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Introduction
Throughout business development and performance, the proper management of information and knowledge is inevitable.Data is all about achieving strategic advantages in this modern period of technological growth over other rivals on the marketFor this, expertise and business information is not necessary to pursue a systematic method of expertise gathering, storage and information management.The information management and knowledge process can be defined as information collection, development, organization, dissemination and proper use.Different skills are necessary to effectively handle the organization's knowledge.The article discusses the importance of information management, the information management process, knowledge management culture etc. for Wyndham Worldwide, a growing hotel chain from the U.K. The report covers numerous topics of knowledge and information management.













L.O. 1: Concept & Importance of Knowledge Management
Information management and knowledge management are intertwined and can be defined as the method of gathering, processing, organizing, transmitting and handling knowledge efficiently for a business organization.Since the management of information or knowledge includes gathering raw information from various sources such as email data, Internet, social media etc.The data will be evaluated for individual groups or organizations, grouped and transmitted.For a business enterprise, however, this phase of information and knowledge management is not enough.Wyndham Worldwide is a U.S. hotel chain that is, by the number of hotels and resorts in 2012, the world's largest hotel chain.This huge success in the hospitality industry is largely attributed to its intelligence and awareness of the market.To define the needs of consumers, their preferences and competitiveness, Wyndham Worldwide hires various information and knowledge management methods.
a. The relation between Data, information and knowledge
It is inevitable to have a link between data, information and knowledge, even if the relationship between them lacks clarification.Data for qualitative and quantitative variables can be defined as the set of values.When processed to knowledge, Data is meaningless, scattered and valuable.Knowledge may, on the other hand, be defined as a message that contains significances, implications and helps to make decisions.The data are typically converted into data by processing, arranging and transmitting the raw data to the parties concerned.Knowledge is the value generated by the knowledge that allows users the opportunity to act when they perceive it(Choo, 2014).Briefly, information is structured to build consumer interest.Data from various media outlets such as mass media, market research, social networking etc. are collected by the Wyndham Hotel Community and are converted into valuable knowledge about consumers and the role of the competitor.This valuable consumer and business knowledge allows them to generate value for themselves and the consumer.Even though Data, information and knowledge are interrelated, the connections between data, knowledge and information are not clear.
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Figure 1: Relationship between data, information, andknowledge
(Source:Choo, 2014).
The definition of the connection between data and information is primarily the component types between data and information. Normally, data have no meaning except quantitative variables or qualitative variables. Data is raw values that can be processed in a predetermined method for knowledge collection, organization and interpretation. On the other hand, where the information resides in the relationship between information and understanding. The information is important and can be stored in different media, but knowledge is in the human mind in the form of intelligence. The information gives opportunities to its users, and the values are generated by awareness.
b. Relationship Between Individual Knowledge & Organizational Knowledge
Although the principle of awareness between individuals and organization is interdependent, it is distinct in nature. Individual awareness and organizational awareness are interdependent as the relationship between each individual employee relies primarily on the corporate culture, and the individual, organizational needs to make several fast choices within the company. Much like the Wyndham hotel staff, decisions about the customer in the hotel will have to be made, such as the availability of journals or magazines(Choo, 2014). Organization knowledge, by way of the skills, experience, expertise or procedure an organization is needed to resolve a complex situation, can bee described as a process for making a decision.Even in a difficult situation, you don't have the experience or skills to collaborate with the other staff of the company to address the issue individually.In the hotel in Wyndham, the room key is lost to a growing problem.These require the involvement of the hotel management and cannot be taken up by other workers.In a hotel that needs support from other departments or from various organizations, a sudden fire may catch up.
A diagram can be used to help explain the relationship between individual knowledge and corporate knowledge.High or interdependent, low or independent, interaction existence is defined by the horizontal axis of this diagram.The vertical axis is the essence of the task that can differ from non-routine to routine.
