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Part 3
Introduction 
What is literature review?
Literature review is a comprehensive generalization based on the knowledge learned in the current discipline or major by integrating the existing literatures and all academic researches in the field (Jesson.J.K.,& Lacey.F.M., 2006). Therefore, this skill has almost become a research skill that scholars should possess, as well as a research foundation (Snyder. H,2019). However, the research has become more difficult. Research in the field of business management is growing rapidly, and at the same time, it is a trend for this discipline to disperse research fields from multiple fields, and to conduct comprehensive research across disciplines (Snyder.H,2019). This makes it difficult for academics to keep up with cutting-edge content. This is why a literature review in a related field has high academic status in the entire profession, sometimes even more important than the research methods. The literature review can systematically collect and describe previous studies (Ferrari. R, 2015; Souza. M.S., 2008). As a basic research method, systematically and effectively promoting the research progress of many literatures and summarizing all the contents of the research field can lay a guiding foundation for the development of this field (Webster. D.J., 2002). By integrating important research in a certain field, researchers can summarize viewpoints and find problems, which can solve the shortcomings of previous researches, which is an incomparable research basis for any research method.

Literature Review As an overview, a good article needs to find all the topics and related subtopics related to the field in the literature collection after the research topic has been selected. These themes and subtopics are interwoven with previous research. At the same time, the literature review lays a research framework for the readers' research direction, research purpose and research methods, and provides reasons for the researchers' follow-up research. In other words, “The literature review is where you identify the theories and previous research which have influenced your choice of research topic and the methodology you are choosing to adopt” (Ridley, 2012 Citation2008, p. 2).

Researchers usually search for relevant articles in well-known academic journals and books, but now more scholars prefer to use computers to search for journals and literature. The article itself can be used as evidence in the researchers' review of the literature. However, due to the large number of academic journals, how to find an article with strong usability as the research topic has become a big challenge for researchers. There are often great differences between related but different articles. A classic and authoritative literature can point out the direction for subsequent research. However, most of the literature is not from authoritative journals. At the same time, other articles from authoritative institutions such as government agencies and news media are also widely accepted. Researchers need to select journals of classic and recent research to demonstrate sufficient knowledge of the field.



Why do researchers write literature reviews?

Knowledge of all research projects in the relevant discipline or field is essential before the researcher begins research in an area. When conducting independent research, researchers need to summarize and evaluate the previous research, summarize the experience and shortcomings in related fields, so as to stimulate the research purpose and propose new hypotheses for this field. This often serves the same purpose as the theoretical framework and research context. However, literature review is a unique research method, which is not exactly the same as the studies in the first two parts. The literature review needs to follow research procedures to ensure the accuracy of the study. This is the same with all research contents. The value of academics lies in the clarity of what researchers study, innovation, discovery and report (Moher el at, 2009).

For many disciplines and fields of research, literature review is an essential tool. For example, when researchers want to study a certain field, literature review can provide theories and evidence in this field, as well as research methods of most researchers in this field, which is of great help to researchers (Souza. M.S, 2008). This method can provide broad research directions and narrow ones at the same time, for example, investigating the relationship between two specific variables or a theory in a small field from the literature.



Types of literature reviews

Literature reviews are divided into various types because of the diversity of research fields and different purposes. Each type has its own unique usage characteristics and has a unique goal. From the perspectives of different research objectives, different research fields, diversity of research questions and timeliness, literature review can be roughly divided into the following types: narrative review, comprehensive review, systematic review, meta-analysis, and comprehensive review (Baumeister. R. F& Leary. M. R, 1997; Wong el at, 2013; Davis el at, 2014; Moher el at, 2009; Torraco. R. J., 2005). By establishing different types of literature reviews, guidelines can be collated for subsequent researchers. The business research field needs a broader perspective to understand and apply different types of literature reviews as a research method. Therefore, this paper aims to provide an overview and guidance on the different types of literature reviews to help commercial researchers effectively apply these methods in their research. This ensures that business research is more comprehensive and in-depth in synthesizing and evaluating existing knowledge, understanding industry trends, and exploring new areas of research.



The process of conducting a literature review
The procedure and process of literature review writing is a method that every researcher must master, and a series of measures and steps should be taken to create the review to meet the requirements of publication journal. The writing process of literature review is divided into four stages: Stage 1 review design, Stage 2 review, Stage 3 analysis and Stage 4 review writing. This writing process is a summary of previous studies from practical experience (Moher el at, 2009; Tranfield el at, 2003).

Stage 1: Design review
In deciding on topics and related areas, researchers need to be careful that the topic must be of relative interest to both authors and researchers. Therefore, researchers should begin designing the title by searching other literature in the field, considering whether other similar literature reviews already exist in the field, and evaluating the overall number of research articles, which will help define clearly and the objectives and scope of research to be reviewed.

Stage 2: Conduct the review
After the researchers have determined the purpose and relevant research questions, they should conduct a practical review. In search and reading, priority should be given to pilot studies in the field. Search for tubular terms in subtle areas to ensure that there are more similar articles to refer to. After several reviews and adjustments, the number of articles reviewed was finally established. Most importantly, if researchers work in related research institutions such as universities and institutes, it is better to use two or three reviewers to assist in the selection of articles and ensure the quality and authority of the articles.


Stage 3: Analysis
After the review is confirmed, researchers need to consider how to split all the literature under review. For example, the useful information in the article is extracted, using standardized methods. Extract information such as author name, year of publication, title, research method, journal of publication, etc. Specific analysis should be differentiated according to the purposes of examination and research, and the forms of each will be different.


Stage 4: Write a review
After all three stages are completed, the researchers write reviews. At the time of writing, researchers must be aware of the comments and content to be conveyed by the literature review, and construct different forms of the article according to the requirements of different fields.
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Part 3
Introduction
The title of this literature review is "Public attitudes and evaluation of digital vouchers under the pandemic: A Study based on microblog book Mining from 2020 to 2022". Therefore, the researchers conducted a systematic literature search on this topic. After multiple searches, the scope of review was determined to include three ranges: consumption coupons policy, digital coupons, m-coupons and e-coupons. Therefore, the key words of this literature review were established.
Digital coupons were originally proposed by SEO (1996) and Meng and Zhang (2010). digital coupons were to issue, use and pay via Internet via electronic application system. And through the mobile QR code and encryption algorithm of the digital signature of the relevant technology to achieve transactions between businesses and users (Yifu. L & Shen. Y, 2020; Masuhara. H. & Hosoya, 2023;  Haidar el at, 2021). This policy can improve people's consumption desire and increase people's consumption in a short time (Wang el at, 2022), which is a way to deal with public health crisis. Therefore, the research in this field has become a hot research field after the novel coronavirus outbreak.
However, the conceptual definition of the field has not been unified. Scholars from different countries use completely different concepts, such as digital coupon, mobile coupon, electronic coupon and Internet coupon (Yongwang el at, 2022; Carranza el at, 2020;  Li el at, 2020;  Park el at, 2004) and many other concepts to study the same problem. For one thing, most researchers don't distinguish between the concept of vouchers, and some studies don't mention whether vouchers are traditional paper or require the use of an app or phone. On the other hand, after the epidemic, many literatures on consumption coupons from China almost belong to the research content of digital consumption coupons, because most of the consumption coupons are received by mobile phones (Wang el at, 2022; Yifu. L & Shen. Y, 2020). On the contrary, the research on digital coupon, electronic coupon and mobile coupon is relatively independent. It was not until the COVID-19 pandemic that digital coupons and voucher policies became mainstream research. Therefore, more targeted research is needed to better understand the content of digital consumption coupons. In this paper, evidence is collected and reviewed from limited literature in the field of digital consumption coupon policy under the epidemic situation. However, there are few literatures on this topic. Through a systematic literature review, this paper aims to systematize the conceptual knowledge in this field without pointing out the direction for future research.
Objective
The purpose of the study was to critically analyze and evaluate the impact of the digital coupon policy to stimulate household consumption during the COVID-19 pandemic. Therefore, the literature review used in this paper tends to summarize and organize a unified concept on the interface between digital coupon, the policy of consumer coupon under the pandemic, mobile coupon and electronic coupon.
Therefore, this paper sets the following objectives around the purpose:
· Conduct an extensive literature review of the impact of digital vouchers, other types of vouchers, and voucher policies.
· Other types of consumption coupon and digital consumption coupon concept definition.
· Through the identification and analysis of the literature, what are the main research directions?
The structure of this paper is as follows: the second section is descriptive and thematic analysis, and the third section discusses the research results and proposes future research directions in this research field. The fourth section puts forward the limitation of this thesis.

The Conceptualisation of Digital Coupons
Definitions and concepts are the starting point for almost all research. Since the concept of digital coupon came into being, the academic circle has been unable to accurately define the concept of this field. Nowadays, there are nearly 7.5billion mobile phone users in the world. Residents need to use mobile phones to operate in all aspects of their lives. The application software in smart phones is one of the main functions of mobile phones. Merchants take advantage of mobile app stores to promote sales and put forward a digital coupon which is different from paper coupon but has the same function (Tettamanti el at, 2020; Statista.com, 2023;  Sharma el at, 2021). Non-traditional paper consumption coupons studied by different scholars in different countries have completely different names, such as digital consumption coupons, Internet consumption coupons, mobile consumption coupons and electronic consumption coupons. Therefore, conceptualizing digital consumption coupons can provide a unified concept and correct research direction for future academic research.
Makosmarket was the first retail company to launch digital coupons, which allowed the purchase of supermarket items twice between 1994 and 1995 (Cornz.F.C. & Peas. O, 1994). It is one of the biggest features of digital consumption coupon that mobile phone signature and mobile application code scanning can be used for payment. This is the first time in the academic field to describe and define the features of digital consumption coupon (Meng & Zhang, 2010). In 2011, Meng and Zhang conducted another study on digital consumption coupons, and found that digital consumption coupons were very popular in electronic shopping malls (such as mobile phone applications and computer applications), because merchants' discount activities could be spread and used in the platforms and applications in a digital form, which not only brought discounts to consumers but also made it more convenient for merchants to use them. At the same time, the document also defines the e-commerce module of e-coupon, which has the same privileges, display and payment functions as digital coupon. Specification S (2012) also makes a detailed study on digital consumption coupons, in which the organization makes a detailed analysis on the process of issuance, design, exchange, clearing and acquisition of digital consumption coupons and makes a complete report. At the same time, paper consumption coupons and electronic consumption coupons are also described and defined in the report (Specification. S, 2012).
Carranza et al. (2020) used m-coupons scanning and payment in smartphones and m-coupons data to study the differences between coupons of fast food restaurants (FFR) customers. The results showed that There are significant differences in the relationship between perceived usability and perceived usefulness between frequent users and novice users. However, there was no difference between m-coupons and digital spending coupons in the motivation, attitude and intention of their use. Sharma and Joshi (2021) made use of users' sharing behaviors of M-coupons and concluded that users share mainly internal rather than external motivations on social networking sites, and M-coupons are also acquired through smartphone applications or social networks. Liu et al. (2022) conducted an in-depth study on the exchange of m-coupons and willingness to share using a mobile app. Li et al. (2022) used smart phones to conduct a traceability investigation on electronic coupons and looked for users' purchase behaviors in history from mobile applications.
To sum up, digital consumption coupons are consumption exemption or discount certificates issued in the digital form in smart phone applications and other applications, which are used by merchants to promote or sell more products, so that users can get more price discounts (Specification. S, 2012). Both m-coupons and e-coupons are nominally different from digital coupons, however, they are used in the same way. Therefore, the concepts of M-coupons, e-coupons and digital coupons are the same.

