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History and Background

Apple was founded on April 1, 1976, by college dropouts Steve Jobs and Steve Wozniak who brought to the company a vision of changing the way people viewed computers. Jobs and Wozniak wished to create computer small enough for people to have them in their homes or offices. Simply they just wanted to create a computer that was user-friendly.
Jobs and Wozniak started building Apple computers in a garage and sold them without monitor, keyboard, or casing which they decided to add on the year 1977. Apple was the first company to introduce in the computer industry colour graphics. Sales jumped from $7.8 million in 1978 to $117 million in 1980.
Apple’s capacity for innovation is one its greatest assets. The Mac computer, iPhone and iPad are just a few of the ground-breaking items that the corporation is known for. These gadgets have altered not only how we interact with technology, but also how we work, communicate, and pass our free time. The music, gaming, and filmmaking sectors have all been significantly impacted by Apple’s creative technologies.
[bookmark: _Int_Q9A2Pjnk]The strength of Apple’s brand identity is a crucial component of its success. TH bitten apple that serves the company’s distinctive emblem is instantly identifiable everywhere in the world. Apple is known for its high standards of quality, inventiveness, and user experience. Due to this, the business has amassed a following of devoted customers who eagerly await the introduction of new goods and improvements.
Steve Jobs and Steve Wozniak are 2 extremely influential figures in technology, they have founded the business ‘Apple’ that in the last years have been a big hit in this industry, also their numbers had increased significantly due to their excellent quality and friendly image that they promote.
[image: Two people holding a computer

Description automatically generated with medium confidence]Steve Jobs was incredibly skilled at figuring out what people wanted and how to create the products. He was also quite talented at making things appear fashionable and wanted along the industry. On the other hand, Steve Wozniak excelled at creating and designing the computer’s technical components. In his garage Steve assembled the 1st Apple computer with a few simple components. Even though they had different strengths in separate areas they were well to work good together as a team and were able to make some remarkable products like iPod, iPhone, and Mac computers, and they all are still in the market today. Several people in the computer industry were motivated by their collaboration to be innovative and to produce fresh and original ideas. 




Segmentation, Targeting and Strategies
Market segmentation is a marketing phrase that refers to aggregating prospective consumers into groups or segments with common demands and who respond similarly to a marketing action. Market segmentation helps businesses to target various customer groups who view the entire worth of particular goods and services in a variety of ways
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https://research-methodology.net/apple-segmentation-targeting-and-positioning/
[bookmark: _Int_PrF4VhE3]Geographically Apple aims to sell their products world-wide so it can reach a higher amount of consumers, they are still growing in stores everywhere among the world, and this has made them the most known company of technology in the industry.
Demographically they aim towards teenagers and adults between the ages of 18-45. All their products are high end, so they try to mostly aim to approach high earners with good income. They do not aim for a specific gender but for the small computers that they have they aim for people that work in offices or similar because they could get their own computers with them everywhere they need.
Innovation, design, and customer experience form the foundation of Apple’s brand positioning. These three elements help Apple stay one step ahead of rivals while upholding an intense sense of self.
[bookmark: _Int_ymj22Kx9]The innovative culture at Apple permeates every aspect of the business. Apple employees are encouraged to develop original ideas and think outside the box in both their work and personal lives. This helps Apple to stay at the forefront of technology and keep consumers back for more!
Apple utilises an emotional approach to branding. The Apple brand personality emphasises lifestyle, creativity, innovation, passion, hopes, as well as giving the people more influence over technology. The Apple brand personality is also about simplicity and the removal of complication from people’s lives; people-driven product designs; and being a very compassionate organisation with a heartfelt connection with its customers.
This strategy paid off for Apple. For years they have ranked among the topmost valuable brands globally.
On the retail side, the company’s vertical integration has created unique chances to create the desired brand experience and govern the consumer journey. Moreover, the retail operations offer the possibility to own technical support as well as educate and train existing and prospective consumers in Apple’s network of products and services.
The business technology ‘Apple’ has used segmentation tactics to target various consumer demographics so they will have a variety of consumer groups. 
Advantages of segmentation:
· Customer satisfaction, this advantage is one of the most important services Apple should deliver. This will raise as a result of Apple’s approach, which permits the business to develop products and features that are matched to the specific requirements and preferences of diverse customer groups. This promotes overall the satisfaction and the experience of the consumer that they value the most.
· Advertising and promotional effectiveness. By targeting specific market segments, Apple can design targeted advertisements that can communicate to each group individually, this way increasing the effectiveness of its advertising campaigns and reducing expenses.
· Superior product development plays a big part in Apple’s devices that are made. By dividing up the market Apple can discover different opportunities for creativity and development of its products, this will lead to the creation of more relevant and realistic products for each segment.



