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ABSTRACT
The research conducted was meant to answer the question “does social media have an influence in the publics perception of the police”. This is a highly subjective topic in social contexts with each individual person having their own views on the subject. The aim is to suggest an answer to the topic utilising quantitative data which is highlighted to be the most prolific way of answering the question as per the current literature available. The qualitative data will be collected by means of a survey which will allow the author to produce direct statistical results which can provide suggestions to answering the questions posed. The online survey will be distributed via social media and allowed access for one calendar month or until 100 recipients answer. The survey will be multiple choice allowing the author to collect only relevant data to the overall question. 
The main theme was to identify the overall impact social media had on a person’s opinion of policing. However key themes were derived which poses further discussion for further research.
The author manages to conclude that social media does have an impact on a person’s perception of policing but in the minority of people, however the research will not explore the reasons as to why social media does/does not alter a person’s perceptions. This will require further research and work around social constructs and psychology opening a massive field of discussions.
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Chapter 1
Introduction 
The world is advancing at a startling rate with new technology and being introduced and embedded in society as Moore's law suggests that computer processing speeds double every eighteen months or so (Galov, 2019). With the advancement in technology, it has never been easier to access and share information, which can readily be done from the palms of people's hands via smartphones and other devices which link to the internet. It has been established that approximately 4.66 billion people have access to the internet (Johnson, 2021). These people who access the internet can access platforms that share information, described as social media platforms. To put this in perspective, it has been clarified that people use a social networking platform called "Facebook", which has at present an estimated 2.91 billion users (Tankovska, 2021). With the world inhabiting 7.9 billion people at the time of writing (Worldometer, 2021). This translates to over a third of every person in the world being linked to just one of many social media sharing platforms.
The vast majority of people can access these social media platforms, which may or may not be regulated or filtered (Fox, 2020). The research will be conducted to establish an analysis of how events involving police and the information surrounding the events are viewed and how these pieces of information can negatively or positively forge perceptions from the public towards the police.
One current case of the topic spotlighted is the incident with George Floyd, whom a police officer murdered. A pedestrian captured the incident on a mobile phone and shared the video to Facebook, where users consumed it all over the world (Hill et al., 2020). A query of interest would be how that has affected the public's confidence in the police.


Purpose/aims/rationale/research questions/ objectives
This research and title aim to address how much, if any, an impact social media has on the public's perception of the police. The research has objectives that will be addressed. Some objectives will be to: -
1. Compare and contrast the age demographic of social media platform users
2. In what favour, positive or negative, does social media platforms have on the public's perception of policing?
3. On what scale do social media platforms influence the public on policing.
The purpose of these objectives, to name a few, are crucial to the research as completing them will piece each part of the puzzle, which will contribute to answering the overall arching question, which has a broad scope and lots of information to understand.

Rationale and Purpose
The topic of research is fascinating as there is no one true obvious answer to the question. There are critical assumptions that can be made due to each person's opinions in answering the questions without thought. The area is relevant to each person like this, so many people utilise social media without considering how it affects their judgements or perceptions on specific topics. The research will explore this and give evidence for and against which will assist in making conclusions when viewing social media platforms and potentially provide some clarity as to if it does or does not influence our thoughts and perceptions.

Methodology
This research will be conducted by analysing numerous resources on the internet and vetted for credibility, such as news articles, journals, e-books, statistical data, thesis' databases, encyclopaedias. Books will also be used, and each piece of information gained will be evaluated, scrutinised, and then referenced to answer the research topic. A survey will be created with a range of between ten to twenty questions with a multiple-choice selection. The questions were explicitly tailored to gaining information specific to the objectives and overall conclusion of the question. The individual will answer these questions, and ways of percentage will produce statistical data. The subjects will answer the questions by providing details, although consideration is being made by the number of details to be provided concerning what is relevant. For research purposes, the subject can be any male or female over the age of eighteen.

















Chapter 2
Literature Review
In this section, available literature will be analysed and reviewed to determine previous and present findings and any prospective research gaps that this article may be able to cover and address. Academic papers and theories, group publications, media articles, and research deemed pertinent to this subject will all be included in this literature section.

The review aims to present correlating findings reflecting policing in the United Kingdom. Research has been conducted through numerous articles that identify general media's impact on policing, initially digested through televisions and newspapers. Thanks to the innovation and evolution of the internet, information can be readily shared and accessed by almost anyone across the globe, which produces a gap in the research into open media platform sharing sites which can be defined as social media. There is, however, research and reviews on this but are primarily focused on policing in the United States.

Ultimately the research is posed to answer the question: - Do social media platforms have an impact or influence on the public's perception of the police.

To understand if social media can influence people, it is essential to understand the number of people accessing it. At the time of writing, it can be ascertained that approximately 4.72 billion people in the world now have access to the internet, which equates to 60% of the human population (Kemp 2021). This figure is only growing in stature, with more than 7% each year. Out of those who have access to the internet, it is estimated that 3.96 billion people utilise social media sites and applications (Statista Research Department, 2021). This concludes that approximately 84% of internet users have access to social media. 