The Impact of Digital Coupons on Consumer Intentions
Since the concept of digital coupon was proposed, scholars have never stopped their research on digital coupon. Among most of the literature reviewed by the researchers, the most popular area of study is the intention of consumers to use digital coupons. Researchers have investigated 392 college students in Kuala Lumpur on their intention to use digital coupon, and the results show that both subjective and perceived behaviors can positively affect college students' intention to use the coupon (Yakasai & Jusoh, 2015). Abreu and Freitas (2016) studied for The first time the impact of digital consumption coupon on tourism, and the results showed that the use of digital consumption coupon in The State Park of Jalapao significantly improved the service quality of passengers during the journey.
Song and Yang(2018) used machine algorithms to evaluate and predict digital consumption coupons, and evaluated according to the digital consumption coupons issued by enterprises to target groups during the research process. The results showed that accurate delivery of consumption coupons to specific users is an effective marketing strategy. Goncalves believes there is a dependency between purchase intent and expiration date of digital coupons. Ahmed and Sarwar(2018) conducted a study on the intentions of users in Karachi on digital consumption coupons, and the results showed that digital consumption coupons had a significant impact on customers' intentions. In 2019, Yao and Lu conducted relevant experiments on digital consumption coupons, and the experimental results showed that the optimal strategy of digital consumption coupons could increase the total sales by 6%.
Nayal and Pandey (2020) pointed out that preconditions and moderating factors are key to the propensity and intention to use digital coupons, and this article is of great importance to marketers optimising their use of digital coupons in promotions. Meanwhile, according to Nayal and Pandey's meta-analysis, four factors, attitude, coupon inclination, perception and enjoyment, have a great influence on the conversion of digital coupons. Gasawneh et al. (2021) believe that simple and beautiful web design can attract customers, and will increase customers' purchase intention for products under the same circumstances. According to Zhang and hu (2022), digital consumption coupon promotion is beneficial to products. Under the condition of competition in the same industry, promotion will reduce inventory and help enterprises improve inventory turnover. Liu and Armstrong conducted research on digital consumption coupons in ride-hailing platforms, and the results showed that digital consumption coupons could more accurately differentiate the market and help ride-hailing obtain more orders. Such promotion strategy could help ride-hailing carry out precision marketing and allocate customers in different markets to ride-hailing owners. Preeti Nayal and Neeraj Pandey(2022) used their previous research to follow up with the millennial consumer group.
With the development of big data technology, some researchers intend to combine the new technology with the strategy of digital consumption coupon. This article by Podda and Pompianu (2020) pioneered the introduction of blockchain technology into digital consumption coupons, taking advantage of the security, programmability and imtamability of blockchain technology to combine with digitalized consumption coupons in marketing. Seo and Yoo (2023) conducted further research in this direction. They also used big data and deep learning technology to conduct two-dimensional cluster analysis on massive users, and the results showed that the increase of shopping mall income was influenced by digital coupon marketing. The concept of shared consumption coupon was proposed by Zhang et al. (2022). Shared digital consumption coupon will affect the effectiveness of repeated purchases by consumers. In addition, the government's finance and digital consumption coupons also interact with each other. When the government can provide digital consumption coupons at a lower cost, consumers will react with large amounts of consumption.
Selling games has become part of the fixed income of game companies. Game stores give out digital coupons for users to buy games. Most players prefer to buy games online rather than offline. Users spend more on online platforms through digital coupons than they do on traditional retail stores (Tende el at 2022). Dalimunthe, Sari and Kurniasari(2020) also support this view. Palembang city adopts online system program for promotion in its business promotion model, and the results show that digital consumption coupons added by this system are more attractive to electronic promotion. Jiang et al. (2021) studied retailers providing digital consumption coupons and established a game theory model for empirical research, and the results showed that the behavior of digital consumption coupons was independent of the platform.

[bookmark: _Hlk136358978]Digital Coupon Policy to Stimulate Consumption
Consumer vouchers are vouchers issued by the government for consumption activities in specific industries in order to stimulate consumption growth. Vouchers date back to the Great Depression's Supplemental Nutrition Assistance Program in the 20th century. The US government issued food stamps to guarantee the basic living needs of a large number of unemployed workers and low-income people, and subsequent scholars found that the increase of the welfare led to an increase in the share of the food budget of American families, which exceeded the theoretical prediction (Beatty & Tuttle, 2012). Food stamps are given to poor people and are generally restricted to buying fruits and vegetables from bakeries, supermarkets and other places. Empirical studies have focused on whether these food stamps have an additional stimulative effect over discovery money, and empirical findings have been inconsistent. For example, much literature has found that consumption vouchers can lead to additional consumption (Senauer & Young 1986; Wilde et al. Wilde et al. 2009), in which Zandi(2008) and Hanson(2010) estimated that the GDP growth driven by food stamps was 1.7 to 1.8 times of the amount distributed by food stamps, which was the most effective policy in the government's economic stimulus plan. However, Moffitt(1989), using the exogenous event of the US food stamp program covering Puerto Rico, which switched from food stamps to cash vouchers in 1982, found that the distribution of food stamps produced almost a one-to-one substitution relationship for food expenditure and thus failed to stimulate consumption. Later, the policy of consumer coupons became one of the means for market economy countries to cope with economic recession and adjust income distribution. In 1999, the Japanese government issued six billion dollars worth of "regional promotion bonds" aimed at specific groups to cope with the economic downturn caused by the bursting of real estate and stock market bubbles. This project mainly focuses on non-durable goods of clothing and food. The research of Hsieh et al. (2010) shows that consumption coupons have a positive impact on the expenditure of semi-durable consumer goods, but have no obvious effect on non-durable goods or services.
The period covered by the above analysis was mainly when the economy was running normally, while the main findings of the research on the economic downturn point to the effect of issuing consumer vouchers to stimulate consumption. Among them, Beatty & Tuttle(2015) took the federal government's economic stimulus Act in 2009 to significantly increase the amount of food stamp benefits as an exogenous impact event and estimated that the marginal propensity of food expenditure to consume vouchers was 0.48, higher than the average 0.3 found in previous literature. It is also much higher than the marginal propensity to consume caused by the discovery of gold (0.05). Kan et al. (2017) Based on the survey data of 2,910 telephone respondents, this paper studies the effect of 2.57 billion US dollars worth of consumer vouchers issued by Taiwan in 2008, and finds that the consumption associated with consumer vouchers is 1.24 times of the amount written off.
As the COVID-19 pandemic raged around the world in 2020, various countries introduced different policies to stimulate household consumption and revitalize the retail market. For example, in the form of subsidies, the Italian government provides up to 1,000 euros to employees of enterprises during the epidemic period, and the American government provides 1,200 dollars to residents (Liu. Siwei, 2020). Some countries and regions also use the form of cash to offset the negative payment impact of major public emergencies. For example, Singapore has established temporary relief funds and support grants for residents affected by the pandemic, the UK's Work retention scheme provides cash support through employers to individuals who are unable to work because of the pandemic, and Australia provides one-off cash grants to some 6.5 million citizens who receive 18 types of social benefits. Canada provided cash subsidies to people whose jobs were affected by the pandemic (Yue & Fang,2020). Instead of handing out cash, some countries have chosen to use vouchers as a way to boost spending and retail markets. In this context, the research on the policy of spending coupons reached its peak again.
At present, most of the research literatures on the consumption voucher policy come from Chinese scholars. Because China has issued the largest amount of consumer coupons in history, according to statistics, the Chinese government issued nearly 19 billion yuan (2.7 billion US dollars) of consumer coupons during the second quarter to the third quarter of 2020 (Yifu. L & Shen. Y, 2020). The Chinese government adopts a comprehensive and universal subsidy policy. The subsidy method is consumption coupons. For example, China's Hong Kong, Macao and Taiwan regions tend to provide cash subsidies. On April 8, 2020, the Hong Kong SAR government announced a relief plan of more than HK $100 billion to subsidize employees of affected enterprises. Mainland provinces, on the other hand, have used consumer vouchers to boost consumption during SARS, the 2008 financial crisis and the current COVID-19 pandemic. This is because mainland residents usually have strong savings habits, and a recent study showed that, in the context of high uncertainty of economic policies, precautionary saving would lead people to reduce consumption and increase savings, which failed to achieve the goal of effectively stimulating consumption (Cheng. Li and Haidong. Yu, 2021). In addition, if China follows the practice of cash distribution, the financial subsidies issued will not only flow to savings accounts, but also to some speculative plates, causing bubble growth, which is not good for social economic recovery (Haifeng. Yu & Kelei. Wang, 2020). The use of vouchers through digital tools can increase the sales and turnover of local restaurants and retailers and can have a sustained and positive impact (Yong Wang el at 2022). Wee Kheng Tan and Hao-Jen Liang (2022) studied triple stimulus vouchers in Taiwan, China, considering possible behavioural outcomes in terms of rational and behavioural economics. Yilin, Wu & Wen, Zhang (2021) obtained similar results by using the PSM-DID model regression, tested the heterogeneity of different cities in various aspects, and analyzed the influence of urban differences on the effect of consumption vouchers. Li, Tianyi (2021) mainly focused on the operation of micro, small and medium-sized enterprises to analyze the utility of consumption coupons, and found that there was no "crowding out effect" in the later period of issuance, and the stimulus effect was related to the form of issuance, consumption setting, orientation and other factors. Pengyue, Wu., and Wu (2021) used the SARIMA model to forecast the consumption situation of the two cities in China and compared it with the actual data, and found that the overall effect of industry-type consumption coupons was stronger than that of generally issued consumption coupons. Yan (2012) used data enveloping analysis (DEA) to analyze the use effect of some tourism consumption vouchers in China, and the results verified the success of the tourism voucher policy. Fong et al. (2021) concluded by means of questionnaire survey and data analysis that, compared with monetary incentives, providing non-monetary incentives can effectively improve consumers' enthusiasm for coupon promotion and thus increase their willingness to redeem.
Scholars in other countries have made critical studies of their own consumer voucher policies. In 2020, the Japanese government launched the "Go To Eat" campaign, in which the government distributed consumption vouchers to social families for use in local restaurants, aiming to stimulate consumption and save the catering industry. This policy promoted business and personnel mobility for a period of time (Masuhara & Hosoya, 2023). Cvelbar et al. (2021) conducted a detailed analysis and description of tourism consumption vouchers in many countries around the world, and the results showed that issuing consumption vouchers to stimulate tourism can have a positive impact. During the epidemic period in the UK, children were able to get free school meals. The British Education Association provided food vouchers to schools, aiming to study the actual impact of food voucher program on schools. Due to the small sample size, no specific conclusions could be drawn (Lalli.G.S., 2023). Haidar et al. (2021) studied Brighter Bites' coupon program. The program gave $100 vouchers to low-income families in four US cities to alleviate food insecurity and economic hardship caused by COVID-19. Bahta, and Musara(2022) did the same study in South Africa, affected by COVID-19, maintaining household food security. Government vouchers are an initiative that needs support.
However, academic opinion on the effect of vouchers has been divided. When exploring the timeliness of the influence of consumption vouchers, some scholars conclude that the multiplier effect of consumption vouchers policy can be used as an emergency way to stimulate domestic demand. Although it cannot solve the fundamental problem, it can stimulate consumption growth in a short time (Lin, 2009; Feng. Jing, 2010). In 2009, Hoynes and Schanzenbach used PSID data and the triple difference method to conclude that food stamps did not provide additional stimulus. This is consistent with the conclusion studied by Moffit(1989). Kai Luo et al. (2010) established the Mundell-Fleming model and combined with the multiplier theory to prove that consumption coupons can effectively improve consumption, promote economic growth and increase employment. Minghua Xu(2010) found that coupons can improve regional consumption in a short time, but the long-term use effect will be weakened. Wenjun S(2010) concluded from the performance of tourism that consumption vouchers had a significant effect on stimulating tourism consumption. Pengbo, Li(2010) established a variable model to study consumers' marginal propensity to consume, and the results show that marginal propensity to consume will increase with the increase of coupons. Liu and Siwei (2020) believe that, within the financial capacity of the government, the combination of issuance of consumption coupons and expansion of investment will help to quickly compensate consumption and mitigate the impact of the epidemic. The empirical study shows that when the average ratio between residents' payment and government subsidy reaches 5.5∶1, the effect of stimulating consumption and supplementing transfer expenditure with new taxes can be realized at the same time to avoid increasing financial burden (Wang, C and Jamal, Khan, 2020). Based on a more specific case study, Qu(2021) shows that the consumption voucher policies implemented by some local governments in China during the COVID-19 pandemic have an average leverage ratio of 3.7 times.
On the contrary, some other scholars believe that the substitution effect of the consumption voucher policy is more significant, its stimulus effect on consumption is limited, and there are different influences on different consumers and subsidies (Jianhua. Ye,2009; 
Cheng, Lian, 2010). Under the background of economic downturn and weak growth, the issuance of consumption coupons is only a one-time short-term economic behavior with a high probability of liquidity trap (Zuo. Xiaolei, 2009). Some studies have also shown that mobile coupons on mobile phones will damage retailers' profit space due to fierce price wars, and their asymmetry may weaken the price competition ability between enterprises and reduce social welfare (Luo et al., 2020). Wei, Chang (2009) pointed out that if limited by local fiscal policies and laws, consumer vouchers may lead to unfair or inefficient implementation. In addition, the local fiscal spending used by the government to issue consumer bonds may crowd out private consumption or investment through higher taxes or interest rates on borrowing. Ye(2009) believed that long-term issuance of vouchers could not stimulate effective demand in the long run. In a downturn, vouchers can become one-off, short-term economic activities. Gao(2011) conducted empirical research and analyzed several cities in China. The results show that coupons have limited effect on expanding consumption. However, people's spending power is insufficient. Consumer vouchers can stimulate short-term consumption, but at the same time, the level of social welfare is reduced because the savings of residents are not up to the corresponding standard.

