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Abstract

This research explores the motivations behind UK traveller’s holiday destination choice. The research aim and objectives investigate the motivations behind destination choice whilst considering if recent terrorist attacks have affected the population’s travel decisions and in turn impacted international travel and tourism. 
The research began by reviewing existing literature which then informed the research questions for the survey and semi-structured interview. The survey was distributed via a URL link from the researcher’s social media platforms and the interview was conducted with an employee from Virgin Atlantic Cabin Crew at their own private address.  
The research has discovered that individuals possess a range of motivations which assist them in their destination choice and these motivations appear to assist the population in holiday destination regardless of the threat from terror related risk. Therefore, the research recommends adjustments in the information published by Governing bodies and the media to mitigate the impacts which destinations face post terror attack. 
Further themes arose from the research, which resulted in additional recommendations for the travel and tourism industry to consider, such as a greater marketing presence towards those travellers who are more resilient to terror related incidents in order to allow a quicker recovery for the host destination from such attacks. 
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Chapter One
1 Introduction
1.1 The Definition and role of Travel and Tourism
The travel and tourism industry has often been described as the world’s largest industry. According to Rodgers (2001) Tourism constitutes the activities of persons travelling to and from and staying in places outside of their usual residence for no more than one consecutive year for leisure, business and other purposes. 
Furthermore, tourism can be divided into three separate categories, including; domestic, inbound and outbound and there are distinct differences between all three (Horner and Swarbrooke, 2007). Domestic tourism refers to the activities undertaken within the boundaries of the tourist’s own country, for a UK domestic tourist this would include short stays and holidays in England, Northern Ireland, Wales and Scotland. Moreover, inbound tourism refers to the overseas visitors arriving in different countries from their own. Inbound tourism can be a significant economic tool for the host nation, whether that’s driving economic activity through direct spending on travel and tourism products, such as hotel accommodation and indirectly through secondary spends from the tourists during their stay. Finally, outbound travel and tourism refers to people leaving their own country to visit overseas destinations. This type of tourism has continued to grow in popularity since the second half of the twentieth century and the trend continues into the twenty-first (Howie, 2003). 
However, regardless of the tourism category, all visitors in today’s global village are at risk from the ever-evolving threat of terrorism. Howie (2003) suggests that safety issues have a long-term impact upon a destination and in particular to this study, terrorism can destroy the tourism industry of a destination or dramatically reduce visitor numbers for many years afterwards. Similarly, Liu and Pratt (2017) recognise the importance of safety and security from a tourist perspective. They discuss personal security as a major concern for tourists visiting overseas destinations and that most tourists will choose a safe destination as a posed to one which has been plagued by terrorism. 
1.2 Rationale for the research
The research in this dissertation investigates how the spread of international terrorism and its recent attacks have influenced UK traveller’s choices in holiday destinations. The following shows the reasoning for the area of research:
In recent years, terrorist activity has affected many UK travellers with their choice of holiday destination. This is because some have unfortunately been victim or have witnessed an attack, whether directly or via media reports, which in turn has then altered their perception of a particular holiday destination. According to Sonmez and Graefe (1998), tourists compare destination alternatives according to the anticipated benefits and costs (risk of another attack). 
The issue associated with international terrorism is that no individual can precisely predict when an attack is going to occur, or if the same destination will fall target to another attack. This makes it difficult for the population to decide on a safe holiday destination. Individuals must consider several costs and benefits when selecting a destination, especially if it has been targeted before. According to Cooper et al (2008) the perception of travel related risk experienced by an individual is determined by a variety of factors; these include: the individual's perception to risk, the scale of threat and frequency and often the media coverage of earlier events (Kozak and Andreu, 2010). Furthermore, according to Goldman and Neubauer-Shani (2016) the contemporary notion is that the greater the threat of terror at a specific destination, the less attractive the destination is to the potential tourist.
Chapter Two

