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[bookmark: _GoBack]Contrary to the majority of beauty campaigns, the latest L’oreal cosmetic campaign focuses on social issues to activate their brand. The advertisement, created in collaboration with McCann WorldGroup Deutchland, addresses the unfair representation of women in leadership roles in Germany. 
McCann WorldGroup Deutchland describes themselves as the ‘world’s leading ad network’, further mentioning that they possess an ‘unmatched combination of award-winning creativity, strategic insight...and a ‘Truth Be Told Philosophy’. This connotes that their advertisements are cleverly constructed to be encoded with meaning and that the decoded interpretation of the text will be understood by the audience (Reception Theory, Hall, 1970s).
The advertisement is positioned to resemble business graphs with statists (the signifier) outlining how hiring women benefits companies (the signified). The iconic sign of the advertisement campaign is the graph itself, also featuring current L’Oreal Paris products to build the infographics. These visuals are important in this advert as ‘visuals are processes within one tenth of a second, and people remember 80% of what they see’ (Semetko and Scammell, 2012), therefore, the audience automatically associates the makeup products with the data of the advert.
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*Peterson Institute for International Economics, February 2016, “Is Gender Diversity Profitable? Evidence from a Global Survey”
Analysis of a global survey of 21,980 firms from 91 couniries. www. piie.com
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*Korn Ferry Hay Group study, March 2016. Data from 55,000 professionals in 90 countries. “New research shows
women are bafter at using soft skills crucial for effective leadership and superior business performance.” www.kornferry.com
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*University of Arizona, Eller College of Management, March 2018. Analysis of Fortune 500 companies,
quoted by Assistant Dean Joe Carella. www.cnbe.com




