of your communication 

credibility comes from the of your vocal 
delivery.”

• Voice is like an amplifier that has functions:
a. volume b. pitch c. treble d. bass
e. balance f. loudness (high, low,
whisper…)
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PREPARING A PRESENTATION : BASIC PLANNING

Ask :

•1. What can you tell the audience that they don’t know?
2. What information will convince an audience?

•Brainstorm for ideas

•Produce a list of items-in priority order

DESIGNING  PRESENTATION
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CLASSIFY YOUR PURPOSE

To Inform:

• Increase audience’s awareness about a specific 
topic:

‧Project status reviews
‧Explain new HR policies

• Need to know existing level and 
understanding of the subject of audience
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PERSUASIVE PRESENTATION MODEL

Introduction
Objective
Outline

Development

•Define Problem or Issue
•Explore solutions available
•Give supporting evidence
•Make recommendations
•Present Final Proposal

Specify Required Action/Follow up

Conclusion 16



PRESENTATIONS PREPARATION
MODEL

OUTLINE
BODY PROVOCATIVE

INTRODUCTION
PREPARE WELL

YOUR
PRESENTATION

WRITE POINTS
& TRANSITIONS

OFFER A SHARP
CONCLUSION
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PROVOCATIVE  INTRODUCTION

PURPOSE  OF  INTRODUCTION

•Grab audience’s attention

•Motivate audience to receive your message

•State the purpose

•Indicate significance of the topic
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TECHNIQUES FOR COMMENCING 
A PRESENTATION

•Ask a question

•State an impressive fact

•Tell a joke

•Tell a story

•Use a quotation
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STATE SIGNIFICANCE OF THE TOPIC

•Explain why presentation is valuable

•Provide some benefits

•Convince your audience of the
practical value

•State why your topic is:
‧Important
‧Timely

20



PREPARING
THE

BODY

OF 
YOUR

PRESENTATION
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•Proposition and Proof
•Problem/ Solution
•Psychological Progression
•Chronological
•Cause and Effect
•Comparison and Contrast
•Order of Decreasing Importance
•Simple to Complex
•Classification
•Physical Location

PRESENTATION FORMATS: CHECKLIST
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SELECTING  SUPPORTING  DATA

VALUE OF SUPPORTING DATA

•Adds Credibility

•Makes Presentation Convincing

•Makes It More Interesting

•Supports the conclusions
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HOW TO WRITE CONCLUSIONS

WHAT ARE CONCLUSIONS?

Conclusions :

- Well Supported by analysis
- Interpretations
- Evaluations
- Explain what happened
- Make value-judgments
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Figure 1: Biggest U.S. trade deficits, by country
2017 deficit in goods, in billions (services are excluded)

ØUse an outline

ØBe brief but specific

ØLarge writing- readable on the podium or at the lectern

ØWrite out key parts on papers or large smart phone

ØMake notes to yourself
‧Introduction
‧Clues
‧Reminders 25

Figure 17: A contrast of household asset structure in China and the US

• Be aggressive – look at people

• Look around – systematically

• Focus attention – on individuals

• Look at all audience - the 6 seconds rule
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Eye Contact: “To make oneself understood, 
one must first speak to their eyes.”  

l Look at each person.
l Do not concentrate to look at the same

person.
l Look at the audience – as if your eyes

are spot-lights, spotting all around the
lecture room. 2727

Figure 18: The Global Economy by GDP
Source: World Economic Forum

Fig 1. US business interests in China 
Source: Morgan Stanley, 2018

DON’T BE NEGATIVE

• Don’t apologize for lack of preparation
• Don’t insult
• Don’t offend
• Be positive
• Be confident
• Be enthusiastic
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Figure 2. Employment at Chinese-owned Companies in the US
Source: Rhodium Group

TO DEAL WITH ANXIETY
q Breathe deeply
q Focus on relaxing
q Release tension by unobtrusive isometrics
q Move during the presentation
q Maintain good eye contact with the audience

TO PLAN AND ORGANIZE YOUR PRESENTATION
q Develop objectives
q Analyze my audience
q Brainstorm main ideas
q Brainstorm sub ideas
q Develop handouts
q Develop visual aids
q State the benefits
q Incorporate a main idea, preview, and review sentence
q Structure my introduction
q Develop a strong conclusion
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The Rise of China 

China’s GDP
- Growth 34 times in 40 years (1978-2018)
- Rank 2 in 2019, from rank 11 in 2001

China focus on: 
- Peaceful development, won’t seek hegemony, seek co-

development to win, create human common destination.
- Use soft power- move with humanity, charm with 

principles, convince with virtue.

