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[bookmark: _Toc132134485]Introduction 
The development of business in the UK market can be spread out with technological innovation and increasing demand of new generation people. Technological innovation has reached the way of connecting people in such a manner that innovation has become imperative to maintain the new trend. In the UK market, the rapid growth of inflation has made the economic incapability most of people to sustain comfortably in a regular lifestyle. In this report a unique and innovative product is going to be dealt with to increase knowledge of new generation youth which is “Book reading Tablet with heart rate detector”. 
This product development proposition reports the target customers of the product, the required marketing strategy to circulate the product to the audiences and the e-Commerce business proposition going to be established. The safety and security of the e-Commerce business will be ensured in this proposition report. 
[bookmark: _ap26hk8lpqqp][bookmark: _Toc132134486]A. The Innovative product or unique service proposition
The innovative product 
“Book Reading tablet with heart rate detector” is a kind of innovative product which has been chosen to develop the business proposition. The UK market has dealt with huge inflation in 2022 which is 11% (Statista.com, 2022). The higher rate of inflation has led to the economic recession, unemployment and joblessness in the UK market. The pandemic period has increased reading habits among people as a productive hobby. The accessibility of a “book reading tablet” can be useful to book lovers along with its unique feature of heart rate detection. The pandemic impact of 2020-21 has increased the economic recession in the global market which has inclined the impact of good reading habits among people. This book reading tablet is unique with its heart rate detection process that can be useful for checking the heart rate of any ailing person or assessing sudden health issues as well in a cost-effective manner. 
Target customers
In the UK market globalised technology has become imperative from domestic to official infrastructure. According to Hokkanen et al. (2020), the Brick & Mortar Business Model the new product or service should be connected with the lifestyle of people so that people can feel interacted with the utilities of the product or service. In this business proposition of “Book Reading tablet with heart rate detector," the target customers can be 30–55-year-old ladies who can be working women or housewives and men with a passion for book reading. Retired persons are the most priority target customers of this product aged from 55-65 years old. The youth of 18-23 can be another target of the product who need book reading tablets for their education and reading hobby satisfaction. The health and well-being consciousness associated with the product can be attractive for any household in the post-pandemic period to keep such a heart rate detector equipment at any requirement. 
The place of product selling
Product selling is very important in reaching the target customers. The development of a "Book Reading tablet with heart rate detector" can be spread out in the Uk market by establishing appropriate selling strategies. The product can be sold offline in stores in the market area so that people can see the demonstration of the product physically. According to the B & M Model, the product-selling process has to be easier so that people can access the products or services and generate buying behaviour (Payaro and Papa, 2021). In the UK market digitalised accessibility has reached the apex. Almost 61 million people are active social media users in the UK which can be used to develop effective marketing strategies for the product. 
As per Helmond et al. (2019), in order to attract target customers, social media marketing strategy can be useful to reach new customers and get to know about the customer demand. E-Commerce or online website development can be a great alternative in the digitalised market to provide customers with a range of different designs of tablet and online payment options, home delivery, tracking of the order facilities. Online shopping opportunities can be helpful to connect to customers of different regions, to develop relationship management with them to improve the brand value of the new venture. 
Name of the venture
