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	Student Number
	2511748
	Student Name
	Robert Ferko

	

	Website Chosen 
	 The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very fast and efficiently. It took less than one second to load the entire content. According to (Das, 2023), 1 to 2 seconds is considered the ideal load time for mobile sites.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages, which allows a prospective customer to navigate the website efficient and effectively. For instance, a customer searching for cookery lessons would simply click onto the navigation menu file ‘Cookery Classes’. Which would redirect you to the sub page showing you their various courses. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the website. (find a reference about the advantage of having online booking system)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement of the usability of the website is the fact that there is no clear ‘back’ or ‘home’ options available.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks extremely pleasant and inviting, with photos and a clear navigation system. This can also be seen on a mobile device, although the navigation system is no longer seen at the top of the screen, which could possibly confuse customers – although extremely unlikely.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery, video and colour excellently. They portray lectures, friendship and teaching to present your future at the academy.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has made use of an online chat tool, to allow customers and students to express their enquire about the product or service easily. As on any sub page ‘General Enquiry’ can be found. (find the advantages of having a chatbox facility on a website)


	Question 2d – How effective are the social media links on the website?


	Answer: The website has social media links which redirect you to the academy’s social media page, which provides information regarding the institution. For example, once clicking onto the linked in option, you are redirected to the cooking academy’s account. The account provides recent news and information on events.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company’s services are presented clearly to the customer through several factors. Such as the logo, images on the website, along with the labelling of sub-pages.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for The Cooking Academy appear on the website as testimonials. External reviews are recent and regularly updated, while website testimonials lack data, making their freshness harder to confirm. (why customers reviews are important)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through expert chefs, clear course detail, and consistent positive customer feedback. I would recommend the company’s service to a friend or family member as the courses provide well organised teaching by professionals, along with the credible and well- organised website. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are presented clearly to customers. For example, half-day classes are £125 for a 3-hour session, and a full-day class is £199. These prices reflect the high quality of the services shown, given expert chefs, small class sizes, and high-quality learning experiences that the company promotes.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes near me 

	
	2. Cooking schools

	
	3. Beginner cookery classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the website doesn’t appear in the top ten websites on google when these key words are searched. It is not guaranteed, although for more localised or specific searches they do show up in relevant directories.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites still have relevance in modern UK business. They provide a central place for information, showcase services and build credibility.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation about how to improve the website, I would add a virtual tour of the academy and the classes. I suggest this as it would allow customer to view and experience the academy before paying, this makes it easier to choose the company.




Reference List 
	Das, S. (2023). How fast should a website load in 2023? [online] BrowserStack. Available at: https://www.browserstack.com/guide/how-fast-should-a-website-load.
Benefits of Chatbots | IBM
The Importance of Online Booking: How Convenience Drives Conversions - Method Analytics
Why Customer Reviews Are Important | Consumer Fusion