West thinks differently:
- Over-power with authority, buy people with money. 
- Still weak in human rights, lack freedom & rule of law.
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Fortune Top 500 companies (10.2019)
- China -129   (8) (1999)
- USA – 121

Top 10 largest companies
- China – 3
- USA– 2
- Netherlands, Saudi Arabia, UK,

Germany, Japan – 1

Top 10 largest banks
- China - 5
- US - 4
- Spain – 1 31

Fortune Top Ten in Top 500 companies (10.2019)

1. Walmart (USA)
2. Sinopec Group China)
3. Shell (Netherlands)
4. China Petroleum (China)
5. State Grid (China)
6. Saudi Aramco (Saudi Arabia)
7. British Petroleum (UK)
8. Exxon Mobile (USA)
9. Volkswagen (Germany)
10.Toyota (Japan)
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Top 10 largest bank in the world (10.2019)

1. ICBC
2. CCB
3. ABC
4. JP Morgan Chase
5. Bank of China
6. Bank of America
7. China Development Bank
8. Wells Fargo
9. Citigroup
10. Banco Santander

33

The cause & effect of 
the US-China trade war
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US strategies to keep its no.1 position
- Using similar strategies to stop the challenge of USSR 

and Japan in the 1980s and 1990s. For Japan, forced the 
Yen to rise, weakened the competitiveness of Japanese 
products, targeted and attacked the top technology 
companies like Toshiba. For USSR, political 
breakdown of the Union’s states.

- Facing Challenge from China
- Slowdown China’s rising speed,
- Target China’s top technology companies, like Huawei.
- Team up with its allies to put pressure on China
- Engage China in a trade war
- Engage China in a cold war 35

US-China Trade War
- The China 2025 plan alerted the US.
- Trump’s goal is to disrupt the plan & slowdown China’s 

development.
- Trade war is only part of a wide competition between 

US and China. Other areas including currency war, 
technology war, political ideology, culture and value 
system.

- US Presidential election in 2020: Both US parties view 
China as a major competitor and policy towards China 
won’t change regardless who wins the election.

- The China market is too big for any US companies to 
give up. They will maintain a working relationship.
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US-China Trade War
- More than just on trade
- All out competition for No. 1 in the world 

The competition areas:

1. Trade
2. Finance, currency, monetary 
3. Technology - 5G
4. Military - South China Sea
5. Geopolitics - Taiwan, Tibet, Xinjiang
6. International organization rules - World bank, IMF, 

WTO, UN
7. Media - 7 of top 10 English media groups are from US 

37

US-China Trade War

- US prefers bilateral over multilateral 
agreements.

- US dominates in World Bank, IMF but 
not WTO.

- US withdrawn from TTP, Paris climate 
agreement.

- US force other countries to take side.
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US-China Trade War

China’s internal threat

- Social instability in  Xijiang, 
Tebet, Taiwan, and Hong Kong.

- GDP growth driver change from 
export to consumption.
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US-China relations

US’s 6 T Issues with China:

- Trade/tariff, Taiwan, Technology/IPR,
- Territory/South China Sea, Temperature control, 

Trust.

Republican and Democratic Parties’ views:

- Back to Asia policy to rebalance the power in Asia.
- Not happy with opening up of market after entering 
WTO as promised, 
- Democratic development, human rights issue.
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US-China Trade War
US strategic goals: 
- Dealing with US trade deficits & China trade surplus.
- Increase import tariffs > benefit US treasury.
Assumption: 
- The tariffs will result in US companies leaving China, 

reduce China’s employment & create unemployment and 
social instability, weaken China’s manufacturing and 
economic growth.

