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INTRODUCTION 
The written assessment deals with the modern technologies which help the workplace with its effectiveness and the way it helps the business to grow. The different innovative technologies of digital marketing are being discussed and special reference has been made to the social media used as a platform to promote the business online for better performance. This assessment deals with enhancing the knowledge of digital skills of the student and to develop the awareness of the importance of the effective analysis of information and transferring it into a knowledgeable aspect among the students.
THE EFFECTIVENESS OF MODERN TECHNOLOGIES WITHIN WORKPLACE
Modern technology nowadays has one of the highest impacts in almost all of the industrial sectors. The different sectors include modern technologies into their perspectives so that their business grows in an effective manner. In the workplace, effective modern technologies help the work to be done faster. The worker, on the other hand feels comfortable by working in a sector where the innovation is effective and digital skills are well implemented. Through effective modern technologies within the workplace, the workers can deliver higher performance with commitment and thus, it ultimately helps the business to rise in terms of GDP. There have been 4 major benefits to showcase the effectiveness of modern technologies within the workplace (Gupta et al., 2015).
MAKES WORKING FASTER
Initially, with the modern technologies implemented in a workplace, it makes work faster. It is true that the first and foremost advantage of modern technology in a workplace is the speed of its work. The workers of any organization would surely like to work if the computers or the machines have been working properly. Through the effect of modern technologies it is seen that a huge amount of data can be compressed into little chips which are furthermore an essential element of the modern technologies.
ENCOURAGEMENT OF INNOVATION AND TECHNOLOGY
On the second step, the modern technologies within the workplace encourage innovation and creativity. With the help of modern technologies, the workers can go ahead and employ the different thoughts out of the box for the betterment of the business. The different creativity is taken into consideration and they can b brought into life in the workplace by using the different technologies present in the organization. The job of the HR department shall be made much easier because of the different jobs roles they have to maintain in order to keep a correct track of the different workers (Fusi and Feeney, 2018). The work of HR includes the taking care of the business as a whole. Therefore, the HR department needs modern technologies to set up new business theories and thus, implement it on the business. The job openings can be reached faster to the different people easily through the internet a different modern technologies that are implemented in the organization.
COORDINATION OF THE DIFFERENT DEPARTMENTS
On the third step, the modern technologies are implemented on to a business and thus, it improved the coordination of the different sectors or the departments. Using modern technology, the different departments can thus link themselves and make cooperation with the advancement of the different departments. The departments as a whole can further take care of the different departments and thus, make sure if each of the departments are working properly. The works if necessary can take care of the business in a faraway land only with the help of modern technologies. The different relations that are made through the departments can be well monitored by the third party and thus, the overall work that is done is kept a track by the authorities and it is possible only with the implementation of the different modern technologies within the workplace (Ngai et al 2017).
INCRESING RATE OF PROFIT
On the forth step, with the implementation of the modern technologies within the organization, there have been different ways to increase the profits. As the digitalization takes over the manual work, it is seen that the machines are not paid, therefore, ultimately, there is a huge savings on the revenue earned. In spite of the machineries to be bought, it is only a one time investment. However, by making this one time investment, it is seen that the different companies can set a higher goal on their businesses. 
Therefore, these are some of the effective modern technologies that are presented when technology is implemented in workplace.
THE USE OF SOCIAL MEDIA AS A TOOL OF MARKETING, INFORMATION GATHERING AND COMMUNICATION WITHIN THE WORKPLACE
Social media has been one of the emerging platforms where the different business owners showcase their business and make their business known to the world. With the help of social media, the different business get their exposures into the global market for the better performance of their business.
SOCIAL MEDIA AS A TOOL OF MARKETING WITHIN THE WORKPLACE
The social media is such a platform that helps the different people to communicate with one another and help to showcase their different ideas and give vent to the existing ones. The marketing of the business through the marketing is done in an effective way and the different people associated with the social media can thus view the business ( King and Lee 2016). This method of marketing the business is better than the different ways of advertising like that of word of mouth and hoardings. The websites which are linked to social media possesses blogs where the different clients can go ahead and share their experiences in regards to the services provided. Presenting and marketing the business with the help of social media, the different business owners can be reached easily. The business owners can market their products easily and thus, the business owners can sell their products easily and on a safe manner. The different business owners can market their business though the Google media and thus, the different business owners can therefore, sell their business on a higher note with minimum cost. The business can thus show up on the social media pages with the minimum cost where there are different types of additional features that are added like that of receiving the messages and gathering clients from all over the world.
