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Sustainability has become a core focus in the global hospitality industry, with many businesses focusing in order to adopt eco-friendly practices into their business operation (Sloan et al., 2017). Marriott International is a key player in this area, having committed to minimising its environmental effect while yet meeting customer needs. Marriott, the world's largest hotel operator, understands the necessity of sustainable growth in addressing the industry's mounting environmental concerns in this dynamic business environment (Serve360, 2024).
This essay will explore Marriott International’s current sustainability practices, focusing on its effective approaches to corporate social responsibility. This study will analyse how Marriott balances profitability with responsible practices including a focus on reducing emissions, and waste as well as saving the use of unusual energy in the operation of the business. The report will also examine areas where the business can increase, proposing rainwater harvesting as a practical and effective solution in order to address the water scarcity concerns in specific regions. By the detailed evaluation of Marriott's sustainability initiatives as well as challenges, this study aims to offer effective insights into how the hotel giant can continue to promote eco-friendly as well as sustainable practices in this competitive and dynamic business environment. 

Corporate Social responsibility focuses on the commitment of an organisation towards its ethical practices, community support and environmental protection (Rela et al., 2020) . By implementing CSR policies, Organisations show that they work ethically and do not violate human rights. Marriott International is extensively focusing on and expanding its strategic approaches towards sustainability in a multifaceted way. In this connection, Denise Naguib, Global vice president of Marriott's Sustainability and Supplier Diversity has taken an evolving approach to achieve sustainability with keeping balancing the local specific needs of each planner and property (Weconnectinternational, 2023). To Marriott, sustainability and Corporate social responsibility are a core priority for its customers. As an international organisation, Marriott International has adopted ambitious goals around sustainability such as the mentioned hotel aims to locally source 50 per cent of its products by 2025 as a part of Marriott's 2025 sustainability and Social impact goals (Stb, 2024). The mentioned company focuses on reducing its overall waste to landfill by 45 per cent and cutting food waste by half. Marriott is committed to establishing a science-based emission reduction and targets to reach net zero emissions by 2050 (Marriottbonvoyevents, 2024). Side by side the mentioned hotel has signed on to the Race to Zero which is the most ambitious standard and business ambition for 1.5. In this business ambition, any business organisation can participate and the participants are dedicated to reducing emissions across all scopes and maintaining the guidelines with the Paris Agreement. This ambitious standard procedure adopts transparent action plans and stringent near-term targets. In order to integrate sustainable practices into its business operations, Marriott International has adopted some green practices which include water conservation, energy efficiency initiatives and waste reduction. In this regard, Marriott International has implemented technological devices to track and reduce energy and water consumption (Abou Amer et al., 2023). This approach of Marriott tends to increase the use of renewable energy, manage water and climate-related risks and reduce food and other waste. Marriott’s Sustainability and Social impact platform Serve 360 goals to reduce water intensity by 15% by 2025 (Marriott, 2022).In order to reduce environmental impacts, Marriott International launched a sustainable waste management online tracking system in which 100% of all hotel waste is recycled by the waste management company. Marriott International, the world's largest hospitality company has focused on its single-use plastic reduction goals by 2025 (Kairatkyzy and Kozhakova, 2023). The mentioned company has taken measurable steps to reduce single plastic in its business operations. Such as Marriott is transforming its single-use and tiny toiletry bottles to sustainable big bottles for bath amenities (Greencentury, 2024). To reduce carbon footprint, the mentioned hotel encourages its associates to use public transport and Marriott International has installed an Electric Car Charging station in its car parking zone. In this connection, Marriott works with Schneider Energy to reduce energy consumption (Marriott, 2024). Marriott International has set up an energy team to use energy measurement and monitoring. This approach helps the mentioned hotel to reduce energy processes in Marriott's every hotel. Marriott is committed to reducing absolute Scope 3 GHG emissions from energy and fuel-related activities. The mentioned company aims to reduce absolute Scope 1 and 2 GHG emissions by 46.2 percent by 2030 according to the 2019 baseline (smartenergydecisions, 2024).
These above-mentioned efforts and initiatives of Marriott have given a strategic and sustainable impact on its business practices but the mentioned company can enhance its water conservation process by adopting rainwater harvesting.
Rainwater harvesting is the practice of storing and collecting rainwater from surfaces such as roofs so that this water can be reused for the future instead of wasting the rainwater (Saeedi and Goodarzi, 2020). This practice helps to preserve the water and reduce dependency on municipal water suppliers or any other means. Rainwater harvesting is used for non-drinking purposes such as irrigation of land, toilet flushing, gardening and so on (Ali et al., 2020). Rainwater harvesting can restore groundwater levels, prevent urban flooding, and reduce soil erosion and stormwater flow. The main benefit of rainwater harvesting is water conservation which provides a sustainable solution to water scarcity. Rainwater harvesting decreases the amount of water purchased and as a result this process significantly reduces operating expenses. Installing and designing rainwater collection systems can offer sustainable jobs which develop the economy in future. The long-term water development needs can be reduced by a rainwater harvesting system. As a result, the cost of supplying water to the municipality is reduced and the community can achieve benefits for cost savings. Rainwater harvesting reduces the demand for portable sources of water and the energy used to filter the water. This approach lowers the hotel's carbon footprint.
