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1.
In today's job market, companies are competing fiercely to hire the best employees. This is often referred to as the "war for talent." Companies, in this competitive world, stand in need of something which, overall, is termed an "employer brand." An employer brand is similar to a company's special reputation that tells potential employees what it's like to work there and why they should choose that company over any of its rivals(Asilva, 2022). For this presentation, I will look at Google as an example of a company that has a very strong employer brand.
The Google's outstanding projects, friendly work environment, and the motivation to its employees, all these constituents of Google make this company a very attractive place for working for a very big number of people and enable the company to find and keep smart workers. With the example of Google, we can learn how an employer brand can do wonders in the competitive world of business(Kerry, 2023).
2.
The employer brand of Google is built around certain key elements that make it unique and an attractive place for the workforce. For example, its mission "to organize the world's information and make it universally accessible and useful" is a significant part of this. The innovative Google has a free and open work culture, in the sense that all can chip in with ideas(Vadym, 2023). 
3.
When we look closer at the employer brand Google has, we will find that it is made up of quite some different parts. Their brand personality is a friendly, smart, and fun one. What they promise their employees is something really important and they call it an employee value proposition. It's a promise containing great things: rewards, opportunities to learn new things, and the workplace where everybody can feel free to share their ideas(Nina, 2022). 
4People there become important in Google, as Google will continue to need people like them to be able to come up with new ideas and solve tough problems The Employer Branding Model, the Talent Magnetism Framework, and other models give us a way to think about how Google's brand works and why it pulls in such great talent(Parsons, 2016). It is fair to say that the true success of the company lies in the employer brand. It greatly influences the way the employees perceive their workplace and, in effect, their level of productivity and creativity(Mark, 2023). 
The employer brand also assists in the creation of a proper working environment. Loyalty is key in the fact that it signals that there will be less of a tendency for the employee to jump ship every time a better job opportunity comes along(Hack, 2023). Keeping the best talent is what will give an edge over the competition for Google.
5.
Unlike most organizations that pay more attention to their means to ensure the effectiveness of their employer brand, Google is different. They measure how happy their employees are by doing regular satisfaction surveys(commentator, 2019). They also measure how many employees remain in an organization over some time, which is called retention rates. These rates will determine if the people are happy enough that they don't need to leave. Another value placed on ranking by Google is in the job markets, meaning how attractive the company is to prospective new hires(Jack, 2023).
Google also tracks how well it is doing with its employer brand in another way. It could look at what people say about it on social media. They call this "social media analytics. They would even be able to track how many of their employees have actually become the brand advocates of the employer(John, 2023). With the help of such figures, Google would be able to find out more about the awareness of the degree to which the employer brand has reached and be able to improve even better.
6.
In summary, We saw that Google values culture with innovation and friendliness, then the great benefits, and employee ideas are highly valued. These are the approaches taken by Google to keep ahead in not only attracting potential hires but also in maintaining an already motivated workforce. In reviewing its approach, some of the key lessons to be taken forward in developing a highly effective employer brand.
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