 
With reference to the article by Mackenzie and Goodnow (2020; available on Moodle), critically discuss the following statement: Microadventures are “an enticing alternative for both current and post-pandemic conditions”

Jasmine Goodnow & Susan Houge Mackenzie’s article discussing how the Covid-19 pandemic has affected the population’s view on tourism culture (2020), makes a multitude of statements in favour of a new conception of adventure, namely through the medium of ‘microadventures’. After reading Mackenzie and Goodnow’s article and investigating a cumulation of other relevant media, I have re-evaluated and adjusted my personal philosophy of adventure in a way that coincides with the title statement. Throughout this critical discussion essay, I aim to evaluate both the positive and negative ramifications that interpolating an attitude in favour of locavism and microadventures could have from environmental, economic, pedagogical & social perspectives as well as develop a deeper personal understanding of the relationship between sustainability and adventure.

The concept of the ‘Microadventure,’ which started gaining traction in Europe and North America as of 2016, was conceived resultantly of the exorbitant costs both financially and environmentally of the burgeoning adventure travel industry, an industry that saw 195% growth globally from 2010 to 2014. The superlative appeal of the Microadventure is that they are by their very essence accessible and attainable by anyone, however in order to fully embrace the concept of the microadventure, Mackenzie and Goodnow state one must first introspectively re-assess their personal ideology of adventure, reconceptualising adventure from being ‘out there’ to ‘right here.’ This however raises the question – are microadventures really worth the sacrifices that have to be made?

As stated by Author and Filmmaker Beau Miles in an interview with Alastair Humphreys (The Proverbial Godfather of the Microadventure)  ‘The power of perception is epic’ (Booktopia TV 2021).The Coronavirus pandemic forced a precipitous change in perspectives as people started having to look closer to home to consummate their desires to escape and achieve liminality. Unbeknownst to Mackenzie and Goodnow, they drafted their article in what could be considered to still be the inception of the pandemic, so their prognoses on the post-pandemic conditions of the adventure/tourism industries are still yet to fully realise/materialise. The conditions in which they wrote the article saw a lot of limitation as to what people could do and where they were allowed to go, as a result of which, everyone was left to be creative in how they fulfilled their sense of adventure. Mackenzie and Goodnow’s hope for the pandemic is that it would teach us to reimagine adventure and that microadventures would not just be a “stop-gap novelty ‘for (global) emergencies only’”. As the opportunity arises to again indulge in traditional travel tourism, it is clear just from viewing ‘Instagram stories’ and other social media outlets that for a lot of people, the microadventure was just a temporary filler, as for the first time in 2 years people have been allowed to travel abroad for their skiing holidays across Europe and beach resorts along sunny coastlines. Therefore, whilst I do not think the outcome will be exactly what the authors were hoping for, I think what the pandemic could have done is helped people to appreciate their surroundings more and helped them to realise you do not need to travel to the ends of the earth to find adventure.

Throughout their article Mackenzie and Goodnow repeatably use the term ‘Locavism’ which refers to ‘bioregional tourism undertaken close to home’ as first developed as a concept by Hollenhorst et al. (2014). ‘Locavism’ promotes local tourism as a more environmentally sustainable method of achieving adventurous aspirations and was developed in pre-pandemic conditions. Locavism is described as the best alternative to travel tourism due to the latter’s reliability on the fossil fuel industry and one of the effects of the Covid lockdowns was the limitations put in place on travel, meaning that unless shopping or working an essential job, people were prohibited from travelling anywhere, meaning that any adventures that took place were more or less carbon neutral in their environmental impact. Author and filmmaker Alastair Humphreys, who had helped pioneer the microadventure long before coronavirus described his approach to lockdown being ‘doing a little bit of adventure is better than doing none at all,’ picking one square on an OSmap each time he went out to exercise, and explored every potential pathway in that square. (Booktopia TV 2021) This 0-carbon approach to adventure epitomizes the change that Hollenhorst et al, and later Mackenzie & Goodnow describe wanting to see implemented, whilst also fulfilling the auto-betterments of adventure desired by the adventurer.

