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Bern had much to offer for an array of different niche tourism markets, for sports tourism there was the Young Boys FC stadium, SC Bern Hockey arena where visitors can enjoy stadium tours from two of the most successful sport teams in Switzerland, SC Bern one of the biggest hockey sides in Europe, as well as various places in the city to enjoy tobogganing and rafting as well as other activities which appeal to adventure tourists. Shopping Tourism is also a niche tourism market which Bern caters for with the massive array of shops in the centre including designer stores, traditional markets, Swiss watches, gift shops, chocolate and cheese shops, and many more. There are several big historical attractions in Bern, but the Bear Park was closed due to the time of year, and the Einstein Museum was slightly out from where the planned the itinerary was. Having an emphasis on sports tourism it was convenient having two big stadiums within distance to visit.  The most recent accessible statistics of Swiss tourism figures show numbers for the Bern region for overnight stays in the hotel sector from 2013 - 2017 have remained steady, although picked up in 2017 hitting 5 million.  This can be seen in the appendix a1. Additionally, although recent figures for Bern are not yet available , Discover Switzerland state that 2.8% of the Switzerland’s GDP is through the tourism industry,  roughly 17.4 billion Swiss Francs and 170,000 people employed which gives and indicator of the tourism industry in Switzerland, and by being the main city Bern definitely see a lot of this. 
One theory to be looked at is Plog’s Model of Tourists behaviour (2001) which can be seen in the appendix A2.  Plog classes tourists into three categories which are Allocentric (Wanderers), Midcentric (Mixed) and Psychocentric (Repeaters). 
Allocentric tourists are described as tourists who seek new experiences and adventure. They enjoy flying and exploring peculiar areas, enjoy meeting people from foreign or different cultures, and also prefer good hotels and food, but not always chain-type. For a tour package, an allocentric would like to have the basics such as transportation and hotels, but not be committed to a structured itinerary. They would rather have the freedom to explore an area, make their own arrangements and choose a variety of activities and tourist attractions. Physcocentric tourists are described by Plog as repeaters are tourists who enjoy familiarity, enjoy going to the same places with the same people, and vary rarely adventure out of the area. And Midcentric is a mix of the two.
Tourists to Bern could be classed as Midcentric as the types of people who go there are likely to fly to Switzerland, perhaps spend a few days in different places however might enjoy returning to Bern to enjoy the sites as well as the guest service which is exceptional, and as there are only a few fast food outlets and chained hotels, it ensures local businesses do well there.  As first established by Butler (1980), the destination life cycle module recognises that all tourist destinations go through 6 different phases in its evolution which are exploration, involvement, development, consolidation, stagnation, decline and rejuvenation. Plog (2001) states that a simple walk around town can expose some potential problems with a destination and that the more fast food restaurants, bargain-shopping outlets, and abundant night time entertainment, the greater the chance that those will not go away and will continue to contribute to the decline of the area’s destination life cycle as it will put off venture type travellers who are likely fed up of fast food and chained hotels, and rather enjoy the culture. It was clear being in Bern that Bern is far off the declining destination life cycle with the figures aforementioned for overnight stays on the rise, they are very much at the development stage.
Although originally planning to visit the Fifa museum in Zurich, upon realising  both the Wankdorf stadium where FC Young Boys play and the SC Bern hockey arena were so close,  going there would be more time efficient and so the itinerary was changed to include these two, as well as eating at a traditional pub Mr Pickwick’s in the centre of Bern right next to the station, where the staff were friendly, food nice and a great selection of beers,  and by having free wifi it meant that Bern was easy navigable through  using google maps to find the stadiums.  Once getting the train from Interlaken to Bern and eating at Mr Pickwick’s, it was then time to go on the tram 9 to Wankdorf just outside the centre of Bern, where the stadium was then within a stone’s throw from the tram stop.  Once arriving at the Wankdorf stadium, it was a struggle at first to find the entrance to the stadium as below it is a shopping complex, where the club shop was, but no clear entrance into the ground or signs, however as it wasn’t a match day this might have been a reason for this. After getting in the lift and accidentally going to the V.I.P floor of the stadium where the media and TV crews usually set up, thankfully a cleaner was there and although speaking minimal English, was able to help us find the reception area.
[image: ][image: ]At the desk were very helpful staff who after asking if it was possible to purchase a stadium tour tickets, they said although they don’t offer stadium tours they were more than happy to give a tour and allow any questions in regards to the stadium as we had come from a long way and to help with our university assignments.  This was top class service, and the kindness of the staff at the stadium will never be forgotten for making the trip one to remember by giving a tour of the stadium. 
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The woman who gave the tour had very good English and was very friendly, and after showing the stadium and the trophy cabinet at the ground, allowed for questions to be asked in regards to how they retain supporters through return spectator initiatives, and that during off season to maintain revenue they host concerts such as Rammstein this year in June, who are Germany’s biggest band. Hospitality was also offered at the stadium, and the room was very impressive.  It was evident that guest service is exceptional in Switzerland up until this point of the trip, and this was further emphasised at the Hockey arena when asked if there was a possibility of seeing the arena, the staff at the desk opened up the arena to allow photos and to see one of the most iconic venues in Switzerland, the PostFinance Arena where an average attendance of 16,371 go to watch Europe’s biggest hockey team SC Bern. According to the IIHF, it is the 17th consecutive season that SC Bern have topped support charts for Europe. 
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	Despite having these two venues to be able to learn about sporting event management, it would have been nice to see a match at both stadiums, to get a feel for the different atmospheres in contrast with football grounds and hockey arena’s in the UK .
The transport links there were different class, and made getting to the city much easier and quicker and then using the trams was easy with the signs everywhere in English as well as staff to help direct tourists.  It was clear from being there that Bern was a city ideal for historical tourism, with various attractions already mentioned as well as the medieval feel to the city with the historical buildings including the houses of parliament, as well as Bern being a UNESCO World Heritage Site. Telegraph (2018) ranked Bern 14th on a list of the 20 greatest cities to live in which highlights how good the city is, however Bern is always overlooked through there being so many excellent cities in Switzerland to visit including Geneva, Zurich, St Gallen, Basel and many more. Bern had a very unique feel to it, and is very much a city that could be visited again, and there is enough activities and things to do and see that it was impossible to fit into one day, and the guest service was exceptional not just in Bern but everywhere in Switzerland. In accordance to Educations.com, there are 44 tourism & Hospitality degrees in Switzerland, which shows how much of an emphasis they have of the industry over there, and one of the reasons why they are so good at guest service is by having so many universities and schools that offer it as a course. 
My Switzerland do a lot of the digital marketing for swiss tourism, and their website features a collaboration with Libero Association to promote ‘Bern Ticket’ which means anyone staying at least one night in a tourist accommodation in the city of, they will get a Bern ticket which lets them travel for free on public transport in the Libero Association operated zones 100/101. The ticket includes the Marzilibähnli and Gurtenbahn funicular railways, as well as transfers to and from Bern Airport. The ticket is then valid throughout the duration of the stay in Bern, and the hotel will give the tickets upon arrival. Additionally, once arriving in Bern and using public transport, the hotel reservation confirmation letter or email can be used for free public transport transfers from the train station or airport to the accommodation. This is an initiative which is clever as it ensures that tourists are likely to stay in the Bern region as opposed to going out on day trips as they get free transport in and around the city centre. 

