TASK 3: SOURCE EVALUATION TEMPLATE 
TOPIC: THE USE OF SOCIAL MEDIA TO PROMOTE BUSINESS


STUDENT NAME: ALEXANDRA RAFAELA DUMITRU
STUDENT ID: 2540192



Topic chosen: The use of social media to promote business
Title of Source: The Potential of social media as a Means of Online Business Promotion. 
Author (s): Pricopoaia and Susanu
Year published: 2022
Reference: Pricopoaia, O. and Susanu, I., 2022, November. The impact of using social media platforms in business promotion. In Proceedings of the International Management Conference, Bucharest, Romania (pp. 3-4).
How did you find this source? 
The source was found from Google Scholar.
Why did you choose this source?
The source was chosen because it discusses the potential impact of using social media, as a means to promote businesses online. 
When was it published? Is it recent enough? Why? 
It was published in 2022, the source is recent, as it is less than 5 years old. 
Author Credibility
Who is the author? What are their qualifications or expertise?
The authors for this source are: Oana PRICOPOAIA (professor at Transilvania University of Brașov, Romania) and Irina SUSANU (professor at Dunarea de Jos University of Galați, Romania)
Reliability
Is the source reliable? Why?
Yes the source is reliable. This is because the paper was published in the Proceedings of the 15th International Management Conference and was written by credible professors. The source also includes a range of authentic references, suitable statistics and sound research arguments. 
	CRAAP CRITERIA
	MET / NOT MET 
	DESCRIPTION

	Credibility
	MET
	The source is recently published in 2022, with suitable social-media related statistics. 

	Relevance
	MET
	The source discusses on the various aspects of social media marketing, business promotion, brand awareness and customer engagement  

	Authority
	MET
	The two authors are affiliated University professors. Source DOI is also available.

	Accuracy
	MET
	The source contains various academic references, statistical tables, good literature, and sound bias-free arguments.

	Purpose
	MET
	The information is suitable and strongly describes the impact of social media marketing on business performance. 
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Authors have affiliations with recognized Romanian universities.
Research appears in International Management Conference
proceedings.

A DOI supports source identification and traceability.

Academic references support the paper’s main arguments.
Statistical evidence strengthens claims about social media
usage.

Multiple platforms provide broader evidence for business

promotion.

CRAAP evaluation indicates strong overall source reliability.
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Credibility MET The source is recently published in 2022,
with suitable social-media related statistics.

Relevance MET The source discusses on the various aspects
of social media marketing, business
promotion, brand awareness and customer
engagement

Authority MET The two authors are affiliated University
professors. Source DOI is also available.

Accuracy MET The source contains various academic
references, statistical  tables, good
literature, and sound bias-free arguments.

Purpose MET The information is suitable and strongly

describes the impact of social media

marketing on business performance.
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                 CREDIBILITY EVALUATION  Authors have affiliations with recognized Romanian universities .  Research appears in International Management Conference proceedings .  A DOI supports source identification and traceability .  Academic references support the paper’s main arguments .  Statistical evidence strengthens claims about social media usage .  Multiple platforms provide broader evidence for business promotion .  CRAAP evaluation indicates strong overall source reliability . 4                               DESCRIPTION  MET /  NOT  MET  CRAAP  CRITERIA  The source is recently published in 2022  ,  with suitable social - media related statistics  .  MET  Credibility  The source discusses on the various  aspects  of social media marketing,  business  promotion, brand awareness and  customer  engagement  MET  Relevance  The two authors are affiliated  University  professors . Source DOI is also available .  MET  Authority  The source contains various  academic  references, statistical tables,  good  literature, and sound bias - free arguments .  MET  Accuracy  The information is suitable and  strongly  describes the impact of social  media  marketing on business performance .  MET  Purpose
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SHORT
REFLECTION

Identification of this source improved my
understanding of social media marketing.

The evidence demonstrated social media’s
value for business promotion.

Source evaluation encouraged me to actively
read the academic publication.

For me, author credibility became important
when judging information.

Statistical evidence helped strengthen my
understanding of arguments.

| also realised that some social media statistics
may become outdated quickly.
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                          SHORT REFLECTION   Identification of this source improved my understanding of social media marketing .  The evidence demonstrated social media’s value for business promotion .  Source evaluation encouraged me to actively read the academic publication .  For me, author credibility became important when judging information .  Statistical evidence helped strengthen my understanding of arguments .  I also realised that some social media statistics may become outdated quickly . 5
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LESSONS
LEARNT

»Academic  sources require careful
credibility evaluation.

»Google Scholar helps locate relevant
academic research.

»Author expertise affects the credibility
of research.

»Publication quality should be checked
before source selection.

»DOI information helps verify academic
publications.

»References can strengthen the reliability
of research.

»Recent evidence matters when studying
social media.

»CRAAP  criteria  support  effective
academic source evaluation.
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                            LESSONS LEARNT 6  Academic sources require careful credibility evaluation .  Google Scholar helps locate relevant academic research .  Author expertise affects the credibility of research .  Publication quality should be checked before source selection .  DOI information helps verify academic publications .  References can strengthen the reliability of research .  Recent evidence matters when studying social media .  CRAAP criteria support effective academic source evaluation .
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INTRODUCTION

Topic Chosen: The use of social media to
promote business

Title of the Source: The Potential of social
media as a Means of Online Business Promotion.

Reference: Pricopoaia, O. and Susanu, I., 2022,
November. The impact of using social media
platforms in business promotion. In Proceedings
of the International Management Conference,
Bucharest, Romania (pp. 3-4).
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                          INTRODUCTION   Topic Chosen : The use of social media to promote business  Title of the Source : The Potential of social media as a Means of Online Business Promotion .  Reference : Pricopoaia , O . and Susanu , I . , 2022 , November . The impact of using social media platforms in business promotion . In Proceedings of the International Management Conference, Bucharest, Romania (pp . 3 - 4 ) . 2
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EXPLANATION ON SOURCE FINDING

Source was identified through Google Scholar.

Relevant keywords guided the academic source search.
Search focused specifically on social media promotion.
Source closely matched the selected research topic.

Academic relevance influenced the final source selection.
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Conference publication increased its suitability for research.

1PoFl The impact of using social media platforms in business promotion [PDF] academia.edu
O Pricopoaia, | Susanu - Proceedings of the International ..., 2022 - academia.edu

... Social media is a tool for social interaction and a form of ... , social media marketing must

become a priority for all companies that want a successful business, because they can increase ...

Yr Save 99 Cite Cited by 20 Related articles All 8 versions 99





image4.svg
                    EXPLANATION ON SOURCE FINDING  Source was identified through Google Scholar .  Relevant keywords guided the academic source search .  Search focused specifically on social media promotion .  Source closely matched the selected research topic .  Academic relevance influenced the final source selection .  Conference publication increased its suitability for research . 3   