The product development of a "Book Reading tablet with heart rate detector" can be established with the name of the venture to establish its brand connection in the market. The name of the venture can be Reading Maniac to explicitly connect with the objective of the company. The development of Reading Maniac has to be established in the UK market by maintaining effective marketing strategies and customer service management. The facilities of reading tablets with heart rate detection processes will have to be promoted effectively to reach the core demand of the customers and provide them with multiple utilities. 
The process of sustaining the market
The development of business ventures is not sufficient to gain competitive advantage and profitability in the market. The development of business ventures can be established by maintaining specific sustainable policies in the business market (Kivimaa et al. 2021). Reading Maniac will have to develop core values of the product “Book Reading tablet with heart rate detector” and present the features and values associated with the product in front of the audience. The disruptive Innovation Model can be analysed in this context to develop sustainability and long-term business prospects for Reading Maniac. 
[image: ]
Figure 1: Disruptive Innovation Model 
(Source- Kivimaa et al. 2021)
The cost-effectiveness of the product, multi usability of measuring heart rate along with reading new and existing e-books, and magazines published in the market will have to be promoted in social media to make people interested in the product. Organisational values such as reliability, trust, authenticity and customer relationship management with the clients will have to be maintained by Reading Maniac to establish the sustainability approach of business in the UK market. Information Technology (IT) will have to be used in the online E-Commerce business to develop effective and rapid supply chain networking, and transparency in online transactions and delivery. The real-time visibility of customer demand data can be stored using cloud computing technology which can be helpful for Reading Maniac to control the cost structure of operation management. 
The website management has to be easy and accessible to the customers so that they can easily manage to handle orders and get the delivery timely. The disruptive innovative features of the product such as cheaper, easy to use and carry will have to be presented to the customers to improve sustainability management. 
Competitors
Yes, there are competitors in this field to sell Kindle and Kobo e-book readers such as Amazon. Amazon is selling eBook Readers, and E Tablet Readers in the UK market to provide customers with easy accessibility to book reading (Albrechtslund, 2020). The product of Reading Maniac is different from the kind sold by Amazon. “Book Reading tablet with heart rate detector” of Reading Maniac has features such as note-taking process, reading new and existing e-books online and a saving option in the library along with the heart rate measuring ability to provide people sudden help at the time health emergency. This product is not only helps to develop reading habits and satisfy the hobby but also it will be effective to help people in a health emergency to measure their heart rate. 
Amazon sells E Reader tablets online to provide people service effectively. The Amazon Kindle readers are available on the Amazon website with features and prices (Berg and Knights, 2021). The customers can order the products after choosing the appropriate one at the required address. The development of online e-Commerce of Amazon is capable of providing customers with the product appropriate to their demands by improving customer relationship management and reliability. The online transaction and supply chain networking of Amazon is quite trustworthy and developing to gain a competitive advantage. 
[bookmark: _2obfhy6ztwx2][bookmark: _Toc132134487]B. E-Commerce Website development
The development in the modern years has provided many different ideas for the business process and made a powerful business environment. The development of e-commerce has provided a smooth business system and connected directly with customers, business partners and vendors easily through the internet. The development process of a Book reading Tablet with a heart rate detector has become challenging for people in the UK. For making identification and recognition of the common people the E-commerce platform has an important role in it. 
Building the website from scratch 
It can be done through an IT team generating an open-source in order to build the e-commerce website. The open-source e-commerce platform is known as the solution in which the modification can be done at any time for making the codes effective. However, it has some negative effects such as in web hosting, updates and manual patches and security issue. Therefore, it is necessary to build open source efficiently for avoiding these issues (Tenzin et al., 2022).  