2 Literature review
2.1 Travel and Tourism and Destination Management.
2.1.1 Defining Travel and Tourism 
Tourism is a term which describes both supply and demand of tourist activity that has been adopted in several forms on a global scale (Tourism Society, 2015). According to UNWTO (2010) tourism is defined as the activities of persons formally identified as visitors. A visitor is an individual who makes a visit to a certain main destination outside of their usual residence/environment for less than a year, for purposes including, vacation, leisure and recreation, business, health or education etcetera. UNWTO (2010) also argue that this scope is much wider than the traditional perception that tourism is solely for leisure purposes. The definitions discussed are of importance to this study, as regardless to the type of travel mode or tourist activity chosen by the consumer, all are at risk of potential terrorist threat in contemporary society. 
It is also important to highlight that this study will consider the contrasting impacts of terrorist activity on middle-eastern destinations, such as Turkey, Egypt and Tunisia, who’s tourist offering greatly revolves around the typical beach, culture and heritage vacation. As opposed to city destinations, including; Barcelona, Paris, New York and London. These destinations offer tourists an ‘urban’ experience, whereby the consumer is attracted to the city for interests in cultural attractions, including; architecture, museums, art galleries and leisure purposes, such as shopping and sports events. Over the years both types of destination have seen terrorist activity, which has involved a significant number of tourists being victims of such acts and therefore it is important to identify whether there is a short or long term economic impact on the destination. 
2.1.2 Defining destination management
Destination management is the notion of strategically marketing a destination through qualities such as: unique attractions, amenities, accessibility, image and price, which the destination may possess in order to attract visitors (Elbe et al, 2009). Similarly, Tourism Society (2015) recognises destination management as an agreed organisational process for incorporating leadership, influence and coordination management as key aspects of a destination which contribute to the overall visitor experience. Consideration of local residents, businesses and the environment are also crucial components for destination managers to oversee. According to Mezei (2009) destination managers must ensure there is a sufficient balance between economic, social, cultural and environmental activities in order to keep harmony amongst the population. Moreover, in contemporary society, it is also vital for destination managers to consider the impacts of potential terror risks, this is because when a terrorist attack takes place, it often damages the destinations image in terms of its safety and perceived risk to potential tourists; and in turn, may lead them to choose a destination whose image has not yet been tarnished by terrorism. 
2.1.3 Terrorism and the travel and tourism industry
International travel and tourism is a momentous contributor to economic growth and development in many countries, yet its economic success does not shelter the industry from the prevalent power of terrorism (Baker, 2014). This may be demonstrated particularly by less economically developed countries (LEDCs), such as Africa, whose tourism industry accounted directly or indirectly for one in every twenty jobs in Sub-Saharan Africa in 2011 (Targeted News Service, 2013). Furthermore, the tourism industry in the continent is forecast to encourage more economic growth by directly employing 6.7million people by 2021 (Targeted News Service, 2013). According to Andergassen and Candela (2013) a thriving tourism sector may contribute to a LEDCs’ development through linkages with other economic sectors and through the inclusion of local communities, as well as providing new job opportunities and a reduction in poverty levels. However, economic development via tourism development may not shelter a country from the growing threat of terrorism. As evidenced by the terrorist activity in Kenya in 2014, where dozens of gunmen struck Mpeketoni, a small town on the mainland, across from Lamu, an island which is popular with westerners. Kenya’s tourism, which has provided 15% of GDP in recent years, is now suffering as a direct result of terrorist activity (The economist, 2014). Moreover, this may be evidenced by a 25% decrease in visitor numbers to Kenya, numbers fell from 381,278 to 284,313, which is directly due to the Islamist militant attacks (Morris, 2015). This demonstrates the great impact in which terrorist activity may inflict upon a country’s tourism industry and in turn its wider economic performance. 
Moreover, the fear of random terrorist attacks is not anything new and can be firstly recognised by the IRA movement in Ireland which started in the late 1960s and lasted for approximately thirty years. The ‘troubles’ in Ireland during this time were as a direct result of territorial conflict, rather than religious unrest (BBC News, 2018).  However, it is important to highlight that the acts of terror were random in nature and targeted social areas, which killed a substantial amount of the population, similar to the nature of terrorist activity in contemporary society, like that of the 11th September 2001 attacks in the USA. More recent attacks, including the slaughter of thirty-eight foreign holidaymakers near Sousse, in Tunisia in 2015 saw the devastating effects on its tourism industry (Targeted News Service, 2017). According to Baker (2014) persistent terrorism tarnishes the destination’s image and can even cause its tourism business to collapse as evidenced by the Tunisia attack, which has caused many tourists to choose alternative destinations and with the advice of the UK foreign and Commonwealth Office still advising against all but essential travel to Tunisia due to the ‘high threat’ from terrorism (GOV.UK, 2017). 
Furthermore, the tourism industry suffers greatly when continued terrorist attacks affect tourist perceptions of destinations and when attacks specifically target the travel and tourism industry. According to Neumayer (2016) terrorists have strong strategic incentives to target Western tourists specifically. This creates vast media attention and also targets the major sources of tourist inflows to their countries. For example, terrorist incidents in the resort of Sharm el-Sheikh have led to a severe drop in visitor numbers. Official statistics suggest that tourist visitor numbers to Egypt dropped by a staggering 47.2% during March 2016 due to countries such as the UK and Russia halting flights to the resort of Sharm el-Sheikh (MENA Report, 2016). 
 Moreover, the victims of such attacks are usually from countries whose governments often support militarily, politically or economically the governments in Islamic countries, in which the terrorists wish to vanquish. These include countries such as France, Spain, United Kingdom, Germany and Russia. However, due to the complexity of such political issues, these factors cannot be explored within this study but are important to highlight in the first instance. 
Finally, from the research of Neumayer and Plumper (2016) they concluded that tourists correctly infer that if terrorists attack their citizens in one country, then they also have the same risk of an attack in other similar destinations. Inevitably deterring some but not all tourist inflows to certain destinations, such as Turkey, Egypt and Tunisia; who have seen a considerable decrease in international tourists as a direct result of terrorist violence. Contrastingly, places such as Paris, Barcelona, London and New York have remained popular as choices in destinations for potential tourists even though they have also seen acts of random terror over the years. This may be because of perceived political stability in countries such as Spain, United Kingdom, France and America. Whereas the political environment in the middle-eastern countries may be deemed as unstable and political unrest may occur at any given point, signalling conflict amongst its population; putting the safety of international tourists at risk. 
       2.2 Theoretical underpinning 
It is important to highlight that the theories discussed below provide sound understanding into the notion of travel and tourism and how psychological perspectives of travellers assist them in their destination choice. However, equally important to discuss is the fact that the literature has become out-dated and may not be suitable in explaining issues, like the spread of international terrorism in the industry, in contemporary society. However, it does give insights into the behaviour of traveller’s in situations of risk and can be added to with more contemporary understanding.  
2.2.1 Abraham Maslow’s hierarchy of needs. 
[bookmark: _Hlk513118014]Abraham Maslow developed the theory of human motivation which set out to demonstrate that humans are fundamentally motivated to satisfy a series of needs (Stoyannov, 2017). Adair (2006) highlights the organisation of needs on a priority basis, similar to that of Maslow. His hierarchy of needs starts with the most essential physiological needs (those that are imperative for the normal functioning of life). Maslow (1954) suggests that the most basic level of needs must be met first before the individual strongly desires to reach the secondary or higher levels of needs. Maslow’s hierarchy theory can relate to the ways in which certain people travel, it may also provide some insight into their motivations and behaviour. As noted by Beeton (2006) an example of this can be demonstrated by a traveller or tourist not having their primary needs of shelter and safety promptly met. By choosing to visit a destination where a terrorist attack had recently taken place highlights little understanding of safety structures and concerns. Furthermore, Dann (1977) attempted to explain why people travel and what exactly motivates them in their choice of destination. He studied a range of socio-psychological motives which encourages an individual to take a vacation, such as escapism from every day working life (referring to these as push factors). He argued that these factors are ones which motivate individuals to take a holiday in the first instance. Dann (1977) then went on to investigate the actual decision-making process of destination choice (referring to these as pull factors). He suggested that pull factors considered the appealing attributes of the destination, such as; the weather, beaches, recreation facilities, cultural attractions and natural scenery but lacked any explanation of safety attributes to the destination. These theories may assist in informing the population on such tourist behaviours because they may represent some of the ways in which the population decide on a holiday destination and whether the behaviours which they possess assist them in their decision surrounding a perceived risk from terrorism.    
         2.2.2 Stanley Plog’s psychographic segmentation
Plog (1974) developed a segmentation theory of tourist groups by their psychological preferences and behaviour. He suggested that tourists with different personality traits seek different travel experiences, by selecting differing modes of transport and types of destination. Plog understood that an individual does not always belong to a simple, clear cut personality group and so placed them on a scale, from one extreme to another. Plog described these profiles as psychocentric and allocentric tourists. In simple terms, Psychocentric tourists generally tend to be anxious, self-inhibited and non-adventurous, whereas Allocentric tourists are described as confident, curious, adventurous and outgoing (Beeton, 2006). Some may argue that psychocentric tourists may choose a destination which is deemed ‘safe’ and one which is familiar as opposed to an allocentric tourist who may be willing to travel to an unstable destination due to their curiosity trait (Plog, 1974). However, a number of authors criticise Plog’s theory for its validity and applicability. According to Crossley and Jamieson (1993) financial or other factors may require travellers to take trips that do not reflect their psychographic category as assumed by Stanley Plog. This suggests that Plog’s theory may have become out-dated in explaining such traveller behaviour in contemporary society. 
2.2.3 William Theobald and travel styles
According to Theobald (2005) infrequent downturns in tourism flows are as a result of terrorist activity, however, since the 1970s they have been relatively short lived. Similarly, Coshall (2003) argues that destinations which are deemed significantly attractive to certain travellers from the UK usually recover from terrorist crisis rapidly. Although terrorist acts are rarely specifically aimed at tourists, the image of the destination where the attack has occurred, negatively impacts the destination and tarnishes its perception in the mind of the traveller (Theobald, 2005).  Moreover, destination image is still regarded as one of the most important factors when deciding on a holiday location (Bramwell and Rawding, 1996).  According to (Richter and Waugh, 1986) tourism demand declines significantly following terrorist events, even if tourists or the industry have not been directly involved. Similarly, (Krakover, 2001) suggests that the severity in the attack creates greater decrease in demand for travel and tourist activities, as the population become receptive to the fact that all destinations are at risk from another random attack. This may be evidenced by the decrease in visitor numbers in destinations such as Barcelona, where a forecasted ten to twelve percent of tourist numbers are said to fall during the fourth quarter, which also equates to an estimated €450 million euros in lost revenue (Asia News Monitor, 2017).  Furthermore, Torrent (2017) suggests that the fall of visitor numbers is as a direct result in decreased business travel to the area of Catalonia, rather than a decreasing number of leisure tourists. The author stresses that the impact of the Barcelona and Cabrils attacks on holiday makers were short-lived and that perceptions of these destinations as ‘safe’ places has not suffered any impact (Asia News Monitor, 2017). Moreover, despite the anticipated fourth quarter fall, Catalonia is set to see revenues during 2018 out-strip those of the previous year, providing evidence to suggest that some destinations recover from terrorist activity better than others (Associated Press, 2017).  
2.3 Risk perception and the management of risk
2.3.1 Risk perception and the actual risk
Risk perception is the conscious understanding which individuals have on the characteristics and severity of a risk (Ritchie et al, 2014), whereas risk management refers to a process of identifying, assessing and prioritising the type of threat to create a strategic plan to either minimize or eliminate the risk (Piekarz et al, 2015). According to Seabra et al (2014) most studies in the area of terrorism activity conclude that the acts of terrorism in particular destinations cause an increase in perceived level of risk and inevitably cause a negative impact on tourism demand. Furthermore, the fear associated with an attack is irrational and the likelihood of a tourist being involved in such an incident is highly unlikely. However physical threats, either real or perceived, cause the individual to revaluate in terms of destination choice (Sönmez, 1998). On the other hand, Walters et al (2018) suggests that in the short-term, travellers who are somewhat resilient to terror-related incidents represent a viable market segment for the destination, affected by terrorism, who are seeking to sustain their visitor levels throughout the crisis. Furthermore, terrorist attacks which have occurred in the UK and Europe in recent years have impacted on the way in which individuals view travel to these destinations which have previously been considered as ‘low risk’ (Lepingwell, 2017). Moreover, according to Fangnan et al (2016) the inevitability of terrorist risk highlights the pre-existing knowledge of the destination environment in the mind of the potential tourist, for example; a destination which is located in the middle-east, such as Turkey, may present itself as ‘politically unstable’, which could deter some of the tourist population from choosing to travel there. Contrastingly, places such as Paris, which are located in countries deemed to be relatively politically stable, present themselves in such a way that potential tourists may choose the European destination as a posed to the destination located in the middle-east as a result of their own pre-existing knowledge and assumption that a resort located in the middle-east may be at greater risk from terrorism. 
Baker (2014) stresses the importance of studying travel risk in terms of real and perceived risk in order to relate to destination image and uncover tourist attitudes. This research could aid destination marketers to understand perceptions and motivations of the population, in order to develop and implement a universal strategic plan for mitigating the negative impacts of terrorism on a destination. 
In terms of risk management, it is vital that the media are at the centre of any risk management strategy, as they can most often be the source which misrepresents the true magnitude of events and portray a destination in a negative way (Kapuscinski, 2016). Which may ultimately lead to a destination being portrayed as ‘unsafe’ and deter the potential tourist from choosing that location, leading to a decrease in visitor numbers and in turn impacting negatively on the country’s economic performance. Furthermore, the Foreign Office who are responsible for ‘Safeguarding the UK’s national security by countering terrorism and weapons proliferation, and working to reduce conflict’ (GOV.UK, 2018) may also misconstrue the truth about ramifications post terror attack. In most cases the Foreign Office can encourage potential tourists to steer clear from certain destinations once they have been targeted by terrorism, by over exaggerating the deemed safety levels, this may ultimately lead to the population taking the Foreign Office’s word as gospel and deter them from specific destinations; resulting in a heightened tarnished reputation for the place in question. This may be supported by the example of Tunisia. According to the OECD (2017) tourist inflows to Tunisia have recently been steadily increasing since several European countries lifted their negative travel advice, demonstrating that whilst The Foreign Office is helpful in providing such information, they can also be the advent for causing an unnecessary, pro-longed decrease in inbound tourists.  
2.4 Media representation of terrorist activity
2.4.1 The Media’s relationship with terrorism coverage
[bookmark: _Hlk513116171][bookmark: _Hlk513116756]Sonmez et al (1999) believes that media coverage of terrorism or political upheaval has the potential to shape individual’s perceptions of a destination. Similarly, Baker (2014) argues that the media’s coverage of terrorism has the power to misconstrue the image of a destination in the mind of the potential traveller, this is because they have the power to control what is published in the news. The media is the source which delivers the messages from terrorist groups to the public, the messages can be presented as news reports, news articles in papers, via social media and radio. According to (Netivist, 2017) media coverage on such incidents are ‘double-edged’ swords, whereby one side serves solely at the interest of the public, informing the population of such atrocities and serving to raise awareness and support, whereas on the other hand the media are aiding the terrorist groups to instil fear and reach other potential supporters of such movements. Furthermore, (Ion, 2009) argues that the media exposure surrounding an attack heightens the influence of threat on people’s attitudes. The heightened influence inevitably links to the risk perceived by the potential tourists travelling to a destination where an attack has taken place. Similarly, Swarbrooke (1999) recognises the negative side of the non-travel media. The author stresses that the news programmes and tabloids which report on issues such as terrorism may cause a short-term reduction in demand for the destination, which consequently has a knock-on-affect upon the host community, causing a loss in jobs and money. However, in most instances only one locality is affected, yet most of the potential tourist population recognise it as the whole country being plagued by terrorism and so choose not to travel to that destination. 
Conversely, (Momani, 2017) suggests that the media should be taking a more active role in fighting the movement of terrorism. Furthermore, it is important to highlight that there are two types of media usage – the first being directly from the reports via Western media advents, who report the acts of terror in the interest of the Western population and secondly from the terrorists themselves, who use the ‘dark web’ as a means of spreading their elusive ideologies. The author also stressed the importance of activating the role of the media, whilst facing the terrorist’s propaganda, in an attempt to oppose terrorist groups that continue to use social media as an advent to spread their dark ideologies. 
Thus, all of the above may contribute to a ‘moral panic’: an example of public anxiety or fear in regard to a problem which may threat the moral standards of society (Critcher, 2003). This is evident in the study of destination choice post terrorist attack. Statistics highlight the decrease in visitor numbers to destinations, such as Tunisia after an attack has occurred. According to (Esmail, 2016) Tunisia has always struggled to make a recovery in tourism figures, ever since the revolution and the country faces more uncertainty following a succession in two high-profile terrorist attacks, which resulted in the fatalities of many international tourists. 