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Figure 2:Relationship between individual knowledge and organizational knowledge
(Source: Symes, McIntyre and Barnett, 2016)
· In the first example, the essence and the role are basic or routine. Interactions within the company are small.In this scenario, the company should allow workers to use their own discretion over a certain period of time.In the Wyndham hotel, the staff provides their clients with various leisure facilities, such as a dedicated VIP lounge and a special check-in desk.The grade of interaction is small in the second box, but non-routine is the job.Various non-routine tasks may be done at the Wyndham hotel to utilize individual skills.Nonetheless, not everybody in the hotel has the experience to deal with unpredictable circumstances.The non-expert employees then pass the problems to people with experience or expertise.In Box 3, there is a high degree of interaction and the role is not defined or routine, and thus the experience is required within the business(Symes, McIntyre and Barnett, 2016).At Hotel Wyndham, room status issues are normally monitored by the housekeeping department and the headquarters.Inbox 4, where the job is routine, the degree of interaction is high.Usually, the predefined method, laws, and other laws solve these problems.Such a task requires organizational experience or awareness.
c. Analysis & Modelling Techniques to Identify Knowledge Assets
The term "knowledge asset" can be defined as an intellectual or intangible resource of an organization that usually includes facts, ideas, skills and skills, etc., owned by an employee of the organization.An organization's common knowledge base, records, plans and procedures, software and/or proprietary property are the common knowledge property.The main components for value creation for stakeholders or consumers are information. The real contribution of expertise comes from facts that will contribute to the organization's fair innovations and rewards. Numerous approaches exist for the study and evaluation of a company's information or intangible properties.The Wyndham Hotels and Resorts using the Skandia Navigator system that describes intangible assets in relation to various categories of results.
[image: Summary of Skandia Navigator. Abstract]
Figure 3: Navigator framework to identify and analyze knowledge asset
(Source: Symes, McIntyre and Barnett, 2016)
· Emphasis on finance: The Hotels and Resorts of Wyndham use the financial emphasis to define and evaluate know-how that catches the financial impact of the operations.
· Emphasis on Consumer: The consumer attention shows how happy consumers are with a company that delivers resources for its clients.In order to define the awareness that the company, the Hotels and Resorts of Wyndham uses the client loyalty or customer service approach to meet customer satisfaction or requirements.
· Emphasis on Method: The focus of the project defined the method of providing and delivering consumer services.Wyndham Hotels and Resorts can better define the information resource by evaluating the method of relying on consumers.
· Focus on Renovation &Development:The emphasis on renovation & growth can be defined as a mechanism for ensuring the organization's long-term progress, in particular in the field of information to build.Wyndham Hotels and Resorts can assess the information gained relevant to the focus group by evaluating the target segment.
· Emphasis on humanity: The human perspective is at the core of the Skandia Navigator, which visualizes the development of information to attract consumers and increase revenue and efficiency of the business.The hotel will define the information assets of the organization by analysis of the results of Wyndham Hotels and Resorts and analysis of employees' capacity to cope with the difficult situation.
d. Actual & Potential Knowledge Assets
While there is little consistency in the distinction between actual information assets and future information, they are distinct in their essence.The distinction between the existing information assets and future information assets is necessary in order to identify the knowledge assets of an entity.True assets of information may be directed to those assets that are precise and knowledgeable of an incident cause.The real contribution of expertise comes from facts that will contribute to the organization's fair innovations and rewards.Wyndham Hotel Group's practical expertise can provide information on the international industry, information collection and delivery information management systems.The hotel's intellectual properties etc.
Potential information capital, on the other hand, can be defined as the assets which will support the business.Wyndham Hotel Group's future strengths will be the employees' ability to deal with complicated issues, client interactions, analytical thinking, and, when appropriate, take decisions concurrently.The Wyndham Hotel Group's key future strengths are the workers' ability to perform undefined or non-routine activities.
LO2: Understanding of Important Knowledge Management Process
Specific instruments and approaches for the processing and analysis of detailed information are used in the process of management of knowledge by business enterprises or managers in any organization. The system for knowledge managers typically consists of data collection points, procedures and resources for evaluating and preserving data or information.