Customizing a SaaS into the development process
Implementing SaaS in the development process can help in building and maintaining the third party and hosting the cloud efficiently. It is mainly known as a subscription-based solution. SaaS allows to essentially rent the e-commerce platform at the time platform providers look into the tasks such as updates, security service, PCI compliance and hosting. It will help in managing the product accordingly.   
Involving MACH architecture     
Through the involvement process of the MACH architecture, helps in providing the best tools and strategies in the market for making recognition and it is easy to add, delete, and replace the technologies in the future (Kang et al., 2023). One of the greatest advantages of using this architecture is that the software updates can be done automatically and it helps in saving time in the development process. Developing an e-commerce business in order to make the recognition process for the product Book reading Tablet with a heart rate detector in the UK. The successful development of business can help in bringing a reliable and scalable system for security, collaboration process, improving customer relationship, maintaining sales force and supply chain management system. 
Implementation of E-commerce website development in the current days has increased highly and made the business process easier. It can be said that it has become the easiest and cost-efficient way to get more sales and make the early customers stay with the organization or with their preferred choice of product and services. 
Increased the competition level
E-commerce market is highly competitive and website performance and speed have a crucial role in it. It has provided many advantages to the customers for identifying the best product and making purchases.  
Creating a critical new market
The development of the e-commerce website has given opportunities for the business process to grow efficiently and created a new market. The customers find it easy for making a choice of the product by the people’s reviews. The development of the new product “Book reading Tablet with a heart rate detector” can help in facilitating the books lovers and other common people with its innovative feature and the customers may show interest and by it effectively.   
Increased distribution channels 
It has highly increased the distribution channels through the social media platforms and also increased the sales scale (Schweidel et al., 2022). Through channels, it has become easy for the product in recognizing and providing all information on it to the customers. The features and facilities of a Book reading Tablet with a heart rate detector can be done efficiently by it.   
[bookmark: _rxweseoxbbqy][bookmark: _Toc132134488]C. Marketing development plan
[bookmark: _ky8x8px3fxv0][bookmark: _Toc132134489]The process of product promotion
Promoting a product or service is the key priority to developing effective business management criteria for the business company. In the case of Reading Maniac, the promotional strategy will have to be interesting and attractive to reach the target audience and increase customer base. The marketing strategies have to be unique and focused to attract the attention of customers in the target market. The product promotion of Reading Maniac will have to be customer-centric to understand the demand of the target audiences, the customer loyalty and advocacy is important to develop to gain the trust of the customers. 
As per Cooper (2019), a digital promotional process has to be developed by Reading Maniac to collect systematic automated data collection of customer demand. Improving sustainable growth and long-term value in the business process can be established by creating digital promotional processes using social media platforms. Data research on the customers can be conducted digitally by following the social media profiles of the customers. The innovative features of the product can be presented digitally to provide detailed information about the reading tablet, its capacity of storing PDFs of books and heart rate measuring capacity in a sudden health emergency. The digital technology of customer relationship management can be best executed in the online E-Commerce business process to gain sustainability and innovation. 
Target customers and the process of reaching them
The target customers of the "Book Reading tablet with heart rate detector” are the following-
	Customers 
	Lifestyle 
	Age group

