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Introduction
Why must organizations and businesses change their business strategies to reduce their contribution to climate change?

Climate change is a massive global issue that not only affects individuals around the world, but it also affects businesses everywhere. The contribution made by both individuals and businesses is having an increasing impact on climate change, our world around us and our world in the future. These impacts that continue to increase can be detrimental to not only our lives and the future of our world but also to the future of our wildlife that live on earth.
The goal of this study is to find out: 1. how many businesses or organizations in the UK contribute to climate change? 2. How much do they contribute to climate change? 3. Why do they contribute to climate change? 4. Why must they reduce the amount they contribute to climate change? 5. Ways that they can reduce the amount they contribute to climate change. Th goal of this research is to learn more and understand better about the links between organizations or businesses and the impact they have on climate change.
The United Kingdom passed legislation in 2019, along with New Zealand and France, committing them to attaining net-zero emissions by the year 2050 (Dray 2021). In November 2020, the government released a Roadmap outlining a plan to make the Task Force on Climate-related Financial Disclosures (TCFD) mandatory across the economy by the year 2025. The proposed actions are in line with the government’s strategic plan (Financial Conduct Authority (FCA), 2021).
This topic is extremely relevant to today’s society because it is one of the most important issues of our time. The effects of climate change are seen all over the globe and are unparallel in scale, ranging from altering weather patterns that harm food production to rising sea levels that increase the risk of disastrous flooding (United Nations, no date).
This topic of research was chosen because of my personal interest in the situation. Climate change is a real, on-going threat to everyone and everything. It is interesting to find out through research what can be done to prevent the impacts from taking such a large toll and hopefully, eventually many people from many countries will join in with the prevention. Unfortunately, the damage already done by climate change cannot be reversed, however the progress can be slowed down and the amount of intensity can be reduced if everyone works together (Lindsey, 2022).
This research study links well with ‘The Climate Change Act 2008 (2050 Target Amendment) Order 2019’ (Legislation.gov.uk, 2019). The UK’s approach to fighting and responding to climate change is based on this act. The act states that carbon dioxide and other greenhouse gas emissions must be minimized, and the risks of climate change must be adapted to. The Act affirms the United Kingdom's commitment to take urgent action to fight and tackle international climate change (Climate Change Committee, 2020).
Methodological Approach
The research study took into account both qualitative and quantitative research approaches. The goal of this study is to learn and discover more about the link between businesses, their strategies and climate change and how they can be adapted, therefore a qualitative research method (Teherani, 2015) was selected as it would provide more in-depth information and support the study’s purpose. Some advantages of qualitative research are that it can capture different views amongst a targeted group, it allows for more flexibility as questions can be adapted, settings or other variables can be changed to improve responses. It permits the researcher’s instinctive feeling to prompt data to collect (Vaughan, 2021). Some disadvantages of qualitative research are that sample sizes are typically smaller, and it takes up quite a lot of time.
A quantitative research approach is also useful for this study to help identify patterns, make predictions, test links, and expand results into larger groups. This is because a quantitative research method is the process of collecting and analyzing numerical data, it is the opposite of qualitative research (Bhandari, 2022). An advantage of quantitative data is that you obtain a more substantial sample because a quantitative survey allows for a considerably larger study to be conducted which involves more people. Therefore, the findings would be more correctly generalized across a larger group of people (Mander, 2022). A disadvantage is that by the method concentrating solely on numbers there is a risk of missing bigger picture information that could improve your research (Devault, 2020).
A method will be used that focuses on the participants experiences rather than the researcher’s preconceived notions, this is called the phenomenology method. The goal of this technique is to describe, understand, and interpret the meanings of human life experiences (Bloor & Wood, 2006).
The method that will be used to collect data will be interviews using a sample group of between 10 and 15 participants of business owners who believe they have contributed to climate change somehow through their business. Th sample group will be chosen by using a non-probability sampling method to encourage more range and diversity between the participants. These interviews will take place individually but at the same place with no distractions. By using individual interviews, the participants can respond freely as it will be personal to them. The interviews will be recorded using an audio or voice recorder to make sure the participants' responses are correctly transcribed.
The interview questions will be unstructured, this ensures that the main question for the chosen subject is answered but the participants responses can also be promoted for further detail or more information. To ensure that no incorrect data is gathered, questions will be carefully designed and thought out to match the study’s objectives. The questions and prompts will be open-ended to enable participants to provide more thorough responses.
The interview setting will be convenient, pleasant, and quiet, allowing the participants to concentrate fully on the questions. Face-to-face interviews were chosen rather than telephone interviews because they are more personal and are more likely to yield higher-quality responses. When asking questions, the interviewer will be kind but consistent so that the results are accurate and reliable.
