Community Care and Development Assignment two

This assignment is a written report that is going to be focussing on the topic areas smoking and looking at different campaigns and how they plan their campaigns. 

Problem Identification 
Smoking is a problem that millions of people are doing which is there for being campaigned about to encourage people to stop smoking. Smoking is done within the public eye, within schools and all around the community by people of all different ages. Harman, R. (2006, P.123) states that more than one hundred and twenty thousand people die from smoking each year within the United Kingdom (UK).  (Cambron Et Al, 2019) suggests that smoking is often triggered by stress which gives people the urge to smoke. In addition to this, this article conveys that three hundred and seventy adults enrolled in a smoking cessation program.  Stoptober is a public health campaign within England that encourages smokers the quit smoking within twenty-eight days.  This campaign as driven one million people to quit smoking to date, which is the biggest mass attempts to quit within England. (Campaign resources, 2019).  Smoke free campaign was created according to Public Health England (2020) as smoking is the nations number one biggest killer and Public Health Wales therefore wanted to help the National Health Service become smoke free. 
How big is the problem? 
Smoking is a significant problem as the statistics states that it is estimated that there are six million smokers within England alone.  (Public Health Matters, 2018).  Smoking is a massive problem as not just adults are smoking there are a high number of children smoking. Ash is a campaign which is for action on smoking and health. Ash argue that children are more likely to smoke if their parents smoke, parental attitude as an important factor within a children’s life which suggests that adults smoking children are more than likely going to mirror that behaviour. (Ash, 2019).  Grandpre, J. Et Al. (2009, Pp-349-366) indicates that smoking is huge problem as the adolescent reactance and anti-smoking campaign indicate that there are children between the ages of nine-year-old and fifth teen years old are at a high risk of tobacco use.  This campaign shows that there are 1.2 million people of the age of eighteen who are daily smokers and cigarettes among adolescents had risen by 30% over the past decade.  

Who does Smoking effect? 
Smoking affects everyone not just the individual who is smoking the cigarettes or tobacco or drugs. Smoking will affect children and anyone who is surrounded by someone smoking. A campaign called Fresh say that women smoking during pregnancy from the North East was 16.2% within 2017. (Freshme.com, 2017). Smoking affects yourself a great deal as according to the National Health Service (NHS) (2020) have looked at the Smoke free campaign and Smoking is the biggest cause of preventable deaths within England, there are nearly eighty thousand deaths each year. The NHS argue that one in two smokers will die from a smoking related disease.  In addition to this, Healthy children.org (2020) campaign agree that many people think that tobacco is only harmful to the user where as smoking is harmful to everyone including unborn children and people who do not smoke themselves. Healthy children (2017) show that three thousand four hundred non-smokers die from lung cancer every year and twenty-two thousand to sixty-nine thousand non-smokers die from heart disease every year. 
What is currently being done? 
There are many things being done about smoking, whereas Stoptober are condensing the days down two twenty-eight days in order to allow people to stop smoking, so this giving people the motivation to quit within that amount of time and are rallying people a start date to get started. (Campainresources.gov.uk, 2020).  The public health wales (2020) campaign provides different services such as help me quite smoking and healthy working Wales and knowledge and they also provide leaflets and information for people to help them give up or to encourage other people to stop smoking. Moreover, HSC public Health agency (2019) state that a law came into force within 2006 in Northern Ireland which is the smoking order 2006. This law actually then came into operation on the 30th April 2007. The campaign feels since introducing this law to protect public and employees from second hand smoke there have been a major step in helping create a climate where non-smoking is a norm in society.  This campaign also ensure that smoking support is available to smokers who want to quit, they ensure that young people do not start smoking through programmes such as “teenage kicks” and “smoke busters”. This campaign also drives to protect non-smokers from the danger of second-hand smoke. 


How effective are campaigns?
According to Pechmann, C and Reibling, E (2020) tobacco control is a very effective smoking campaign due to anti-smoking advertising campaign initiated by Vermont researchers was found to be the most cost effective in that it significantly reduced adolescent smoking prevalence at a low per capita cost. The results of this campaign have showed that seventy nine percent have conveyed efficacious messages.  Furthermore, it has been identified that smoking advertising has the potential to be a viable and cost-effective deterrent to youth smoking. Which this then suggests that if the messages that this campaign have been successful targeting the youth then the campaign is very effective and is making a change. 
Independent (2017) implemented that from health campaigns introducing the smoking ban, there have been enormous success for smoking rates as the rates are lowest ever recorded. The numbers of smokers in Britain as fallen by one point nine million since the smoking ban was introduced in England. 
Global and Public Health Population Health HB cost centre (2017) believe that the campaign ‘A tobacco control plan for England’ have been a successful campaign as during the period covered by the tobacco control plan in 2011-2015 the target group dropped. This campaign is very effective as it is illustrating the costs of smoking which will be a significant eye opener to many smokers. “Smoking causes around 79,000 preventable deaths in England and is estimated to cost our economy in excess of £11 billion per year. Of this cost”.
Smoke free gland (1998) suggest that smoking skills is a effective campaign as they did a lot of advertising that reduced numbers of smoking and the brought in tax doe eighty percent the price of a packet of cigarettes and tobacco summit. 