A four-stage learn how strategy cycle fits the Wyndham Hotel Company.The information management method of the Wyndham Hotel Group is given below.
· Knowledge acquisition:In an information management process, gathering or processing data from different sources is the key step (Nonaka, 2012).Specific data collection points are used to gather data from the Wyndham Hotel Community.Such disseminated data are then processed systematically and structured in order to become valuable insight or intelligence and promote decision making such as statistical criteria.
· Information storage:In order to make more choices about an organization simpler, the information has to be processed (Choo, 2014).Wyndham Hotel Group's information is mainly stored in three levels: human, organizational and I.T. use, such as awareness administration (Nonaka 2012).There is some information on individual workers or partners and there is broad information on organization.But they are often processed via I.T. or computerized programs.
· Awareness distribution:The information must be shared with the correct consumers.To exchange information or expertise with the specific consumers of the database, the hotel party of Wyndham uses social interaction, culture or technology.
· Use of expertise:The most important part of the knowledge management process is the use of collected information.The aim of knowledge is to provide users with a value that leads to action capacity.The Hotel Community in Wyndham uses the information to decide and design the hotel or to make different choices.
a. Requirements to Create, Store, Apply & Integrate Knowledge
It is all about making, processing, implementation and incorporation of information in the information management system or Knowledge Management System.Nonetheless, the optimal output of a knowledge management method involves different key components ofthe information management system.Six main components or specifications are used by the Wyndham Hotel Group in Knowledge Management System process.
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Figure 4: Components of the knowledge management system
(Source:Stewart, 2013)
· Strategy:For order to recognize key data or problems within an organization, the information management process or the program will have a plan.Another problem, goals etc. could be part of the Knowledge Management System strategy.In general the Wyndham Hotel Company uses many studies to diagnose different issues, such as why customers were dissatisfied.
· Actors: The actors or people connected to the method are the key component or prerequisite of a information management procedure.The management of the Wyndham Hotel Group collects information from its employees or customers, or different reports from the hotel's stakeholders.
· Functionality: To order to enhance the data-intensive practice, the information management process must be established (Dixon, 2012).Data logic, selection, structure, analysis and interpretation can be included.In the information management process, the Wyndham hotel community uses the predefined functionality protocol.
· Delivery: The method of knowledge management must be able to provide its users with the required information (Amar, 2014).The Wyndham Hotel Group provides or distributes information through social media or email to relevant users.
· Infrastructure: The infrastructures for collection, review and preservation of information must be in Place for successful knowledge management.Mainly a information management system that needs infrastructure such as software and hardware (Nonaka, 2012) is now used by most organizations.The Hotel Company Wyndham is using the room status code, reservation method.
· Content- Some knowledge management systems need to contain the system's content.The contents can include the development, security analysis, etc.
· Continuous Improvement-The Wyndham Hotel Group relies primarily on customer input to ensure the consistency of the knowledge and information, and needs to allow continuous improvement through customers' reviews and performance management.
b. Impact & Importance of Intellectual Property Rights
In order to improve the profitability of business organizations, the value of intellectual property rights is inevitable (Stewart, 2013).A good practice in the administration of intellectual property is not only to produce intellectual property, but also to enhance property acquisition.Patents, copyrights and trademarks are valuable intellectual assets for a business that cannot be stored and preserved without proper support and security.For a variety of reasons it is very important to control the organization's awareness as intellectual property rights (Dixon, 2012).The key reasons for Wyndham Hotel Group's Intellectual Protect control of technology assets are-
· The organization must differentiate itself from rivals in the intellectual property rights of the hotel's information properties.
· Intellectual property may be sold under license to external sources, including Data or information obtained by the Wyndham Hotel Group.
· The Wyndham Hotel Group aims to control the experience as intellectual property in branding and as a profitable business.
· Intellectual property management also protects the hotel from various external influences, such as the selling without its permission of hotel properties.
· Wyndham Hotel Group intellectual property can be used to exploit and gain profits from strategic partnerships in the company by selling it.
