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1. Introduction
This research topic explains the impact of Virtual Learning Environment on students' learning experience at the University of Wales Trinity Saint David London Campus. A virtual learning environment is an online platform that offers the lecturers and the students a digital solution to enhance the learning experience. Unlike a virtual classroom that only emphasises replacing the physical classroom environment for distant learners, a virtual learning environment makes the best use of technology to create a best-in-class experience for the students (Alpujarra and Toworfe, 2021). With the help of a virtual learning environment, it becomes easier for the students and lecturers to interact and achieve the learning environment goals. With the help of this environment, it becomes easier for the professors to disseminate, create, plan courses, and enable smooth communication between the students and the processes, even in real-time. There are a lot of positive impacts which are made after using a virtual learning environment. With the help of a virtual learning environment, it becomes easier to manage and plan lessons. Thus, the professors get an ideal opportunity to analyse the level of improvement in the students' performance. Due to all these benefits associated with the Virtual Learning Environment, this research topic is of enormous significance. 


2. Background
         Marketing strategies associated with the VLE 
According to Corvalán et al. (2020), many virtual learning environments are being created to improve students' learning experience. For example, the University of Wales Trinity Saint David London campus uses Moodle to enhance the students' learning experience. It is considered a virtual learning environment for a learning atmosphere between the students and the teachers. However, several types of marketing strategies are associated with this virtual learning environment. According to Diab-Bahman, et al. (2021), the primary purpose of all these strategies is to increase the use of online modes in this situation of the Covid-19 pandemic. With the help of a model, it becomes easier for the students to contact their lecturers and exchange ideas and opinions. 
        

          Advantages of marketing strategies associated with the VLE 
 There are a large number of advantages that are associated with the virtual learning environment comprise effective management and planning of the activities as well as academic lessons. Moreover, it becomes easier for a student to learn videos, digital learning materials, podcasts. Through this platform of Moodle, it becomes easier for the students to submit the assignments and get a review from their lecturers. Moreover, accessing digital learning materials, images, texts and so on becomes more accessible.
        Disadvantages of marketing strategies associated with the VLE
Hantoobi et al. (2021) commented that specific difficulties and disadvantages are associated with the marketing strategies adopted for encouraging a virtual learning environment in the students' modern study experience, which comprises a lack of proper motivation and self-discipline among the students. Moreover, this virtual learning environment provides much more opportunities for cheating. A large number of Investments is made to make the best use of a virtual learning environment. It requires a lot of time and Investment of money from the educational institutions. Hence, the staff and the processes should be provided practical training for using the virtual learning environment. 
        Impact of Virtual Learning Environment (VLE) on students' learning experience
It has become more accessible for the students to manage their time effectively and maintain the proper balance between their personal life and academic life. Moreover, adequate management of the learning activities becomes more accessible by making the best use of the virtual learning environment (Maaliw III, 2020). Moreover, a virtual learning environment enhances the level of learning. It improves the management of administrative work, planning of lessons, tracking the students' level of performance, tracking the activity level of the students, and providing them support and additional materials for enhancing the status of learning.


3. Aims and Objectives
The research is conducted to ascertain specific goals and aims. The aims of the research work are as follows:
· To determine the Impact of Virtual Learning environments (VLE) on students' learning experience.
The research work focuses on objectives. The objective of the research work are as follows:
· To determine the advantages associated with the marketing of Virtual Learning Environment (VLE).
· To analyse and evaluate the disadvantages associated with the marketing of Virtual Learning Environment (VLE).
· To study and critically analyse the impact of Virtual Learning Environment (VLE) for enhancing the students' learning experience.



4. Method
        Research Philosophy 
The research philosophy which has been selected for conducting this research work is positivism. This research philosophy helps in the measurement identification and evaluation of any phenomena and helps to provide a rational explanation for it (Rauf et al., 2021). It is suitable when both primary and secondary data are used. 
      Research Approach
A deductive research approach has been used for conducting the research work. The reasoned approach evaluates several deductions and conclusions regarding the information and data obtained in this research approach. 
     Research Design
The research design which has been selected is descriptive. A brief description of all the subjects and concepts related to the virtual learning environment has been used to understand the research topic well.
     Data Collection
All the data are collected by using quantitative and qualitative research methods. The quantitative research method selected is the survey, and the qualitative one is an interview. A survey has been conducted among the students from Group 6 from the University of Wells Trinity Saint David. The interview has been achieved through an online mode. The nature of the questions to be interviewed are related to the impact of the virtual learning environment. Both secondary and primary data has been collected. Moreover, proper care is taken about the privacy and confidentiality of the participants of the survey. The criteria used for selecting the participants is random sampling. 