So many people are involved in social media sites, with the layperson using six different social media platforms on average, as Dean (2021) stated. The premise of connecting noteworthy corporations, businesses, political figures, public services with everyone has never been more prevalent, and access to any of shared information can be gained in seconds. There need to be considerations for the impacts of using social media. Lasswell (1938) discussed the effects of propaganda in the early 1930s, which amassed to what is known as the hypodermic needle model. The theory suggests that without the viewer's knowledge, information is broadcast straight to them (Thompson, 2019). The "Magic Bullet Theory" refers to communication that elicits an immediate response from the audience's mind without hesitancy. The information is thought to be injected into the viewer's head, causing behavioural and mental activity concerning the information. The viewer is passive and unable to oppose the information, referred to as "Hypodermic Needle Theory" (Shraddha Bajracharya, 2018). This can be applied to social media uses as all information can be easily viewed without the user's actively searching for it through sharing from other users/entities linked to them. There are, however, criticisms of this theory as Lowery and Defleur (1995) explain that people are meant to be universally governed by their biological impulses and to behave predictably to whichever stimulus they encounter. However, Nwabueze and Okonkwo (2018) found that humans have a pre-perceived view on things which has much more cause to be created from intra-personal relationships prior to using any forms of media. Mcquail and Deuze (2020) concluded that individuals increasingly engage in selective exposure, searching material that reflects their ideas and beliefs, wherein they explain that media consumers choose media content to meet specific requirements such as education, leisure, socialisation, distraction, or retreat. This theory suggests that social media users, when accessing the information on social media, get influenced by its contents without realising it. 

With social media outlets acting as news sources, as Vorhaus (2020) explains in his article, gone are the days of conventional news being digested through televisions and newspapers. The issue is that social media is a user-generated open-source media sharing service that allows anyone to post their opinions and videos without fact-checking and displaying them as news. This can be misleading as the public generally may believe these myths and lies packaged as news. This is what is labelled as "fake news". Gottfried and Shearer (2016) also confirm this with their study, in which they concluded that the rise of social media as a significant source of news material had created a new environment for falsehoods to proliferate. These are exemplified by the recent resurgence of an ancient kind of misleading information: fraudulent news items portrayed as genuine (Lazer et al., 2018). 

Police have constantly been scrutinised in their actions, such as the use of force, where Clark, Bland and Livingston (2017) discusses how numerous conflicts between members of the public and police have been collected on video capturing devices and shared among social media platforms. Constructing a social construct amongst users of police brutality, they detail how themes are shared on various media sites such as Facebook, YouTube and Twitter, which attests to the public perception of police brutality. They studied police brutality and perceived racism. However, Clark, Bland and Livingston do not discuss the context in posts that are extremely important when viewing segments of unfiltered and untested content on social media. Newsworks (2017) discuss how media is shared in their study and defines the importance of posts, stating that context is essential. It impacts how a message or video is perceived and comprehended. Context encourages people to be open to the whole picture, and, probably most crucially, it influences people making conclusions and perceptions on what they have seen and digested. With access to information through social media networks, it is essential to understand posts' context and their validity. Lam (2021) defines three styles of shared incorrect information; she states that there is misinformation, which is false information that's disseminated, irrespective of if the purpose is to deceive. Disinformation is information that is intentionally deceptive or prejudiced; a twisted narrative or facts, and finally fake news, which she defines as information that is purposely created, provocative, highly emotional, deceptive, or entirely invented in the style of mainstream media. How this affects policing is to be aware that posts are shared online of policing incidents, such as Morrison (2020) stating that the shared videos say, "Look at this; this is what is going on". On the surface, it seems to be visual evidence and, throughout many instances, a call for police personnel to be called to account. She does, however, see how these recordings might be used to organise and mobilise people in support of police reform which can be harmful when supported by ulterior motives. With no context on these posts and the potential for misinformation or disinformation, police brutality can become quite a talking point when the videos or messages uploaded show police utilising force to apprehend a potential criminal. However, it does not explain why or how the use of force is justified, which allows social media users to form an opinion based on the limited information provided. As from the Police Federation (2020), they outline that the deputy secretary of the West Midlands Police Federation, departments should reveal police officers' body-worn video footage to assist safeguard officers against unjust scrutiny and judgment by the public. This would allow transparency on social media from the police to respond to the rising pattern of police being demonised on social media and the behaviours and reasons as to why force was utilised. 

Walsh and O'Connor (2018) discuss how social media empowers the layperson to have an option to provide feedback that is viewed by the masses. This theory suggests that the crowd's mentality can influence each other in their perceptions which can influence other individuals using the platforms as Heinrichs, Lim and Lim (2011) expand on this as they explain that people utilising social media will have a direct influence on other users to engage and participate. Jewkes (2015, pp.13–14) also concludes in her theory and labels it as "mass society theory", founded after the second world war. Nwabueze and Okonkwo (2018) also examine the mass societal theory, which correlates to the hypodermic needle theory discussed earlier in the review. It is described as a category of mass communication that indicated that mass media had a direct, immediate, and substantial impact on its consumers. According to the hypothesis, the mass media might directly and universally impact many people by "firing" or "injecting" them with targeted content to elicit the desired response. These theories can elaborate and explain how social media influence public perceptions of police. To add this, a study conducted by Oglesby-Neal, Tiry and Kim (2019) ventures into a particular social media site named Twitter, where they collated a large amount of data over a year. They evaluated that the public's attitude regarding police has shifted throughout time, primarily becoming more unfavourable. In 2014 and 2015, good attitudes about cops remained broadly consistent, with a percentage of positive tweets of around 2% in both years, 59% of tweets being neutral, and 19% being non-relevant tweets. On the other hand, negative tweets increased from 17% in 2014 to 21% in 2015, indicating a rise in negative sentiment towards the police over time. They were also able to conclude that adverse policing incidents had a direct impact on raising dissent amongst the public's perceptions of the police on social media, causing the number of negative tweets to rise directly after the incident. Although this research is quantitative, the authors do not discuss what feedback or context was behind the negative tweets, they do not discuss the potential motive of the negative tweets, and there is no further research into the expanse of which these negative tweets gained, such as how many comments or shares these negative tweets had.

