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The hospitality and tourism industry, a global economic powerhouse, includes accommodation, food and beverage, travel, and entertainment (Cooper, 2021). As communities become more mindful of environmental issues, sustainability and environmental responsibility have become increasingly crucial in this industry (Sloan et al., 2017). Sustainable practises in the hospitality and tourism industries meet current requirements without compromising future generations' ability to do so by taking into account economic, social, and environmental factors (Inkson and Minnaert, 2018). Sustainability and environmental responsibility can reduce the industry's negative consequences, increase businesses' competitiveness, and ensure their long-term survival (Font and Lynes, 2018).
This report aims to evaluate the future of the hospitality industry, focusing on the financial benefits of sustainable and environmental practises. This report will also compare financial goals to sustainable practises to discover which is more important. Understanding whether organisations are driven by consumer demand for sustainability or by their natural responsibility for being environmentally sound is vital (Han, 2021). This report illuminate the industry's potential for true sustainability using models such as Doxey's Irridex and Butler's industry life cycle model. These models and Elkington's Triple Bottom Line will assess the industry's sustainability efforts and inform future recommendations (Wise, 2016). 

[bookmark: _Toc6281]Historical Perspective
Nobel Prize-winning economist Milton Friedman said in the 1950s that firms' obligation to society is to increase profits (Cooper, 2021). According to Friedman's perspective, corporations exist to produce money for their shareholders, so resource allocation to social or environmental causes should be consistent with this goal (Haski-Leventhal, 2018). Friedman favours a shareholder-centric approach to corporate responsibility, which prioritises profit maximisation. Today, Friedman's perspective is hotly debated. As society becomes more aware of environmental and social issues, expectations of corporations' involvement have changed (Font and Lynes, 2018). CSR and sustainable business practises are increasingly valued by customers, investors, and governments (Rhou and Singal, 2020). This challenge the idea that firms should prioritise profit.
It has been claimed that Friedman's position is outdated and that firms should adopt a more comprehensive perspective on their role in society. The hospitality and tourism industry is under pressure to address environmental issues, eliminate negative impacts, and help local communities (Sloan et al., 2017). Companies in this industry are being asked to implement sustainable business practises more and more (Jauhari, 2021). Due to changing rules and customer preferences, organisations are under pressure to consider their social and environmental implications (Han, 2021). Sustainability is now seen as a key component of long-term business planning (Shang et al., 2023) rather than as an afterthought.

[bookmark: _Toc5173]Finance vs. Sustainability
The hospitality and tourism industry have long struggled with a tension between sustainable practises and financial goals. Companies have historically prioritised financial advantages above environmental efforts due to the more immediate and tangible rewards associated with profit development (Cooper, 2021). In today's competitive business world, a company's capacity to make a profit is crucial. Sloan et al. (2017) observed that organisations under pressure to meet financial targets and produce shareholder value often disregarded sustainable practises. The customary approach of prioritising money over sustainability is, however, no longer sustainable in the long run due to growing environmental and social awareness (Font and Lynes, 2018).
In addition to being morally decent, businesses are learning that sustainable practises may be financially lucrative. Increasingly, customers, investors, and regulators favour sustainable and ethical businesses (Rhou and Singal, 2020). In this shifting context, financial goals and industry sustainability must be reevaluated. Today, the hospitality and financial industries must achieve sustainable performance while embracing sustainable practises (Jauhari, 2021). Sustainable practises like those above can result in financial savings, brand growth, and consumer loyalty (Haski-Leventhal, 2018). Such practises can boost financial resilience by lowering environmental and social risks. Sustainable technology and practises can pay out in the long run, despite their initial cost (Shang et al., 2023).