5. Results
Primary Data
Quantitative Research (Survey):
Q1. To which University do you belong?
1. The University of Wales.
2. The University of Oxford.
3. The University of Cambridge.
4. The University of Manchester.
  Response
 Total Participants 
 Percentage of the reaction of the participants

  The University of Wales.
100
100
 The University of Oxford.
0

  The University of Cambridge.
0

 The University of Manchester.
0

Q2. What are the advantages associated with the marketing of Virtual Learning Environment (VLE)?
1. Flexibility.
2. Accessibility.
3. Affordability.
4. Simple Management.

      Response
 Total Participants 
 Percentage of the reaction of the participants

  

Flexibility.
100
 60

  Accessibility.
100
 80

  Affordability.
100
 65

  Simple Management.
100
 50


Q3. What are the disadvantages associated with the marketing of Virtual Learning Environment (VLE)?
1. Lack of Communication.
2. The high amount of Investment.
3. Lack of practice.
4. Lack of motivation.

 Response
 Total Participants 
 Percentage of the reaction of the participants

  Lack of Communication.
100
 20

  A high amount of Investment.
100
 15

  
Lack of practice.
100
 20

  Lack of motivation.
100
 20


Q4. What is the impact of Virtual Learning Environment (VLE) for enhancing the students' learning experience?
1. VLE Helps in group discussion.
2. Track the performance of the students.
3. Enhancement of learning experience.
4. Easy planning.
  
Response
 Total Participants 
 Percentage of the response of the participants

  VLE Helps in group discussion.
100
 33

  Track the performance of the students.
100
 22

  Enhancement of learning experience.
100
 25

  Easy planning.
100
 20


      
Secondary Data
The secondary sources of data comprise journals, articles, books, magazines, newspapers and so on. It has played an essential role in improving the outcomes of the data collection process. 

6. Discussion
The main aim of this research work was to determine the impact of a virtual learning environment on the students' learning experience. The following interpretations have been obtained after conducting the survey:
· It was observed that 100% of the students belong to the University of Wales.
· Moreover, 80% of the survey participants believe that accessibility is the key advantage of marketing a virtual learning environment.
· Sixty percent of the participants believe that flexibility is a significant advantage of the virtual learning environment.
· Among the participants, 65% believe that virtual learning environments are affordable and straightforward to manage (Davutoglu et al., 2020).
· Certain disadvantages are associated with the virtual learning environment. Twenty per cent of the students believe that lack of communication leads to various challenges in this learning platform.
· Twenty percent of the survey participants believe that lack of motivation and practice create specific difficulties and challenges in the virtual learning environment (Kassim and Hassan, 2021).
· Fifteen percent of the participants believe that a large amount of Investment is required by institutions for establishing a virtual learning environment.
· It is believed by 33% of the survey participants that group discussion can be possible as a positive impact on the virtual learning environment and enhances students' level of experience (Altuzarra and Toworfe, 2021).
· There are 25% of the students who believe that a virtual learning environment enhances the student's learning experience.
· Among the participants, 22% believe that a virtual learning environment helps the lecturer track the students' level of performance.
· Proper planning is possible by using a virtual learning environment. It has been observed by 20% of the survey participants (Diab-Bahman et al., 2021). 
It is recommended that specific marketing strategies such as advertisement, promotions must be used for encouraging and promoting the use of virtual learning environments in modern times. It has been seen that the University is adopting this mode to improve the online communication process. 

7. Conclusion
It can be concluded that the virtual learning environment has played an essential role in the future growth and development of the students' learning experience. These platforms are much more flexible for the student since they can easily have aligned their studies with other plans and activities. A lot of advantages and disadvantages are associated with the use of these platforms. However, overall, a positive impact is created on the learning experience of the students.
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