Beau Miles describes his own brand of the Microadventure (Backyard Adventuring) as ‘about concocting meaningful events and experiments that challenge me,.. that force me to look intimately in everyday places, and question how I live among others.’ (Miles 2021). Microadventures can construct a deeper, more personal experience when compared to traditional means of tourism and can be as simple or complex as each individual desires, as is stated by Swarbrooke et al. (2003). Adventure is a concept that is contested and difficult to define (Hickman et al. 2019), regardless of its scale or scope, however Mackenzie and Goodnow describe the desired outcomes of  adventure as an experience that results in personal fulfilment generally manifested as enhanced self-esteem, intrinsic motivation as well as improved resilience and wellbeing. 
Whilst kayaking the Bass straight for his PHD was a feat many sea kayakers aspire to and do achieve, only Miles as an individual would be able to fully comprehend the remunerations of digging up a rock that broke his friends ankle and running it to his doorstep, or planting a tree a minute over the span of 24 hours as a means to try and help biodiversity in his bioregion. (Beau Miles 2022) (Beau Miles 2021)
Beau exemplifies that a change in perspective towards adventure can not only help reduce negative impact that traditional ‘adventure tourism’ has on our planet, but also create a positive eco-centric impact. Being able to construct an adventurous experience that fulfils all of these positive outcomes, in such a way that it is accessible to anyone, regardless of factors such as geographic location or financial situation all whilst significantly minimising the environmental impact of adventurous experiences is why the concept of the microadventures are seen as such an enticing alternative to traditional travel and adventure tourism.

The other side of the coin to consider is the economic consequences if everyone were to suddenly stop travelling. The pandemic functioned as a prime case study as to what would happen, with the tourism and outdoors industries despite struggling, receiving minimal support. Over 15,000 jobs were lost in outdoor centres across the UK with £500 million lost in revenue due to the travel restrictions put in place. (Save outdoor Centres - BMC Campaigns.) As Mackenzie and Goodnow allude to in their article, popular tourism destinations worldwide such as Queenstown had come to rely on the monetary benefits of increased tourism to help sustain their economies (Jamieson 2018), but that in itself was not sustainable and it would become less so the more people stopped travelling. Littlewood (2020) said that the pandemic has caused a “serious rethink” of tourism to benefit communities and environment. Whilst what Littlewood suggests is by no means wrong, or a bad thing in itself, I think it fails to take into account how finite local community support is, when compared to global tourism. Take for example the Brecon Beacons National Park; As of 2013 it had a population of 33,500 people (Population estimates by age group and National Park.), the whole of Wales even, only has a total population of 3.1 million (Ranking by Population - Eurostat NUTS 1 Places in United Kingdom - Place Rankings - Data Commons.). Compare that to the 4.4 million tourists that the national park currently sees in a year bringing in over £278 million and it soon becomes clear that without tourists visiting from away, the tourism industry in wales would not survive. (Information for Tourism Businesses | Brecon Beacons National Park Authority.)



Proust said, ‘The real voyage of discovery consists not in seeking new landscapes but in having new eyes.’ (Proust 1982) and as new societal norms start to develop as we seemingly emerge from the tail end of this global pandemic, I believe that by shifting our perceptions in favour of the microadventure, we can significantly improve the quality of lives of not only ourselves but future generations to come, by embracing smaller, less extreme but just as rewarding adventure. I think that adventure can be comparable to the analogy of the rich and the happy. People in pursuit of money are only going to want more money and never truly be satisfied with how much they have, whereas someone who is genuinely happy will be content with what they have, regardless of how big or little material value they possess. The same can be said for adventure – Those content with the adventure they have around them will always be happier than those trying to battle the ever growing cost of travel (financially, logistically, environmentally) only being able to partake in adventure a few times a year. I don’t think that adventure tourism needs to go away completely and do not believe that microadventures can completely substitute large scale adventures. I do believe however that by decreasing the frequency we go abroad, we can significantly increase the value we can get out of the experiences so combining a healthy balance of traditional travel adventure and microadventures, we can get an optimum human experience. To conclude this critical discussion essay, microadventures are an enticing alternative for both current and post-pandemic conditions.
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