[bookmark: _Toc6202]Consumer-Driven Sustainability
Consumer demands in the hospitality and tourism industries are increasingly driving sustainability efforts. As consumers have become more environmentally and socially conscious, the demand that businesses employ sustainable business practises has increased (Han, 2021). Businesses in the hospitality and tourism sectors must include sustainability into their operations to adapt to this change in consumer behaviour (Font and Lynes, 2018). Consumer desire for environmentally friendly and socially responsible products has encouraged businesses to adopt sustainable business practises to meet this need (Sloan et al., 2017). Thus, customer demand for eco-friendliness now shapes the industry's future. Consumer demand for sustainability affects hospitality and tourism enterprises' practises and strategy (Rhou and Singal, 2020). Businesses have been forced to adapt to the rising demand for ecologically friendly services, such as sustainable housing, eco-friendly transit, locally produced and organic food, and responsible tourism (Haski-Leventhal, 2018). Many customers are willing to pay more for environmentally friendly products and services, thus businesses should invest in sustainable practises (Costa and Costa, 2022). 
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The Triple Bottom Line (TBL) framework by Elkington integrates economic, social, and environmental components to financial reports. The economic dimension is centred on profitability and financial performance. The social dimension—community involvement, employee well-being, and social equity—focuses on how the organisation affects people. Finally, the environmental component analyses the organisation's sustainability practises, such as reducing resource consumption, waste, and pollution (Wise, 2016). The TBL framework aims to promote a more holistic review of an organisation's performance by considering its impact on people, the environment, and the bottom line.
To succeed in the hospitality industry, Elkington's Triple Bottom Line must be implemented (Sloan et al., 2017). Financially, it involves boosting sales, cutting costs, and generating profits to sustain the business. Socially, the hospitality industry must include staff well-being, community involvement, and cultural awareness and inclusivity to improve guest experiences (Legrand et al., 2022). The industry must employ green practises, reduce its carbon footprint, preserve energy, and manage waste to protect the environment (Jauhari, 2021). The TBL framework considers financial performance, social ties, and environmental sustainability, allowing for a more balanced approach to decision-making.
Numerous examples of Elkington's Triple Bottom Line can be found in the hospitality industry. Hotels and resorts use water conservation, trash reduction, and energy-efficient technology to reduce their environmental effect (Roblek et al., 2016). The worldwide hospitality company AccorHotels prioritises sustainable energy and water sources to minimise its environmental effect (Rhou and Singal, 2020). For social issues, community service and staff wellness programmes are being undertaken. Marriott International aims to help young people get jobs and improve in their professions (Font and Lynes, 2018). These projects demonstrate the industry's commitment to financial and social/environmental sustainability using Elkington's Triple Bottom Line framework.

[bookmark: _Toc102]Doxey’s Irridex Model and Environmental Sustainability
To understand how tourists react to tourism's effects on a destination, Doxey's Irridex Model (Inkson and Minnaert, 2018) provides a theoretical framework. The model claims that visitors' attitudes alter as they experience exhilaration, disinterest, annoyance, and hostility. This model can show how tourists go from early joy to potential animosity as they become more aware of tourism's environmental implications. The hospitality industry can utilise the Irridex Model to assess client satisfaction with a business' sustainability efforts (Haski-Leventhal, 2018). Visitors to a new place may first like the experience. If they perceive unsustainable practises harming the ecosystem, they may become irritated. Excessive waste or negligent resource use can impair visitors' trips.
The Irridex Model can help the hospitality industry be more environmental. Tourist responses at different points in the journey can help businesses enhance sustainability. Businesses can advertise sustainable attractions and events during euphoria to maintain guests' pleasant impressions. To prevent visitors from going on to the annoyance stage, education and engagement in sustainability projects may aim at tourists in the apathy stage. Addressing tourists' complaints and using sustainable practises during the annoyance stage can prevent antagonism and improve the place's image (Jauhari, 2021). Several industry examples are modelled using Doxey's Irridex. Tourism destinations are investing more in educating visitors about responsible practises and sustainable behaviour in an effort to prevent guests from becoming irritated or resentful (Roblek et al., 2016).