2.5 The evolving nature of terrorist attacks
It has been argued that the nature of terrorist attacks is evolving. Due to increased pressure from military coalitions worldwide, ISIL and Boko Haram; two of the world’s most influential terrorist groups retaliated with the intensification of terrorism in many countries (Medium, 2017). 
According to Lepingwell (2017) Europe and other locations will experience a ‘new age’ of terrorism. In recent years, the population have seen two types of attack, including: complex-high casualty attacks, like the co-ordinated Paris attack in 2015 and smaller lone-wolf attacks using vehicles and knives, such as in Westminster in March 2017 and Barcelona in August 2017. Furthermore, whilst terrorism may be evolving and posing more of a heightened risk to potential tourists, levels of tourism remain healthy (Lepingwell, 2017). However, these incidents have impacted certain destinations more than others. Destinations such as Turkey, Egypt and Tunisia have suffered greatly from the ramifications of terrorist activity, as a posed to places like London and Paris, who seem to be continuing to attract visitors. This study will attempt to uncover the motivations from travellers during their decision-making process of selecting a holiday location, whilst considering the differing assumptions of certain destinations being ‘safer’ than others.




Chapter Three
3 Research Methodology
The literature explored in Chapter Two has resulted in the development of key themes for this dissertation. These key themes have assisted in the creation of the aim and objectives for the purpose of the research. The research methodology is explored below to outline how the research has been conducted. 
3.1 Aim and Objectives 
3.1.1 Aim:
To explore the motivations in destination choice and whether recent terrorist attacks have affected the population with their choice. 
3.1.2 Objectives:
· [bookmark: _Hlk513117270][bookmark: _Hlk513640307]To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists. 
· To discover the range of traveller motivations in destination choice.
· To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry. 
3.2 The philosophy and Approach
This section of the chapter will describe how the research conducted relates to the philosophy and approach of the research activity. Saunders et al (2007) argues that the appropriate philosophy must be adopted in order to underpin the research strategy and aid the choice in methodology. The purpose of this study is exploratory. According to Robson (2002, p. 139) ‘exploratory research is a valuable means of finding out what is happening; to seek new insights; to ask questions and to assess phenomena in a new light’.  Similarly, Saunders et al (2009) suggest that exploratory research is useful for attempting to clarify an understanding of the nature of the social problem. 
This investigation will undertake an interpretivist directive as it will encapsulate concerns around how the social world is experienced and understood in terms of people’s motivations in destination choice post terror attack (King et al, 2010). Furthermore, an interpretivist approach is most appropriate as it involves human emotions and opinions and is not deemed a true scientific pathway with a clear and factual answer, which is important for this study as the researcher attempts to understand personal opinions and motivations surrounding the choice in holiday destinations with the consideration of recent terrorist activity and risk factors. 
As a result of the above considerations, this study has adopted a mixed methods approach, whereby the combination of both qualitative and quantitative approaches will attempt to provide a more complete and sound understanding of why the participant population chooses certain destinations over others, as opposed to just one method alone (Cresswell, 2014).  Similarly, Creswell and Clark (2017) suggest that a mixed methods approach combines the elements of both qualitative and quantitative research approaches with the sole purpose of gathering data which produces breadth and depth for the data analysis stage, which is important to this study as people’s opinions can be explored, in terms of risk perception and destination choice. Furthermore, quantitative research has been collected in order for statistical trends to be established amongst the participant population and for relationships between variables to be uncovered, for example the correlation between age and destination choice. 