Research Gap
A review of the literature on digital coupons shows that there is no unification in the concepts studied in the current literature. Two coupons, digital coupons, m-coupons, e-coupons and so on, are almost identical in their usage in terms of receipt, use, exchange and settlement. Currently, digital coupons are used using a smartphone app or an app on your computer. Therefore, the concept of digital consumption coupon needs to be unified, which can provide a more accurate research direction for the subsequent research. Second, in the review, the researchers found that most of the research direction of the article is from the consumer's consumption intention, and from the perspective of issuing institutions to study the case of digital consumption coupons. On the other hand, since the outbreak of COVID-19 in 2020, it has become a trend for scholars around the world to study the policies of digital consumption coupons in various countries, most of which are from the perspective of use benefits and economic benefits. Most of the methods used are using the double effect model and the triple effect model to analyze the consumption voucher policy through computer software related tools (Kejing. Sun & Tingyue. Tang, 2022; Yilin. W & Wen. Z, 2021), however, there are few studies on residents' perception of digital coupon, and almost no studies on retailers' perception of digital coupon policy.
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“shop local”?
Examining the

The aim was to explore what it
means to "shop locally” and to

In this paper, 49 volunteers are interviewed using

The findings show that "local shopping”
and retail businesses create positive

This paper is to study the

30in-depth
interviews and 48
field interviews are|

s Journal of Ethnographic ethnographic methods, and readers are readingthe | change inthe community, which | results of shopper support
et | emerencesof | SIS, | ettt ctert oW | o, oot e ot . ot o convinde o dovtownentatraton. | oot e e | L8025 40
Hancy . shioppers Consumer | Zhopkeepers and customers Interview and data in-depth interview will give researchers more hidden | At the same time, these factors have aspects of research, Shoppery ooz
Hodges2022 | and store owmers Support their communities by store owners, and
services collection content, and this paper needs to be read and learned | allowed economic and social support in | previously related research
i fie Framenerk) eaniceatine o jocal many times. the region to provide  new kind of is blank il
of downtown revitalization projects. e Al development
revitalization representatives
Whatis the purpose of Al ools This paper provides a
Gielomermiiibn st osthenci e i e
v capture customer information of the application of fashion
a, r:::::i::;:“ﬁ;‘;:; Decision | and represent the final model? This article is a new field of lterature reference, and Cuis in frsc decision
famao P Support | Which Al algorithms use the Decision-Making, |readers to write articles can play a very important role making. This research topic 01/05/2023
Mo 22 s | svstems |above customer model to provide, and tips. Its worth learning and relearning. is n it infancy, which
fashion online retail recommendations? Where does brodaalisatare
supply chains the above model apply as reference for subsequent
decision support in FRSCS? research
The results show that residential
Retail pricingin | electricity prices in Colombia have a
Colombia to support [ "2 o profound impact on household
D the efficient gt ‘The survey methods and research methods of this | investment and consumption decisions. iy
Aozt | deployment of i article are inconsistent with the readers The results on the distributive effects of 2102541
distributed generation | o 20C tariff reform show that it is impossible
and electric stoves for everyone to be better off under the
new approach
Revitalization of
Offline Fashion
Stores: Exploring Thepurpose istoeplorethe | L | Themethods and sssumptions used n this paper are | The esults show that smart technology femolecomsumers |
worgin Strategies Sustainabiliy| "e12onShip betueen perceived | %15 AL e o grea learning sgnificance,and readers should | can help rtailers, and reailers can intheir20sand |WEshictot|
to Tmprove the Smart auality, perceived riskand offine| | OIS | furter study the author's assumptions in the artile. | apply smarttechnology toservice 305,302 |aaae
Retailing Experience mabile retail experience. Look for what you're looking for in a hypothesis. innovation questionnaires
by Applying

Mobile Technology





image6.jpeg
37

Vit
Mestige
Saganthaand
EaterHiu
Kuan Yung
e

Effect of Revitalisation
of Historic Buildings
on Retail
Shop Values in Urban
Renewal: An Empirical
Analysis

ustainability
M

In this paper, HPM is used to
study the relationship between
the revitalized development of
historic buildings and the
appreciation of adjacent retail
properties in the old Wan Chai
District of Hong Kone.

Hedonic
Price Model (HPM)

The research in this paper is related to retailers, and
the model used is HPM, which has nothing to do with
the readers' research methods. However, this paper
has high academic value for reference, and the
research methods need to be learned.

The results show that value can be
enhanced by revitalizing the investment
project, which provides significant
positive externalities for nearby retail
properties. By improving the value of
property in the community through
regeneration, both neighbouring property|
owners and local governments benefit

2961 real estate

01/05/2023

Charne
Padila My
A Essick

Exploring urban
retailing and
CBD revitalization
strategies

International
Journal of
Retail &
Distribution
Management

This paper focuses on two issues
of urban retail and CBD
redevelopment strategies
adopted by six central business
districts (CBD) in the western
United States. First, urban retail
and management strategies for
|each CBD. Second, it examines the
role of urban retailers in
assisting relevant subjects.

Depth Interviews

This paper uses an in-depth interview format to study.
the retail and management strategies of CBD. This is
ot the same as the reader research content, the
differences include the way the article uses interviews,
and the study of CBD related strategies rather than,
which has nothing to do with marketing The CBD in
this article is similar to urban commercial centers in
China. From a broad perspective, this article can be
used as a reference for readers' articles.

[The findings indicate that thriving central
business districts have similar patterns
to urban retailers located in these cbd in
terms of economic recovery and retail
marketing management strategies.

02/05/2023

LaursFlrick &
ChulHuun k|
i

A pilot study exploring
the impacts of COVID-|
190n
small-scale direct-
‘marketing farmers in
Northwest
Arkansas and their
responses to the
pandemic

Journal of
Agriculture,
Food Systems,
and
Community
Development

First, how the epidemic will affect
small-scale direct selling
farmers. Second, how can small-
scale direct selling farmers cope
with the impact of the pandemic?

This study is one of the articles in a pilot study, which
s consistent with the direction of the reader's
research. This paper studies the impact of policies on
[farmers under the epidemic situation. It's an interview.
There are many ways worth learning

Results showed that direct-marketing
farmers struggled financially in the first
year of the pandemic.