Questions?
- Will and can the US companies leave the China market?
- Can the US companies find a replacement market? 
- Is De-coupling possible?
Facts:
- General Motor car sale in 2018

US:  3 million
China: 4 million 41

US-China Trade Negotiations

US’s Goals
- Reduce trade deficits with China.
- Force relocation of supply chains and production 

out of China to weaken its long term economic 
power.

China’s goals
- Play defense to minimize the damage to the supply 

chains that have been taken decades to building.
- Maintain access to the US market. 
- Avoid the US to use trade war to slow its national 

development plan.
42



Phases of the trade war: 
1. March 2018
- Trump announced the 1st round of import tariffs on Chinese goods.
2. December 2018
- Trump & Xi met in G20 Summit in Argentina and agreed to conclude                   

an agreement in 90 days.
3. May 2019
- Truce collapsed with each side accusing the other of demanding last   

minutes changes on the draft agreement. US imposed new round of tariffs 
& China retaliated.
4. October 2019
- Early harvest deal with both side managed to have some takeaways.  
- China agreed to buy more agricultural products and pork, 
- US suspended some tariff increases, 
- formalized currency arrangement, 
- Hope to sign a deal in Asia-Pacific Economic Cooperation) APEC in 

Santiago Chile 14-16 November 2019 for US to boost the 
Thanksgiving & Christmas shopping season.
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The China-US competition

44

- Washington is not winning this trade war. 
- China’s economic growth has slowed, 
- The tariffs have hit U.S. consumers harder 

Chinese counterparts.
- With fears of a recession, Trump’s approach is 

imperiling the U.S. economy, 
- Posing a threat to the international trading 

system, and failing to reduce trade deficit.
- The damage to the economy on the import side 

is more pronounced for US than China.



The China-US competition
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- U.S.-Chinese competition will continue 
beyond Trump’s tenure. 

- The costs of the trade war reflect the 
structural realities that underpin the 
relationship between the U.S. and Chinese 
economies. 

- The two great powers should try to find a 
new, fitful equilibrium in the years ahead.

The China-US competition
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- The trade war has not produced the desired 
results for the United States. 

- Chinese exports to the United States increased 
by $34 billion, or seven percent, year-over-
year, while U.S. exports to China decreased by 
$10 billion, or eight percent since the trade war 
began. 

- The tariffs have coincided with a widening of 
the U.S. trade deficit with China: by 12 percent 
in 2018 (to $420 billion).



The China-US competition
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- The why Chinese exports to the United States have not 
fallen is that there are no good substitutes for the 
products the US imports from China, such as iPhones, so 
U.S. buyers are forced to absorb the tariffs in form of 
higher prices. 

- Some export-oriented manufacturing is leaving China, 
but not for the United States. 

- According to a survey conducted American Chamber of 
Commerce in Shanghai, fewer than six percent of U.S. 
businesses in China plan to return home. Sixty percent of 
U.S. companies said they would stay in China.

The China-US competition
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- Chinese consumers aren’t paying higher prices for U.S. 
imports. 

- A study by the Peterson Institute for International Economics 
shows that since the beginning of 2018, China has raised the 
average tariff rate on U.S. imports from 8.0 percent to 21.8 
percent and has lowered the average tariff rate on all its other 
trading partners from 8.0 percent to 6.7 percent. 

- China imposed tariffs only on U.S. commodities that can be 
replaced with imports from other countries at similar prices. 

- It actually lowered duties for those U.S. products that can’t 
be bought elsewhere more cheaply, such as semiconductors 
and pharmaceuticals.

- Consequently, China’s import prices for the same products 
dropped overall, in spite of higher tariffs on U.S. imports.



The China-US competition
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- China imposed a 25 percent tariff on U.S. 
lobsters in July 2018, precipitating a 70 
percent drop in U.S. lobster exports. 

- At the same time, Beijing cut tariffs on 
Canadian lobsters by three percent, 

- Canadian lobster exports to China doubled.
- Chinese consumers now pay less for 

lobsters imported from essentially the same 
waters.

