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The Consumer Right ACT 2015 or CRA 2015 is legislation between traders and consumers that deals with consumer agreements according to goods, digital contents, and services. It is simplified consumer legislation that covers every right of the consumer. On 26th March 2015, the CRA 2015 received Royal Assent and on 1st October 2015, it came into force. Though there were twelve separate pieces of legislation that existed for protecting consumer rights, those were scattered and not organised. On the other hand, the consumer landscape has also changed from the past which needed a reformation of previous acts. For that reason, CRA 2015 was developed to reform and combine all the existing acts and provide a general framework for consumer rights. This report aims to have a detailed discussion about the Consumer Right ACT 2015, its aims, its differences from previous legislation, and its significance on consumer rights in the UK.
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The Consumer Right Act 2015 (CRA 2015) is one of the remarkable pieces of regulation of consumer rights in the UK. It has rebuilt the legal relationship between trader and consumer. It has reconnected different branches of laws that were already existing in a scattered way. It applies to all the agreements between traders and consumers. In CRA 2015, the trader is defined as an individual who acts for a purpose related to his business, craft, or profession (Hanson, 2017). This is necessary for having an understanding between trader and consumer when a consumer gets faulty products or gets something that is not a good suit for him or her.  It is administrated by National Consumer Commission that applies to every industry except banking, credit, etc. It applies to traders and consumers for developing good faith between them. It protects the right of consumers. However, CRA 2015 does not apply to juristic consumers as well as whose asset value or annual turnover is R2 million per year (Giliker, 2017).
CRA 2015 holds several aims where there are key aims this legislation.  Key aims are divided into three parts. Merging consumers aims into one place that covers contracts for goods, digital content, and services. Digital content according to CRA 2015 defines the sale of goods through digital content such as the internet, website, etc. These aims are included in section one of CRA 2015 (Legislation.gov.uk, 2017). The second section of CRA 2015 is included the reformation of legislation that relates to unfair terms in the contract of consumers. Finally, part 3 is the bunch of some other aims that relates to the investigation of complaint given by the consumer, and clarification of the several enforces. It also aims to provide an easier guide to consumers for challenging any unethical behaviour by traders or businessmen.
In part 1 of CRA 2015, several things are covered such as the sale of goods, digital content, and services. It has made some changes in the law from previous acts such as the Sale of Goods Act (1979), the Supply of Goods and Services Act (1982), and the Unfair Contract Terms Act (1977). Part 1 provided consumers the right of getting goods that they are paying for. It has also provided traders a sense of care and skill with the limited price that can be afforded by the consumers. The first content in part 1 of CRA 2015 is ‘sale of goods’ that is defined in CRA 2015 as fitness for purpose or satisfactory quality etc. According to Hadley-Piggin (2021), the sales of goods, concept was also present in the previous law named Sale of Goods Act (1979). On the other hand, digital content and service were not applicable in the Sale of Good Act (1979). Sale of Good Act (1979) is still applied to products that were bought before 2015. However, some slight corrections have been made in the CRA 2015 to the previous laws. CRA 2015 adds the installation right of the consumer too where it is clear that if a supplier is required to install a product such as Television, Computer, etc. should be installed correctly otherwise consumer can claim against the supplier. There was no clear right of repair or replacement in the Sale of Good Act (1979) that is present in the CRA 2015. In the first part of CRA 2015, three components define the quality of a product such as fit for purpose, as described, and satisfactory quality. The lack of these components can make a consumer take a legal step against the trader. According to Suleman (2018), it is an important question that who should a consumer claim against. The answer is through the consumer should claim against the trader, the credit card provider is also liable for the loss even consumer is paying something on a credit card after buying products of £100 - £30,000. So a consumer can claim against the trader as well as the credit card company for the substandard product. Another change made in part 1 of the Consumer Right Act (2015) that was different from the previous act is the guarantee of price reduction if replacement is not possible. On the other hand, The Unfair Contract Terms Act (1977) was the act for businesses. It was not consumer friendly and not applicable to any of the consumer contracts. This act aimed to provide a sense of liability to business owners or traders for any kind of negligence whereas in Consumer Act Right (2015) extends the liability of traders by providing lots of conditions such as product replacement, price reduction, etc. However, the previous acts included ‘service’ as one of the significant terms that are not present in the CRA 2015 rather in the Consumer Right Act 2015, it is included as ‘reasonable care and skill’.