Hill et al. (2020) discuss the murder of George Floyd, who was pinned down for almost eight minutes by police officer Derek Chauvin while pleading because he could not breathe. This entire episode was captured and shared on social media by a public member at the time, which changed the course of the public's perceptions of the police dramatically. Although this incident occurred in the United States of America, it has affected the public's viewpoints globally towards the police, especially those from the Black and Minority ethnicity communities, whereby the Black Lives Matter movement gained further support. Silverstein (2021) covers how the United Kingdom had the most prominent protests outside of the United States involving the Black Lives Matter movement towards discrimination from the police, which evolved from the post on social media. As Belkin (2021) explains, even though American police are very different from British police, the Police and Criminal Evidence Act of 1984 must be upheld by UK police officers (Legislation.gov, 2019). The public has a few misconceptions about the two services. Because both organisations are branded 'police,' it appears that the public in the United Kingdom perceive that both police services operate in the same capacity.

Understanding that the digital age is evolving and the number of people having access to social media, It is also important to acknowledge that the police services also utilise social media platforms to engage with the public. A study conducted by the Police Foundation (2014) stated that all police forces in England and Wales, including the British Transport Police, already have Twitter profiles, and all but two have Facebook pages, with over 2,050 officers having personal accounts. In the United Kingdom, police force pages have 1,567,759 Twitter followers and 825,243 Facebook likes. The accounts allow the public to engage, observe and criticise the police on social media platforms. Bailey (2018) conducted a study on behalf of Surrey constabulary on community engagement with United Kingdom police services across three social media platforms. He found that overall, the higher respondents over Facebook and Twitter were aged 45 – 55 and on Instagram, they were 25 – 34-year-olds. A question was asked if these respondents believed that the police posts were ineffective were on average. Across the three platforms, 72% stated no, police posts were beneficial. Of those respondents, 71% stated that they were most interested in updates regarding incidents across the three platforms. The engagement from the public towards the police is evident, and Geary (2016) explains that although police services do censor some material posted by social media users, police have made positive strides to moving initially from focussing on posting crime related posts on the social media platforms and adopting a more prevalent post surrounding public relation. This initially showed an increase in public engagement but reviewed the survey conducted in 2018. It would seem as though engagement from the public revolves around being updated on crime and incidents. 

It is ascertained that most studies and literature surrounding social media are conducted in the United States of America, but correlations towards the United Kingdom can be made. The gap that coincides with the literature is the detailed and in-depth research on the context surrounding people's choices. There are biases that people have and obtain throughout their life experiences that impact their behaviours. With the access to social media being accessible, these biases can be portrayed to countless other persons who have not been researched and limited literature available. There is also no research or literature on the regulations of the social media platforms concerning the quantity of misinformation and disinformation present there, especially concerning the information relating to police or policing incidents. Wada (2018) also concludes that limitations exist when conducting this research due to the nature of socialism and social constructs, which are dynamic and difficult to quantify due to the number of variables present. 

It can be concluded that social media is a large part of people's lives, with the majority of the human population having access to some form of social media globally. It is suggested that perceptions of police are becoming ever more negatively inclined, especially with the recent adverse policing incidents occurring, but the research is potentially outdated as it was conducted in 2015. Considerations need to be made for social media users utilising it for their source of "news", which can be misleading due to the inability to fact check. This can cause misinformation and disinformation to be included. Incorrect information being posted affect the public perceptions of police, especially when this information lacks context. It could be combated by police sharing context with the public on these videos on social media utilising their accounts as police brutality is shared on platforms and can be the driving force for social media users to create a perception that the police are to be hated. It appears that the public does engage with police on social media, although this is more so to be informed. It is difficult to purely state that social media has an impact or influence on public perceptions of the police, but the literature does suggest that it can and that if it can, the negative perceptions outweigh the positive. 







Chapter 3
Research Methodology
A knowledge and comprehension gap was observed in the literature review about whether social media impacts a person's impression of the police. The technique used in this study and the rationales that drive these research decisions will be discussed in this chapter.
Gratton and Jones (2010) eloquently define research as being "a systematic process of discovery and advancement of human knowledge," which is echoed by Djellal et al. (2003) As they state research is the basis for increasing the store of knowledge, encompassing human, cultural, and societal understanding, as well as the use of this stock of information to develop new ideas.

Research is complex, as Schwartz (2008) explains that at a university level, he found that pupils could not comprehend how difficult research may be. Moreover, it is challenging to conduct adequate research to enhance and support their work. Understanding the difficulty behind conducting effective research is to understand what data collection is, "Kabir (2016) Defines data collection as the systematic collecting and measurement of data regarding variables in a study in order to answer a research question, test hypotheses and define conclusions. There are numerous methods of collecting data, such as questionnaires, interviews, observations, and social media monitoring. To name a few, these methods are widely used, and I will discuss them further throughout the methodology.
Arthur and Hancock (2009) created the idealized research process to guide researchers through conducting their studies (figure 1). this was created as four main steps with numerous subheadings, equally as necessary as the last. The formula they created allows researchers to be structured and methodical in their approach of undertaking the understanding of the research questions, data collection methods and forming conclusions, to name a few. This is a theoretical guide on how to best conduct research.
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[bookmark: _Hlk106969504]Figure 1: An 'idealized' research process

A further concept of research was created by Saunders, Lewis and Thornhill (2019) where they created what is known as the research onion (figure 2). At its most basic level, Saunders' research onion illustrates the various considerations that ought to undertake while designing a research technique. As researchers work inwards from the exterior of the onion, researchers will come across a variety of options, ranging from notorious and philosophical to strategic and practical. 
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[bookmark: _Hlk106969510]Figure 2: The 'research onion'

The primary purpose of this research is to answer the question of whether social media platforms have an impact or influence on the public's perception of the police. There is mindfulness towards utilizing these research methods to produce the fairest and most consistent result to answer the question. There is consideration towards the method of collection of the data.