L.O. 3: Establishing a Knowledge Management Culture
The management should have a knowledge management culture inside the company (WILSAN, 2016) to achieve the best outcome of the knowledge management process.A special context is essential to create a knowledge management culture within the organization (O'Brien and Marakas 2011).The Wyndham Hotel Group has developed a knowledge management culture within a predetermined structure.The system involves visualization, elicitation, evaluation, dissemination, and preservation of information
Figure5: Framework for establish a knowledge management culture 
(Source: Nonaka, 2012)
· Mapping of Knowledge:  In order to recognize future knowledge of the company, detect knowledge gaps and analyze current information assets in order to develop assets, the Wyndham Hotel Community uses information mapping.
· Knowledge Elicitation: In order to promote and speed up the required information by evaluating automated workflows in order to identify potentially useable assets, the Wyndham Hotel Group relies on well organized knowledge maps.
· Knowledge Externalization &Assessment:Externalizing and assessing expertise is essential for the growth of the culture of expertise management (Stewart, 2013).In order to assess and evaluate the information assets the Wyndham Hotel Group employs different consultants.
· Knowledge Distribution: In order to spread information to the appropriate customers, Wyndham Hotel uses pull-and-push approaches to disseminate information through departments and industries (Dixon 2012).
· Knowledge Maintenance: Wyndham Hotel Group periodically verifies the value of knowledge in order to create a knowledge management culture in the hotel and eliminates obsolete knowledge or information from the system. 
a. Contributions of Knowledge Assets on an Organization
Wyndham Hotel Group claims that the experience of the organization significantly contributes to being the world's largest hotel chain (Albert and Bradley, 2014).The conceptual, experimental and routine and structural information assets are the most fundamental information assets of the Wyndham Hotel Community.The hotel's conceptual awareness is its brand value, the hotel's product concepts which distinguish this hotel from others on the market (Harris, 2011).They sell their customers exclusive leisure facilities.The creative experience of the hotel is the individual abilities of the company, the strength of the hotel staff.All Wyndham Hotel Group staff are assessed and qualified to manage challenging circumstances and to be skilful in their area of work.
The organizational culture and the day to work methods practiced by the employees are the daily assets of Wyndham Hotel Company.The hotel also operates comfortably with these assets every day (Nonaka, 2012). This asset supports the hotel itself.The Wyndham Hotel's last form of knowledge is institutional knowledge.The assets include numerous documents, intellectual property and proprietary objects that allow the organization to become competitive and prevent external violation. Although, there is no consistency in the gap between the actual information assets and the possible information assets. The distinction of the actual knowledge assets and potential knowledge assets is necessary in order to understand the knowledge assets of an organization.The actual knowledge asset can be referred to as the clear and informed know-how (O'Brien and Marakas, 2011).
b. Knowledge Requirements for an Organization
In addition to information and data in a business organization, awareness is the next move (Garvin and Berkman, 2008).In the competitive environment, expertise and information are considered to be the most significant factors for organizational performance.This is why information selection, storage and dissemination is very critical (Albert and Bradley, 2014).Growing company needs to do this by using various techniques and methods such as the management of information.Nevertheless, information management is not efficient when information is important or obsolete.This is why certain essential information criteria have to be taken into account in the management of information within the organization (Stewart, 2013).
In order to find out the most efficient and relevant knowledge, the Wyndham Hotel Community complies with certain criteria of information management systems.
· Purpose:In information management, importance is everything.If the information or knowledge is not important for the business, the knowledge will not be used.To find out the necessary Data, the Wyndham Hotel requires external expertise.
· Time:The data overburden in the company is increased by dated information (Garvin and Berkman, 2008).The company would benefit from investing in this form of expertise.The outdated information or knowledge of the company must be eliminated.
· Scalability:A larger number of users must be fulfilled and assisted by the information and information management framework (Harris, 2011).The skills and the Knowledge Management System must be extendable.The knowledge of Wyndham Hotel Group allows for a wide range of applications, if needed.
· Co-operative:Knowledge, know-how and KMS must be able to work together among different customers, departments and branches (O'Brien and Marakas, 2011).Wyndham Hotel Group's information management works with numerous departments, including front office and housekeeping, the business office, accounting, finance, etc.