The China-US competition
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- China’s economy shifts to a consumption-driven 
model. 

- Exports to the United States as a proportion of 
China’s GDP declined from a peak of 11 percent in 
2005 to 4 percent by 2018. 

- In 2006, total exports made up 36 percent of China’s 
GDP. 

- In  2018, that figure was cut to 18 percent, lower 
than the average of 29 percent for the industrialized 
countries of OECD.

- China steers the economy from export-driven 
manufacturing to a consumer-driven model.



The China-US competition
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- China and US are joined economically, each being 
the other’s biggest trading partner. 

- Decouple the two economies will bring catastrophic 
consequences for both. 

- Consumer prices will rise, world economic growth 
will slow, supply chains will be disrupted and 
laboriously duplicated on a global scale, 

- Digital divide—in technology, the Internet, and 
telecommunications—will vastly hamper innovation 
by technology firms.

The China-US competition
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- Trump’s trade war does not simply seek to reduce 
the trade deficit. 

- He uses tariffs as a means to slow China’s economic 
rise and check the growing power of a geopolitical 
competitor. 

- He thinks China’s system of government 
involvement in economic activities represents threat 
to the US. 

- Robert Lighthizer, U.S. trade representative, has 
insisted that the purpose of tariffs is to spur China to 
overhaul its way of doing business.



The China-US competition
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. - U.S. consider “China model” of economic development a 
threat to liberal market systems is wrong.

- China has achieved rapid growth in the past 40 years by 
moving away from the old state control economy and 
embracing the market. 

- The market plays a dominant role, the private sector 
accounts for more than two-thirds of the economy.

- The government-controlled sector remains too big, 
inefficient, & wasteful and a source of friction between 
China and the West, 

- Chinese government subsidies and supports are an unfair 
advantage for state-owned firms. It needs to change for 
China and for its trading partners.

The China-US competition
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- China & US should move away from zero-sum 
thinking and end to the decoupling. 

- The best path forward is to tear down existing 
barriers and further open up trade. 

- To maintain global primacy and technological 
leadership, the US needs China—biggest & fastest-
growing consumer market. 

- To sustain the momentum of economic ascent, 
China needs to further its reforms and continue 
opening up. 

- Mix of cooperation and competition within a rules-
based system will lead to the greatest prosperity for 
both countries.



Understanding the US-China Trade War: 
Analyses and CCG Recommendations 
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CCG’s recommendations for both China and US

1. Build on the agreements already reached through bilateral negotiations and 
work to increase Sino-US bilateral trade and opportunities in services trade.
2. Forge a new bilateral agreement on intellectual property rights (IPR).
3. Increase opportunities for US companies in China Manufacturing 2025.
4. Seek further tariff reduction through bilateral negotiations and re-engage in 
talks.
5. Build on the foundation of domestic reforms to rebalance the Chinese and US 
economies as ways to achieve trade balance.
6. Update the way that Sino-US trade is measured to more accurately reflect the 
value derived by each side.
7. Expand cooperation in infrastructure and explore creating a Sino-US 
infrastructure investment fund.
8. China and the US can work together to reform the WTO.
9. Strengthen Sino-US cooperation between provinces and states.
10. Develop the role of diplomacy and promote bilateral dialogue.
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Conclusions 
- US will try to maintain its no.1 position.
- Hong Kong will be used as chess to disrupt China 

development route as US can’t  do anything in 
other Chinese cities.

- The trade war and cold wars will continue but a 
real war won’t happen as both side has the 
capability of destroying one another.

- The political issues in HK need to be tackled by 
the Central government as the HKSARG is too 
weak and incapable of making effective changes.

- Business between China and US companies will 
continue as the two markets are too big to give up.
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Conclusions
- Both external and internal environments in 

Hong Kong are unstable. 
- Increasing risks on political, social, 

economic and legal systems. 
- Widely divided political camps affect 

business & people’s livelihood.
- Very weak government due to the lack of 

leadership and capable officials.
- Ineffective policy making and 

implementation on housing and 
employment opportunities.
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