Interviews about
farmers
experences from
2019t0 2021

huups:tdoi.orgt
10.5504rarscd
2022.121.006

02/05/2023

KoL v
Hu 209

Attention and
sentiment of Chinese

‘public toward green

Sustainable
Cities and

The purpose is to collect
microblog users' posts and
comments on popular microblog

R TIE I

Web Crawler Technology &
Text Mining Method

The research content of this paper is about the content
of microblog comments, using the methods of web

page acquisition and sentiment analysis. This is the

The results show that Chinese Internet
users pay most attention to the
authenticated users of relevant

Institutions and the authenticated users

of individuals. In addition, different

Web crawling from
s Wikihor.

hueps:tdoi.orgt

10.10164; 505,20

02/05/2023

Web Crawler





image7.jpeg
13

“

Choosing Optimal

[The author uses the method of
ppair comparison to analyze the
data. The first one is multi-

The author added theoretical models and hypotheses
n the paper to generate a brand new conceptual

The results show that service quality is

> Inthispeper,an  |sample group
st | Omnichannel C ositively related to customer
Vichopauios, ko | Administrativ |channel (online and offline) and model, and added mediating variables in the Foly intermediate variable is  [selected by 172 [wpsttdotorst
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s | | Sciences offine consumption coupons conceptual model o 25 o repeatedly demonstratethe | - SE08 ISR N MM 2 | adedtothe theoretical |consumers from | 11730
Mt [The second is the comparison questions raised in the hypothesis from the. G T T model |Greece
Settings between the multi-channel and investigation. P
online store coupons.
This article first defines mobile
icthos et Mobile phone technology expands the
e iy (Mvemonetonimablntens | | e i e s | mrmobonal ool o] o et
sntievseis | Frameworkand | interactive p=op) o only. Ithas great reference valu in the theoretical consumers to the provider-side grto.orsiiinim | 28/04/2025
o a promotion and studiesthe |contextual marketing theory| 2 2016.03.004
Research Priorities | Marketing analysis of each stakeholder. stakeholders in the mobile promotion
problem from the perspective of i
different relevant stakeholders. B
‘The mere possession This paper is 2 kind of research on sharing digital This article makes a
effect of shareable IThis paper studies whether consumption coupon. A shared digital coupon is a type contribution to the
3 Journal of The effectiveness of shareable digital
\Sazns | digital coupons: The | " °" |sharing digital coupons can Three experiments & of digital coupon that s mainly applied toanew | v SSIEESR T SR E 8 | fierature on shareable |Use three Three [ po Saloifaigs
ez | mediating role of | S |improve consumers' willingness | Shareable digital coupons | brand ina field in order to rapidly expand the number | “*Por "1 | 2SE! COMSMETS OSSO | (o500, mere ounership [experiments 10.100210b 2116
anticipated self- to buy of users of the brand. I not the same as what B e P effect and related digital
enbiancement researchers study. coupon promotion
Digital Coupon ks b Fspaes et conpley it qudeuso, o e s shou s gioons
‘uzingns|  Promotion and problem of coupons in online use| calculate the impact o digital coupons on store are good for brands. Coupons wi
Hachont e Axioms  [and promotion on the store mathematical modeling | inventory, and draws relevant conclusions through | promote sales and reduce inventory in 20/04/2023
S [Inventory Strategies of ;
e et inventory, the other is mathematical derivation This s related to the readers| homogeneous scenarios, while increase
izl Brand neterogencous research direction but not the same. inventory in heterogeneous scenarios
Effect of Nigeria’s The results show thet the e-coupon
e recheave dhapisimsal oo g | (e« et o] o L T ponel data on rice-
I ind out whether electronic | fixed effects approach and | amount of data to study th relationship between | B-0¥"2" 13210 &act 81 the 018 lgrowing cipsittdoi orgt
Toleigma || SUDSIAY PROSFAM O | ¢ ood Security | - vouchers increased fertilizer inverse prob- electronic coupon and fertilizer application. It is quite i ’ o nouseholdsin  [10J0wrtstzn. | 20/02/2023
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ability weighting methods
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Public-private
cooperation and
agricultural
development in Sub-

Saharan Africa;
review of Nigerian
growth enhancement
scheme and e-voucher
program

Food Securit

The aim was to use LSV data
from 2010 and 2012 to study the
relationship between the
consumption voucher policy and
[fertilizer and agricultural growth

Least squared and
Difference-in-Difference
methodology

This paper uses a least squared and difference-in-
difference methodologya to study the relationship
betueen e-coupon and fertilizer application and
agricultural in Nigeria. It is quite different from the
sentiment analysis of readers' research

The results show that the influence of
policies on agricultural income presents
2 positive correlation. E-coupon will
increase farmers' fertilizer expenditure,
which is conducive to the growth of
agricultural output in Nigeria.

Living Standards
Measurement
Study (LSMS) in
Nigeria 2010 and
2012

hueps:tdoi orgt
10.10072s12571-
020.01130-3

20/04/2023
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A Secure E-Coupon
Service Based on
Blockchain Systems

IEEE Access

The goal is to determine whether

electronic coupons buil into a

blockchain system can improve
security.

This paper uses blockchain technology and the
corresponding algorithm and logic, and only uses e-
oupon as the carrier to demonstrate the research
This has nothing to do with the research on the
marketing, marketing and publicity of e-coupons
[Therefore, it is inconsistent with the research direction
of readers.

The results show that the security of e-
coupon issued in blockchain platform is
higher than that of ordinary platform.

20/04/2023

KiminFan
Ninhaa
et

»

A two-stage model for
forecasting consumers®
intention to purchase
with
e-coupons

Journal of
Retailing and
Consumer
Services

[The aim s to divide the study intol
w0 phases, with the first phase
breaking down consumers. In the
second stage, a new model will
be builtfor classified consumers
and analyzed from the aspects of
discount and user sensitivity.

Two-stage Hybrid model &
Isolation forest model &
logistic regression model

In this paper, two mixed models are used to analyze
different consumers' preference for e-coupon. The
model is worth learning, especially when the author
builds the model and makes the hypothesis.

The results show that there is
heterogeneity in the purchasing habits of
consumers when using electronic
coupons, including the types of
electronic coupons, the frequency of use,
the discount rate and so on. Therefore,
consumers cannot be divided into
different types of groups to distribute -
coupons.

First, according to the
characteristics of the data,
this paper establishes
different forecasting models|
for different consumer
groups. The second is to
analyze the preferences and
characteristics of different
types of consumers to use
coupons.

huaps:tdoi orgt

nser.2020.1022
9
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& Janpingn
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2

EQRC: A secure QR
code-hased E-coupon
framework supporting
online and offline
transactions

Journal of
Computer
Security

[The purpose is to use a segmental
coding based R code method,
using the method of visual
password thought to solve the
problem of information security.

This article takes computer technology as the theme to
study the electronic coupon information security,
which has nothing to do with the reader research

content. However, the design aspects of the framework

used in this article are worth learning.

The results show that the new framework
has higher security and lower computing
and communication costs, which can
increase the security of users when using|
electronic coupons.

30/04/2023
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Empirical Evidence
Tnsights from South

Africa

food security of smallholder
farmers.

model / Decision-malking /
Interview

something readers need to learn

should also play a role in reducing acute
food insecurity among vulnerable
households during periods of stability.

the effectiveness of policy
interventions in mitigating
these damaging effects.

householder
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Outbreak hit coupons

policy evaluation and

characteristics of the
study

FISCAL
SCIENCE

This article studies the effects of
government issued consumption
Vouchers and the impacts of
targeted distribution of
consumption vouchers

Double Difference Model &
Triple Difference Model &
synthetic Control Method

This paper used same method and data from the Li's
paper, and use triple difference methods. With reader
have fewer different points in this reaserch field.

The results indicate that consumption
Vouchers have stimulative on
consumption. However, the policy effect
of consumption vouchers has a lagging
nature Targeted distrbution of
consumption vouchers has 2 better effect|
compared to non-targeted distribution in
stimulating consumption.

15 suggested that in the
desien of local consumption
coupon policies, we should
further improve the.
precision targeted delivery.
of lowrincome groups,
accelerate the construction
of digital government
affairs, and improve the
speed and breadth of
people’s access to policy
information benefiting the

Data from 9

proviences and 56

cities in Feb 2020
to Dec 2020
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Measure of the effect
of coupons policy
under the new crown
outbreak —— based
lon the Python software
for sina weibo send Po
quantity and according
to the analysis of the
attention

PriceTheory &
practice

This article used Python to.
collect Weibo comments about
the consumption vouchers in
‘April 2020, and conducts
sentiment analysis to analyze the|
public's feelings towards the
vouchers.

Text analytics methods

This article is completely onsistent with my research
content, except that my research focuses on digital
coupon, while the author only studies tranditional

vouchers. Like the author, | also used Python to collect

Weibo comments. However, | have only obtained 4,000

comments, which s insufficient compared to the
author's 38,800 comments. Nevertheless, there are
some errors in this paper's sentiment analysis results,
2nd the keyworkd for both positve and negative
evaluations are actually irrelevant to the eviauations
Therefore, | do not agree with the author's sentiment
analysis. inthe future, | need to consider how to
conduct public opinion analysis and sentiment
analysis. as well as howto obtizn more than 30,000

The consumption vouchers policy has.
received high real-time attention, and
with the assistance of official media
promotion, it has significantly guided

positive public sentiment and effectively

boosted consumer confidence.

Data from Weibo
used python to
capture
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11485
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Dongmeilit
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et

109

Tage CHATACTeriStics,
public sentiment and
agricultural prices of
the novel coronavirus
outbreak: An
empirical study based
on microblog book

Journal of
Sichuan
Agricultural
University

Investigating the relationship
betuween changes in public
sentiment and fluctuations in
agricultural product prices

Text analytics methods &
LDA model & VAR granger
causalty test model

The content methods used in this paper are consistent
with the research direction of the researchers. The
article only used microblog data from early stage of
the epidemic for text mining and analysis. The LDA
mode! s also used for analysis, and then the VAR
Granger causality test model is used to verify the
results. The author needs to be contacted for this
article. The article also needs to be reproduced.

During the incubation period and
outbreak period of the epidemic, the
continuous appearance of rumors will
interfere with the judgment of the public.
The change of pork and vegetable prices
s related to the change of public
sentiment, which is also the Granger

This paper makes
theoretical contributions to
the management of public
opinion in public health
events and the research on
the price fluctuation of
agricultural products under
the epidemic

Data from Weibo
in Feb 2020

doi: 10.
16036/j. issn.
1000-2650.
2021.05.018
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satisfaction with fresh
products sold on e-

commerce platform —

Based on the analysis
of Jingdong Fresh
online comments

PriceTheory &
Practice

TNVESTIgaTing SaTisTaction witn
fresh products by analyzing
comments related to fresh
products in the JD.com store
using text mining techniques.

Text analytics methods &
Neural network to model,TF
IDF method

This paper still uses text mining technology, but the
research direction is not consistent with the readers
There is still something to learn

CONCErNED SDOUT are 10gISTICS, qUAITY,
packsging, price and service. The overall
satisafaction of consumers on product
and price dimension is relatively high,
but the satisfaction on product
packaging is relatively low.

Data from ID.com
store comments

DOI:10.19851

Jienki Nt

1010/F 2020.
05.154

15/05/2023

i,
Mo Zho,
i

Public attitudes and
concerns about home
care services: text
‘mining based on Web
crawler

Journal of
nursing

Studying online reviews about
home care services.

Text analytics methods &
ROSTCM 6

This article has 2 number of methods that are worth
learning, such as ROSTCM 6. The software does
sentiment analysis and 5o on

The resreach results indicate that 59% of
the public's evaluations of home care
services are positive, 27% are neutral,

and only 13 % are negative.