	Men 
	Working and retired person 
	30-50 and 55-65 years old 

	Women 
	Working women or housewives with having reading passion 
	30-55 years old 

	Youth 
	Studying and developing reading habits 
	18-23 years old 


Table 1: Target Customers 
(Source- Self-developed)
The target audiences of book reading tablets with heart rate detectors can be segregated into almost all kinds of people. Working men and women aged 30-50 years who have reading habits and an interest in books can be target customers of this product. Retired people from 55-65 years old are the target audiences of the Book reading tablet of Reading Maniac. During the pandemic period, people have developed a hobby to read books in eBook format as they are easily accessible online. This reading mania or habit can be satisfied by Reading Maniac with the product book reading tablet which is capable of taking notes, storing the PDF version of books in the library and heart rate checking process. 
Reading Maniac has to be digitally equipped to reach the target audiences by developing social media platforms and online websites to develop connectivity and relationship with them. 
Use of social media
Facebook 
As per Fahy and Jobber (2019), Facebook has become an effective social media platform to connect with people. Reading Maniac can develop a Facebook portal for the organisation to promote the “Book Reading tablet with heart rate detector” online in front of the target audiences. The company has to develop an effective social media management team to create unique stories and content to post consistently on the profile so that people get familiar with the products. In the UK active social media users for two hours at least have reached 57 billion which can be helpful for the company to attract audiences towards the product (Statista.com, 2022). The comments of the customers have to be monitored by the marketing team to communicate with them on Messenger or WhatsApp to satisfy their queries. CRM or customer relationship management can be best developed by making a constant presence on social media. 
YouTube 
On the other hand, another social media platform YouTube is equally effective to gain customer approach and developing interest towards the business venture. The SCAMPER process can be used while developing business strategies on YouTube (Wang and Chan-Olmsted, 2020). The development of content regarding the product development, and utilities of the products has to be sustainable, the combination of reality and accessibility, adaptive, modifiable, put to another use and reversible. The YouTube videos and the influencers can be used to promote the product book reading tablet to reach the target audiences. 
The social media promotional strategy is very effective in the present digitalised world to get to know about the strategies of the competitors and real-time data of customers' preferences without investing much time and market search. 
Use of Paid Search Engine
Paid search optimisation has been regarded as a kind of digital marketing strategy. Business marketing in the innovative way of presenting products towards target audiences can be utilized by maintaining a paid search engine (Das, 2021).  Paid search engines such as Google have been used by digital marketers to increase the reach of the website in the e-Commerce Business. Placing the ads higher in the business marketing process is the main aim of the use of paid search engine optimisation. Pay Per Click or PPC is a very common way of using a paid search engine. The Reading Maniac will have to pay to appear in the process of marketing. Pay-per-click on Google ads has to be developed by the company to show its products and visibility online. The sets are bought media where the organisation needs to pay to appear in the channels. 
The placing of the higher order of the company website and its advertisements at the focus of customers can be easily directed by using paid search engines. Paid search engines can be used by giving Facebook ads where the company has to pay to provide advertisements on the wall. These processes of digital media have to be used by Reading Maniac to gain a competitive advantage. 
[image: ]
Figure 2: Media types 
(Source- Das, 2021)
The role of the customer journey
The development of the marketing plan plays a significant role in understanding, communicating and assuring the customers' needs efficiently. In order to make the development of the Book Reading tablet with a heart rate detector, customer's expectations and satisfaction levels are necessary. The development of the marketing plan involves the customers journey and identifying the major factors that could bring advantage to the business. 
Customer journey maps
The customers' journey map is known as the visual storyline of the engagement process the customer has with the product or service. The creation of the journey map involves the organization directly with the mind of the consumers in order to obtain and understand the customers' needs, expectations and perceptions (Palazón et al., 2022). A journey map helps in lay outing the touchpoints that the customers may have with the product or brand. This helps in improving the customers’ experience and creates a customer-centric organization. This is all about the interaction process between the customers with the organization. The customers’ journey map involves different stages such as awareness, research, discovery, engagement, negotiation, payment and Deby resolves.     