Data collection methods can fall under two categories of collection, Quantitative and Qualitative data. Albers (2017) defines quantitative data as numerical data which must be examined to make inferences from the data collection. This is also confirmed by Goertzen (2017), who states that it is a research method that, at its most basic level, are focused on gathering and evaluating organized data that may be represented statistically. Qualitative data, on the other hand, is defined by Shank (2006) as "a form of systematic empirical inquiry into meaning", which is co-operating with Agius's (2013) definition where he states it is an analysis of human social conduct. Its overall goal is to construct ideas that aid in the understanding of sociological phenomena in nature instead of experimental contexts, to obtain a better knowledge of human perspectives, attitudes, and conduct, as well as the meanings associated with them.

Understanding the data collection methods, quantitative data would be more prevalent in answering the research question posed as this is provides a less biased and more scientific answer as a significant quantity of data is gathered and objectively examined. This almost eliminates bias, and if other academics analyzed the data, its results would always be the same.
The research strategy will be to create a survey that underlines pertinent questions to provide to any age demographic; this is chosen to produce results bracketed between ages, allowing more specific results. Jones et al. (2013) concluded that survey research is a unique technique to collect quantitative data from many people. Surveys provide several advantages, including high sample size and hence increased statistical significance, the capacity to collect vast volumes of data providing direct results. Ponto (2015), however, raises the concerns for surveys as she states survey research, like any study, has the potential for a range of causes of error. Practitioners can better identify how and whether the results from a survey research study relate to practice if they are mindful of the potential causes of inaccuracy and measures to enhance survey research. This returns to the earlier research models discussed enforcing a correct methodology when beginning the research to reduce such errors.

The survey will consist of closed questions, allowing the data collected to be concise, direct, and minimal. Hyman and Sierra (2016) explain that closed questions have the advantage of allowing participants not to struggle when undertaking the survey stating it would be more engaging and yields quick results. Consideration needs to be taken when designing the survey. Khandelwal (2021) found numerous issues as to why participants do not answer but mainly that the surveys were too long, and the designer was asking too much from its participants. Therefore, consideration has been made to keep the survey to approximately fourteen questions with few responses to each question. The questions will include asking participants if they use social media, their thoughts on the use of social media, information surrounding views on policing on social media. The survey will be constructed on the website surveymonkey.co.uk and posted on social media spaces giving the best possible chances of gaining results pertinent to the research question. It will also be shared amongst the users to allow social media users to share the survey with their peers to obtain an enormous scope of participation. The survey will run for approximately thirty-one days, and answers only within the thirty-one-day period will be collected. Rice et al. (2017) found that online populations provide a unique viewpoint and exposure to a different demographic, each with its own set of constraints and limits. It is vital to understand the benefits and drawbacks of employing different populations for research, just like it is necessary to understand the benefits and drawbacks of any study. Certain studies would not be viable or suitable to conduct with online audiences; however, it is incredibly pertinent to focus on social media users for this study.

Once results are collected, they will be displayed as raw data in graphs, which will allow for direct and easy feedback to display. The data collected will allow the author to draw inferences and make clear conclusions. Kelly (2020) defines this as data analysis and explains it as the process of cleansing, transforming, and analyzing raw data to obtain usable, relevant information that may help the researcher make better conclusions.

However, there are some possible limitations concerning the specific study; as stated previously, there was thought into numerous ways of collecting data such as interviews, social media monitoring, and observation. Due to the time constraints of this study, it is thought to be impracticable to conduct these data collection methods and, in some considerations, unethical to do so. As explained by Sociology Group (2019), interviews can be highly time-consuming and not cost-effective and provide information that could be obtained by the questionnaire in a fraction of the time even though Michigan.gov (2012) produce the argument that it would be easier to clarify answers and provide flexibility.

Thought has been given to potential problems underlying the questionnaire. The participants will need to want to engage, and there may not be any participant engagement yielding improper results. Kennedy and Vargus (2001) concluded that surveys are robust and found that people's cultural and emotional biases influence non-participation, which will need to be taken into consideration by the researcher concerning the sampling pool and accessibility to the survey.