Besides the numerous advantages of rainwater harvesting, there are some challenges to using rainwater harvesting. In order to install a rainwater harvesting system, the initial investment is a challenging issue as it needs a sufficient amount and developed infrastructure (Aung et al., 2023). After installing a rainwater harvesting system,  it is necessary to maintain it regularly to prevent contamination and to monitor the functions of the installed machine. Supply of rainwater depends on climate which is the big issue of rainwater harvesting.  Rainwater harvesting systems should be installed properly, if not water-borne diseases and mosquitoes can be spread in the surroundings.  
Marriott International which is a multinational company operates and franchises hotels and lodging brands such as hotels, residential properties and timeshares. Marriott is considered to be the world's largest lodging company. The mentioned company has 30 leading brands and occupies about 8,900 properties in 141 countries and territories which connects the people globally with its vast presence (Marriott, 2024). Several of Marriott's hotels are situated in regions which face water scarcity such as California, Australia and some parts of Africa. Water security and water-related risks are contextual issues of Marriott International. Customers, investors, suppliers, regulators, and local communities are included in Marriott's water-related assessments because due to water risks these mentioned associates can be affected. In this perspective, Marriott International must have to implement additional water efficiency measures such as rainwater harvesting which can mitigate the water-related risks and make water available. Thus Marriott can enhance its global reputation and can promote itself as a global sustainable leader in the hospitality and tourism sector by implementing rainwater harvesting. By expanding these practices, Marriott International can fulfil its sustainable targets.
Marriott International's sustainability initiatives, while the company faces various types of issues and problems in order to practise sustainable business activities in this dynamic business environment. In addition, one of the major challenges faced by the company is the upfront investment needed for green technologies such as the building of advanced rainwater harvesting systems. Furthermore, it is also noticed that infrastructure upgradation, as well as maintenance, is one of the major challenges for the business in the areas where water scarcity is less pronounced, making the return on investment less immediate. It is seen that the company's main motive is to achieve net-zero emissions by 2050 where companies need to focus on the investment in the substantial technologies as well as coordination of sustainability practices across business operations. Moreover, Customer expectations pose a significant challenge as some guests can resist change such as reducing or avoiding the angle-use of plastics in the operation of the business. Finally, it is seen that various types of external factors such as climate variability affect regions prone to unpredictable weather patterns, making consistent water consecration efforts which also increase the level of difficulty in sustaining the business (Legrand et al., 2022). 
By successfully implementing corporate social responsibilities and Sustainable approaches, Marriott International has the opportunity to increase its brand visibility, market expansion, green certification and many more. In support of the United Nations Sustainable Development Goals (SDGs), Marriott iInternational has launched a social and sustainable impact platform namely Serve 360: Doing Good in every direction. This platform helps Marriott to achieve its sustainable commitment and reduce environmental impact by addressing challenging issues. During the Covid-19 pandemic situation, Marriott donated to the community and needy people. This approach helps the mentioned company to uplift its brand and increase the trust of consumers. As a multinational hotel company, Marriott has a global reputation for sustainability and adopting water conservation processes across its global properties (Binns and Kempf, 2021). The strategic approaches taken by Marriott will reinforce its image as a socially responsible company. The sustainable initiatives of the mentioned company attract environmentally conscious investors and customers. In this regard, many certification bodies such as LEED and Green Key provide additional points and ranks for the properties that are incorporated with sustainable initiatives as well as water security initiatives (Hazem et al., 2020). As a result, achieving this certificate means, Marriott International has successfully implemented corporate social responsibilities in its workplace and the mentioned company maintains its social responsibilities by reducing environmental impact (Wesley et al., 2024). At this, the mentioned company can attract environmentally conscious travellers and gain competitive advantages. In this regard, rainwater harvesting can help Marriott address water scarcity significantly and lead towards cost savings. Marriott can lower its operational costs by reducing the reliability of municipal water and conserving natural resources.
As part of sustainability initiatives, several competitors of Marriott have executed Corporate social responsibilities such as implementing rainwater harvesting. Hilton Worldwide, one of Marriott's main competitors, launched a rainwater harvesting system in its several properties in a particular region which are related to water scarcity. For instance, Hilton Garden Inn utilises rainwater for cooling systems and irrigation (Sanvitale, 2020). Another competitor of Marriott is InterContinental Hotels Group (IHG) has successfully executed a similar system in its properties in Australia where the availability of water is a key issue (Stoimenov, 2023). In this connection, by adopting CSR policies and sustainable initiatives, Marriott can hold a leadership position in sustainable hospitality.


To the above contents, it has been concluded that Marriott International’s extensive efforts in promoting sustainability, including the company providing the 360 platform as well as rainwater harvesting initiatives, reflect its leadership in addressing the environmental challenges faced by the global hospitality industry. These are some of the effective initiatives which are taken by the company and these types of activities also increase the brand reputation and attract a wide range of customers in this convulsive business environment. With ambitious goals such as achieving net-zero emissions by 2050 as well as minimising waste by 45%, it is seen that Marriott has strategically aligned its operations with sustainable practices, focusing on energy efficiency, waste reduction as well as water conservation. However, challenges such as the high initial investment for green technologies, and infrastructure maintenance as well as it is seen that different types of customer expectations pose significant hurdles. Furthermore, it is seen that external considerations such as climate variability make rainwater harvesting installation ineffective in some areas. Furthermore, despite these challenges, Marriott's commitment to corporate social responsibility provides an effective advantage by improving its brand visibility, attracting eco-conscious consumers as well as opportunities such as expanding its sustainable practices as well as adhering to the UN sustainable development initiative. Marriott International is well-positioned to continue driving innovation as well as sustainability in this dynamic business environment. 
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