Accepting payments 
In order to make the marketing development plan efficient with the customers’ preferences, the payment method is also included. Through the development of the e-commerce development process, generating revenue has become easier and it has made the potential customer base grow efficiently. The various ways to pay such as through debit cards, credit cards, PayPal, Apply Pay and Google Pay and others. These various options have made the marketing plan effective. In order to measure the customer journey, it has been obtained the customer journey mapping tool has been used in the marketing development process. It is designed in such a way that helps in improving the customer’s expectation level. 
[image: ]    
Figure 3: Customer journey in e-commerce journey
(Source: Gaillard, 2022)
KPI    
The KPI or the Key Performance Indicator helps in measuring the performance and value which has been effectively making a progress in the market and helping in making the key business objectives more accurate (Gaillard, 2022). It has the ability to trach the performance level of an organization and make development according to it. As the development of the new product "Book Reading tablet with a heart rate detector” needs a feedback process from the customers for knowing their views on it can be done through KPI. Organizations use KPIs for identifying and evaluating their success in the present market.           
Role of E-Maisel marketing
Email marketing is another way of developing the digital marketing process for business companies. In the case of Reading Maniac, the promotion of launching a "Book Reading tablet with heart rate detector" can be progressed with email marketing. As per Mahmoud et al. (2019), the company can arrange a pre-launch promotion to gather email addresses of the suppliers and other stakeholders to send emails regarding the product launch and other discounts associated with the product. The email marketing can be used by Reading Maniac to send promotional emails to the target customers and investors, suppliers. The special offers on Women’s Day, Mother’s Day or other occasions can be informed to the customers by providing promotional mail. 
The company has to take consent from all the individuals before sending commercial emails. Transactional email regarding feedback collecting, order confirmation and goods dispatch can be sent by Reading Maniac to the customers to improve the relationship management with them. On the other hand, customer lifecycle email is useful to analyse the customer journey and association with the company. The development of product life cycle and communication with the customers can be best utilised and maintained by using email marketing. 
[bookmark: _p0ihnghz5p6m][bookmark: _Toc132134490]D. Privacy and data protection requirements 
Consideration of Data Protection Act 2018
The organizational work process, confidentiality and privacy can be managed by maintaining several principles and policies. Data protection Act 2018 is such an effective policy to maintain the protection of data in the business process especially the e-commerce business development sector (Li et al. 2019). In the case of the Reading Maniac company, the data protection act 2018 will have to be maintained while collecting customer data on order receiving, customer details and private official data. The information and data of the employees of the company will have to be kept safe in the business process. Any violation of the data protection in terms of losing official private data of customer ids for employee data, the data protection act 2018 can be helpful to find a legal solution.  
Privacy and Electronic Communication Regulation 
Privacy and Electronic Communication Regulation (PECR) 2003 has been developed to maintain protection and privacy of the customers while dealing with e-commerce or online shopping. The privacy and safety of personal data of the customers have been kept safe by PECR (Mulligan, 2003). This regulation has been created to provide customer safety in the digital promotional process of business. The strict principles of PECR are effective to provide customers with the choice of selecting commercial emails in their mailbox. On the other hand, PECR rules provide authority to the customers to receive business promotional mail according to their choice. The business companies such as Reading Maniac will have to take the consent of the customers before sending them an email regarding product promotion. 
“opt out” of marketing communication 
