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The following video is from the BBC bite-size series, and was originally broadcast on 09/05/2011 as part of Doomed Designs. Its duration is 6:12. It is entitled Successful products – the story of the Mini. 
https://www.bbc.com/bitesize/clips/z2dhfg8
--------------------------------------------------------------------------------------------------------------------------
A BBC presenter introduces the video. Watch, listen and answer the following questions:-
[bookmark: _GoBack](Part 1) What is this story about?
(a) Britain’s most lovable car
(b) Britain’s most beautiful car
(c) Britain’s cheapest car
(d) Britain’s best-selling car

(Part 2) How many units were sold?
(a) 3 million
(b) 5 million
(c)  7 million
(d) 9 million

(Part 3) Which part of the marketing mix does the video focus on?
(a) Product					(c) Price
(b) Promotion					(d) Place


(Part 4) READ CAREFULLY, then try to put the following sentences in the correct order according to what you hear from the various speakers on this video

(a) Pricing has to balance the consumer price with the financial cost to the company 
(b) The Ford Anglia was priced at £610
(c) Production of the old Mini ended in 2000
(d) Ford could not produce a Mini for under £535
(e) Sir Leonard Lord decided to sell the Mini for less than £500
(f) The public fell in love with the new Mini



ANSWER KEY
The following video is from the BBC bite-size series, and was originally broadcast on 09/05/2011 as part of Doomed Designs. Its duration is 6:12. It is entitled Successful products – the story of the Mini. 
https://www.bbc.com/bitesize/clips/z2dhfg8
--------------------------------------------------------------------------------------------------------------------------
A BBC presenter introduces the video. Watch, listen and answer the following questions:-
Q1 What is this story about?
(a) Britain’s most lovable car
(b) Britain’s most beautiful car
(c) Britain’s cheapest car
(d) Britain’s best-selling car

Q2 How many units were sold?
(a) 3 million
(b) 5 million
(c)  7 million
(d) 9 million

Q2 Which part of the marketing mix does the video focus on?
(a) Product					(c) Price
(b) Promotion					(d) Place


READ CAREFULLY, then try to put the following sentences into the correct order according to what you hear from the various speakers on this video

1 Sir Leonard Lord decided to sell the Mini for less than £500
2 The Ford Anglia was priced at £610
3 The public fell in love with the new Mini
4 Ford could not produce a Mini for under £535
5 Pricing has to balance the consumer price with the financial cost to the company 
6 Production of the old Mini ended in 2000
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