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We live in an era where technology is changing the way things are being done every day. In this 21st century, technology has changed the way people work, how businesses create value, how people communicate and interact. Among the technologies which are widely used are mobile and cloud computing, robotics, machine learning, big data and intelligent manufacturing, communication tools, WI-FI internet, cyber security, lighting systems and office automation systems. These technologies have not only come to the rescue of individuals but also businesses. In the workplaces, various modern techniques used have different effectiveness. Social media tool is being used for information gathering, marketing and communication. This report discusses the effectiveness of the advanced technologies used in workplaces and as well explores social media as a tool used for marketing, information gathering and communication within the workplace. 
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[bookmark: _Toc7385007]The effectiveness of modern technologies used in workplaces
Problems such as task performance barrier and communication barrier which used to exist in the past have been overcome by technology. The use of various technological software, hardware and applications have made it possible for the workplaces to stay focused on avoiding the disruptive operational procedures. Discussed below are the technologies used at the workplaces and their effectiveness. 
Web conferencing. This is a service through which an organization can be holding meetings, trainings, presentations or even conferences through the internet. Often, the VoIP connection is used in ensuring people are connected to the meeting or conference being held.  This technology is essential in the workplaces as it reduces travelling from place to place for the purpose of attending trainings or meetings. Also, it ensures file-sharing services. For example, an employee can share a word document with another employee. Nonetheless, web conferencing enables companies to obtain advantages of a voice call with a combination of a live video (Skylar, 2014).
Web-based emailing. These are free email accounts which are operated form various websites. Examples are Hotmail, Gmail and yahoo. Organizations use the web-based emailing because it is free, simple, quick, cuts on the costs of communication, allows easy referencing and sending of multiple messages. 
Tablets and smartphones. These is a technology that enables easy communication in various platforms. Organizations opt to the use of the smart technology to ensure employees get to communicate with each other easily, information is searched for and customers are updated on what is happening within the organizations through the online platforms. Besides communication, these tools are used in the workplaces because they are portable and do not occupy a lot of space in the offices (Miller, 2015). 
In cloud storage, which is also a technology, one drive or google drive can be used. Each of these two has various merits and demerits as to why it can be used or why it cannot be used depending on an organization. There difference is in terms of the storage space they offer, the cost and free storage expansion capability (Parker, 2018). Google drive is a little expensive as compared to OneDrive, but it can be further expanded unlike OneDrive.
From the above-discussed cloud storage devices, google drive would be a better option. This is because it contains a google suite which is equivalent of documents, sheets, slides and forms. It also has unlimited storage and there is collaboration. Collaboration is experienced whereby google suite apps such as documents and sheets collaborate to give the best services.
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As technology is advancing, social networks are also expanding. For instance, about a decade ago, social media networking sites were not so common. But in the present, there are so many platforms which have been brought on board. Examples of these platforms include Facebook, Twitter, LinkedIn, Instagram and Google plus. Through the advancements, social media has been playing the role of social marketing in contrary to its early stages when it only focused on individuals. Through it, companies can connect with the customers, partners and other prospects (Paquette, 2013). 
As per the statistics carried out in 2015, Facebook is the most preferred social platform with 65% business to consumer markets. Twitter follows the platform with 10% and LinkedIn with 9%. In the case of business to business marketing, LinkedIn tops with 41% followed by Facebook with 30% and Twitter 19%. These statistics were obtained from data obtained from U.S, U.K, Canada and other countries with U.s emerging the top with 52% respondents (Meister & Willyerd, 2015). 
The primary reasons as to why businesses use Facebook for marketing is to gain market intelligence, develop loyalty with the customers and generate leads. Facebook gives organizations an opportunity to interact with the customers, partners and other prospects easily. The simplicity and speed witnessed in the communication enable organizations to be familiar with customer expectations. Nonetheless, Facebook helps organizations in marketing through increased exposure, increased traffic, improved search ranking, reduced marketing expenses, established thought leadership and expansion of business partners from all over the globe. Social media can also be used in viral marketing where it targets the mass market enabling a company to develop awareness of a particular brand.