SOCIAL MEDIA AS A TOOL OF INFORMATION GATHERING WITHIN THE WORKPLACE
Social media is one of the best platforms for gathering information and thus, the social media has been catering to the needs of the people effectively. Social media platforms, like the Facebook and Linkedin has been considered as one of the best platforms for showcasing the business and vice versa, it is one of the best platform to gather information. The information that can be gathered though the help of social media site can be global (Leonardi, 2015). That is, the business from the different places all over the world can thus create pages on Social media sites and thus promote their business. The provisions have also been made for the websites, may it be a template based or a customized one, can link their websites to the different social media pages. Thus, social media has been focused on of the best platform for gathering information about the different business (Priluck and Topol 2018). The different employees can search for their interested products in accordance to their desired store or pages on the social media sites and thus, gather information about the other products which come up along with the desired product. It is through this method, the different types of information can be gathered about the different products.
SOCIAL MEDIA AS A TOOL OF COMMUNICATION WITHIN THE WORKPLACE
Within the workplace, social media has been one of the best methods for communication. It is through social media that the different people can communicate together and share information within the same time. The organizations have different outlets and sells different kinds of products online on social media platforms (Colbert et al., 2017) the different departments and thus, link themselves up together and gather information about the different departments and thus, share information accordingly. The cooperation among the different departments can be maintained well only with nthe help of the social media sites.
CREATING AND ILLUSTRATING OWN PROFESSIONAL ONLINE PRESENCE OF BUSINESS USING SOCIAL MEDIA
Social media is one of the most widespread platforms for communication. Through social media different people come across each other and gather information about the different topics or the different businesses that are present. The different social media sites are basically Facebook and Linkedin where most of the people from all over the world are connected together. The people using the social media can go ahead and perform a lot of work apart from being socially active. Social media is one of the platforms where the different business owners can market their business and earn revenue from all over the world. One of the best features of social media platform is that once the business is linked to the social media sites, the business comes in the competition of global market. Therefore, the social media has been one of the best platforms for the promotion of business (Honea et all. 2017).
There have been many any benefits for creating and illustrating online presence of business in the context of social media. Firstly, clients can get detailed information of the business and the product in an easy manner so that they do not have to work harder for getting the products. The business owners can thus, in this way, gather a large amount of clients and render their services to them. The clients on the other hand, can get a detailed and exact location of the product for the better benefit. With the help of scheduling a meeting, the client can therefore set up a meeting with the business owner without being had to call. The best thing about the online presence is that the business owner do not have to bear available everyone for receiving the clients messages. It is the automatic chat process that helps the customer to get all the needed information (Lanier, 2018).
the ability to join the local social groups shall help the business owner to gather filtered clients rather than that of any clients who just gather information for no further investment. The clients, therefore, which are gathered through the local groups helps the business owner to cater to the basic needs of the clients. The online presence of the business helps the client to know more about the desired product by going through the comments and discussing the product in a detailed manner. The local social groups help the business to gather local clients and through which, the base of trust can be built upon. The different customers will only go ahead if the products delivered are of good quality. The business, therefore can only grow if there is a good reputation of the business in its local area.
Creating O2O is one of the methods of the business owners to gather clients and increase their business online. The online presence of business helps the businesses to make a huge amount of business because of the growing people from that of the social media. The social media marketers with 
The help of this method create business through the Google Adwords. The different ads that are run on the social media costs higher than that of the Google Adwords and thus, Google Adwords helps the customers to view the similar products of that they have viewed before, or the random products comes into view which attracts the customers and are sold. To make O2O marketing more effective, the different businesses can show up themselves on to the local pages which help the client to go ahead and filter the location of the business (Dery et al. 2017).
CONCLUSION
It is to be concluded that, the digital marketing of the organization is one of the best, methods to showcase the business on the global market. In this assessment, the different effective reasons are discussed and their implications are studied. The use of social media as a media tool for marketing, gathering information and communication has been well described in a lucid manner for the better understanding of the readers.
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