


This report will show how one of the largest sectors has been affected by this powerful virus that has frozen many other sectors and also affected the automotive industry. This sector is already quite weak in China, where it is the largest car market, trade war and the search for future motor routes but also the attempt to protect the environment already putting pressure on this industry. The rapid exploitation of the COVID19 pandemic coincided with the first quarter's concluding weeks. Companies in the main areas of Spain, Italy, and France have experienced functional disruptions, delaying their ability to complete financial accounts. Furthermore, a few automakers are becoming increasingly concerned about the possibility that the epidemic's financial effect would result in triggering measures such as receivables recoverability, reform events, long-term quality impairments, and liquidity concerns. The company has a lot of potential due to the intelligent people it is run by and to show and continue to show that it is set to make big changes for the better for each of us. Condensed financing team productivity might result in a significant increase in the volume of work to be obtained in the coming weeks. In light of these developments, the majority of suppliers, as well as international corporations, should carefully assess their money, liquidity, and operating capital strategies. The population went through a difficult period in which we all had to restrict our activities due to the limitations of the population's jobs, it was financially affected and people could no longer afford to buy new cars or some of them postponed it. The arrival of the virus has greatly affected the automotive industry or due to new rules of distance and the threat of the virus, companies have had to stop production and close many factories. The companies, which struggled with the pandemic and did not close, still had considerable losses and could not operate at full capacity due to lack of staff and border problems when the cars were delivered or lack of parts due to unavailability of suppliers. Many of the countries that rely on the car industry have suffered because of these imposed regulations but still to our advantage we can say, worldwide have reported losses of about 15-16 percent compared to the previous year 2019, being a loss considerable. In 2020, however, 78 million motor cars were produced 16 percent less than the previous year, having a financial impact for many companies in the world because sales were also significantly affected by 13 percent in the period 2019-2022. The population feared for its safety and trying to avoid crowded places avoided as much as possible the use of means of transport affecting the active car industry but also many people who lost their jobs due to the pandemic face various problems. Around the world, societies and healthcare systems are facing the crisis and dealing with the dread and uncertainty that is hurting billions of people. It's been incredible to see several businesses band together to combat the epidemic, especially automobile firms that have stepped up to help with ventilator manufacture. Everyone wants to help in whatever way they can.


I don't believe customers want to return to the old world of fossil-fueled automobiles and severely polluted cities as we move into the recovery phase. We'll have to keep an eye on the parallel problem and hope that the prospect of lower oil costs doesn't weaken the desire for a cleaner, greener future.Many people generally buy their cars with a loan, but due to lack of income, those who already have a car purchased with a loan face problems in paying it, excluding the option to buy a new one. Due to the huge losses suffered, the companies created options to be able to get the car industry back on its feet and recover from lost sales through discounts on cars or options to sell the old car and benefit from a reduced price for a new car to stimulate the population to buy. cars. These tactics were also used in America in 2009 when there was another crisis in the car industry but not as strong as this pandemic. Today's companies have adopted technology as an asset to help the consumer by offering personal delivery so as not to put personal at risk and the presentations being made online or by phone.x However, many sellers use applications such as Autotrader to make Due to this difficult period and with the automotive industry affected, land fuel prices have started to fall due to lack of demand and questions have arrived as if the car industry will be affected by this change or people will still keep the interest in this new technology, however, as we can see an increase of 2 percent over a previous year motivating companies not to give up and even target the fulfillment of annual production targets. Oil in general, is an important fuel and its decline can influence the consumer's decision regarding the purchase of the next car due to, there will be slight decreases in the market share of the car industry but the electric car industry will survive due to this new way to travel, which can save the environment.