To summarise, the research conducted has been done methodically and structured following guidance from predecessors. The data collection will be using quantitative data collected via an open public forum survey. The demographic of people who can access this is not determined. However, age groups will be defined in the survey. This allows an enormous scope of people to answer and provide accurate findings, which will allow the researcher to draw inferences from the results. After consideration, this method is deemed the most feasible and ethical way of collecting raw quantitative data in the research under such time constraints.
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Chapter 4 
Analysis of results
This chapter shall produce an analysis of the information gathered during the research described in the methodology portion of the research. The survey, which may be accessed in its entirety in Appendix A, was available for 1 month on the webpage SmartSurvey. Appendix B of this research contains visual results presenting the complete findings of this survey.
The overall aim is to collect quantitative data which supports answering the question if social media platforms have an impact or influence on the public’s perception of the police. Careful consideration was placed in producing unbiased questions for subjects to answer.
Gibbs et al. (2007) discuss the importance of data collection stating that the data collection is entirely dependent on the research goal. Conclusions were made by them that acceptance of collection limitations is practicable in understanding the methodology of data collection which leads to a clearer analysis of the results. Theofanidis and Fountouki, (2018) also expand on this in their article where they explain in their conclusions that better understanding and reporting on limitations can improve data collection for the researcher. I have scrutinised my limitations in collecting data through my survey and understood the time constraints in collecting data and understood that data collected is not dynamic and only poses answers from subjects which are subjectively thought of by the subjects at the time the survey was answered by them, meaning the opinions and answers of the subjects are correct at the time of data collection but could vary as time goes on. 
On conformity to the standards of university ethics utilised throughout no ethical issues posed any pertinence during creation of the survey and collection of its data. An ethics form was submitted prior to the beginning of this paper to corroborate with those specific standards. Subjects completed the survey with complete anonymity. However, a question posed in the survey did request subjects age to attempt to collect data to detail any links between age and social media. All questions had the option to skip by not answering.
The survey was created via SmartSurvey and was shared by my personal Facebook page as well as posted on Reddit to attempt in widening the demographic to provide more diverse set of results. The survey was open to be answered for 30 days whereafter the 30 days concluded, the survey was closed, and data was extracted. In total there were 100 responses to the survey. The survey compiled of 13 questions with the option to skip questions although no subject skipped any question. 
Gendall and Healey (2008) echo Healey’s (2007) findings in that when subjects answer a question with a drop-down menu it can lead to erroneous answers therefore each question was finalised by having conclusive multiple-choice answers where the subject can select a box to complete their answer or skip the question entirely. This provided more accurate sampling. This places into question the reliability and validity of the results where Golafshani (2015) states the concepts of trustworthiness and validity are used to define reliability and validity where Joppe (2000) expands on this by stating the degree to which findings are constant over time and provide a realistic picture of the overall studied group is known to as dependability, and if the results of a study can be replicated using comparable technique, the survey instrument is deemed dependable this echoes Hernon and Schwartz (2009) who state the major methods to analyse the quality of human judgements used to establish the extent to which the data or measurement is consistent are reliability and validity.
Question 1 related to the age of the person, Allen (2017) explains how knowing the age of the participant can provide context to subject’s answers to the survey, which co-operates with providing context the overall research’s question. However Sandberg (2016) found in her study that while filling out a survey, there is a positive correlation between age and the degree of engagement allowing further context to be ascertained.
	1. What is your current age? 

	Answer Choices
	Response Percent
	Response Total

	1
	17 or younger
		 



	1.00%
	1

	2
	18-20
		 



	4.00%
	4

	3
	21-29
		 



	48.00%
	48

	4
	30-39
		 



	32.00%
	32

	5
	40-49
		 



	3.00%
	3

	6
	50-59
		 



	9.00%
	9

	7
	60 or older
		 



	4.00%
	4

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969529]Figure 3: Question 1 asking the respondents their current age


It is clear that the majority of people who answered the survey consist between the ages of 21 – 39 making up for 80% of the subjects who answered. This allows me to draw hypothesis around the answers given further on in the survey. This can form a hypothesis on conclusions which can solely be made surrounding that specific age group and further studies may be prevalent to target individual age groups. 

Question two plainly asks if the subjects used any form of social media. It was expected that all subjects would have answered approvingly due to the link being shared only via social media. 99% of subjects stated that they did with one user stating that they didn’t. A hypothesis to an incorrect result can be drawn from this as the further questions throughout the survey surround the usage of social media where they were all answered and not skipped. 
	2. Do you use any forms of social media? TikTok, Reddit, Facebook, Twitter etc? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	99.00%
	99

	2
	No
		 



	1.00%
	1

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969548]Figure 4: Question 2 asking the respondents if they  use any forms of social media

It can be clarified by this question that the subjects do have access to some form of social media whether that be the ones listed or some form of social media which is not specified. A further question needs then to probe the usage of social media where I feel it was pertinent to ask subjects their daily usage of social media where in Question 4 it will ask 4 amounts of time usage per day where it can be clarified that the majority of users, being 43% spend approximately 1-2hours per day using the site.




	4. How long do you spend using social media per day? 

	Answer Choices
	Response Percent
	Response Total

	1
	< 1 Hour
		 



	14.00%
	14

	2
	1-2 Hours
		 



	43.00%
	43

	3
	2-5 Hours
		 



	39.00%
	39

	4
	5+ Hours
		 



	5.00%
	5

	5
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969553]Figure 5: Question 4 asking the respondents how long they use social media

Understanding the usage, age group, to really look forward to answering the question posed, is to ask if users find social media a trustworthy source of information which is vital in collecting information regarding opinions and perceptions regarding policing.
 Question 5 asks subjects if they believe that social media provides a trustworthy source of information where 16% of subjects stated that they do believe that social media provides a trustworthy source of information, it does not however specify what this trustworthy source of information that they utilise on the media platforms is nor does it elaborate on how they consider it to be trustworthy.



	5. Do you believe that social media provides a trustworthy source of information 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	16.00%
	16

	2
	No
		 



	85.00%
	85

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969558]Figure 6: Question 5 asking the respondents if the believe social media provides a trustworthy source of information

Question 6 went on to focus on policing and the question posed was that of seeing anything policing related on social media.
	6. Have you seen anything relating to policing on social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	93.00%
	93

	2
	No
		 



	7.00%
	7

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969565]Figure 7: Question 6 asking the respondents if they have seen anything relating to police on social media

93% of subjects stated that they had seen something policing related, which is why it was important to lead to ask the subjects in Question 7 that if what they digested had changed their opinion on policing.
	7. Has the content relating to police on social media affected your opinions on policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	36.00%
	36

	2
	No
		 



	65.00%
	65

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969568]Figure 8: Question 7 asking the respondents if the content they viewed relating to policing has affected their opinions.