Part 2 of CRA 2015 is about ‘Unfair Term’. It is the provision of the previous Unfair Contract Term Act (1977). In the Unfair Contract Term Act (1977) the unfair things were not mentioned as a result of consumers as well as the trader being unsure about the fairness of a business. In CRA 2015, an indicative explanation of unfair things is included clearly so that traders and consumers can be aware of the fairness. This part also talks about the ‘fairness test’ of consumer contracts that were not included in the previous act (Flynn and Broadhurst, 2018). Moreover, part 2 is highly focused on the transparency and accountability of consumer rights. In part 2, a timeline for refunding or changing expensive products such as cars is included. If someone buys a car or expensive products can claim the products after six months. Otherwise, the short time for rejecting a product is 30 days. This timeline was not included in previous acts so this is a new and very necessary addition to Consumer Right Act 2015. CRA 2015 didn’t remove any of consumer rights such as seeking help for damage, return of the price paid, etc. rather it extends the right of consumers and the liability of traders or business owners. Part 2 of CRA 2015, has given a ‘Grey List’ of unfair terms where three additional terms are added from the Unfair Contract Term Act (1977) (Swaby,2015). The additional terms are the allotment of disproportionate changes and a fee for the consumer if they want to end the contract, permitting the trader to decide subject matter characteristics when a consumer leaves the contract, and finally permitting the trader to fix the price after the cancelation of contract by the consumer. Consumer Right Act (2015) has made sure the responsibility of the court for considering the term ‘fairness’ according to EU legislation or Case Law that was not previously mentioned in the Unfair Contract Term Act (1977). Part 2 of CRA (2015) has also added the individual negotiation term where which is included that even if a trader individually negotiates with the consumer can be claimed by the consumer for any misconduct that was not present in previous legislations.
There are lots of advantages of the Consumer Right Act 2015 that have made business more transparent. It is significant for both the consumer and the trader to make a business deal with trust and fairness (Twigg-Flesner, 2015). The previous acts were not clear and difficult to understand for the consumers whereas the Consumer Right Act is very easy to understand for both traders and consumers. Before establishing the CRA 2015, consumers were not able to claim against any faulty product from online or e-commerce sites. Recently, digital marketing is increasing all over the world as well as in the UK. During the pandemic, people were more comfortable buying things online. CRA 2015 has allowed consumers for getting the platform to complain about the products bought online or different apps. Adding ‘Digital Content’ to the legislation has given the act an extra value. This law is strengthening the right of the public according to the legislation of the United Kingdom (Rodger, 2015). The CRA 2015 has also emphasised a written contract for making sure fairness in both simple and complex transactions. Consumer Rights Act 2015 has also reduced the risk of unfair claims against traders as the court attempts a fairness test for justifying the claim.
However, CRA 2015 has some controversial elements that have created confusion among consumers. In CRA 2015, several regulations are not representative of wholesome consumer rights. The consumer rights should include more concepts such as information, cancellation after ordering, etc. are neglected in this act so that consumers and traders face difficulties regarding these types of issues (Wrench, 2020).
There are many years of the Consumer Right Act 2015. It has been The application of the Consumer Right Act 2015 is applying almost every business that making business owners more confident about their business than before. However, some recommendations have been made regarding the application of the CRA Act 2015. It is only applicable for business where it can be applied to other sectors of the UK such as transport, aviation, maritime sector, food sector, etc. (Chłapek, 2020).  As a result, it will be more significant for the consumers in every single sector not only in the business. In this act, staff training should also be included for avoiding any misconduct.
[bookmark: _Toc108989071]Conclusion
Consumer Right Act 2015 has opened up the opportunity for consumers to get the proper justice after buying a product. It is a corrected version of previous acts like the Sale of Goods Act (1979), Supply of Goods and Services Act (1982), and the Unfair Contract Terms Act (1977). Those acts were not clear to the consumers and trader that has cleared by CRM 2015. It has been successfully implemented by the UK parliament for years. However, sometimes it has a lack of some other issues that should be included in the act in the future. Otherwise, this is probably the most significant legislation for the consumers of the UK.
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