 Tesla is one electric car maker that has over time changed the world's perception of transportation and helped improve it by supporting the introduction of electricity in one of the most useful and necessary industries in the world. The company was requested by 2 engineers who since 2003 worked at this company named at that time Tesla Motors after the famous inventor Nikola Tesla until 2017 when the name was changed to Tesla. The two built the company and invested in state-of-the-art technology to create this electrical car and its technology. Although, Elon Musk since 2008 is the head of the organization and he invested around 30 million for the company’s goods and benefits and to evolve and fulfill its goals. According to EV-volumes.com, which records worldwide electric-vehicle sales, Tesla nearly quadrupled deliveries in the Asia-Pacific area in 2020 compared to a year earlier as it ramped up operations at its Shanghai facility. According to the data, Tesla's proportion of worldwide all-electric car sales remained relatively stable at roughly 22% last year. Tesla's long-term expansion will be aided by the opening of two new car facilities this year: one in Austin, Texas, and the other outside of Berlin, Germany, which will be the company's first in Europe. Given the rapid expansion of the electric vehicle sector, as described previously in the thesis, it is uncommon to see an EV firm lose money on a consistent basis. It's reasonable to believe that the issue is inside rather than external. As a result, more study is needed to establish the cause of Tesla Inc.'s losses, which might be connected to elements such as the product, marketing, target consumer preferences, management, strategic perspectives, and so on. It may be inferred that Tesla Inc.'s present stock price is predicated on a very hazardous expectation that the firm would expand as the popularity of electric automobiles and energy storage solutions grows. The fundamentals, however, do not support this premise. Given the rapid expansion of the electric vehicle sector, as described previously in the thesis, it is uncommon to see an EV firm lose money on a consistent basis. It's reasonable to believe that the issue is inside rather than external. As a result, more study is needed to establish the cause of Tesla Inc.'s losses, which might be connected to elements such as the product, marketing, target consumer preferences, management, strategic perspectives, and so on.It may be inferred that Tesla Inc.'s present stock price is predicated on a very hazardous expectation that the firm would expand as the popularity of electric automobiles and energy storage solutions grows. The fundamentals, however, do not support this premise. It has also increased production capacity in Fremont and at its new Shanghai factory. Over the years, the company has taken an interest in creating models for all levels of society to gain as much population and territory as possible. Tesla's market capitalization is now $207.7 billion, compared to $171.8 billion for Toyota, automotive businesses have been severely battered in a sector suffering major issues that inhibited investment before the COVID-19 crisis struck. Tesla, on the other hand, has outperformed the industry in terms of market capitalization, with investors seeing it as well-positioned to benefit from increased electric car sales in the coming years. Tesla is seen to have a good mix of new goods, class-leading engineering competence in innovative technologies, production capacity on the way, and retail and marketing strengths that will help it win the post Covid-19 business landscape. Despite the success of the Roadster, Tesla had serious financial difficulties in 2009. The firm had less than $10 million in cash on hand, which was likely insufficient to even deliver the automobiles it had previously sold. Daimler AG (DDAIF) purchased a 10% share in the firm for $50 million in May of that year. In June, the firm received a $465 million loan from the Department of Energy, which provided the company with the working cash is required to stay afloat. The firm moved to its new headquarters in Palo Alto in August of the same year. In 2008, Tesla revealed its first attempt to reduce the cost of its goods, the Model S car, which would cost $76,000, or three-quarters of the Roadster's price. When Tesla debuted its prototype of this vehicle in 2011, the company's current face was unmasked. The Model S was Tesla's first foray into the mass consumer market, even though it was still a premium automobile, moreover, away from the specialized sector of sports car drivers. By the end of 2012, Tesla had stopped producing the Roadster in order to focus on its new sedan range. Tesla also launched its first standalone charging stations, known as Superchargers, in 2012. It began with six locations in California and has grown to over 1,000 locations globally at the time of publication. Tesla owners were given free charging at these places, which was faster than using a standard wall outlet. The business generated its first quarterly profit in 2013 and launched the Gigafactory in Nevada the following year. This is the plant where the firm manufactures the batteries that power its products, and it is critical to the company's whole business strategy. It's also one of the world's largest structures in terms of square footage. Tesla introduced the Model 3 vehicle in 2016, as part of its drive into the broad consumer market. This would be the company's first automobile aimed at the general public, with a price tag of less than $70,000. Musk, it may be said, became overly enthusiastic about the product's debut, announcing that the firm will be shut down. This would be the company's first automobile aimed at the general public, with a price tag of less than $70,000. Musk may have been too enthusiastic about the product's introduction, announcing that the business will deliver up to 200,000 vehicles in the second half of 2017, four times the number that Tesla actually manufactured. While Musk was notorious for making broad public remarks, this was the first of numerous internet postings that would get him and his firm in hot water. Being a strong company, Tesla has fought this pandemic and is constantly fighting to gain as much trust from consumers as possible and to carry out its plans. The ideas and plans of this company can bring enormous benefits to civilization and its benefits must be analyzed and perceived very carefully. The company will not stop here and will try to advance in every field it has entered and it is always ready to implement the technology to benefit from perfect performances. In the future, when the company will have considerable profits, it will be able to invest more in the development of the company and will be ready to achieve greater things.
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