3.3 Research strategy and Design
This section of the chapter will discuss the research design and the type of data collection. 
According to Clark et al (1998) research may be defined in terms of a review of existing knowledge, in a particular area together with the creation of a new insight on this knowledge. Moreover, Saunders et el (2007) suggests that the research process is most like peeling the layers of an onion. It suggests that all research ideas begin in the middle at the data collection and data analysis stage, whilst eventually working to its exterior, ‘peeling away the layers’. During this process, a choice can be made to decide which method or methods are most appropriate for the topic area under investigation. 
This study contains an interview with a member from Virgin Atlantic: Cabin Crew. The interviewee participated in the research activity in order for the researcher to gain a greater understanding of the issues which the travel and tourism industry face. The interview also allowed for an exploration of the individual’s thoughts and feelings towards topical issues, such as risk perception, the media’s role and representation and the evolving nature of attacks, which the industry faces due to re-occurring terror attacks.   Moreover, using an interview technique allowed for the collection of ‘soft’ data, which is open to interpretation and allows for individual’s opinions and motivations to be explored. Interviews allow for a greater understanding of the meanings which humans attach to events (Saunders et al, 2007). 
This study will also contain a survey targeting a wide range of UK residents which will include general demographic questions and further in-depth questions about other factors which may influence in the decision-making process. The main purpose of the survey is to gather trends on destination choice and to establish whether factors such as age, gender and socioeconomic background impedes on the decision and whether demographic considerations affects the motivation of each traveler. The sample size of this survey will be between 100-150 respondents aged 18 and over. According to Mitchell and Jolley (2009, p 263) the advantage of using a survey is that they are a relatively ‘inexpensive method to gain greater insight into people’s attitudes, beliefs and behaviors. They allow for a large collection of data in a short period of time’. – Which is necessary for this study as it takes a cross-sectional time horizon, whereby the data will be collected within a limited period of time. 
3.4 Research method
There are two main types of research; primary and secondary and both types of data can either be: qualitative – data which has in-depth, quality data; or quantitative data – which is measured by numerical quantities (McNeil and Chapman, 2005). This study will use both primary and secondary research. 
3.4.1 Secondary research
Secondary research is existing data which has previously been collected by others and used for reanalyzing data which already exists, usually to establish or enhance an issue within the topical field which is going to be explored (Saunders et al, 2007).
Secondary research was used in Chapter two: The literature review, in order to inform the research aims and objectives. The collection of secondary data allowed for a broader understanding of the challenges which the travel and tourism industry face in terms of terrorism. The literature review involved using a selection of resources, including: journal articles, academic books, industry websites and government websites. 



3.4.2 Primary research
Primary research is the collection of new data, first-hand by the researcher themselves for the sole purpose of the research question being investigated (Finn et al, 2000). The primary data of this research includes one survey and one semi-structured interview. The purpose of using one qualitative and one quantitative method is that qualitative data can help the researcher to gain an understanding of the views of the participant and can be used to consider the results of the study and its application within a real-world context. Whilst quantitative data allows for the researcher to explore their own topical agenda (Cresswell and Cresswell, 2017). Furthermore, using one of each method helps to conceptualize the whole research study by gathering data which represents a segment of society. 
3.5 Sampling
According to Daniel (2011, p. 1) ‘sampling may be defined as the selection of a subset of a population for inclusion in a study’ and it may be used to estimate such characteristics of the chosen population who have taken part in the research activity (Daniel, 2011).  It is also important that there is a substantial correspondence between the objectives of the study and the sampling choices in which the researcher makes, so that the overall aim and objectives of the study may be achievable (Lim and Ting, 2013). The population that was chosen to participate for the dissertation research were those aged 18 and over – this demographic was specified as the minimum age to participate as individuals are legally allowed abroad on their own from this age and therefore can explore their individual motivations and risk perceptions in terms of destination choice. The method used to draw a sample from this population involved the non-probability sampling technique. This technique is a sampling procedure which does not give some elements in the population an opportunity to be in the sample (Saunders and Lewis, 2012). Furthermore, the sample was purposive in nature, whereby the sample was selected based on characteristics of the population for the sole purpose of achieving the aim and objectives of the study. This was achieved by informing the interviewee of the themes of the research before the interview took place. 
3.6 Data analysis and presentation
The quantitative data collected through the use of a survey was analyzed using a ‘statistical package for social sciences’ (SPSS). SPSS statistics is a software resource which takes in raw data to then combine the data into new statistics which can be used as predictors (Griffith, 2010). The data has been presented by the use of graphs and pie charts from SPSS and Smart Survey, as these make it easier to visually see trends taking place between certain variables, such as the relationship between age and risk perception in terms of destination choice. 
The qualitative data collected through the use of an interview was audio recorded and then analyzed by using content analysis to evaluate the findings. Content analysis is a tool used to determine the meaning, purpose or effect of a type of communication, by evaluating the details, including the recurrent themes discussed (Krippendorff, 2012). Irrelevant data was disregarded in the transcript and the relevant, useful data was collated where relationships of interest exist. The data was analyzed to establish themes of similarity between the interview and the survey. The data has been presented in matrix tables so that key themes can clearly be established. The main key themes included: Destination choice, risk perception and media influence. 



3.7 Ethical implications
It is highly important to consider ethics and morality when conducting a research project. Regardless of the research design, social research should take account for four broad ethical principles (Kimmel, 1989).
The ethical principles which need to be considered during this study of research include: voluntary participation, informed consent, no harm to participants, anonymity and confidentiality. 
This study contains research about terrorism, which is an extremely sensitive topic and issue in contemporary society. Due to the sensitivity of the topic, careful consideration has been applied through the design of the research questions. Furthermore, it is also important that consent was received from the interviewee participant (McNeil and Chapman, 2005) and the consent was obtained formally via consent on a letter which has been appended. Also, it is important that personal data is kept confidential and that those participating in the survey and interview have the right to remain anonymous throughout and have the right to withdraw from participation at any given time. 
3.8 Time horizon
There are two differing time horizons in which research can take place. The first being a cross sectional study, whereby data is gathered only once over a short period of time, usually within a matter of days, weeks or months. Longitudinal time horizon, however, involves collecting data several times over a longer time frame (Payne et al, 2004). The defining feature of a cross-sectional study is that it can compare diverse groups in the population within a single ‘snapshot’. Due to the nature of the dissertation and its time constraints, this study will be adopting a cross sectional time horizon. This is because the data must be collected within a short period of time – over a series of days, weeks and months. The ‘cross sectional’ time horizon is beneficial as it allows the researcher to compare several variables at the same time. For example, evaluating whether age, gender and income affects the motivations of individuals when choosing a destination. However, cross-sectional studies can lack a definitive cause-and-effect relationship – this is because the data is collected in a single snapshot of time and therefore they lack consideration of events which happen before or after the data is collected. 
3.9 Reliability and Validity
A reliable measure is one which gives the same ‘reading’ when utilized on reiterated occasions (Carrines et al, 1979). However, it is important to also highlight that, unreliability can stem from several different sources, including: insufficient question design, varied interviewers - which can interpret different answers from an interviewee, questions which require no opinion and questions which require too precise of an answer. 
The factors above can lead to unreliable data. The primary research which this study has conducted had one interviewer (the researcher) throughout, sufficient question design for the survey and interview and a fair measure of open and closed questions throughout. Furthermore, in order to ensure higher reliability, the research questions were designed around an existing framework. The study of Sonmez and Graefe (1998) which examined the influence of terrorism risk on foreign tourist’s decisions aided the primary research question design. The study suggests that decisions are influenced by several factors as they progress through a sequence of stages (Sonmez and Graefe, 1998) including: the motivation to travel - whether that be domestically or internationally. In particular, the international tourism decision-making process model assisted in the key themes which the research questions in this study are based upon. 
Validity is an important consideration. Whilst a study may have good internal validity, the findings of the research may only represent the sample involved within the research process, therefore the results cannot be generalized beyond the particular study. This may ultimately decrease the representation on a wider scale (Vaus, 2001). However, due to the secondary research conducted by the researcher and the establishment between the existing study of ‘Graefe and Sonmez (1998)’ it is evident to see that this study shows validity on a wider scale and may be representative of a higher percentage of the wider population outside of the study. 
To maintain validity, a pilot study took place. This is a ‘test’ of a designed research method which is performed before the main-data collection occurs (Veal, 1997). The researcher piloted the questionnaire with a university lecturer, who had thorough knowledge and understanding of the topic area. An advantage of using a pilot is that it gives opportunity to review several components of the research design, including: question wording, the sequence of questions and techniques for the interviewer (Robson, 2011). 
3.10 Choice
The objectives set out in the first instance for this study have been achieved using the following methods:
· Objective one: To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists.; Desk research (pre-existing literature, survey with the general-public and interview with Virgin Atlantic Cabin Crew employee).
· Objective two: To discover the range of traveller’s motivations in destination choice; Survey with general-public, interview with Virgin Atlantic Cabin Crew employee. 
· [bookmark: _Hlk498441911][bookmark: _Hlk512250473]Objective three: To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry; Desk research (pre-existing literature), Survey with general-public and interview with Virgin Atlantic Cabin Crew employee. 
Chapter Four
4 Analysis of Results
This chapter presents the major findings of the research. The findings are presented by a variety of graphs and pie charts, which have been created with SPSS and Smart Survey. There is also a range of matrix tables to present the data from the interview, which can be found in appendix 7.4. A narrative record by the researcher analyses the results regarding the research aim and objectives, whilst also ensuring the participant’s answers are underpinned by the literature explored in Chapter Two. 
After conducting the semi-structured interview with an employee from Virgin Atlantic, a series of themes arose, allowing for linkages between the participant’s answers, the responses from the survey and the literature explored in Chapter Two to be established. 
The research aim and objectives have been listed below in order to maintain focus throughout this chapter:
Aim:
1. To explore the motivations in destination choice and whether recent terrorist attacks have affected the population with their choice to travel. 