· Capacity of Act:The consumer will have the knowledge-based capacity to act (WILSON, 2016).Wyndham Hotel Group's Management or Intelligence Consumers are capable of making decisions, evidence-based planning approaches.
· Creating Interest: Awareness must build value for the user because information essentially seeks to produce value for the user.
c. Organizations Framework for Enabling Knowledge Sharing
Wise exchanges between individuals, communities and organizations can be described as a process of information exchange (Nonaka, 2012).It is very important that information is shared within a group.The Wyndham Hotel Group is given below for efficient sharing or distribution of the conceptual structure.

Figure 6: Organizations Framework for Enabling Knowledge Sharing
(Source: Albert and Bradley, 2014)
· A community for information management:The development of a culture of knowledge management is very important to facilitate the sharing of information in the organization.In pursuing an information mapping approach, the Wyndham Group develops a philosophy of information management.
· Virtual networking:The dissemination or exchange of information through social networking is also an essential way (Nonaka, 2012).The Hotel Group Wyndham uses newsletters and correspondence, social networking and magazines with external sources for the exchange of information.
· Data methodology:For know-how sharing such as the Internet and the promotion of T.V., various kinds of information technology can be used.Information management systems or email marketing (Garvin and Berkman, 2008).
· Motivation to share information:In discussing both external and internal factors, the Wyndham Hotel Group motivates the employees of the organization.Motivating workers in knowledge sharing is very important in this era of information and awareness.The hotel uses meetings, the exchange of information to inspire its workers.
· Quality of research:The exchange of information in the company improves job efficiency and enhances the Wyndham Hotel Group's competitiveness and activity effectively.
· The creativity of workers:Sharing of expertise with the organization's workers improves people's imagination (Garvin and Berkman, 2008).The more information or expertise, the more creativity a person has, the more creativity he is.Cross-training is used by the Wyndham Hotel Group to share expertise and boost productivity for workers.
d. Recommendation for Improvements in Current framework
While the Wyndham Hotel Group has a highly successful information sharing system internally and beyond the workplace (Stewart, 2013).But often, for another cause, workers of the company can not automatically exchange information and expertise (WILSON, 2016).Wyndham Hotel Group should identify a few important factors to which the barriers in the process of knowledge sharing while designing a system for knowledge sharing.The first and foremost challenge to the exchange of ideas and information is that the workers of the Wyndham Hotel Community are not spontaneous.This barrier causes problems for hotel operations every day.The Wyndham Hotel Group should introduce opportunities for knowledge sharing in workgroups in order to improve knowledge sharing among employees.The most dedicated workplace employee will be compensated for the sharing of information.The award scheme motivates the employee to participate more and also may encourage others to share information or expertise (Oliveira, 2017).
In sharing information or knowledge within the organization, the employees of the hotel lack professionalism and persistency, which sometimes leads to misunderstandings. The management of the hotel may reduce this problem by arranging quarterly training session on the importance of sharing information and knowledge within the organization. This training will influence the employees of the organization to be more persistent in sharing knowledge without leading to misunderstandings. Hotel management may reduce this issue by holding a quarterly session on the value of information and knowledge sharing within the organization.This training would influence the organization's employees to share information more persistently without contributing to misunderstanding (Pant et al., 2018).




Conclusion
Knowledge and awareness are all about today's business world so that strategic advantages over competitor and customer longevity are achieved.Different information and knowledge management techniques and approaches are used in companies in this era of technological advancement.These instruments are commonly referred to as the IMS and the information management system.Information is the principles that will help individuals or organizations, where expertise is the understanding of information usage, make different decisions.Knowledge is mainly intended to create value for its users.But it is not that easy to handle this information or expertise; certain skills are required to document, store and distribute them.This expertise and information are being handled by the Wyndham Hotel Group using various methods and procedures to become the largest hotel chain in the globe.Because it follows an efficient management and information sharing structure, certain steps can be taken in information management to be more efficient.
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