Typographic

Process




Progressive Layouts

This project enables us to focus
in on two primary themes;

Clarity of Information
Recognising types of information
as a process to create hierarchy

Good use of Space
Displaying the information itself
to create dynamic layout work



You are asked to design three
typographic layout pieces, working
with the content provided.

The first, comes with a strict set of
restrictions outlined on the brief. It
calls for real planning and creativity
to display the information in an
engaging way.

Through this, we are forced to
consider the options available to us
as designers, and question every
element in our designs.



The Typography of Paul Rand
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With wit and wisdom, Blackwell
dissects the patterns of Rand’s use of
typography throughout his brands,
book covers, and advertising work.

Firstly we must recognise that there
are different types of information.

The Typography of Paul Rand
with Lewis Blackwell
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With wit and wisdom, Blackwell
dissects the patterns of Rand’s use of
typography throughout his brands,
book covers, and advertising work.

This is key in determining hierarchy.



Headings
Subheadings
Body Copy
Dates

Times
Locations
Footnotes
Call-outs

Only once we have done this, can
we start to make design decisions.

We can start gradually playing with
design variables.



Some of the variables we utilise
as designers:

Font Choice

Case

Font Size

Font Weights
Font Colour

Line Length

Line Spacing
Paragraph Styling
Alignments
Space
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The Typography of Paul Rand
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With wit and wisdom, Blackwell
dissects the patterns of Rand’s use of
typography throughout his brands,
book covers, and advertising work.

Introducing variables (weights)
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With wit and wisdom, Blackwell
dissects the patterns of Rand’s use of
typography throughout his brands,
book covers, and advertising work.

Introducing other variables (weights & sizes - starting to think about space)
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advertising work.

Introducing other variables (weights & sizes & Spacing)



Directar

Richard L. Gragory Percaption Laborstory

E;recwr & Depanment of Peychology
roaption orEtary Camridge University
;’I‘c"‘m“'h"“’ of Departmant of Psychalagy
e o Cambridga Univarstty
7pm
The Peculiarit

Richard L. of Pictures
Saeing and Menday, October 8
Beliaving 700 pm

Free Admissicn

Wed, November 7
7pm

The Intalligant
Eye Wschesdey, Novernber 7

700 pm
Free Admissicn

go

Diractar
Percaption Laberatory
‘ Department of Psychology
| Cambridge University
: r Monday The Pecul ity 7pm
QOctaber & of Pictures

Wadnasday Seeing 7pm
Navembar 7 and Believing

y
Thurs, Newember 15
7pm

Thursdey, Noverber 15

Richard L. Gregory

Diractor of
Sarcaption Laboratory
rtment of

The Mondzy
Pocullarity  October e
of Pictures  7pm

Secing Wadnesday Thursday
and November 7 November 15
Believing 7pm

Carlson Auditorium
73 Lomb Memarial Drive.
Rochastar, New York

Free

The Thursday
Intelligent  November 15
L om Admission

Frea Admission
Carlson Audtarium
73 Lamb Memaril Drive

Rcehester, New Yark

Carison Auditorium

Carlson Auditorium 73 Lomb Mamorial Diive

73 Lomb Memonial Drive Rachastar, New York Art and Technology Lectures
Rochastar, Mew York Admissian Free

Presanted by Art and Artand
Technalagy Lactures. {Inr

ogy
Lectures

ponsored by Art and Techn

(o
2
O

Design is simply selecting, understanding and deploying these variables.
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Design 1.
The only variables you have the
use of are CASE and SPACE.
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Design 1.
Playing with CASE.

Case naturally draws your eye to
bolder words by the nature of their
presence on the page.

All caps can be effective when
drawing your eye to a title or key
line of info, although it not suitable
for large chunks of text.
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Design 1.
Playing with SPACE.

The more space given to a single
element, the more attention it can
command. You do however, have to
be careful that your designs don’t
start to feel disjointed.

There are a number of methods you
can use to help create unity across
the space. Today we will look at
three of them.



Typographic Systems
Kimberly Elam




Design 1.

All elements are organised to the left
and right of a single axis.

This helps visually united the
elements but allows you to be
creative with your space.

This axis can be rotated and appear
on any angle.



the

typography
of

Shattuck Hall - 7:00 pm
March 30, 2011

Design Lecture Series
Portland State University
Art Department

Paul
Rand

with Lewis Blackwell

LEEERLEEEREECE T EEEEEREER R EET T

With wit and wisdom, Blackwell dissects
the patterns of Rand's use of typography
throughout his brands, book covers, and
advertising work.






Transitional

Design 1.

Elements can be arranged freely
left or right, but share a common
direction.

Leading can be very tight to give
the feeling of layers, which also
emphasizes the negative space.
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Design 1.

This is where all of your elements
point towards a single focal point.
You can create fantastic shapes on
the page using this method.

You can also rotate this around a
full 360 degrees, creating radial
diagrams.
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How?

Once we have sketched out our idea,
we can translate it into indesign
using the line tool.

Draw a line using the line tool.

Hiding under the text tool is the
‘type on a path’ tool.

With that tool selected, click the line,
to start typing along that path.



Design 1.

This again has a single focal point,
but the lines of text follow radial
lines, expanding out from the center.

This system requires planning, and
| _ can get quite complicated.
Dilatational Sketch it out first!
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How?

Much like the other systems, this is
best worked out on a sketch first.
Once you have that:

Draw a circle using the ellipse tool.

Hiding under the text tool is the
‘type on a path’ tool.

With that tool selected, click the
circle, to start typing along that path.



You can also get great
results by utilising
mutliple techniques in
one layout.




Very simply, typographic design
Is understanding and deploying
these design variables.

Its crucial to get into the
mindset of questioning every
element on your page.

Not doing so results In
cluttered, overworked designs.



Where to Start.

Consider the information first.
Take some time to dissect the
types of information in the
content provided.

Identifying these from titles
down to footnotes, will help you
consider the hierarchy, in levels
of importance.



Only once you have done this,
can you start considering the
space available.

Create rough sketches, where
each line of text is a shown as a
simple line.

This will allow you to see past the
information to create balanced
design work. Think about the shapes
you are creating on the page and

the balance between them and the
negative space that frames them.



Identifying These Systems
Research & Process
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