Objectives:
1. [bookmark: _Hlk512944107]To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists. 
2. [bookmark: _Hlk512944139]To discover the range of traveller’s motivations in destination choice.
3. [bookmark: _Hlk512944172]To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry.
4.1 Objective One
4.1.1 To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists. 
Recent terror attacks have caused many people to reconsider their travel arrangements and holiday destination, this is because many attacks have been reported on in detail by the media and as a result has caused many potential tourists to choose alternative travel plans. For example, according to Brondoni (2016) Egypt suffered an 8% reduction in foreign tourist arrivals in 2006, after the resort of Sharm el Sheikh was targeted by ISIL in 2005; this demonstrates that the tourist population make a calculated decision from the risk of terrorism before choosing their holiday destination. Moreover, Anonymous (2018) who works at Virgin Atlantic, disclosed in the interview ‘We prefer to holiday in California, USA because we don’t feel at threat from issues like terrorism, but we would be more sensible than we would be at home’ – this implies that the participant chooses a destination in which they have confidence to deliver their basic safety and security needs, much like the theory described by Maslow (1954) which recognises that humans are fundamentally motivated to satisfy a series of needs (Stoyannov, 2017). Similarly, Beeton (2006) suggests that an example of this within the travel and tourism industry may be evidenced by a traveller or tourist not having their primary needs of shelter and safety promptly met. By choosing to visit a destination where a terrorist attack had recently taken place highlights little understanding of safety structures and concerns. Consequently, Maslow’s hierarchy theory may relate to the ways in which certain people travel, it may also provide some insight into their motivations and behaviour in regard to their choice of destination.

[image: ]
Figure 1 – The relationship between adventurous travellers and their choice to continue their holiday to terror-stricken destinations.
The research which figure 1 highlights, suggests a link between those in the participant population who deem themselves to be adventurous travellers. The result displayed above demonstrates that approximately 50% of the participant population who deem themselves to be adventurous travellers would continue to travel to a destination recently affected by terrorism. This is underpinned by Plog (1974) who notes that tourists have certain personality traits which affect their choice to travel. According to Plog (1974) those participants who deem themselves to be adventurous would be described as allocentric tourists; those who are confident, curious, adventurous and out-going. Furthermore, interestingly a higher proportion of the participants who did not deem themselves to be adventurous travellers would also continue to go on holiday to an affected destination, this highlights Coshall’s (2003) suggestion that many destinations which are deemed significantly attractive by some UK travellers usually recover from terrorism crisis’ rapidly. However, Anonymous (2018) stated in the interview ‘I would choose the States before I would choose Egypt for example because I feel that Egypt is at higher risk’. This can be supported by Krakover (2001) who suggests that the severity in the attack creates a greater decrease in the demand for travel and tourist activities, as the population become receptive to the fact that all destinations are at risk from another random attack. 

[bookmark: _Hlk513124066][bookmark: _Hlk513124332][image: ][image: ]Moreover, the interview allowed for a greater understanding from an industry informed perspective on the issues surrounding risk and perceived risk. Anonymous (2018) quoted ‘For work, yes, I have consulted The Foreign Office because there’s been times when some countries that I fly to, when I’m working for Virgin Atlantic, have been at higher threats’. This demonstrates the vital role and responsibility in which The Foreign Office possess over the information which is shared with the travel and tourist population, even those who are employed within the industry. Moreover, figure 2 demonstrates that approximately 69% of the participant population are aware of The Foreign Office’s travel advice and therefore it is crucial for them to share accurate information within the public domain regarding safety levels within a destination.  In most cases the Foreign Office can encourage potential tourists to steer clear from certain destinations once they have been targeted by terrorism, however as evidenced by figure 3, approximately 66% of the participant population suggested that The Foreign Office travel advice had not influenced them in their travel and destination choice. Implying that even though there may be a certain degree of perceived risk by potential tourists, the real level of risk is deemed to be lower and therefore demonstrates why some of the participant population will continue their holiday regardless of the risk which may be anticipated by The Foreign Office. Figure 2 – Are the participant population aware of Foreign Office advice?
Figure 3 – Has Foreign Office advice influenced decision to travel?


















4.2 Objective two
[bookmark: _Hlk513124432]4.2.1 To discover the range of traveller motivations in destination choice.
[image: ]
Figure 4 – The range of components in travellers’ motivations to travel to holiday destinations. 
[bookmark: _Hlk513125294][bookmark: _Hlk513125785]According to Dann (1977) people possess different motivations which assist them in their travel choices. Highlighting their motivations to travel, Anonymous (2018) disclosed in the interview ‘we choose the states because it’s so family friendly and no language barrier. A holiday is a time to relax and spend time with the family, all four of us together without the pressures of everyday life’. Similarly, the survey found that the participant population also have personal motivators which assist them in their destination choice. Evidently, certain motivations are some of the key drivers in the decision process of selecting the destination as evidenced by figure 4. Interestingly, motivations such as escapism, adventure and the experience of new cultures are some of the most important motivators for people to travel in the first instance; this is supported by Dann (1977) socio-psychological motive theory, whereby individuals are encouraged to take a vacation because of these motivations which they possess. However, according to Walters et al (2018) of the potential tourist population who are likely to continue to travel to a destination threatened by terrorist activity, little is known as to how the threat, whether moderate or severe, will affect their travel related decisions. Despite this Walters et al (2018) recognises that in the short-term travellers who are somewhat resilient to terror-related incidents represent a viable market segment for the destination, affected by terrorism, who are seeking to sustain their visitor levels throughout the crisis. 
However, these motivations may be short lived due to the ever-growing threat of terrorism. As Theobald (2005) suggests that downturns in tourism flows are as a direct result of terrorist activity, this may be evidenced by the decrease in tourist numbers to destinations such as Egypt, Tunisia and Turkey post terror attack. 
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Figure 5 – The influence of terrorism affecting the choice to travel. 
One of the prevalent reoccurring themes from the research were the perceived risk from the participant population and if the risk of terrorism affects their choice to travel in the first instance. As figure 5 demonstrates, 50% of the respondents said that an act of terror at holiday destinations may affect their choice to travel, whilst only 14.75% said yes – acts of terrorism at holiday destinations would deter them visiting certain places. This highlights the fact that some destinations may recover more rapidly from a terrorist incident as suggested by Coshall (2003) due to a higher proportion of potential tourists not being affected by such events. Moreover, this may also be due to other factors affecting the destination’s reputation, such as political stability and media representation / coverage. Furthermore, 35.25% said an act of terror would not affect their choice to travel, also demonstrating that the impact of a terrorist attack may be short-lived. This may also be linked to a level of risk perception, whereby the participant population do not consider themselves to be at risk from such random acts of terror. The fear associated with an attack is irrational and the likelihood of a tourist being involved in such an incident is highly unlikely. However physical threats, either real or perceived, cause the individual to revaluate in terms of destination choice (Sönmez, 1998). Likewise, Anonymous (2018) recognises the risk of terrorism when travelling, but also recognises that the risk is prevalent on a global level. They disclosed in the interview ‘terrorism would not put me off because you could be a victim of terrorism if you went to London for the day or it could even happen on our door step in places like Bristol or Cardiff’. This implies that other information services, such as the media could in-fact be responsible for the long lasting, negative image of certain destinations due to their reports on terrorist incidents and may also explain why some destinations recover faster than others, due to the tabloids and news programmes only reporting on specific places. For Example, news reports concerning destinations such as Egypt, Tunisia and Turkey may have amplified a level of fear within the population and in turn caused them to perceive these places as unsafe, resulting in alternative travel and destination plans from the population. 