15 suggested to implement
and improve the
shortcomings in the process
of development and promote|
the sound development of
home nursing services

Data from 6 apps,
and caputural
5166 comments

oI 1019851,
Jienkienii-
1010/
F.2020.05.154|
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Kelun Lo
Pekang Zhang
e

information of school
Choice in the basic
education Stage reflect
—Based on the
analysis of the Forum
comments of Beijing

Peking

University
Review of
Education

Based on nearly 360,000
comments on the Parents’ Group
Forum from 2010 to 2017, this
paper constructs an index of
social recognition of primary.
schools in Beijing by using text
sentiment analysis

Markov models & Text
analytics methods

The method used in this paper is the same s the
previous articles. The only difference is that R
language is used in this paper for sentiment analysis.
Currently, if you want to use this kind of method, you
need to learn more about it from other literature, so
You need to re-read this article.

The results show that the peak of
comments is in June every year, and the
peakin 2014 is the most prominent. In

terms of social acceptance, about half of

the schools remained stable, but slightly.
more schools saw their social
acceptance decline than increase.

Itis the first time for this
paper to use the text mining
method in the field of
education, which makes 2
certain contribution to the.
subsequent research.

Data from TAL
Education Group
comments

ot 1012088

/pku1s71-

9468202103
o008
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Zeguooi,
e

Network public opinion,
clustering and emotion
Evolution Analysis
based on PCA-Spect
ral-LDA: 4 blogbook
Mining Study

Journal of
Systems
Science and
Mathematical
Sciences

This paper uses text mining
technology to analyze the.
emotion of comments on the
topic of "former students of T2
changed to current students”

Text analytics methods &
LDA model & Principal
Component Analysis

Many contents used in this paper are the direction that|
readers need to further study, such as category.
analysis after word segmentation, such as how to
make word cloud and so on.

The results show that the majority of the
public are positive about the discussion
of this topic and take a positive.
response. The methods to deal with
netizens’ emotions include: the parties
respond to the incident, and the relevant
departments take measures to the

Data from 30 May
t0.23 June of 2020
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Sigiche,2021

A comparative analysis|
of affective discourse
in Chinese and
American corporate
shareholder letters
from the perspective of]
evaluation system —
Text mining
technology based on
affective dictionary
and machine learning

Journal of
Foreign
Languages

This paper integrates sentiment
dictionary and text mining
technology of machine learning,
and uses linguistic evaluation
System to make a comparative
analysis of sentiment discourse
in English letters to shareholders
of Chinese and American
companies

Machine Learning, Support

[Vector Machine{svM), Naive|

Bayes Algorithm and Logistic|
Regression Algorithm

The method used in this paper is the same s the
previous articles. The only difference is that R
language is used in this paper for sentiment analysis
Currently, if you want to use this kind of method, you
need to learn more about it from other literature, so
You need to re-read this article.

The results show that, first, the
combination of sentiment dictionary and
machine learning algorithm has high
accuracy. Second, Chinese companies are|
more positive in their shareholder
letters, while American companies are
more neutral. Third, there are obvious
differences between Chinese and
‘American enterprises due to different
discourse distribution in many aspects.
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Leverage Design of
consumption Voucher
under financial
pressure — Also on the
source of funds to
stimulate consumption

Public
Finance
Research

In this paper, through the Laffer
curve of transfer payment, the
government's transfer payment
situation to subsidize residents’
consumption s studied. In this

paper, an estimation mode! of the|
lowest leverage of consumption
coupons is constructed to verify
the effectiveness of the scheme.

Consumption-Laffer Curve &/
Transfer Payments-Laffer
curve

‘Although this article uses consumption coupons, the
readers' research content varies greatly. This paper is
an emotional analysis of the content in the fixed text

e TESTRES STwan U WInEY L syiciane.
ratio of government subsidies to
residents' payments in consumer
Vouchers is 15.54, the funds of

government transfer payments can not

only promote consumption, but also
make up for the previous transfer
payments of the government by new
taxes, thus solving the problem of the
Source of funds to stimulate.

DO1:10.19477
Jienki 11-
1077/¢20200)
9003
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2hivia P, 2021

118

Analysis of multiple
effects of digital
consumption coupons
under the impact of
epidemic

Public
Finance
Research

Based on the big data sample of
Foshan City in April 2020, this
paper empirically tests the
economic and social effects of
digital consumption coupons by,
using a variety of policy
evaluation methods

PSM-DID model, Time lag
effect & Maturity effect

[The research content of this paper is very similar to the|
reader's research content, and there are many places
‘worth learning. This article needs to be re-read.

The research results are as follows: the
firstword coupon can effectively
stimulate the growth of residents’

consumption. second, digital
consumption coupons significantly
promote the growth of business
transactions, and third, digital
consumption coupons have a significant
promoting effect on all applicable
industries.

Data from April
2020, Foshan City.
issued digital
consumption
coupons in four
phases

DO1:10.19477
Jienki 11-
1077/¢2021.0)
4001
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Text mining and
lquantitative evaluation|
of China’s green
consumption policies
based on green
consumption objects

Environment,
Development
and
sustainability

From the perspective of green
consumption objects, this paper
obtains 308 green consumption
policies in China and analyzes
the objects covered by green
consumption policies in China.
Then, the green consumption
policy consistency evaluation
System is constructed, seven key.
policies are selected, and the
policy consistency is measured
by PMCindex method

PMCindex method

This paper also uses text mining technology to analyze
the content and draw conclusions

The results show that :1) The main
objectives of China's green consumption
policy are the promotion of green
products and the effective use of energy;
Green services and green recycling have
been subject to less policy effort. (2) In
terms of the links involved in green
consumption, (3) the quantitative
evaluation results of seven typical
policies show that the policy consistency|
is good, but not perfect.

It 15 suggested to further
improve the target of green
consumption and enrich the
means and methods of
guiding green consumption.

308 green
consumpion
policies

20/05/2023

Laurs Saranc,
Arcrio A
Monte,
Martiniader
2nen

Exploring preferences
and sustainable
attitudes of Airbnb
green users in the
review comments and
ratings: a text mining

118

SRRy

Journal of
Sustainable
Tourism

Using text mining and sentiment
analysis methods, this study
explores the preferences and

attitudes of green Airbnb users by|

analyzing online reviews posted
on Inside Airbnb.

Text Mining Analysis

The resuTEs reveaT sT% potential ways 1n
which "sustainability” dominates green
Airbnb users’ online views, linking
sustainability to the most positive
emotions in Prucchick's model. In
addition, the analysis results show that
there is a positive bias in online reviews

20/05/2023
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on Inside Airbnb.

In this study, we collected

crawler and analyzed the data
using Latent Dirichlet Allocation

(LDA] topic modeling and

718,570 microblog posts by web

Latent Dirichlet Allocation
(LDA), Web Crwaling

there is 3 positive bias in online reviews
. bok

[The study found that during the pandemic
response, people learned about the

Through the research, itis

sentiment analysis.

The research reported in this
article was designed to assess
the themes and perspectives of
discussions on COVID-19 on
Twitter.

Latent Dirichlet Allocation
(LDA), Web Crwaling

COVID-19 outbreak, encouraged each
other in spirit, and expressed concerns
about the economy and recovery of their

lives through preventive measures.

found that rural media,
influential individuals and
"we media” jointly promote
the information
dissemination of positive.

20/05/2023

This paper also uses text mining technology to analyze
the content and draw conclusions

The results show that the collection
conducted by the authors prior to the
execution of the LDA significantly
improves the generated topic model.

20/05/2023
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COVID-19 Vaccine
Perception in South
Korea: Web Cravling
Approach

IMIR PUBLIC
HEALTH AND
SURVEILLANCE

The goal is to survey the public's
views on COVID-19 vaccines, and
to evaluate each vaccine
(positive or negative)

Web Crawler Technology &
cross-sectional study
analyzed

The research content of this paper is very similar to

that of the reader. Are related to keywords such as

“epidemic”, "comment’ and "social media platform”.
There are many aspects worth learnine.

The results showed that positive reviews
related to vaccines were higher and
negative reviews related to Astrazeneca
and Pizer were higher.

This study can help.
government agencies
understand people’s

opinions and feelings about
vaccines, and provide

reference for subsequent
policy implementation

Survey from NAVER|
and instagram and
capture
&100comments

40i
102196131409
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Understanding
Consumption
Behavior: Evidence
from Consumers”
Reaction to Shopping
Vouchers

American
Economie
Journal
Economie
Polic

This paper focuses on the
following three aspects: whether
the consumption coupon will
increase the extra consumption
of users, whether the purchase of
the consumption coupon
provided by the supplier is
completed and which
distribution of the consumption
coupon in the whole
consumption.

The research content of this article is the same as the
reader's research direction and research purpose. This
article, however, uses 3 different approach from the
reader.

The results show that when consumers’

marked consumption intention reaches

about one quarter, consumers' response

o government policies is consistent with
the research hypothesis:

This paper plays an

important role in the study.

of the plan of the supplier

using vouchers to increase
the user discount,

huaps:tdoi orgt
10.12572p01 201
20426
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desuivins
Znang 2020

The variations in
lindividual consumption|
change and the
substitution effect
under the shock of
COVID-19: Evidence
from payment system
data in China

Growth and
Change

Elasticity of substitution is 2
statistical tool used to analyze
the effect of substitution. It can

measure the elasticity of
substitution by estimating the
effect of the change in the price of|
substitution goods on demand.

ARIMA model & The degree.
of substitution elasticity &
substitution effects

The purpose of this paper is to study the consumption
situation during the epidemic with readers, which is
similar to readers’ study on the benefits of
consumption stimulus policies during the epidemic.
One is to study the consumption situation, the other is
to study the benefits of policies to stimulate
consumption. Both are relative studies in the context
of the pandemic.

The results show that consumption
decreased in 2020 compared to the
previous year, because of the outbreak of|
covin-19.

oot
10.11grow.124
i
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An Tnvestigation of
Social Ecological
Barriers to and

Facilitators

Nutrients
M

The aim is to study the gap.

betuween FMNP participants who.

redeem vouchers and those who

do not using a social ecological
model.

cross-sectional
surveysocial & ecological
model

The research content of this paper is not quite the.
same as that of the readers. The content related to the.
interview in this paper is worth the readers to learn

The results showed that the FMNP
redemption barrier in the WiC
participant group was related to the
promoter behavior.

533 respondents
used vouchers

hups:t
dot org#10 3390
nuteosiert
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Stimulating
Consumption at Low
Budget: Evidence from
a Large-scale Policy
Experiment amid the
COVID-19 Pandemic

Management
Science.

The purpose of this paper is to
study the impact of the Chinese
government's large-scale.
electronic coupon program on
consumer consumption during
the epidemic

Double difference method

In this paper, the effects of this policy are divided by
the method of difference difference used by
predecessors, although the content is the same as the
research direction of the researchers. This article uses
the method of economic data for analysis.