36% of subjects stated that, yes it did change their opinion on policing but this question being closed it was deemed necessary to ask in why way the content changed their opinion which lead to Question 8, asking the subjects in what capacity did it change their opinions.






	8. In what way has the content changed your opinions? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	8.00%
	8

	2
	Positive
		 



	12.00%
	12

	3
	Neutral
		 



	26.00%
	26

	4
	Negative
		 



	17.00%
	17

	5
	Very negative
		 



	5.00%
	5

	6
	N/A
		 



	35.00%
	35

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969572]Figure 9: Question 8 asking the respondents how the content has changed their opinions

17% of subjects stated that the content digested caused them to have a negative impact on on their opinions, this is quite a critical question as it plainly asks the subjects how the content changed their opinion, it does not suggest how their overall opinion is on policing but simply how the content viewed had an affect in their perceptions.

This leads to a the Question 12 and Question 13 where question 12 asks their current opinions on British policing which produced 9% of subjects saying negative and 6% stating very negative. These results would suggest that although in Question 8 showing 17% of the content they saw on social media having a negative impact on their opinions on policing and 5% having a very negative impact that the current opinions do on British Policing are Moreso neutral to positive. 

	12. What is your current opinion on British Policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	35.00%
	35

	3
	Neutral
		 



	29.00%
	29

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	6.00%
	6

	6
	N/A
		 



	1.00%
	1

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969576]Figure 10: Question 12 asking the respondents their current opinions on British policing

	13. Has your opinion changed on British Policing since using social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	21.00%
	21

	2
	No
		 



	74.00%
	74

	3
	N/A
		 



	5.00%
	5

	
	answered
	100

	
	skipped
	0


[bookmark: _Hlk106969579]Figure 11: Question 13 asking the respondents has their opinions on British Policing changed since using social media

To conclude the analysis of the results, it can be suggested that social media does play a role in altering a person’s perception and opinion on policing although this can be seen as the minority and the affect of change can be both negative and positive. It can be suggested that the overall opinion of British Policing is positive. Themes can be identified from the questions asked but can also provide speculations as much specific information is not known which will be elaborated upon my conclusions.
























Chapter 5
Findings and conclusion
The research aimed to identify if social media platforms directly impact or influence the public's perception of the police. The analysis chapter portrayed earlier in the dissertation was based on quantitative research and will show several principal findings. The author will attempt to compare the findings to summarise and put forward theories that may answer the question. The author will also discuss recommendations for future research and limitations, which could offer vital data for those who wish to further the discussion.
A survey was concluded to be the most appropriate method of collecting data. Through their research of surveys, Ponto (2015) concluded that survey research is a valid and helpful kind of investigation that offers several advantages in describing and exploring characteristics and concepts of relevance. As with any study, survey research has the capacity for several causes or inaccuracy, but there are various ways for minimising this risk, which will be discussed in conclusion. It was also the best method for the time constraints in which the research was conducted.
It has been established that with all the data collated, the majority of the human populous utilising social media are using some form of social media, and this number is ever-growing. The author initially asked the participants about their age when the research questions were conducted. The majority answered between 21 – 39, covering 80% of the participants. This was an important question to ask as studies by Enli and Rosenberg (2018) suggest in their social media survey that the younger generation was more sceptical in believing what they saw on social media concerning the information. This correlates with the authors' findings that 85% of participants did not believe that social media provided a trustworthy source of information. This can open discussions of credibility like how Moravec, Minas and Dennis (2018) found in their study that persons under the age of 34 believed what they wanted to believe and had a personal agenda and bias when digesting the information on social media, which asks questions regarding social constructs.
Based on the survey results, although it was concluded that users in a large vast variety did not trust what they viewed on social media, it can be drawn from the results that information surrounding policing did change opinions on British policing. This poses further discussions to ascertain whether, although the public finds the information they digested as not trustworthy, it did, regardless, impact their perceptions and opinions on policing, whether it be negative or positive. There will have to be further studied why this may be the case. It, therefore, suggests an answer that social media does have an impact on the perceptions of the public on policing, maybe not in the majority, but it indeed suggests that in some capacity, it does affect the minority of users' perceptions.  
Another correlation can be found where the respondents answered questions relating to British policing, where 15% of respondents expressed negative opinions. This can link with the overall arching question of where 23% of respondents discussed how content affected their views negatively towards policing as a whole. This suggests that some content viewed is not solely on British policing and policing as a worldwide entity. The gap in the literature review discusses this, where extensive research can be found regarding social media and American policing, and the gap identifies the need for research surrounding British policing. Although the results show a similar pattern of positive and negative thoughts towards British policing and policing, this makes room for further research to be conducted.
There are, however, several limitations in this research; Ross and Bibler Zaidi (2019) describe limitations in research as flaws in a survey methodology that might affect the research's findings and conclusions. The author notes that the most prevalent limitation is the respondents' scope of the survey. The survey creation tool would only allow a maximum of 100 respondents which can not be considered a diverse or large enough sample to provide accurate results. In his book, Henry (1990) discusses how sampling considerations come into two categories, probability and non-probability, which discuss taking samples from large quantities, whether random or not, to provide a reasonable research sample from a larger population. This leads to Singh and Masuku. (2014), where they discuss the formula for adequate sample size, discussing how for highly accurate data to be obtained, the researcher must consider the size of the user population and enforce a formula to obtain a sample size and from that sample size accurate data can be collected. The author understands that with the population of social media users exceeding 3.96 billion people as per the research data at Statista Research Department (2021), a more extensive sampling of 100 respondents would have provided more equitable data. 
Although the sampling size provided several respondents, where inference can be suggested that social media does indeed influence the public perceptions of the police, it draws back the gaps in the research identified in the literature review. One of the considered issues was the nature of socialism and social constructs, where it was discussed how difficult it was to quantify. This relates to the author's question where 85% of respondents stated they did not trust the information on social media, but then 39% of the same respondents stated that the information changed their opinions on policing. This correlation would seem out of place as it asks further questions as to why the information they do not trust has changed their opinions. The author did ask the question if the respondent had had contact with the police and how those experiences were 78% of respondents stated that they had contact with the police, whereas a much more significant portion of respondents stated that the experience had changed their opinions. There is nothing to suggest why this is, although it provides an insight into how social constructs may affect opinions. Hansson (2020), O'Doherty (2017), and Andrews (2012) all confirm the opacity in understanding how social constructs affect opinions and explain in their studies that the ideas being socialism and social constructs are extremely difficult to quantify, which poses further discussions and studies to be conducted to identify the correlation between the above questions and answers potentially. It was discussed in the literature review that the majority of studies on social media were conducted in America, and few were conducted in the United Kingdom.
The overall pending question that does social media influence the public perception of the police is answered by the author, stating that it does but not as the majority as the survey will suggest. There is no overall discussion or reasoning as to how or why it does nor to the degree to which it influences public perceptions. The question is answered with evidence, but with the answer concluded, further discussions and openings for further research surrounding its reasoning. 
In discussing the authors' findings and conclusions, some gaps and limitations have been identified, opening further suggestions for future research and studies. These will be discussed as recommendations for future discussions.









