
 

Students Name: Osaro Ewwmade. 

Student ID: 2516163 

Module Name: Marketing Management  

Module Code: LCMB7024  



 



REFERENCES 

Apple Inc., 2024. Environmental Progress Report 2024. Available at: https://www.apple.com  
(Accessed 30 November 2025). 

Forbes, 2023. The Rise of Emotional Wellness Tech. Available at: https://www.forbes.com  
(Accessed 30 November 2025). 

IDC, 2024. Worldwide Quarterly Wearable Device Tracker. Available at: https://www.idc.com  
(Accessed 30 November 2025). 

Kantar, 2023. Global Brand Equity Study. Available at: https://www.kantar.com  
(Accessed 30 November 2025). 

HBR, 2022. ‘The next frontier of swiss wellbeing: Emotional health’, Harvard Business Review, 
100(4), pp. 88–96. 
Sweeney, J.C. and Soutar, G.N., 2001. ‘Consumer perceived value: The development of a 
multiple item scale’, Journal of Retailing, 77(2), pp.203–220. 
Paluch, S. and Wünderlich, N.V., 2016. ‘Contrasting risk perceptions of technology-based 
service innovations in inter-organizational settings’, Journal of Business Research, 69(7), 
pp.2424–2431. 

Chan, J., 2021. ‘Emotion-sensing wearables and the future of personalized wellbeing’, Journal 
of Digital Innovation, 5(3), pp.115–128. 

EY, 2024. Future Consumer Index: Health-First Mindset. Available at: https://www.ey.com  
(Accessed 30 November 2025). 

Nielsen, 2024. Consumer Technology Behaviour Report. Available at:  

https://www.nielsen.com  
(Accessed 30 November 2025). 

Turkle, S., 2011. Alone Together: Why We Expect More from Technology. New York: Basic 
Books. 

Kahneman, D., 2011. Thinking, Fast and Slow. London: Penguin Books. 

Parasuraman, A. and Colby, C.L., 2015. An Updated and Streamlined Technology Readiness 
Index: TRI 2.0. Journal of Service Research, 18(1), pp.59–74.  

Mayrhofer, M. and Gupta, R., 2020. Accuracy and adoption of wearables in mental health 

monitoring, International Journal of Human–Computer Studies, 140, p.102436. 
Euromonitor International, 2024. The Future of Personal Wellness. Available from:  

https://www.euromonitor.com  
(Access date: 30 November 2025). 

WARC, 2023. Global brand experiences trends. Available from: https://www.warc.com  
(Access date: 30 November 2025). 

McCracken, G., 2020. Chief Culture Officer: How to Create a Living, Breathing Corporation.  

New York, NY: Basic Books. 



Schmitt, B., 1999. ‘Experiential marketing’, Journal of Marketing Management, pp.53–67(15 
(1-3)). 
Deloitte, 2024. Tech Trends: The Human Experience Layer. Available at:  

https://www2.deloitte.com 

 (Access date: 30 November 2025). 

Mintel, 2024. Connected Consumers and the Wellness Economy. London: Mintel Group Ltd.  