The results suggest that well-designed
coupon programs can successfully
stimulate consumption and are an
effective policy tool. The voucher
program is a good policy when the
government needs to come up with

stimulus spending programs.

06/05/2023

Fengitin,
E

Did the Consumption
Voucher Scheme
Stimulate the
Economy? Evidence
from Smooth Time-
Varying Cointegration
Analysis

Sustainability
M

The aim of the study was to
assess the impact of vouchers on
personal consumption, using
Voucher scheme introduced in
Taiwan during the 2007-2009
global financial crisis.

smooth time-varying
cointegration analysis

The article is close to a reader study that evaluated
voucher programs during the pandemic and
perceptions of their introduction. This paper studies
the effect of 2 voucher program 10 years ago. The
method of this article requires repeated learning by
the reader.

The results suggest that spending
Vouchers have not been successful in
reviving the economy, and that stimulus
programs need to be designed not only to|
reduce the intertemporal substitution
effect, but also to increase the income.
effect for the stimulus to be effective.

06/05/2023

ChisCheng
2022

Evaluating economic
benefits of the
revitalization
vouchers: The case of
Taiwan's Triple
Stimulus Vouchers

Pac:

Economic
Review

Evaluate the economic benefits of|
promation vouchers during the
COVID-19 pandemic

Industrial Correlation Model

This article is close to a reader study assessing
perceptions of voucher schemes and their introduction
during the pandemic. The method of this article
requires repeated learning by the reader.

The results showed that TSV had a
significant effect on economic growth
during the epidemic, and Triple Stimulus
Vouchers increased people's willingness
to consume and the number of firms
served by the policy.

It provides references for
future policy making.

08/05/2023

King uZerith
Vo, Havan
WiBon
Shang 2021

The Hong Kong
Consumer Voucher
Scheme Attempts to
Rehabilitate the
Economy from the
Shock of Covidl9
Pandemic

2021374
International
Conference on
Economic
Management
and Cultural
Industry

This paper critically evaluates
the advantages and
disadvantages of the Consumer
Voucher Scheme (cUs) based on
government official websites,
news reports and relevant
authoritative information.

Critical Review

This article is close to a reader study assessing
erceptions of voucher schemes and their introduction
during the pandemic. The method of this article
requires repeated learning by the reader.

The findings suggest that CVS is effective
in restoring the overall economy during a
pandemic, boosting business growth
reducing unemployment and other
benefits while giving more benefits to
participants. However, the plan is
‘expensive and the economic impact
could take a long time to become.
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Vangusng

[Triggers of consumers®
enhanced digital
engagement and the

sang, Nikolzos|

role of digital

Technological

The purpose of this paper is to
‘examine the changing factors of
personal online consumption

Forecisting &

during the pandemic and to

Abductive Investigative

The research content of this paper is related to
digitalization, which is about digital retail. The
researchers and the readers have two aspects in

cominon; The Dirst s about retall sale= duringthe

The results showed that respondents
believed that online retail became more
popular and widespread during the
et aii dRILS! BRI s

Interview 35
P —
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revitalization and epidemic

travel in groups before and after the
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Evaluating the
Tnfluence of Criteria
Revitalization Strategy
Tmplementation for

the Hospitality
Tndustry in the Post-

Pandemic Era

World MDPI

This paper explores the use of
fuzzy preference relations (CFPR]
to assess the impact of post-
pandemic hotel industry
revitalization strategies in
Taiwan, China.

consistent fuzzy preference
relations (CFPR)

This paper has some reference value, but it uses
mathematical modeling for evaluation and
calculation, which is a complete positivism article.

The reader needs to revisit the mathematical modeling

Section of this article.

The results show that the consumption
coupons introduced to design the
"market revitalization” plan are regarded
as the most basic/important criteria for
‘market revitalization’ to encourage
market consumption and revitalize the
economy.

The researchers
included nine
managers, two

owners, two
academics, two
employees and one|
consultant who
conducted 16

08/05/2023

L
Jennat
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Relief, Recovery, and
Revitalization
leasures for Tourism
and Hospitality
Tndustry During Covid-
19 Pandemic: Case
Study From Taiwan

SAGE Open

This paper uses a case study to
investigate the response
measures put in place by local
governments to support tourism
and related interests during the
pandemic

Interview

In this paper, interviews and questionnaires are used
to conduct research, which has certain reference.
value. The research content s also relevant to readers.
However, due to the different research methods in this.
paper, more data and long-term observation are
needed to draw conclusions.

There are no conclusions in this paper,
and the researchers say the study will
need to look at multiple sets of data over
2 long period of time.

questionnaires

Secondary data

08/05/2023

Tope Samson
Aodun 2021

(COVID-19 Pandemic

and SMES” Survival in

Nigeria: Revitalization
Recommendations

Lapal

LIOURNAL OF
MANAGEMENT)
AND SOCIAL
SCIENCES

INTERNATIONA|

[This paper demostrate the impact
of COVID-19 on SMES in Nigeria

This paper mainly uses the method of questionnaire
survey to study the content. This paper does not have
much reference value for digital consumption
coupons.

The findings show that many smes in
Nigeria laid off staff during the
pandemic, to a considerable degree, 2
large degree and an extreme degree,
indicating that Covid-19 affected the
ability of many smes to pay workers,
leading to layoffs and some business

Questionnaires
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Evidence from a
Choice Experiment in
Consumer Preference
towards Infant Milk
Formula (IMF) in the
Context of Dairy
Revitalization and
COVID-19 Pandemic

Food MDPI

This study is the first to

document parental preference for|

infant milk formula (IMF) since
the outbreak.

Online Experiment

This paper uses the experimental research method to
study IMF, and the research design is the main
direction of study. However, this article does not have
much in common with the reader's research direction.

The results showed that. Chinese parents
will still have limited regard for the INIF's
quality and safety attributes. At the same|
time, there is increased information
about IMF products produced
domestically.

804 participants by|
online experiment

08/05/2023
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Digitalization as a
Strategy for the
Revitalization of
Micro, Small and

Medium Enterprises

Annals of
RSCB.

(Msmes) During the

This article studies the
development strategy of
digitalization into SMIEs under
the epidemic, taking small and
medium-sized enterprises as an

Qualitative Methods,
Descriptive
Analysis Methods and
Contextual Techniques

example.

Although the research content of this paper is about
digitization, it has little practical reference.

Research shows that the majority of
SMES have suffered the impact of the
Covid-19 pandemic. Enterprises establish)
digital communication networks to
facilitate monitoring and improve the
skills of micro, small and medium-sized

relevant online
reporting
documents

08/05/2023
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enterprises.

The Tmpact of
Tnnovative Digital

20226th
International

This paper examines whether

The TeseaTCR aTrecton oY IS paper 15 The same 5
mine, and the mode! used in this paper is worthy of
readers' careful study. However, this is only from the

Studies have shown that government-
issued coupons can boost consumption

Heozins. | Coupon on the Post- | Conference on| coupon programs currently in
Vanghishis imon Model Approac erspective of empirical research to look at the. o the article predicts that coupon
5™ | Pantemic Recovery n [ Commre, f lace ttheciy el hve | A7 OSSRt | Pt SO BT | e e e aii
China—an Almon | Business and | positive impact on consumption. s Gtk
rom the perspective of readers' analysis of network | proportion to consumption grouth.
Model Approach | EGovernment o
ANEMPIRICAL
STUDY ON
CUSTOMERS® The study found that 100 percent of
PREFERENCES respondents agreed that the promation of|
Owitr, | TOWARDS DIGITAL | | The purpose s to study the coupon discounts motivated them to
VarsaimiE MARKETING oomnats | Preference of consumer coupons prefer shopping online. The majority of 111 respondents 09/05/2023
Mamata 2020| (1R ATEGY: COUPON under digital marbeting. respondents (55%) believe that the main
AND DISCOUNT reason people shop online is the coupon
BASED discount code on the product/service.
PROMOTIONAL
ACTIVITIES
TS UT DgTr
Technology on Service T
Design and Experience Faimel s sy, The results show that digital technology
Kt o identify the impact of digital | Grounded Theory and Case
Tenim | Tnmovation: Case | | ety the mpactof dighta) | Grounded Theory ond €95¢ | this paper is ot consistet with thereader'sresearch | promotes urther innovation of culturel s
Srrtms | smdyof Taiman's |5 MO e g e’ direction, only for reference. heritage under the pandemic, making it fosf
Cultural Heritage st more relevant to consumers’ daily lives.
under the COVID-19
e — T o e wanen|
8 convenience, symbolic representation,
sotmntes, | Semdgifisviasocial | o fhis paper studiesthe keyfactors| L | The tite and research content of this paper are very | €OTeer eCe SYboli representat
Seinchor | network services? A | "™ | of gt giving on social network | X4 Methods Cust attractive, but as the research direction of readers, it stz aloportpl d 09/05/2023
£ 5 Research Value Theory normative, directly or indirectly affect
‘mixed methods services (SNS) cannot be used as a reference.
the decision making of socia! network
approach
The findings suggest that retailers are
Online Cooperative " G engaging in more promotions because
Promotion and Cost |Mathematical | _ T"'® Paper studies online The title and research content of this paper are very | CONSUMErS are more price sensitive.
Efnge. ceng| O cooperative promotion and cost However, that doesn't mean retailers can
Fevgive.| Sharing Policy under | problems n | S0°PS1ahe 10N 8T SO | Mothemtical Modeling | attactiv, but 2 therescarch direction ofreaders it | 19EIST 0% Sone R mERn 4R e 490 09/05/2023
Supply Chain Engineering cannot be used as a reference.

Competition

supply chains

sharing agreement is designed, retailers

and suppliers can collaborate and
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benefit from promotional activities.

Roco
Caanzs, 2020

PLS-SEM in business
promotion strategies.
A multigroup analysis
of mobile coupon users
using MICOM

industrial

Management
&Data
Systems

The objective was to study the
differences between Fast Food
Restaurant (FFR) customers
based on the data of mobile
coupons used.

PLS-SEM

This paper has certain reference value, which is the
perception of the difference of digital consumption
coupons. The research contents are basically similar,
and the research methods are different. This article
deserves to be the main reference.

The results show that there are
significant differences between expert
users and novice users in the
relationship between perceived usability.
and perceived usefulness. However, there|
was no difference in motivation, attitude
2nd intention of coupon use.

The study in this paper can
help other relevant
researchers to provide
reference for PLS-SEM
analysis

sample of 400 fast-|
food customers.

09/05/2023

BanyBerman
i Shaun
Thelen 2018

Planning and
implementing an
effective omnichannel
‘marketing program

International
Journal of
Retail &
Distribution
Management

The objective is to analyze the
differences between multi-
channel and omnichannel

marketing, describe the
advantages of each marketing,
and explain how retailers can
move from multi-channel to

omnichanne! marketing.

literature of
academic studies

The title and research content of this paper are very
attractive, but as the research direction of readers, it
cannot be used as a reference.