As per Habib et al. (2019), opt-in and opt-out are two types of consent that the business marketers can use while developing digital marketing relationships with customers. Using these two kinds of consent the customers can continue communication via email with the companies or can restrict the receiving of email. The kind of email customers want to receive in the mailbox is regulated by opt-out and opt-in communication. The message receiver has the full right of selecting the types of messages he wants to receive in the mailbox. “opt out” communication indicates a person has to actively take part to withdraw the consent from something. The customer can discontinue the communication with the marketers by developing opt out option and choosing the denial option. 
Supporting the “right to erasure” 
Right to erasure or the right to be forgotten is a kind of right that can be used in certain circumstances. As per Saxena and Beg (2021), any individual can make a verbal request or written request to develop communication with the target audiences. The right-to-erasure request provides the receiver with one month's timing to respond to the respective proposal. In that case, the receiver of the email can deny the request or accept it within one month. The digital marketing business is dependent on the right to erasure business processes to provide permission to the marketers about developing business requests and gain the business advantage. Reading Maniac will have to follow the rules and regulations of right to erasure before sending emails to any customers. 
Security and importance of the following
Secured access to the cloud provider 
In order to make the security level more efficient for the development of the product “Book Reading tablet with heart rate detector”, the cloud security system can help in managing these processes. It enables the monitoring process and helps in accessing the business data thorugh formulating various policies (Achar, 2022). Cloud security helps the organization to gain micro-level visibility into the data on the demand service and their mobility. In order to make the development process of the product in the UK, the data is the most valuable asset for the organisation in the current days. The data which contains the ideas and procedures of making the “Book Reading tablet with heart rate detector” improved can be protected through the cloud server. The access control in cloud security is involved in protecting the necessary data. 
Default access and frequent changes 
One of the important features of this product is that it provides a chance to users to monitor heart rates. It is important to measure the different types of variations in terms of measuring volumes of blood circulation. The addition of this feature in the instrument can help in providing chance in terms of frequently estimating the “pulse variation” as well. This product can help in providing different health-related information to the users. This way it becomes possible to evaluate different types of “cardiovascular-related” information. However, it is important to ensure and maintain the privacy of the personal information user share using this application. According to the opinion of Castaneda et al. (2018), the incorporation of digital technology in the PPG-based monitoring process can help in the early detection of heart disease. The inclusion of features such as monitoring “chronic diseases” can improve the aspect of this product. It also includes assessment of different psychological conditions such as monitoring heart rate or assessing existing conditions of the user. 
Encrypting traffic in transit and at rest 
This device can help in assessing the existing health of the heart of the user. Data encryption accounts as an effective technique that helps in ensuring that no unauthorized user gets hold of personal information such as the heart health of the user. One of the important conditions in this regard is that it is essential to include features such as saving data to “persistent media”. This is an important condition that highlights a strong process. In the process of transmission of information, a high probability of interception of data can occur. In this product, data can only be encrypted when it is in transit mode. Encrypted data makes it unreadable when it falls into the hand of an unauthorized user. This particular feature can ensure the security of every piece of information by the user in the application tool 
[bookmark: _44ua9orcikl7][bookmark: _Toc132134491]Conclusion
In this report of product development proposition, the analysis of the chosen product book reading tablet with a heart rate detector has been developed. The target market of the chosen product, required promotional strategies and innovative approach of the production facilities have been discussed. The development of e-Commerce website of this product has been evaluated in this report. The marketing strategies such as social media marketing process using Facebook and YouTube have been evaluated in this report. The use of the digitalised process of business development of Reading Maniac has been illustrated. The technological facilities of the product have been described. Privacy and security of the product have been analysed by maintaining security regulation and business policies in the digital e-Commerce business process. The security and development of default access and email marketing for product development have been figured out in this report. 