Chapter 6
Recommendations 
When collecting data for the research a few pertinent limitations were recognised, wherein this section will discuss to make recommendations for future studies and research to enhance on the study already conducted by the author.
As identified in this study regarding taking a reasonable sampling pool and discussing the formula by Singh and Masuku. (2014). Discussing the population sample size of 3.9 billion people social media users, twinned with having a large confidence level of approximately 99% with a margin of error of 1% the ideal sample size to retrieve a much more pertinent level of results would be to be to produce the survey to approximately 16577 social media users (Qualtrics, 2022). In order to obtain these results, it could be suggested to repeat the study over a longer period of time with allowing a broader access to it through advertised means. 
Another recommendation would be surrounding clarification and expenditure on some of the answers to the questions in the survey. Such question as highlighted in the conclusion where 85% of respondents stated they did not trust the information on social media, but then 39% of the same respondents stated that the information changed their opinions on policing. It’s suggested that further research be undertaken to potentially clarify the link between not trusting information, but still having that information influence bias and opinions with identifying the cause. 
Further considerations need to be made regarding the policing content social media users view, 93% of respondents stated that they viewed policing content on social media, but there is no suggestion as to what policing content they used. Simply put this could be other lay users sharing unfiltered video clips of policing incidents such as with George Floyd where an American police officer knelt on his neck causing him to asphyxiate on the floor (Hill et al., 2020). Or is the content such that of a policing generated and monitored official account simply sharing details of road closures or missing persons. There can be a discussion revolving around detailing the content that is viewed if the research were to be conducted again allowing for a more detailed resolve in understanding what content may have the most impact on viewers opinions. This can also open doors to questioning the content on social media as a whole. As it is understood that users can share videos, posts and other media without fact checking or any form of validity. These posts can be edited by the poster allowing for a biased information to be shared. Research will not only be needed to clarify what content the users have seen. But then to fact check the validity of the content to weigh up if false information is allowing social media users opinions to change. 
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Appendix A – Questionnaire
Ethical Disclaimer
An ethical disclaimer was placed alongside the survey post on social media. The ethical disclaimer is below: -
My name is Gareth Thomas, and I am currently employed by South Wales Police where I am attempting to collect data and information for my Bachelor of Science degree in policing conducted at the University of Wales Trinity Saint David. 
The research I am undertaking is that which involves social media, and it’s impacts on the public’s perception of the police.
The survey will collect information regarding your answers, and it will not store your data, it is an anonymous questionnaire 
This is a multi-choice questionnaire which I would really appreciate you completing. The survey has 13 questions and will take approximately 5 minutes to complete.
There are questions providing answers where you may type at your leisure, I would request no personal information of yourself, or others be disclosed in these free typing boxes.
By completing the survey, you are consenting to the data that you supply to be available to myself for the purposes of using it in my research. 
Thank you,
Gareth Thomas.



1. What is your current age?
· 17 or younger
· 18-20
· 21-29
· 30-39
· 40-49
· 50-59
· 60 or older
2. Do you use any forms of social media? TikTok, Reddit, Facebook, Twitter etc?
· Yes
· No
· N/A
3. How do you access social media?
· Smartphone
· Computer
· Tablet
· Other (please specify):

4. How long do you spend using social media per day?
· < 1 Hour
· 1-2 Hours
· 2-5 Hours
· 5+ Hours
· N/A
5. Do you believe that social media provides a trustworthy source of information
· Yes
· No
· N/A
6. Have you seen anything relating to policing on social media?
· Yes
· No
· N/A
7. Has the content relating to police on social media affected your opinions on policing?
· Yes
· No
· N/A
8. In what way has the content changed your opinions?
· Very positive
· Positive
· Neutral
· Negative
· Very negative
· N/A
9. How often would you see content relating to policing?
· 1-5 Times a month
· 6-10 Times a month
· 10-15 Times a month
· 16+ Times a month
· N/A
10. Have you ever had any type of contact with police?
· Yes
· No
· N/A
11. How was this experience?
· Very positive
· Positive
· Neutral
· Negative
· Very negative
· N/A
12. What is your current opinion on British Policing?
· Very positive
· Positive
· Neutral
· Negative
· Very negative
· N/A
13. Has your opinion changed on British Policing since using social media?
· Yes
· No
· N/A




















Appendix B – Survey results
	1. What is your current age? 