The results show that the possible
benefits of omni-channel marketing
include increased sales, increased
average sales of existing customers,
increased consumer purchase ratio,

cross-channel promotion coordination,
reduced inventory cost and
ltransportation cost, and reduced product

09/05/2023

At
Shams
Fkesh Mihon
s, 2020

M-coupon’s sharing
behaviour on social
‘media: intrinsic vs
extrinsic motivation

South Asian
Journal of
Business

Studies

The purpose of this paper is to
understand the external and
internal motivations of mobile
coupon sharing behavior in
social networking sites (SNSs).

literature Review
and Employed Hierarchal
Regression Methodology to
investigate

The research of this paper is to perceive the intrinsic
and extrinsic motivation of consumers to share, and
the method used is worth learning for readers. This
paper has some reference value and provides some
inspiration for the reader's future research

The results show that the internal
motivation of consumers is the main
reason when they share spending
coupons in SNs.

This paper makes a case
study and contribution to
the study of viral marketing.

10/05/2023

Ging Tang. Fen
Liuz0e

Consumers®
redemption behavior of]
recommended mobile
coupons in social
network sites

Management
Decision

The objective is to study the key
reasons for the redemption
ntention of mobile coupons
recommended by consumers in
social networks.

recommendation trust,
positive utites,

and negative utiites, least
squares technique

The research of this paper is to perceive the motives
and factors of the redemption of consumer coupons.
The methods used are worth learning for the reader.
This paper has some reference value and provides
some enlightenment for the readers in the future.
research

The results show that the new people
related to social recommendation come
from three kinds of trust models: rapid
trust, knowledge trust and emotional
trust

This paper is helpful to
improve the redemption
behavior of consumers for
recommended coupons.

collected from 210
users who use
mobile coupons.

10/05/2023

Hong oo Lee
doon Yean
Chash 2020

Motivations for
Obtaining and
Redeeming Coupons
from a Coupon App:
Customer Value
Perspective

Journal of
Theoretical
2nd Applied
Electronic
Commerce
Research

From the perspective of customer|
|value, this paper explores what is
[the motivation for users to obtain)
and exchange consumer coupons.

Customer Value Theory &
Negative Binomial
Regression

[This paper is about the redemption intention of mobile|
coupons. Although this has much in common with the
reader's research direction and topic. However, this
paper uses a large number of data and tests it through
empirical research, which is somewhat different from
the analysis of public opinion by readers. This article
is still one of the important references

The results show that the function of
coupons and the value given by society
have a significant impact on the issuance|
and redemption of mobile coupons. The
effect of social value on coupon issuance|
and redemption is related to the type of
coupon

10/05/2023
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Aty

Drinagaranznz

Public Perceptions of
Diabetes, Healthy
Living, and

| Conversational Agents

MR
FORMATIVE

This paper examines
Singaporeans’ experiences and
perceptions of health
interventions for healthy living,

disbetes and mobility. The

Semistructured interviews

The research of this paper is to perceive the intrinsic
and extrinsic motivation of consumers to share, and
the method used is worth learning for readers. This

The findings indicate that the data
collected is grouped into four topics:
conversation agent use, smartphone app

prevalence, knowledge of diabetes, and

20 participants

10/05/2023
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The results show that consumers’
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How location-based | Journsl of
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The purpose is o propose 2 new The results show that the mechanism
social voucher mechanism, in Through experimental research, ths paper obtains the | planned in this paper can effectively
vngttngts | Diffusing mobile | Decision  [order to idenify the consumption perception and preference of customers to different | spread the information of coupons o
dhétalion|  coupons with social | Support | coupons with high propensity to Experiments types of consumption coupons. This peper hasa | discounts, and help consumers more 12/05/2023
% | endorsing mechanism | Systems | consume and high willingness to certain reference value, and some of the readers' | conveniently find and search for coupons|
shere, ond give a st of research content is similar. suitable for their preferences and
recommendations for recipients. locations, thus saving costs.
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n South Korea under the
Woonsng | Boost an Economy | international Studies have shown that the program
i : e andemic to determine whether The research content of ths paper s the same, and can
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o enterprise.
The objective isto study the
SOCIALMEDIA | = il e b This paper mainly studies the influence of electronic | The results show that online promotion
st Faea GOVERNANCE: ROLE| ™! ofuesoline i romtion on consumer behavior. Since this paper has| _strategies influence French customer
Business | electronic promotion strategies |  Qualtative Research 150 12/05/2023
= ormFRouonion | gESs | EmEsIRaIEAEs | 8 been written for 2 long time, this paper has a certain | behavior and play an important role in ST LA
MIX o reference, but it does not have a huge reference. consumer behavior. L bsipeid
& Questionnaires
AT The resuTts show that conformity 3150
o The objective is to study the has a positive effect o the OGN of the
Conformity Behaviors,| (e e This paper s a research content on consumer e
ot Percelved Risks, i || oo comumers wiltesimmle e | e
K o erd Theon consistent with that of readers. However, the
Geniegg | Customer Engagement| "y oy o arious models to stucy i ARG e e

on Group Buying
Tntention: A Case

whether there is mediation effect
and perceived risk interference

[theoretical framework of consumption intention in this
paper provides readers with good suggestions.

intention of 0GB through the
participation of the consumer. Finally,
perceived risk has interference effect
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Consumers” responses
to mobile app
advertisements during
holiday periods

Journal of
Consumer
Marketing

The objective is to explore the.
influence factors on brand
information and purchase

intention after consumers are

exposed to advertisements in
mobile applications during
holidays.

Regression analysis and
structural equation
modeling

This paper studies the relationship between mobile
advertising and consumers' purchase intention. The
reference value is not very big, can be used as
reference.

The results show that consumers with

high brand trust are more willing to buy,

while consumers with low brand trust

are more willing to discount products
and related advertisements.

559 respondents

12/05/2023

NanCuizn2n

Do consumers always
prefer coupons with a
large discount? A meta-

analysis

Journal of
Contemporary|

The objective is to investigate the
empirical study of the effect of
comprehensive discounts on
consumer response to coupons

Empirical Analysis

This paper is 2 meta-analysis of consumers'

discounting and has reference value. However, there is

actually a slight difference between this and readers’
digital vouchers.

Studies have shown that the higher the
level of discounts, the higher the interest
of consumers.

12/05/2023

emat Ara

Mohsmmd

Abuborsra
et

social media
‘marketing on
consumer purchase
intention in

Research in
Business &
Social Science|

12/05/2023

st Gasim.

kana Susnt

& Chusnta
Tanzin

Do the Means and the
Source Matter? 4
Study on the Actual
Usage of Digitally
Disseminated Coupons

A
Transactions
on Human-
Computer
Interaction

This paper focuses on the
following two issues. The first is
whether coupons for products
distributed via mobile technology|
will have different effects on
consumers. Second, whether the
recommendation of the merchant|
or the industry is important to
the consumer.

The research methods of this paper are basically the
same as those of readers, but the research methods
are quite different. This paper has reference value.

The results showed that there was no
Significant difference in coupon usage
betuween the two technology methods

12/05/2023

o
Harkesh .
s, Tong
Genga0z0

&

Consumption
Vouchers during
COVID-19: Evidence
from E-Commerce

This paper uses a randomized
controlled trial conducted on
ID.com, a large e-commerce
platiorm in China, to evaluate
coupons.

The results showed that the design of
coupons was key to their efficacy, and
that the best-designed coupons
stimulated about twice 25 much
incremental spending a5 coupon
spending.

These results help drive
public policy and also
underscore the value of
distributing, trading and

testing vouchers through

digital platforms such as e-
commerce, making them

private enablers of public

12/05/2023

Consumers® decision-

kb aaren S

Based on the stimulus-bio-
response framework, this paper

The results show that perceived coupon
value (PCV) and situational product
involvement (SPI) positively influence
purchase intention and sharing
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Who benefits when

coupons are issued by

a duopoly from an e-
‘market?

John Wiley &
Sons, Ltd

The purpose of this study was to
explore the use of a two-
dimensional difference model for|
product coupon preferences and
to discuss how vouchers affect
firm strategy making and profits

Two-Dimensional Model

The literature review part of this paper is worth
readers to learn and reference.

The results show that when firm 1 issues
electronic coupons, the equilibrium
profit of firm 2 increases with the.
increase of firm 1's cost.

This paper provides
material for future research
on online shopping platform|
and provides a decision-
making basis for related
enterprises

13/05/2023

Pengohengi,
Gangli 2021

Competition Strategies
for Location-Based
Mobile Coupon
Promotion

Journal of
Theoretical
and Applied
Electronic
Commerce
Research

This paper investigates whether
location-based mobile coupon
(18MC) promotion can attract

consumers through geo-fencing.

Duopoly Model

The literature review part of this paper is worth
readers to learn and reference.

The results show that mobile coupons,
can enhance consumers' attention, which
s an effective means for retailers to
attract customers. At the same time, the
adoption of LBMC promotion can give
retailers more competitive advantages in
the competition with other companies.

13/05/2023

LiLi.xisotong
L, Venmin,
w2z

Targeted reminders of
electronic coupons:
using predictive
analytics to facilitate
coupon marketing

Electronic
Commerce
Research

The purpose of this paper is to
use the traceability of e-coupon
to explore the influence of users'
browsing and historical
purchase behavior and coupon
exchange behavior on
consumers' purchase behavior.

multinomiallogit model
(Mn)

The research in this paper is related to readers’
research and has some reference.

The results show that the number of
coupons received by users is negatively
correlated with their tendency to e
coupon, while the historical usage of
coupons, the average frequency of
purchase, the average cost of purchase in
the past and the number of pages visited
before coupon expiration are positively
correlated with their tendency to e
coupon

13/05/2023

ng Zhang and
Linghus Zhang
e

Value drivers of
government issued
‘mobile coupons usage

Industrial
Management
&Data
Systems

The objective was to study the
usage value drivers of
government-issued mobile
coupons (GICS) in mainland
China during the pandemic

Customer Value Theory

This article is helpful to the reader in many ways,
especially in the article on the theoretical framework
and methodology related chapters need to be
repested

The results show that functional value,

emotional value and social value have a

positive impact on consumers' attitude
and intention when using GIMC.

This paper provides some.
suggestions for the
government to issue
‘spending coupons.

148 posts and 388
comments from
Sina Weibo

13/05/2023

Abero Banil
sndEric e
206

An Architecture for

Anonymous Mobile

Coupons in a Large
Network

2

Journal of
Computer
Networks and
Communicatio|

The goal is to provide a
framework that significantly
changes the current mobile
coupon technology in terms of
potential customer acceptance
and viable marketing behavior,
without requiring customers to
install an application or tie to
any device.

Although the research content and direction of this
paper have the same place, part of the content of this
paper has reference value.