 
To conclude, Bern was a wonderful city, but what made it that more special was the guest service from the staff in the pub and then at the stadium which made it memorable. Having the mini tour of the stadium didn’t take much but made the trip to Bern that extra bit special, and now the football team have gained support internationally as a result. Bern could definitely be better, through having more sports attractions and activities, by using digital marketing more effectively.  One thing Bern Tourism could improve is the marketing of the destination as the federal city. Many people, in pub quizzes for example once questioned about what is the ‘capital’ of Switzerland, they would say Zurich or Geneva.
 Bern is definitely an overlooked place, and by pushing the federal city more would attract more people although Switzerland does not technically have a capital city. By efficiently and effectively using digital marketing through various social media platforms, tv adverts and maybe even a tv series, they could ensure people are aware that Bern is the ‘capital’ of Switzerland, and also using Swiss or Bavarian traditions like Bavarian Curling in the city, and making the most of the River Aare by having more of an emphasis on rowing, rafting and other activities there. On top of having the famous Bern Grand Prix race in central Bern, they could extend it to a weekend of activities to maximise tourists and attendees stay at the city, by having activities on the River Aare, as well as perhaps looking at using the impressive football stadium there to host events for that weekend which would further develop what already attracts thousands of people to the city that weekend every year. This would again add more of an appeal to sports and adventure tourists as besides the two stadiums, there wasn’t really much sport attractions like elsewhere in Switzerland, with the Olympic museum in Lausanne and the Fifa museum in Zurich. The figures show promising signs for the destination, and with more exposure can become much bigger. There are rooms for improvement, and there is a big market for Sports Tourism which if done right could increase the visitors to Bern.
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EXHIBIT 1
well-known movie or television stars and

sports figures in advertising and promotional
‘materials is more likely to influence this audi-
ence than other groups.

« Are passive and non-demanding in their
lives. They often retreat when encountering
problem situations, rather than aggessively
taking charge to handle the difficulties.

© Like structure and routine in their relatively
non-varying lifestyles. As a result, they make
wonderful, trusted supervisors in many com-
panies because of the predictability and rou-
tine nature of the lifestyles they lead. They

Psychographic
personality types

Centac- | Centaic-
Depeno- | VenTurer
ABLE

DeeenosLe Near Mio-centaic Nean- VeNTuReR the flywhels of socicty, maki
pe . serve as the flywheels of society, making cer-
B N (AOSEYR) in that things run according to plan whr-
Pevanoumc) Auocame) ever they work, a good reason to label them

as Dependables.

<o weEe ] o Prefer 1o be surrounded by friends and family,
because the warm friendship and support

provided in intimate circles make them feel

comforrable and secure.
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< 340 000 more units (+6.0%).

However, considering the las five years as a whe, the good
results for 2017 were an exception for some regions. This was
mainly the case for Graubiinden and Valas that saw consecutive
annual declines between 2013 and 2016 In contrast, 2017 was
in keeping with continuity for most city regions: the Zurich Re-
gion took the top spot with an increase of 691 000 overnight
stays (+131%) between 2013 and 2017.
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