	Answer Choices
	Response Percent
	Response Total

	1
	17 or younger
		 



	1.00%
	1

	2
	18-20
		 



	4.00%
	4

	3
	21-29
		 



	48.00%
	48

	4
	30-39
		 



	32.00%
	32

	5
	40-49
		 



	3.00%
	3

	6
	50-59
		 



	9.00%
	9

	7
	60 or older
		 



	4.00%
	4

	
	answered
	100

	
	skipped
	0



	2. Do you use any forms of social media? TikTok, Reddit, Facebook, Twitter etc? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	99.00%
	99

	2
	No
		 



	1.00%
	1

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	3. How do you access social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Smartphone
		 



	98.00%
	98

	2
	Computer
		 



	27.00%
	27

	3
	Tablet
		 



	8.00%
	8

	4
	Other (please specify):
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0

	Other (please specify): (0)

	No answers found.



	4. How long do you spend using social media per day? 

	Answer Choices
	Response Percent
	Response Total

	1
	< 1 Hour
		 



	14.00%
	14

	2
	1-2 Hours
		 



	43.00%
	43

	3
	2-5 Hours
		 



	39.00%
	39

	4
	5+ Hours
		 



	5.00%
	5

	5
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	5. Do you believe that social media provides a trustworthy source of information 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	16.00%
	16

	2
	No
		 



	85.00%
	85

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	6. Have you seen anything relating to policing on social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	93.00%
	93

	2
	No
		 



	7.00%
	7

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	7. Has the content relating to police on social media affected your opinions on policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	36.00%
	36

	2
	No
		 



	65.00%
	65

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	8. In what way has the content changed your opinions? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	8.00%
	8

	2
	Positive
		 



	12.00%
	12

	3
	Neutral
		 



	26.00%
	26

	4
	Negative
		 



	17.00%
	17

	5
	Very negative
		 



	5.00%
	5

	6
	N/A
		 



	35.00%
	35

	
	answered
	100

	
	skipped
	0



	9. How often would you see content relating to policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	1-5 Times a month
		 



	42.00%
	42

	2
	6-10 Times a month
		 



	27.00%
	27

	3
	10-15 Times a month
		 



	13.00%
	13

	4
	16+ Times a month
		 



	16.00%
	16

	5
	N/A
		 



	3.00%
	3

	
	answered
	100

	
	skipped
	0



	10. Have you ever had any type of contact with police? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	78.00%
	78

	2
	No
		 



	21.00%
	21

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	11. How was this experience? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	34.00%
	34

	3
	Neutral
		 



	15.00%
	15

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	2.00%
	2

	6
	N/A
		 



	21.00%
	21

	
	answered
	100

	
	skipped
	0



	12. What is your current opinion on British Policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	35.00%
	35

	3
	Neutral
		 



	29.00%
	29

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	6.00%
	6

	6
	N/A
		 



	1.00%
	1

	
	answered
	100

	
	skipped
	0



	13. Has your opinion changed on British Policing since using social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	21.00%
	21

	2
	No
		 



	74.00%
	74

	3
	N/A
		 



	5.00%
	5

	
	answered
	100

	
	skipped
	0
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4.2 The philosophical underpinnings
of business and management

What is research philosophy?

‘The term research philosophy refers to a system of beliefs and assumptions about the
development of knowledge. Although this sounds rather profound, it is precisely what you
are doing when embarking on research: developing knowledge in a particular field. The
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research potentially undertaken (Bryman and Bell)

Saunders et al. (2015) created the research onion, which discusses research as having many
different layers directing a researcher through the process, approaches, methodology, and
data collection. Each layer of the onion is as important s the last in research design and
allows for the researcher to track progress and be directed in the next steps (Saunders et al).
The research onion is important in this research as it underpins the process being undertaken
by the author, ensuring understanding between the philosophies, approaches, strategies, and

choices. The research onion directs the researcher in order to maximise the potential of their

research.
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Figure 1: An ‘idealised” research process

A further concept of researching was created by Saunders, Lewis and Thornhill (2019) where they
created what is known as the research onion (figure 2). Saunders' research onion, at its most basic
level, ilustrates the various considerations ought to undertake while designing a research
technique. As researchers work inwards from the exterior of the onion, researchers will come across
a variety of options, ranging from notorious and philosophical to strategic and practical.

‘These types of methods can fall under two categories of collection, Quantitative and Qualitative
data. Albers, (2017) defines quantitative data as numerical data which must be examined in order to
make inferences from the data collection. This is also confirmed by Goertzen (2017) who states that
itis a research method that at its most basic level, are focused with gathering and evaluating
organised data that may be represented statistically. Qualitative data on the other hand is defined
by Shank (2006) as “a form of systematic empirical inquiry into meaning” which s co-operating with

‘Agius (2013) definition where he states it is an analysis of human social conduct. Its overall goal is to
construct ideas that aid in the understanding of sociological phenomenon in natural instead of
experimental contexts, in order to obtain a better knowledge of human perspectives, attitudes,
and/or conduct, as well as the meanings associated to them.

Data collection s extremely important when conducting research s the quality of collection can
dictate the conclusion of
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