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INTRODUCTION 
The purpose of this assignment is to provide an understanding of participating in learning and professional practice in a local and global business context. The concept of sustainable development has received a growing recognition, but it is a newly formalised idea for many business executives. For most the concept remains obstruct and theoretical. Business sustainability is essential to the long term prosperity of global companies. These sustainability's principles serve to maximize their opportunities and to maximize the negative impact of their core operations have on the environment and the communities and the economies in places where they operate. For business organisation’s, sustainable development means adopting business strategies and activities that meet the needs of the organisation. Latest theory’s while protecting, sustaining and enhancing the human and natural resources that will be needed in the near future. This definition captures the spirit of the concepts as originally proposed by the worlds world commission on environment and development.  This definition is intended to help business directors apply the concept of sustainable development to their own organisation. Pervasive philosophy to which every participant in the global economy including consumers and government must subscribe if they meet the needs without compromising the ability of future generations to meet their own needs. When assessing sustainability, it is advised that a distinction should be made between weak and strong sustainability, they both can have an impact assessment that strong sustainability as thresholds that should not be crossed and the weak sustainability for those environmental amenities, the natural resources or the ecosystem services within their organisation environment.
The chosen sustainable business  is Adidas fitness brand
The chosen sustainable business is a famous sporting brand Adidas company. With many operations around the world, Germany-based Adidas is the manufacturer of Adidas and Reebok branded sporting equipment, clothing and footwear. It’s general approach to sustainability is to find the balance between shareholder expectations, respecting human rights and the needs of its employee’s and supporting their environment and contributing their own interests to sustainability when manufacturing their product’s worldwide. Adidas's organisations worldwide strives to take very good care of their employees within all their organisations, they provide the best care and support of their employees lifestyles for all their employee’s s throught all their organisations, by including creative scheduling and time off work models. Their Employee’s can earn flexible time off and have a lifetime, working time account which enables them to bank time to use as paid vacations, or even an early retirement. Its unique Parent Pool allows working  parents to continue on a part-time basis without losing status. In fact, some locations offer nursery rooms and fully-equipped temporary offices that are kid-friendly for working parents within their business industry’s. Adidas’s general approach to sustainability with their big ambitions to be a very successful sustainable business worldwide. Their beliefs of being a sustainable business is about striking the balance between their shareholder expectations and meet the needs and peoples concerns of their employee’s, the workers in their supply chain and their environment. They truly believe that acting as a responsible sustainable business, and one which is fully committed to respecting human rights will contribute to a long lasting economic future success. The Adidas organisation is continuously working harder to become an even more sustainable company worldwide. They have been recognized for their sustainable use for a long period long time, but they are also always learning new strategies to improve their sustainable efforts. It states on Adidas-group. (2019) ‘its about being prepared, setting the right pace and having both drive and stamina to go the distance’ by being very persistent, overcoming all setbacks  and difficulties and learn from them to become stronger in sustainability use and never giving up on their overall goals, to accomplish their goals to improving more sustainable strategies throughout all their organisations worldwide. Stated on the research gate Article, (2019) about Adidas’s contribution to sustainability it’s stated that to be a sustainable business means not only respecting the environment, but also respecting the health of workers and consumers, saving raw materials and economic resources, respecting human rights, rationalizing creative and productive processes, reducing waste, creating new and more transparent ties with communities. This implies a responsible behaviour, with the aim to create value for all stakeholders involved with their worldwide organisations. With evidence and information gathered on the journal of cleaner production, Mass, K. Schaltegger, S. Crutzen, N. (2016) reports stating much has been written already regarding why many companies have become more involved in sustainability within their organisations the main finding researched states that companies need to assess management accounting, management control and reporting . Corporate sustainability requires integrative measurement and the management control assessment process within its organisation theoretically.

Adidas’s contribution use to sustainability globally
Stated on Adidas sponsor context: Adidas terrex, (2018) it exemplifies that using less water, cutting back energy consumption, and help keep plastic trash out of the oceans are just a start to their contribution to sustainability, they have currently teamed up with a company called Parley of the oceans, who are a global network of creators, Thinkers and leaders from a variety of industries who have teamed together to raise awareness for the beauty of the oceans. Through their partnership with Parley, Adidas has started upcycling that waste to create high performance apparel and footwear they manufacture. The research gathered from an online Article, (2019) states that Adidas’s zero fabric initiative uses less water, energy and chemicals to manufacture the materials for some of their company’s products made. Adidas's company’s wide sustainability initiatives are impressive as they are vast. For more than twenty years Adidas company has quietly and consistently worked hard to become a more sustainable business brand. The company’s wide ambitions include using only half amount of water its material suppliers use, and recycling their use of virgin plastic from all its products, offices and store allocated around the world by 2020. Adidas is also on target to cut its waste in its key suppliers' and their energy consumptions by, (2020). Adidas’s aims for 2020 after having a long track record in sustainability and are very proud of their accomplishments made so far.  They constantly strive to keep improving new sustainable performance while acting upon their leadership roles and expectations of their stakeholders and consumers. The Researched gathered on Adidas-group’s general approach, (2019) has stated an example of their extended sustainability roadmap goals for (2020), ‘creating the new', sustainable efforts into tangible goals that have a direct impact on the world of sport they operate in. Its been identified that six strategic priorities to be addressed of its issues and challenges of the spaces where sport is made, in all places where their products are created, designed, manufactured and shipments sold own retail,  wholesale and e-commerce and played from indoor courts to outdoor pitches all over the world. Their perceptible approaches in creating and manufacturing responsibly throughout their supply chain’s and always ensuring that the sport remain a key source of happiness for everyone. Adidas have recently unveiled its very first running  trainers that’s  been entirely manufactured from recycling materials. Stated on independent, (2019) The future craft loop trainer in the new latest innovation from the sportswear brand. The trainer is made from just one material: a form of thermoplastic polyurethane which is then assembled using a glue. The aim of this new shoe, once heavily worn, it is to be recycled and repurposed so Adidas can use its material to create a new pair of trainers using recycled methods contributing to sustainability. They are also the first ever sporting brand to create a 100% recycled hoody made of garment waste using 60%NuCycl and 40% organic cotton diverted from landfills. Since 1989 Adidas’s company have worked hard towards sustainability, whether it is about their supply chain management, environmental footprint or community programs, Adidas have been running the leadership programs for years. Their key steps to sustainability journey are: from when they banned the use of using chlorofluorocarbons (CFC) For all their  product,  SF6 Gases which are amongst the most severe ozone-depleting substances that have ever been used for their products because they were well aware of the impacts those chemicals were having on the ozone and humans health. Adidas’s environmental approach strategies involves managing their environmental impacts within their organisations where they manufacture their products is the key focus of their working strategies for sustainability. According to Goldman, E. (2016) Adidas released its (2016) sustainability report announcing goals it’s organisations goals they hope to achieve by (2020). With a large focus to changing the materials used to manufacture their products, by switching to use sustainable cotton instead of conventional cotton. The company also want to stop using plastic bags throughout their stores replacing them with sustainable use. According to the evidence research from Dao, E. (2019) what Adidas have shown and proved that creating a sustainable product is apparel without compromising style and appearance, if all businesses within the fashion industry participate to create sustainable products that have already been stated it would have a more positive change for the environment.
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