4.3 Objective 3 
[bookmark: _Hlk513124488]4.3.1 To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry.
As previously stated in Chapter Two, International travel and tourism is a momentous contributor to economic growth and development in many countries, yet its economic success does not shelter the industry from the prevalent power of terrorism (Baker, 2014).
One of the most interesting results to have come from the research displayed by figure 6, highlights that approximately 98% of the participant population have not been discouraged to continue to holiday abroad due to recent terror attacks. 
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          Figure 6 – Terrorism affecting choice to go abroad.   Figure 7 – Is the UK just as risky?
Moreover, figure 7 highlights that approximately 53% of the participants do not deem the UK to be at an equal risk from terrorism like much of the destinations abroad. This implies that overseas destinations appear to be at a higher risk compared to the UK, which may be due to a perceived psychological risk which potential tourists consider. This is underpinned by Sönmez (1998) who believes that physical threats, either real or perceived, cause the individual to revaluate in terms of destination choice and from the research it can be seen, that potential UK tourists will continue to go overseas for their holidays regardless of the risk from terrorism. 
However, the research did find that the participant population did deem certain foreign destinations to be at a greater risk from terrorism than others. 
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    Figure 8 – Are the above destinations perceived to be safe by the participant population?
[bookmark: _Hlk513128719][bookmark: _Hlk513128745]Figure 8 highlights that some destinations are perceived to be less safe than others. And it is by no surprise that the participant population believe that places such as Turkey, Egypt and Tunisia are not safe holiday destinations compared to the city destinations, like Paris, London and New York. Similarly, Anonymous (2018) in the interview said, ‘I haven’t regained my confidence with Egypt and I wouldn’t book a holiday there, again because I feel it would be at threat and the same with Tunisia’. This highlights the fact that some destinations have more of a perceived terror threat from the population than other places, who have arguably been victim to the same atrocities. Some would suggest that this perceived higher threat could be because of the media and their reports. According to Sonmez et al (1999) the media coverage of terrorism or political upheaval has the potential to shape individual’s perceptions of a destination. However, according to the OECD (2016) international visitor arrivals to Egypt reached 9.9 million at the end of 2014, as opposed to just 9.5 million at the end of 2013, showing a significant decrease in international visitor numbers; this was after they had experienced a total of 346 terror attacks Start (2015), demonstrating that the perceived risk from terrorism by the tourist population is not representative of the real risk. 
Swarbrooke (1999) recognises the negative side of the media. The author stresses that the news programmes and tabloids which report on issues such as terrorism may cause a short-term reduction in the demand for the destination, which consequently has a knock-on-affect upon the host community, causing a loss in jobs and money. However, in most cases only one locality is affected, yet most of the potential tourist population recognise it as the whole country being plagued by terrorism and so choose not to travel to that destination at all. 
[bookmark: _Hlk513129068]Contrastingly, Anonymous (2018) suggests that media reports on such events are helpful. They disclosed in the interview ‘it’s important that we get a fair understanding of the threat that you could face when you go on holiday - it’s helpful because if it wasn’t reported you would be blind wouldn’t you’. This can be supported by Netivist (2017) who believes that the media are ‘double-edged’ swords, whereby one side serves solely at the interest of the public, informing the population of such atrocities and serving to raise awareness and support and on the other hand the media are aiding the terrorist groups to instil fear and reach other potential supporters of such movements. It is therefore important for the media to re-evaluate their role in such situations, as their reports can have influence upon the decision-making process of potential tourists to a country recently affected by terrorist activity.

Chapter Five
5 Conclusion and Recommendations
This chapter will summarise the key findings of both the primary and secondary research, evaluate the research and highlight any implications. It will also provide suggestions on how the research could be extended and make recommendations to aid industry. 
5.1 Conclusion of research objectives
5.1.1 Objective one 
1. To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists.
It was found that individuals have preferences in destination choice and that this is due to previous personal experience within a destination. It was also found that having basic safety and security needs met made the destination more attractive. This did align with the literature as Maslow (1954) suggested that humans are fundamentally motivated to satisfy a series of needs on a priority basis and Beeton (2006) suggests that an example of this within the travel and tourism industry may be evidenced by a traveller or tourist not having their primary needs of shelter and safety promptly met, by choosing to visit a destination where a terrorist attack had recently taken place highlights little understanding of safety structures and concerns.
The research also found that there is a relationship between individuals who deem themselves to be adventurous travellers and their choice to continue to travel to a destination which had recently been targeted by terrorism. This can be supported by literature, Plog (1974) suggested that those participants who deem themselves to be adventurous would be described within his theory as allocentric tourists; those who are confident, curious, adventurous and out-going and possibly the type of traveller who would continue their holiday to a destination affected by terrorist activity. However, having said that, the research did also conclude that a higher proportion of the participants who did not deem themselves to be adventurous travellers would also continue to go on holiday to an affected destination, this highlights Coshall’s (2003) suggestion that many destinations which are deemed significantly attractive by some UK travellers, usually recover from terrorism crisis’ rapidly. This could aid the travel and tourism industry to further tourism developments within these destinations which recover quickly, so that any association with such atrocities are quickly forgotten to allow the location to continue to attract vast numbers of visitors. 
Finally, the primary research found that in circumstances of perceived risk 69% of the participant population will consult The Foreign Office for travel advice in the first instance, however 66% of respondents said that The Foreign Office travel advice had not influenced them in their choice of destination. Highlighting that even though there may be a certain degree of perceived risk by potential tourists, the real level of risk is deemed to be lower and therefore demonstrates why some of the participant population will continue with their holiday arrangements regardless of the risk which may be anticipated by The Foreign Office. The researcher concludes that information advisories, such as The Foreign Office should consider the length of travel bans which they put in to place, as they can ultimately affect the wider tourism industry of the host destination.  





