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[bookmark: _Toc101709040]Introduction
The technical infrastructure which a business can use to collect data, store it, and analyse the data so that an effective decision can be made is known as business intelligence. The aim of this essay is to assess the current trend in business intelligence. The journal article written by Lim and Teoh (2020) will be reviewed to understand the trend. The use of business intelligence has become mandatory for a business and for that assessing this topic has become important as well. 
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Business intelligence has become one of the most common trends in the changing business environment to plan how a business will operate and the decision which will be made. Different studies have been conducted on the benefits which will be offered by business intelligence to a business. Lim and Teoh (2020) conduct a study on the topic titled “Realising the strategic impact of Business Intelligence Utilisation”. This has been considered one of the most effective studies which have been conducted on this topic because it was a success to assess the topic. The process of decision making which has been used by a business to make sure that the ability of the business to have success in the market will be increased has been analysed with effectiveness in this study. Business intelligence has been described as an effective way to gather data from Big Data so that a business can aid in decision making. The authors also pointed out that business intelligence is the process by using which customer engagement can be improved using the customer data set which has been collected. The focus of the study was on the utilisation of business intelligence on business but the use of business intelligence cannot only ensure that a business will have success in the market (Obeidat, 2020). The proper use of business intelligence is the most effective way that can ensure the success of a business which is using business intelligence. The author of this article is confused about whether the operational expertise of a business can be improved by using business intelligence or not. 
The example of Malaysia has been used as a successful economy which was able to use business intelligence to improve its economy. That means business intelligence can be used for the purpose of ensuring business sustainability and the economic growth of a country as well. The Malaysian economy booms in the 1990s. The economic growth of the country has been steady because of the use of business intelligence. There are three dimensions of decisions that have been analysed in the article as well. Those are economic, environmental and social decisions. The authors found out that all of these three criteria are important to ensure that the highest value for a business has been created. Business intelligence has been introduced as a tool to ensure economic enhancement in this article. The reason behind this is that business intelligence is helpful to develop data-driven decisions which are important for making sure that the decision that has been taken is effective. The effectiveness of the decision-making process of the lower and high levels of management can be increased by using this tool. (Sharma and Djiaw, 2011). Each function of a business, not only the management, can be benefitted from the use of business intelligence because it offers insight which can be used for decision making. Moreover, the use of business intelligence is effective to make sure that the product and service that the business will offer will be on the basis of the customer. That means the overall effectiveness of a business can be improved because of this. 
Before developing a decision it has become important for a business to consider the environmental factors. This article has been focused on that aspect as well. The concept of responsible business has become popular in the modern world and of that businesses are forced to develop decisions which will have a negative impact on the environment. Business intelligence helps a business in this aspect as well by developing data which can be used for decision making. Because of that, business management can have the ability to develop decisions which will be helpful for business and will not have a negative impact on the environment as well. Social consideration of decision making has been assessed as well (Lim and Teoh, 2020). From the article, it can be seen that social factor like customers, suppliers, community etc. has to be considered while developing a decision. Like the other aspect of decision making here as well, business intelligence will make sure that the management of a business will have the required data so that effective decisions can be made. The article also pointed out that the ability of a business to develop a reputational base will be improved for this. There are lots of things which has been analysed in this article but there was no discussion about the process in which business intelligence can be adopted by a business. This article was mainly focused on the economic aspect of the decision making process whereas other aspects should have been considered as well. The discussions made about the ways in which a business can deal with its stakeholders are unclear. 
The study which has been conducted by Divatia et al (2020) tries to find out the impact of business intelligence on the emerging market. As per the studies, companies in emerging economies are investing a lot in business intelligence business they think that this is the aspect which can be helpful to ensure success. The impact of business intelligence on the ability to develop positive outcomes has been assessed as well. Calof et al (2017) found there is a positive correlation between the success of a business and business intelligence. Planning, organising, leading and controlling are the 4 pillars of business management and in each of these business intelligence plays an important role to ensure effectiveness. The reason behind this is the requirement of data that can be offered by business intelligence. In this study, it was also mentioned that the profitability of a business and business intelligence is related to one another. The ability of the top management to develop effective decisions has been increased because of this. The effectiveness of can is improved if it has been used in a larger organisation. The use of business intelligence has increased in emerging economies like India and China. Most of the studies which have been done on this topic focused on ensuring the proper utilisation of business intelligence. 
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The study which has been analysed here is helpful to assess that business intelligence is among the most effective tool which can be used for effective decision making. In every aspect of a business, business intelligence can be helpful. It will make sure that a business will be able to focus on the environmental, economic and social aspects. There is a positive relationship between business intelligence and the ability of a business to earn profit.   
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