Marketing through the use of the different social media channels makes the customers to be more receptive to the messages concerning the products and services offered in a given business. Most of the users are active on the different channel since it provides a platform for interaction and staying connected with other persons. It is believed that most of the adult are likely to follow a given brand as well as engaging with the organization’s social media profiles. It is due to the accessibility to content and information in the different social media campaigns concerning the products and services. Social media channels also provide the desired prospect for the customers to be more conversational and showcasing of the different side of the brand.
Marketing through social media channels provides an opportunity to enhance visibility thus up surging the recognition of the brand. The different social media profiles for the business showcase the prospect for the customers to share the desired content as well as the brand personality. The posting of the appealing content on the social media platforms make the brand to be more accessible. Finally, marketing through social media has proved to be cost effective since it assists in cutting costs. However, the content has to be appealing as well as creating time to converse with the customers. Social media gives the organization an opportunity to comprehend the new insights into the customers. Hence regular interaction makes it possible to understand the needs of the customers and what motivates them.
Finally, social media makes it possible to showcase richer customer experiences. It provides an opportunity for the organization to demonstrate the different experiences in terms of service levels as well as improving the customer relationships. For example, if a customer makes a compliant on face book it is possible for them to get the right feedback or if the customer makes a compliment it is easier to thank them. It makes the experience to be personalized.
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According to Baruah (2016), social media completely changed how people communicate. A few years ago, people used to talk through emails, in person and use of land-line telephones. In the present day, people text, use instant messengers, cell phones, voice messages, send emails, video call and voice call online and as well use the internet for communication. Use of social media has changed the rules of communication more so between workplaces and the customers. With the use of social media, people have meaningful dialogues; everyone wants to engage in communication to listen and be listened to. Other people wish to personal interactions with others thus making communication easier and faster. Marketing on social media is considered to be more versatile as well as cost efficient strategies to reach the desired target audience.
There are various social media sites which are used in information gathering. For instance, sharing sites and content generating sites are used as a source of information for various subjects and topics. Users are able to search for various content and as well download it for reference. Interestingly, most of these sites are free thus enable workplaces to obtain information without any costs. Additionally, in social networking sites and user appraisal sites, organizations are able to obtain information from reviews and feedback.  This information helps them to know their areas of weaknesses and strengths to ensure they take necessary actions in improving the products or services they offer.
In information gathering and communication, social media enables conversations. The social platforms have helped in the elimination of one-way communication. This is so as it engages everyone involved or is supposed to be in the communication. It also enables contributions and encourages a reaction from every individual interested in the issues being tackled.  Social media allows everyone to give out their opinions regardless of whether positive or negative. Additionally, social media promotes collaboration by promoting the exchange of information between the workplace and the audience. Nonetheless, social media enables connection with other people through links and resources. 
Information through social media can be gathered through various aspects such as focus groups, personal interviews, email surveys and internet surveys. Information gathering on the different social media is cost effective and faster technique. The use of social media also makes it possible to gather information from various persons within the shortest time from different parts of the world.
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Conclusion
In conclusion, technological advancements have enabled workplaces to develop better working conditions which will allow individuals to work comfortably thus improved performance. Better communication techniques, more productive operations, increased collaboration, reduced operational costs, decreased security breaches, time-saving and encouraged innovation and creativity are some of the effectiveness of modern technology. On the other hand, social media is used by workplaces as a tool for marketing whereby pages are created for awareness about the organization and to promote the brand. Additionally, it is used for information gathering to establish what customers expect, like and dislike. Often, information is obtained from the feedback given by either customers, partners or other prospects. In communication, the social media platforms are used to target the mass market and as well as disseminate important information such as the organizational updates. Social media marketing makes the organization to enhance its brand recognition as well as increase the desired conversations with the customers. It also offers an opportunity for a personalized experience when the organizations interact with the customers on a personal level.
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