5.1.2 Objective 2
2. To discover the range of traveller motivations in destination choice.
The primary research found that individuals possess certain motivations which assist them in their choice of holiday destination. Some of the reoccurring motivations from the participant population included; escapism, adventure and the experience of new cultures. This is supported by the literature previously explored, as Dann (1977) argued that individuals are encouraged to take a vacation due to the motivations in which they possess in the first instance. One of the most important factors to consider is that some of the population would go ahead with holiday arrangements and so in the short-term, travellers who are somewhat resilient to terror-related incidents represent a viable market segment for the destination (affected by terrorism) who are seeking to sustain their visitor levels throughout the crisis. This can be seen through the appearance of memorial / dark tourism attractions, such as ‘Ground zero’ in New York - which has been developed as a means of attracting a niche market segment, who wish to pay respect to the victims of such attacks. The researcher concludes that the motivations of such individuals are complex and that to be able to understand them in greater depth it would be recommended for the research to be extended in order to explore the greater complexities surrounding this type of travel and tourism. 
The research also found that only 14.75% of the participant population said Yes – acts of terrorism at holidays destinations would deter them from visiting the affected location, whilst 35.25% said an act of terror would not affect their choice to travel. Highlighting that some destinations can recover from such atrocities more quickly than others. This is supported by Coshall (2003) who recognised that a higher proportion of potential tourists would consider travelling to a destination recently targeted by terror activity. Concluding, that there is again another market segment for the industry to target in terms of boosting visitor numbers to affected destinations. The researcher suggests that this could be achieved by developing a more sophisticated marketing strategy, like a persuasive one, for such destinations who struggle to sustain or increase visitor numbers during a period of terror crisis. 
5.1.3 Objective 3 
3. To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry.
It was found that approximately 98% of the participant population have not been discouraged to continue their holidays abroad even though the threat from terror related risk remains high. However, the respondents did demonstrate that certain destinations are perceived to be more unsafe than others in terms of terror related risk. This can be supported by the literature, Sonmez et al (1999) argued that the media coverage of terrorism or political upheaval has the potential to shape individual’s perceptions of a destination. Also, the industry related participant disclosed in the interview that they hadn’t regained their confidence in terms of certain destinations. They suggested that this could be because of the media and their reports. This did align with literature, as argued by Netivist (2017) who believed that the media are ‘double-edged’ swords, whereby one side serves solely at the interest of the public and the side of the media are aiding the terrorist groups to instil fear and reach other potential supporters of such movements. 
The researcher concludes that information services such as the Media may have more power than the host destination themselves on what is published within the public domain and therefore it is advised that tourism councils and media companies work more closely together in order to reduce inaccurate information with regard to safety levels. 


5.2 Recommendations for the travel and tourism industry
1. Recognise the market segment of those travellers who are somewhat terror-resilient and continue to target this group with influential marketing material, in order for terror-stricken destinations to continue to encourage inbound travel and tourism activities. 
 2. The Foreign Office to decrease the time scale of travel bans if appropriate to do so, as their advice can seriously affect a destination’s inbound visitor numbers and in turn their wider tourism industry. 
3. The media should reconsider the information in which they publish in terms of targeting specific destinations in their reports. They should evaluate whether they are in fact amplifying the issue rather than reporting on the true facts of such attacks. 
4. The countries which appear to have a heightened, tarnished image i.e. Egypt and Tunisia, could potentially consider developing more sophisticated marketing material in order to entice tourist numbers back to their countries. 
5.3 Implications of results 
The researcher understands that the continued travel and tourism activities under the heightened threat from terror related risk is a complex issue in contemporary society. With regards to the recommendations made above, it may be difficult to influence such Government body like The Foreign Office, as they have a duty of care and responsibility to provide to the general public in times of crisis.  
Another implication involves the media and their reports. They may also prove difficult to influence in regard to the information in which they desire to publish in the public domain. This is because ultimately, they are commercial businesses who wish to make capital from the stories which capture the attention of the population.

5.4 Limitations of research
A strength of the research is that the it holds high validity, as the questions were tried and tested before they were distributed to the participant population. Another strength of the research is that an industry professional was able to participate in the interview as opposed to just a member of the general-public, allowing for a greater understanding of such issues from an industry perspective. 
However, the study was limited by the available resources to the researcher, i.e. money, transport and time. If these elements weren’t so limited then the researcher may have been able to travel to interview other industry professionals, allowing for a larger sample size and richer qualitative data, as opposed to just the one interview which took place with an employee from Virgin Atlantic. Also, whilst the response rate of approximately 122 participants from the survey was sufficient, if this had been greater then it would have made the research more reliable. And finally, due to the sensitivity of the topic area it proved difficult for the researcher to target individuals to participate in the survey, who had either been victims or directly affected by terror related incidents. 
5.5 Recommendations for further research
If the research were to be repeated, the researcher recommends that perhaps a longitudinal study along with a different methodology would be appropriate, i.e. a triangulated approach. Whereby the researcher could visit an affected destination and interview members from their tourism council to gather qualitative data on the impacts which terrorism has placed upon their tourism industry. Thus, a more accurate snapshot of the situation could be achieved.
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7 Appendices 
7.1 Interview questions and Preamble
My name is Rebecca Hollow, I am a third-year student at UWTSD Swansea and this is my primary research for my undergraduate dissertation. Thank you for agreeing to meet. The purpose of this research is to attempt to understand more about the motivations behind the choice in holiday destinations and the factors which may affect your decision to travel, whilst also considering if recent terrorist attacks have affected your choice. 
To inform you, the information recorded relating to your interview will be kept completely confidential and all information you provide will be recorded on a completely anonymous basis. If you find the research interesting and would like to receive a copy of the results, please contact the researcher via email. 
1) Where do you like to go on holiday?
2) What do you most seek from a holiday?
3) What motivates your choice of destination?
4) Have you ever considered yourself to be at risk when travelling?
5) When booking a holiday do you consider the potential risk of terrorism?
6) Do you think you will continue to holiday overseas?
7) Will the potential risk encourage you to holiday in the UK?
8) Which countries do you deem to be unsafe?
9) Have you ever consulted the foreign office website for advice before travelling?
10)  Has your choice of holiday destination been influenced by ‘The Foreign Office’?
11)  Do you think that the media representation of acts of terror at holiday destinations is helpful?
12)  Has your choice of holiday destination been influenced by the media and their representation of certain destinations?
13)  Do certain destinations which you fly to on duty worry you?
14)  If yes, what destinations are these?
15)  Why do these destinations worry you?
7.2 Interviewee consent form
[image: See the source image]



To the participant, 
About the interview;
This research aims to understand more about the motivations behind the choice in holiday destinations and the factors which affect your choice to travel, in which your participation is requested. It is hoped that the results of this research will contribute to understanding the issues which the travel and tourism industry face with regards to the effects of terrorism. Your comments will provide the researcher with a greater understanding of any issues involved. 
The information recorded relating to your interview will be kept completely confidential and all information you provide will be recorded on a completely anonymous basis. If you find the research interesting and would like to receive a copy of the results, please contact the researcher.
 If you have any problems completing the interview or would like to speak to the researcher, then please contact;
 E-mail: rhollow.144700@student.uwtsd.ac.uk

Before the interview commences, please tick the following boxes to confirm that you are happy to take part in the interview and understand the terms on which you are providing information.
 
I agree that I have:
 
Read the above information provided.

Received satisfactory information regarding the research. [image: ]
I am free to withdraw from the study at any time if I wish and if I choose to do this, there will be no further contact from the researchers. [image: ]
Any personal information I provide will be treated as strictly confidential.  [image: ]
I can refuse to answer any question. [image: ]
Confidentiality and anonymity will be maintained, and it will not be possible to identify me from any publications. [image: ]