What can be done to make a change? (Behavioural change model)
There are six different stages to the behavioural change model. These include contemplation, preparation, action, maintenance, relapse and precontemplation. (Verywellmind.com, 2019).  The individual got to overcome the barriers of denial, the ignorance of the problem. In order to make the change the strategies to do so are to rethink their behaviour, self-analysis, and to look and assess the risks of their current behaviour such as the physical and mental risks it could do to their body. In regards to this, the individual got to look at the pros and cons of changing their behaviour of smoking and confirm their ability to change. Mental Helath.org.uk (2020) suggest that smoking causes anxiety and depression as nicotine creates an immediate sense of relaxation so people smoke in the belief that it reduces stress and anxiety. This feeling of relaxation is temporary and soon gives way to withdrawal symptoms and increased cravings. However, the individual needs to look at leaflets and posters or the pictures on the back of cigarettes in order to make a change and they should right down their goals and create an action plan in order to do so. Medicalnewstoday.com (2004-2020) agree that according to the results of a new study, which found that such images prompt activity in areas of the brain associated with decision-making, emotion and memory. The behaviour change model says that an individual should act to change their way of smoking by taking the direct action towards the goal and in order to maintain their behaviour change reward themselves for their success and seek out social support of other people and keeping talking about their behaviour change to overcome it and other people’s views and opinions. Some people may feel some disappointment as part as using the behaviour change model and frustration and feeling of failure but in order to achieve their goal they need to recognise what triggers lead to the relapse so that they can remind themselves of the commitment to change and of their goals. Castle, D. Et Al. (2017, P.67) argues that people say “Ill smoke for the company” which goes back to the social support people need in order to make a change they should not have to smoke for the company if they speak out to their family and have the social support and let them know that they want to change this will help with changing their behaviour. 
Family counselling could be done to help the individual change their behaviour, this would allow the individual to see what their behaviour is doing to their family members and this might allow them and motivate them more to change and will allow them to get advice. 
Voke (2019) feel that using Voke is not using an e-cig so they believe to help someone change their behaviour of smoking is to use one of these as Voke replaces the nicotine smokers crave. Voke is a medicine that is licensed by the Department of health as a safer alternative to smoking. This could be a good way to encourage individuals to change as it does not contain harmful chemicals as where smoking tobacco or cigarettes does so this will be a massive health benefit if someone does make the change to using this instead of smoking. 
Pemberton, M. (2015) believes that changing an individual’s behaviour can be done through Cognitive Behaviour Therapy (CBT) as this will help an individual consider their thoughts and feelings and allow them to change their behaviour and will allow them to realise that smoking impacts on their behaviour. 

How to measure How effective it is? 

Measuring how effective a campaign is can be done though handing out or emailing out surveys and questionnaires. Freshne (2017) campaign used surveys to measure how effective their campaign was and to get to statistics. In relation to this, statistics can be looked at to see how effective a campaign is this can be done by seeing the statistics from the previous years and comparing them to the current year to see whether or not they have increased or decreased and this will measure the effectiveness of the campaign.  Statistics are a good way of measuring how effective as for example the World Health Organisation (WHO) (2020) suggest that in 2015, over 1.1 billion people smoked tobacco. Far more males than females smoked tobacco. So, this indicates to measure how effective a campaign is its good to use statistics as it can break it down to smaller areas and the campaign could maybe make adjustment then to make their campaign even more effective. 

Communities
Smoking affects all communities if someone is a smoker who goes to church, or to the gym or to a fast food restaurant or to school or to work. This will affect whatever community their apart of.  According to Lee, H and park, H and Kim, H and Choi, K (2014) groups less than 30 years of age had low smoking rates in community with ordinance compared to those without SFO since 2010. “s one of smoke-free policies, communities have established the smoke-free ordinances since August 2010. Thus, this study aimed to evaluate the effects of community-level smoke-free ordinances (SFO) on smoking rates in men using multiyear Community Health Survey (CHS) data.” (lee, H. Et Al, 2014). 
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Recommendations
Recommendation for the future could be that more research could be done into the planning of campaigns as some campaigns do not show greatly into why they created the campaign. 
If this report was to be written again it would be better to look into a wider category other than just smoking as there is only limited campaigns used within this report, as where if mental health topics and drug topics or a variety of other topics were looked upon, there would be a greater deal of campaigns. 

Conclusion 
To conclude, this assignment outlines the planning of a campaign by breaking it down into different sections to look how campaigns look at tackling smoking problems and who smoking effects and how the behaviour can be changed. The health belief model was brought into the assignment as it was a really good relatable model to the topic area of smoking as it outlines a number of different areas of changing behaviour. There are a few ways in which you can see whether or not a campaign is effective you can do this by carrying out surveys and questionnaires to see how many people respond. The statistics is a good way of measuring how successful the campaign is as it allows you to analyse how much the figures have gone up such as when someone comes to the campaign for help to when they give up smoking and see how many people it worked for and how many people are currently still smoking.   In planning a campaign it is important that the campaign is encouraging the people they are targeting by using photos and leaflets to try and persuade and motivate people and not telling people directly that they have to change, such as including what health benefits they could gain by quitting or giving them information on what health impact such as mental health such as anxiety and depression that they could potentially lead to if they continue smoking. Each campaign is very successful as they have seen a drop in the number of people smoking cigarettes or many people have given up through using the support of their campaign. On the other hand, the numbers of smoking are still very high throughout the whole of the United Kingdom and still campaigns are seeing the numbers increasing each. This may be through lack of information and knowledge that people are unaware of the consequences and some people doing it as part as their social life as was mention previously within this assignment. As a result of the whole planning the campaigns they all create a campaign due to seeing a massive problem and then they look at what they can do to tackle that problem. 
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