A survey will also be used as a research method because this allows the research to target and reach a wider range of participants and enables the answers given to be generalized correctly for the numerical data to be analyzed.
Throughout the investigation, the principles of ethics will be followed. Each interviewee will get an ethics document outlining the study's purpose, how the data obtained will be used, and assurances that the confidentiality of each member of the sample group would be protected. Written adherence to ethical principles is also vital for the researcher in the event of future issues.
Planned Data Analysis and Presentation
The responses that have been gathered from the interviews will be transcribed using Microsoft Word and arranged into a table format after they have been audio recorded. The study will apply an interpretivist analysis technique (Study.com, 2016), in which themes will be found from participant accounts. Relevant themes that occur more than once will be recognized within the transcript and organized into categories while any material that is not relevant to the research’s goals will be eliminated. The themes were then narrowed down, and conclusions were developed from the data. This method of analysis was selected because it is a good technique to generate thematic conclusions from a bigger transcript. The results will be displayed in a table format. The questions will be created to support the completion of the research objectives.
The responses from the survey will be converted into a Statistical Package for Social Sciences (SPSS) software programme in order to categorize and summarize the responses given. These results from this method of research will then be shown using tables and charts to analyze the data.
There are some limitations in the research that should be mentioned. Some or all of the participants might feel uncomfortable during the interview as this is not a common situation for them to be in, this could affect how well they respond to the question being asked and if their responses are biased. As for the survey method of research, participants might not read the questions thoroughly and therefore misunderstand what is being asked of them and answer inaccurately.
There will also be limitations in terms of arranging the interviews in a time and place that is convenient for both the researcher and the interviewees. As well as this, the period of time the research study needs to be completed by, the resources and the word count of the research are limitations to the amount of research that can be done.
Research Planning and Ethics
Ethics helps us distinguish the difference between what is considered acceptable and what is considered unacceptable for the researcher. The researcher must understand how to analyze, evaluate, and apply many research rules and how to make decisions and act ethically in diverse situations (Resnik, 2020). The researcher, the research community, and the public are all protected by ethical rules. It is to the researcher’s advantage to follow these established guidelines because the ramifications might be long-lasting and could even lead to the termination of one’s career (Formplus Blog, 2021.
An ethics form will be supplied to all study participants which they are required to sign. This is a contract between the interviewees and the researcher that sets out the study's ethical guidelines. The form gives the researcher the participant's informed consent to use their own experiences in the research. The subjects' confidentiality is always protected by these ethical requirements. To keep sensitive information secure, maintain confidentiality, and assure the validity of the results, participants should not have any information of the research disclosed to them.
In order to carry out the research study that this research proposal is intended for, these are the steps that need to be taken beforehand:
1. Preparation – this is the first stage. Preliminary research where a literature review is written up to better understand the terminology and academic research will take place. Establishing the ethical criteria for the research study, as well as creating a relevant ethics form. Appropriate and informative interview questions will be decided. Survey will be designed.
2. Data collection – this is the stage where sample groups are chosen then interviews are arranged and conducted. The survey will be sent out ready to receive responses.
3. Data analysis – this is the stage where the previously collected data is transcribed. Themes will be recognized, and findings related to the study’s goal and objectives will be developed. The results from the survey will be generalized into categories and analyzed.
4. Review – this is the final step, any changes or edits that need to be made will be made to the research study. A critical reflection and evaluation will take place.

Below is a table with a fuller overview of the process as well as an estimate of how long each step will take. Some external considerations (such as participant availability) are out of the researcher’s control and must be considered into the time management to make sure that the plan is achievable and realistic.
[image: ]
The following resources will be required to carry out this research study:
· Reading and research materials, both online and physical
· Communication methods for contacting participants
· Social media to share survey
· Aan audio recorder to record the interviews
· A computer with access to Microsoft Word to transcribe and SPSS to analyze the data responses from the survey
· Printed and signed ethics forms for each interviewee

The budget for this research study should account for any travel fees for both the interview and the interviewees, as well as the cost to rent a room to conduct the interview. Administrative materials and equipment for recording and analyzing data would also be incurred costs. There may be expenses associated with the preliminary research, such as the purchase of books or papers. Everyone who participates in the study incurs a time cost, however it is intended that the participants will contribute their time freely.
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