7.3 Interview 
Date: 20/03/18
Time: 16:00
Respondent: Anonymous from Virgin Atlantic-Cabin Crew
Communication Medium: Face-to-Face interview
Location: Personal home address 
REBECCA: Where do you like to go on holiday?
RESPONDENT: Uhhh the States USA, preferably California.
REBECCA: And is there a reason for this?
RESPONDENT: Yes, because I work for Virgin Atlantic and I have worked there for 21 years I have, I get 9 free tickets a year to fly on the network and once a year because I've been there such a long time I get a free family holiday, flights on anyone virgins network globally and as a family we choose the states because it's so family friendly and no language barrier, uhhh really easy to get around and it's got a bit  for everyone from the theme parks to the beaches to the food, things like that.
REBECCA: Okay, what do you most seek from your holiday?
RESPONDENT:  Time to relax and spend time with the family, all four of us together without the pressures of everyday life. 
REBECCA: So, when you go on holiday is it for the purpose of enjoying family unit time? 
RESPODENT: Absolutely. Yes, because we have such busy lives, when we go away we just like to uhhh spend time together but also doing things together as a family. 
REBECCA: Okay, have you ever considered yourself to be at risk when travelling?
RESPONDENT: Uhhh (Pause) no, because that’s one of the reasons why we choose the states although, at risk maybe, we’re more aware of areas that we go to in the states that are a little bit more unsafe than others with sort of gun crime and things like that, so we would be more sensible than we would be at home. 
REBECCA: Okay, so in the sense of that you’re aware of places in the states or the areas of the country that you’re visiting, would you steer clear of visiting those states that have like gun crime and risk like that?
RESPONDENT: Not really...(pause)no, but we would be umm because all of the states have a bit of gun crime, but we would definitely choose the areas, or be sensible about the areas that we’ve visited. So, say we go to Los Angeles quite a lot, but we know that the South-central part of Los Angeles is the gang area and the threats, so we stay away from that. 
REBECCA: Okay, when booking your holiday do you consider the potential risk of terrorism?
RESPONDENT: Indirectly yes, because it’s the virgin Atlantic network, we fly to many countries globally, so we could go anywhere, ummm (pause) but we wouldn’t choose to go to some of the countries, say we fly to Nigeria, well we wouldn’t go to Nigeria because of a number of reasons why, because it doesn’t have as many family friendly sites, however its also very dangerous. So, that’s one of the reasons why we choose the states, as well as that, we feel it’s safer than some destinations. So, yes, we do, umm, I wouldn’t choose to go to an area where I feel there would be an increased threat. 
REBECCA: Okay, do you think you’ll continue to holiday overseas with the risk of terrorism growing?  
RESPONDENT: Yes, I would but again it helps through my job that I get the sort of free tickets. But, yes terrorism would not put me off because uhhh you could be a victim of terrorism if you went to London for the day or even it could happen on our door step in places like Bristol, Cardiff, anywhere. So, it wouldn’t put me off going to the states or where I normally go, umm so no it wouldn’t affect me. 
REBECCA: Have you ever consulted The Foreign Office website for advice before travel?
RESPONDENT: (Long pause) Not before I’ve gone on holiday, however for work, yes, I have because there’s been times when some countries that I fly to, when I’m working for Virgin Atlantic, have umm been at higher threats. So, we consult The Foreign Office then. 
REBECCA: Okay, has your choice in holiday destination been influenced by The Foreign Office?
RESPONDENT: umm, no not really, (pause) because umm (pause) not due to The Foreign Office, however, (pause) not it hasn’t. 
REBECCA: Do you think that the media representation of acts of terror at holiday destinations is helpful?
RESPONDENT: (Very long pause) Yes, because its important that we get a fair understanding of the threat that you could face when you go on holiday. I do feel sometimes media can uhhh make it bigger than what it is. For example, the Paris terrorism doesn’t seem like many people got killed there with that random shooting as did on Tunisia, however, it will always be imbedded in our minds about Tunisia with the people on the beach and the gunman coming but in Paris, because he was driving around the city, this is just my opinion. If I was to be given a weekend, if someone said to me would you have a free weekend in Paris or one in Tunisia, I would choose Paris yet I would say the risk of terrorism is just as high in both places, so (long pause) yes it is helpful, it’s helpful because if it wasn’t reported you would be blind wouldn’t you, so yeah it is. 
REBECCA: Do you think that the media amplify the problem – so do you think it sort of makes its worse for a country or a resort to overcome the one issue of the one act of terror?
RESPONDENT: umm, I think yes, and I think that the media honestly report it, however, I know that it would affect a country and I think that some countries like say the Emirates would not allow the press to have such free reign of what’s going on. They wouldn’t want their tourism industry, especially Dubai to be affected by the threats of terrorism. 
REBECCA: Has your choice of holiday destination been influenced by the media and their representation of certain destinations?
RESPONDENT: (Long pause) Yes indirectly, I choose the States, but it hasn’t been in the position where its had a huge terrorist threat. I would choose that before I would choose Egypt for example, so that I feel that Egypt is a higher risk, when the EU or whatever happened with the flights, were stopped for a little while – I haven’t regained my confidence with Egypt and I wouldn’t book a holiday there, again because I feel it would be at threat and the same with Tunisia. 
REBECCA: Do you think that the media has caused you to feel that way towards those destinations?
RESPONDENT: (Pause) No not as in misinformed, I just feel that, thanks to the media we know about it, so, umm that would have been reported on anyway, but I don’t think I’ve been misled or I don’t think it’s been hyped up as more dangerous than what it is. 
REBECCA: Okay, in terms of the media representation of destinations, would you consider places like Tunisia and Egypt to be more of a risk than a city break that has been victim such as London or Paris?
RESPONDENT: Yes. So, yes, I would. Even when we think of the atrocities from September the 11th in New York, more than 3,000 or 2,000, whatever it was, were killed, I still see that as a safer place than Tunisia and Egypt, proportional wise the amount of deaths and injuries were much less in Tunisia and probably whatever the things that happened in Egypt, however because they are seen as holiday destinations where the Brits go on holiday and people on the beach, having relaxed family time, that has made me feel that there’s more of a threat to your holiday, whereas it’s the same holiday in New York or Paris, even Mumbai, but it doesn’t seem quite so severe because it’s not a beach holiday, so yes that media coverage but maybe that’s because that’s the destinations and I can see myself on holiday there with my guard down so yes maybe it is media influenced but I don’t think so, it’s just the way I have processed the information. 
REBECCA: Do certain destinations that you travel to on duty worry you?
RESPONDENT: Yes. I’m more cautious in certain destinations. I fly to Lagos in Nigeria and Virgin Atlantic tell us not to leave the hotel because it’s not safe. So, when I fly to Nigeria I know that I’ve got no intention to leave the hotel and when we’re transferred from the airport to the hotel we have two minibuses and there’s a private security company which escort us back and four. That’s by far the most dangerous place. Another place is Johannesburg, South Africa. We’re not escorted there, but definitely due to crime that’s been there, our hotel is attached to a mall, the wealthiest mall in South Africa, so when you walk around there – a few years ago there was a sort of, uhhh what do you call it... the jewellers got a heist and there was a shooting in the mall, not so much terrorism but just crime, so in those destinations I am definitely more cautious. And, also, when I go to Shanghai because there’s pick-pockets and things like that – so maybe not, I’m not looking from a terrorist side, but just for my safety from like muggings and crime, definitely some destinations I’m more cautious. 

7.4 Interview Matrix Tables

[image: ]7.4.1 To explore the trends in destination choice with the consideration of recent terrorist attacks and the perceived risk from potential tourists. 

[image: ]7.4.2 To discover the range of traveller motivations in destination choice.

[image: ]7.4.3 To gain an insight into the impact which terrorism has inflicted upon the international travel and tourism industry.










7.5 Survey questions
1. Do you consider yourself to be an adventurous traveller?   YES/NO
2. When booking a holiday would you be more likely to book (select the following which applies to you): 
Packaged holiday, Flights and hotel separately or Flights without accommodation until arrival at destination. 
3. What motivates you to take a holiday? (select any of the following which apply to you): Relaxation, sun tan, exercise and health, sightseeing, experiencing new cultures, nostalgia, romance, adventure, escapism, spiritual needs, visiting family and friends, new friends, increasing knowledge, learning a new skill, fashion, exclusivity and price. 
4. Recent terrorist attacks in holiday destinations have been reported on in detail by the media - How does this make you feel about travelling to a destination affected by terrorism? (please select one of the following options): it does not affect my decision – I will still travel to a destination affected by terrorism, it may affect my decision – I may consider changing my holiday destination to a place which has not been victim of terrorism or it will affect my decision – I will not travel to a destination which has been victim to terrorism. 
5. Are you aware that The Foreign Office provide information on safety levels at holiday destinations? 
YES/NO
6. Have you ever used 'The Foreign Office' for advice on safety in holiday destinations?  
YES/NO
7. Do you consider the following destinations to be safe? (Please state whether you strongly agree, agree, neither agree or disagree, disagree or strongly disagree with each of the destinations listed below). 
[image: ]
8. Have recent attacks overseas caused you to holiday at home in the UK? YES/NO
9. Do you see holidaying in the UK just as much of a risk as taking a holiday abroad, due to recent attacks in the UK? 
YES/NO
10. If the destination that you had booked fell victim to an attack before your holiday, would you continue to go ahead with your vacation? 
YES/NO
11. If the destination that you had booked fell victim to an attack before your holiday, would you contact the travel agent to arrange other holiday alternatives? 
YES/NO

12. What is your gender? 
Female, Male or Prefer not to specify
13. What is your age? 
18-25, 26-35, 36-45, 46-55 or 55+
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