13/05/2023
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any device.

E-government and the

This paper studies the different
responses of three e-services
launched by the Hong Kong
government during the

Digital divide groups are also highly

Nataliew. . | hurdle ofthe “digital d 2015 = il e B pighe
Vors | divide™? Rethinking | Asian politics | 07OnVirus disease 2019 (covic rational, and the barriers to their
ILawrence. 19) pandemic, online vaccination reluctance or resistance to switching to 13/05/2023
KakiHot | the responses ofthe & Policy gistrat h d fectr public health
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g ‘o pedietrc field manly fosuseson
g A Ty st pericndine scn, el
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Care: A Sina Weibo
Case Study
(2013-2020)

this event by obtaining comments
related to pediatric nursing on
the microblog platform.

most important place for readers to learn

event occurs, the evolution efect of the.
community has a great influence on the
escalation of the topic and the
reinforcement of social emotions
Finally, the occurrence of other similar
related events will increase the attention
g thecurtent svent: aind the totic will
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An Analysis of Public
Opinions Regarding
Take-Away Food
420152018

Food MDPI

In'this paper, text data sbout
takeaway video safety on Weibo
from 2025 to 2018 are obtained,
and then users’ emotions and
opinions are analyzed.

latent Dirichlet allocation
(LDA) and kemeans to
extract and cluster topics
from the posts

This article and the reader research content is the
‘same. All o them are the analysis of users' opinions
and public opinions about something in the past three
years

1) Data analysis shows that the degree
of topics increases with the passage of
time, and there are various topics about
takeaway food safety; (2] Emotion
analysis showed that 93 8% of the posts
were positive; (3) Topic analysis shows
that the topics discussed by the public
are rich and diverse.

public opinion of food

|safety for foreign sale, it can)

provide enlightenment for

the government and industry|

stakeholders to promote the|
healthy and vigorous
development of food

industry.

14/05/2023

Meisam
Faniar Zahea
Shams
Estndbad
p

‘Waste management
beyond the COVID-19
[pandemic: Bibliometric|
and text mining
analyses

Gondwana
Research

The purpose of this study is to
map the covid-19 related
scientific results in the field of
WM to date. Based on this, the
paper analyzes and discusses the|
performance indicators of target
documents through bibliometric
analysis

Text Mining Analysis

This paper is 3 typical bibliometrics article, there are
many places worth learning

A research agenda for
World heritage management|
practices and activities in
the post-COVID-19 era is
proposed, focusing on three
identified research gaps i)
Developing 2 systems
framework in accordance
with a systems thinking
approach; (i) Establish &
circular economy model;
(i) Propose incentive.

14/05/2023

HanHusng
FuainLong
nz

Exploring public
attention about green
consumption on Sina
‘Weibo: Using text
‘mining and deep
learning

Sustanable
Production
and
Consumption

Based on the data of Sina Weibo,
this paper applied the mixed
model of text mining,
convolutional neural netuork
and short-short memory neural
network to analyze the public's
concerns, emotional trends and
hot topics on garbage collection

latent Dirichlet allocation
(oa)

This paper has great learning value, and it requires
researchers to continue learning to make the same
content.

The results show that the vast majority of|
Chinese public hold a positive attitude
towards GC. Women and economically
developed areas pay more attention to

GC; Environmental awareness education,

air pollution prevention and control,
online shopping and other factors have
positive effects on GC; The price of green
products is too high, the time cost is too
high, the sharing economy is chaotic, and|
the solution s one-size-fits-all, leading
to negative public sentiment towards GC.

By providing public opinion
analysis, this study can help|
decision-makers understand|
the communication
mechanism of public will in
social media and identify
targeted solutions, which is
of great significance for
policy formulation and
improvement

14/05/2023

ViuLin ¥an
Shen, AnaSin
Soan

The economic effect of|
Chinese government's
consumption voucher

polic

Economic
Research
Journal

Exploring the effects of
government-issued consumption
vouchers during COVID-19

Double difference method,
Triple-difference method &
Synthesis Control

The paper have same topic with the reader one,
however this aritcle just looking for vouchers when
government irst time consumption. Reader want find
out the digital vouchers during three years not only
one year.

First, consumption vouchers can
stimulate consumption. Second,
provinces with a high proption of the
tertiary industry have shown significant
transaction growth

Providing better advice to
the government on factual
policies

28 Province and

170 cities from
China with 19
billion RVB.

14/05/2023





image1.jpeg
PRIFYSGOL CYMRU
Y Drindod Dewi Sant
UNIVERSITY OF WALES

Trinity Saint David

SWANSEA - ABERTAWE





image2.jpeg
Author/Year

PrastiNaglt
Heers Pandey
2

‘What Makes a
Consumer Redeem
Digital Coupons?
Behavioral Insights
from Grounded Theory
Approach

Journal Title

Jourmal of
Promotion

This study focuses on the
determinants of the intention to
redeem digital coupons among
millennial moviegoers in India.

Method/Theory/Concept

Ground Theory & Interview

The paper provides 2 step-by-step explanation of the.
interview process used to collect data from young.
adults about their experiences with digital coupons:
For example, the author explains how they recruited
participants through social media and used a semi-
structured interview guide to ask open-ended
questions about coupon usage. This level of detail is
particularly relevant to my research, as it can inform
my own methodology for studying consumer behavior.

we concluded that millennials expect a
seamless and customized redemption
experience. Such experiences motivate

them to generate positive word of mouth

in their social circles.

Students &

Snowball Samplin|

Doi

n.0s0rossesan o)
2risssnst

Date & Significance

4/04/2023 4 star

FrastiNaglt.
Heers Pandey
0

Framevwork for
‘measuring usage
intention of digital
coupons: a SPADM
approach

Journal of
Strategic
Marketing

[The paper aims to identify the key|

antecedents and moderators of

digital coupon proneness and

usage intention, and to provide
practical implications for
marketers to optimize their

promotional campaigns using

digital coupons.

S-P-A-D-M (setting the
context >primary
relationship > antecedents
> dimensions >
moderators) Framework

In this paper, a theoretical framework of SPADM is
constructed to solve the research gap in digital
consumption coupons

The document suggests
various future research

synergies between paper
and digital coupons,
focusing on content-rich
coupons.

directions such as exploring|
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help stimulate the
domestic economy?
Evidence from the

effects of digital
coupons on merchant
operation

china
Economic
Quarterly

International

This paper verifies the value of
digital shopping vochers in fiscal
policy through empirical
research, and evaluates the real
effect throught number
recognition and calcuation

Empirical study & Case
study & Build 3
mathematical modelling

The research area of this article is relevant to the.
reader's interests. The authors utilize retailers' data
from 2020 to calculate and evaluate the effects of
digital vouchers. However, it should be noted that the
article focuses solely on the perspective of retailers,
rather than that of consumers, and emphasizes the
macro impact of digital coupons. In addition,
reseracher should sk some data from the authors.

According to the results, digital coupons
have the potential to generate favorable
and consistent impacts on the turnover.

and total sales of local catering and
retailing businesses. These benefits
extend across businesses of all sizes in
the catering and retailing sectors, with
large merchants experiencing
particularly significant improvements

[Three suggestions for digital
coupons are s follows:

1. Provide targeted support
to specific sectors

2. Extend the use of digital
coupons.

3. Make coupons
redeemable at small and
micro merchants.

data from 196,109
retailers and
169,914 catering
merchants from
Alibaba
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PERFORMANCE
ASSESSMENT OF
DIFFERENT
CLASSIFICATION
METHODS FOR
COUPON
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MARKETING IN E-

[The aim & objective of this article|

s o evaluate the performance of
different machine learning

algorithms for digital coupon
marketing in e-commerce

Naive Bayes, Support Vector
Machine, and Logistic
Regression & CRISP-DM
methodology

This article use many mathematical formulas are used
to calculate the data, research area in coupons
marketing. It not relate with readers field

The result of this article is that the 5.0
and support Vector Machine algorithms
are appropriate for the analysis of data
on customer buying behavior in digital
coupon marketing. The authors found

that the Naive Bayes method was the

Two data samples,
one original from
the Data Mining
Cup and the
second one as the
result of the data
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Redemption Intention
of Coupons: A
MetaAnalytical Review
and Future Directions

Journal of
Promotion
Management

What variables will affect users'
willingness to redeem digital
coupons

Meta-Analysis

This paper provides a large number of literature
analysis on digital consumption coupons and
provides more guidance for future research. Although
[there are few lteratures related to digital consumption|
coupons at present, the research direction of this
paper is consumer behavior, and the analysis and
research of digital consumption coupons from the
perspective of market and marketing will have 2
suiding role for later researchers

The results show that four categories,
namely attitude, coupon proneness,
perceived enjoyment, and perceived

usefulness, have a large effect size on the |

redemption intention of digital coupons.
in addition, there are five variables that
have medium effects.

This paper provides a new
direction for future research
on digital consumption
coupons

The data comes
from 187
literatures related
to consumption
vouchers

Ihttos://dot.or

le/10.1080/10

a06401.2010
00628
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How digital marketing
can use a smart phone
app to improve any
business’s bottom line

Journal of
Information
Technology
Teaching
Cases

The article does not have a
specific research objective as it
s not a research paper.

The article provides suggestions and
ideas for businesses to consider when
developing their own apps, and it also
highlights the potential for positive
financial growth through the
implementation of a successful app.
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Digital Coupon
Redemption:
Conceptualization,
Scale Development and|
Validation

Australasian
Journal of

Information
Systems

The purpose of this study is to
develop a reliable and valid
scale for measuring digital

coupon redemption

Ground Theory & Interview

What is relevant to researchers in this paper is that
the mathematical modeling is carried out in the way of|
constructed variables. At the same time, some pilot
experiments were done.

The scale that was created, which

measures 13 different factors (including

intention to redeem, intention to search,

perceived coupon value, and more), was

shown to be strong and reliable through
the use of two surveys and tests that
assessed construct, convergent, and

discriminant validity. In total, the scale

s made up of 45 items

confirmatory
factor analysis
(CPA] based on
primary data
collected from 609
participants.
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Digital coupon
promotion and
platform selection in
the presence of
delivery effort

Journal of
Retailing and
Consumer
Services

The article develops a game-
theoretic model to study the
interaction between distribution
channel choice and coupon
promotion of physical retailers.

game-theoretic model &
mathematical modelling

This article research same with reader, however this
paper more use model to established mathematical
modeling.

First, whether a retailer offers digital
coupons has nothing to do with its
choice of platform. Second, contrary to
the popular belief that a higher
percentage of fees from third-party.
platiorms hurts retailers, we found that a
higher percentage of fees can create
win-win situation when conducting
digital coupon promotion, resulting in

niredsadiimand and Maher vles

Mode TO (Third-
party platform
without coupon),
Mode 5O (self-
operated platiorm
[without coupon),
Mode TC (Third-
party platform
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