[bookmark: _Toc29182]Butler’s Life Cycle Model
Butler's Tourism Area Life Cycle (TALC) model is a conceptual framework that describes the growth of tourist destinations through discovery, participation, expansion, maturity, and resurrection. Each step of tourism destinations' life cycles has challenges and rewards, according to the model. The TALC model has helped the tourism industry with strategic planning, investment decisions, and destination development dynamics.
Butler's TALC model, created for environmental sustainability (Sloan et al., 2017), provides a critical perspective on how destinations might integrate sustainability practises throughout their life cycle. Early exploration and involvement can emphasise conservation, responsible tourism, and community involvement using sustainable development methods (Legrand et al., 2022). This preemptive approach reduces the negative effects of tourism development by addressing environmental issues immediately. The TALC model emphasises environmental sustainability throughout a destination's life cycle. Sustainable infrastructure planning, waste management systems, and renewable energy projects can reduce projected negative environmental impacts (Roblek et al., 2016). To ensure long-term sustainability and avoid stagnation, eco-friendly practises and sustainable tourism certifications can be strengthened throughout consolidation.
Actual applications in many industries exemplify Butler's TALC model. A travel destination that has benefited from Butler's model is Bali, Indonesia. In the beginning, Bali attracted adventurous travellers. Tourism has grown as the area has progressed from "involvement" to "development". This growth caused environmental issues like incorrect rubbish disposal and water shortages. Bali is aggressively implementing sustainability measures, such as beach cleanups, renewable energy adoption, and eco-tourism efforts, to reinvigorate the destination and sustainably manage its tourism expansion (Haski-Leventhal, 2018).
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The hospitality industry faces many sustainability challenges. In addition to energy and water use, the industry produces waste and carbon emissions (Sloan et al., 2017). Hotels' environmental footprints are largely due to the energy consumed for cooking, cleaning, and lighting. Due to its high water demand, the industry strains local water supplies. Creative solutions are needed to mitigate these issues' environmental impacts. Despite these challenges, the hospitality industry may become more environmentally sustainable. The basic business model must incorporate sustainable practises to improve energy and water efficiency, waste minimisation, and ethical sourcing (Font and Lynes, 2018). Sustainable sourcing includes the use of local and organic produce, fair trade items, and less single-use plastics. LED lighting, renewable energy, and energy-efficient appliances can dramatically reduce industry energy consumption and greenhouse gas emissions (Jauhari, 2021).
Due to client knowledge and demand, the industry is also adopting more sustainable practises. Businesses are being forced to embrace green strategies because to client demand for ecologically sensitive hotels and restaurants (Han, 2021). Businesses must successfully explain and promote their sustainability activities to environmentally conscious consumers in order to justify the investment in green practises (Rhou and Singal, 2020). Sustainability-focused hotels attract eco-conscious guests and save money on power and water.
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[bookmark: _Toc13814]a. Proposing strategies and recommendations
In order to assure a sustainable future for the hospitality industry, several critical strategies and recommendations must be implemented. First, hotels and resorts should emphasise energy efficiency and renewable energy to reduce their carbon footprint and operating costs (Sloan et al., 2017). LED lighting, HVAC systems with smart controls, and on-site solar or wind energy production can cut energy consumption. Water-saving technology like low-flow plumbing and greywater systems should be funded to reduce the industry's impact on local water supplies (Han, 2021).
By using circular economy practises, hotels may reduce waste and promote resource conservation (Font and Lynes, 2018). To lessen their environmental impact, hotels can reuse and repurpose materials, upcycle furniture, and work with adjacent communities to enhance rubbish disposal (Legrand et al., 2022). The local economy and transportation carbon footprint can be improved by using sustainable local products (Cooper, 2021).

[bookmark: _Toc23044]b. Balancing profitability and sustainability for long-term success
The hospitality industry must balance profitability and sustainability for long-term success. Sustainable practises may seem expensive, yet they save money over time (Sloan et al., 2017). Sustainability project financials require cost-benefit analysis (Haski-Leventhal, 2018). The economic benefits of sustainability efforts are highlighted in this study to facilitate decision-making. Adding sustainability to your business's strategy and branding will increase its reputation, attracting more environmentally conscious customers and more money (Rhou and Singal, 2020). A business can distinguish out in a crowded market by utilising innovative waste-reduction technologies or creating unique sustainable visitor experiences (Costa and Costa, 2022). This competitive edge has helped the industry's long-term performance and profitability. Finally, a strategic approach that links sustainability with financial goals benefits the environment and a hospitality business's profitability and longevity.
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The hospitality and tourism industry relies on environmentally friendly practises to thrive. Examining models, strategies, and industry practises shows the benefits of sustainable operations. Sustainability is now a strategic and moral imperative for this industry. Nature and traditional lifestyles are protected by the hospitality and tourism industry. It must safeguard the environment, service its customers, and minimise its carbon footprint. Sustainable practises can reduce climate change and boost productivity. Energy-efficient technologies, water conservation, trash management, and community cooperation are basic sustainability measure. The circular economy and ethical raw material sourcing are becoming more important to promote sustainability and reduce waste. Today's buyers like sustainable products because of their environmental and social benefits. This consumer behaviour change emphasises sustainability as a branding and marketing strategy. 
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