[bookmark: _Toc132134492]Reference list 
Achar, S., 2022. Cloud Computing Security for Multi-Cloud Service Providers: Controls and Techniques in our Modern Threat Landscape. International Journal of Computer and Systems Engineering, 16(9),pp.379-384.
Albrechtslund, A.M.B., 2020. Amazon, Kindle, and Goodreads: implications for literary consumption in the digital age. Consumption Markets & Culture, 23(6), pp.553-568.
Berg, N. and Knights, M., 2021. Amazon: How the world’s most relentless retailer will continue to revolutionize commerce. Kogan Page Publishers.
Castaneda, D., Esparza, A., Ghamari, M., Soltanpur, C. and Nazeran, H., 2018. A review on wearable photoplethysmography sensors and their potential future applications in health care. International journal of biosensors & bioelectronics, 4(4), p.195.
Cooper, R.G., 2019. The drivers of success in new-product development. Industrial Marketing Management, 76, pp.36-47.
Das, S., 2021. Search engine optimization and marketing: A recipe for success in digital marketing. CRC press.
Fahy, J. and Jobber, D., 2019. EBOOK: Foundations of Marketing, 6e. McGraw Hill.
Gaillard, P., 2022. Rational solutions to the KPI equation from particular polynomials. Wave Motion, 108, p.102828.
Habib, H., Zou, Y., Jannu, A., Sridhar, N., Swoopes, C., Acquisti, A., Cranor, L.F., Sadeh, N. and Schaub, F., 2019, August. An empirical analysis of data deletion and opt-out choices on 150 websites. In Proceedings of the 15th Symposium on Usable Privacy and Security (SOUPS 2019) (pp. 387-406).
Helmond, A., Nieborg, D.B. and van der Vlist, F.N., 2019. Facebook’s evolution: Development of a platform-as-infrastructure. Internet Histories, 3(2), pp.123-146.
Hokkanen, H., Walker, C. and Donnelly, A., 2020. Business model opportunities in brick and mortar retailing through digitalization.
Kang, J.S., Kang, J., Kim, J.J., Jeon, K.W., Chung, H.J. and Park, B.H., 2023. Neural Architecture Search Survey: A Computer Vision Perspective. Sensors, 23(3), p.1713.
Kivimaa, P., Laakso, S., Lonkila, A. and Kaljonen, M., 2021. Moving beyond disruptive innovation: A review of disruption in sustainability transitions. Environmental Innovation and Societal Transitions, 38, pp.110-126.
Li, H., Yu, L. and He, W., 2019. The impact of GDPR on global technology development. Journal of Global Information Technology Management, 22(1), pp.1-6.
Mahmoud, A.B., Grigoriou, N., Fuxman, L., Hack-Polay, D., Mahmoud, F.B., Yafi, E. and Tehseen, S., 2019. Email is evil! Behavioural responses towards permission-based direct email marketing and gender differences. Journal of Research in Interactive Marketing, 13(2), pp.227-248.
Mulligan, D.K., 2003. Reasonable expectations in electronic communications: A critical perspective on the Electronic Communications Privacy Act. Geo. Wash. L. Rev., 72, p.1557.
Palazón, M., López, M., Sicilia, M. and López, I., 2022. The customer journey: a proposal of indicators to evaluate integration and customer orientation. Journal of Marketing Communications, 28(5), pp.528-559.
Payaro, A. and Papa, A.R., 2021. Online Grocery Brick and Mortar Retailers. State of the Art in Italy, But Is It a Profitable Strategy?. Management, 9(1), pp.14-23.
Saxena, A. and Beg, M.I., 2021. Intrusion to an individual’s privacy gives one the Right to Erasure in the digitalized world. PalArch's Journal of Archaeology of Egypt/Egyptology, 18(4), pp.5838-5846.
Schweidel, D.A., Bart, Y., Inman, J.J., Stephen, A.T., Libai, B., Andrews, M., Rosario, A.B., Chae, I., Chen, Z., Kupor, D. and Longoni, C., 2022. How consumer digital signals are reshaping the customer journey. Journal of the Academy of Marketing Science, pp.1-20.
Statista.com, 2022.	Accessed at:	https://www.statista.com/statistics/1317058/uk-core-inflation-rate/#:~:text=In%20February%202023%20the%20core,and%20energy%20 from%20its%20 calculation.
Statista.com, 2022.	Accessed at:	https://www.statista.com/statistics/507405/uk-active-social-media-and-mobile-social-media-users/
Tenzin, S., Lhamo, T. and Dorji, T., 2022. Design and Development of E-Commerce Web Application for Cooperative Store. International Research Journal of Engineering and Technology (IRJET), 9(2), pp.843-847.
Wang, R. and Chan-Olmsted, S., 2020. Content marketing strategy of branded YouTube channels. Journal of Media Business Studies, 17(3-4), pp.294-316.


Page 2 of 2

image1.png
Performance
2
%
3
%

Range of
Performance
That Customers
Can Utilize

| Disruptive

Innovations.

Time




image2.png
Media Type | Description Examples
Paid Media | These are bought media, « Print advertising
where the organisation has | * TV advertising
paid to appear in the channel. | + Google ads (pay per click)
« Facebook etc.
Owned This is media owned by the | + Website
Media brand + Blogs
+ Email list
+ Mobile apps
+ Social presence on Facebook, LinkedIn or
Twitter
+ Offline media include brochures and retail
stores
Earned Traditionally, this was + Customer feedback in Facebook (Likes and
Media publicity generated through posts), Twitter etc.

PR. Now includes
conversations in social
networks





image3.png
Area Need > Sewcn SBrowse D Seect CheckoutandPay Fun ety

Customer | gty L ey | mow |5 SE e o P
e . T one o n

Saarch Rein — Rewm

Engre Rewi

Se Smp T RS T pmaa T ros s

[
Payment ¥
sorvice paymanl

gemves Do Pant

Customars
B Py

[——

Bk Bacsie Ratnd

Futimert A o

Servs Co, soe

Danary
o o —|