Disadvantages of segmentation:
· It can be expensive, because creating and implementing into operation segmentation strategies can be expensive, they require resources and investments in marketing research, development, analysis, and research.
· Complexity, market analysis can make the development, marketing, and shipping of goods more difficult. The business is expected to satisfy the needs and preferences of each market segment, this can result in challenging product diversification and personalization.
· Also, there is a risk of commercialization, segmentation can result in the development of various goods that intersect and compete with one another, potentially reducing profitability and decreasing down sales and revenue.
As we can see segmentation can be a powerful and effective tool for Apple, allowing it to customise its products, promotions, and services to the specific requirements and preferences of various consumer groups. To secure segmentation success there are some risks and challenges that should be carefully controlled. If they are not controlled everything could go down which will result to a loss, and it will not benefit them as much as it should be. 

3. Products
3.1 iMac
[image: A picture containing text, monitor, electronics, television

Description automatically generated]Because of its chic style and powerful performance, the Apple iMac is a well-liked desktop computer. Since it is and all-in-one computer, your house or workplace will have more room because you will not need a separate monitor, keyboard, or CPU.                                                                       									        One amazing thing about the iMac is how it looks. The current models come in a choice of interesting colours, so you can find one that complements your personality or environment. Additionally, it will look fantastic on your desk because it is so slim and sleek.
[bookmark: _Int_92KnfoZ7]Another advantage is how powerful it is. It can be used for a variety of tasks, including video editing, graphic creation, and game playing. The latest models come with and M1 chip, which means it processes everything really fast, and a superb graphics card, so everything appears smooth and beautiful.
Yet, there are several things to consider before you buy an iMac. You should make sure you are okay with the price because they might be quite pricey. Also, since everything is contained in a single unit, it may be challenging to upgrade or repair if something goes wrong.
Overall, many people love using the Apple iMac as a desktop computer for work and play. If you are searching for a powerful and fashionable computer, it is absolutely something to think about.
3.2 iPhone
[image: A close-up of a cell phone

Description automatically generated with low confidence]It is understandable why the iPhone is one of the most widely used cell phones in the world. It stands out from the competition because to its slick appearance, user friendly the interface is and how high-quality the display is. Also, the camera is fantastic, allowing you to capture stunning images and films.                                                   							Another fantastic thing about the iPhone is all the cool apps you can get. There is a tonne of special apps available only on IOS that are made to make your life simpler and more enjoyable	. There is something for everyone, including games and productivity apps.
If you are already a fan of other Apple goods, then you will adore the way the iPhone combines with them. To access your content from anywhere, you can quickly synchronise your iPhone with your iPad, Mac, or Apple Watch. 
[bookmark: _Int_GFlJlrV7][bookmark: _Int_K1DUFPes]But there are also some drawbacks to take into account. One of the biggest drawbacks of the iPhone is that it can be pretty expensive. That might not be the ideal option for you if
[bookmark: _Int_gOaltOHh]you are on a strict budget. Also, if you enjoy customising everything, you might find the iPhone to be somewhat constrained.
[bookmark: _Int_OPTpxhma]Ultimately, though, the iPhone is a wonderful pick for anyone who wants a smartphone that is easy to use and full of exciting features. Whether you decide to acquire an iPhone or something else, just make sure it suits your needs and make you happy!
3.3 Apple Watch
[image: A picture containing text, electronics, cellphone

Description automatically generated]In recent years, the Apple Watch, a wristwatch, has surged in popularity. It has some amazing features and is made to operate with iPhones, making it a useful tool to have. Nevertheless, like with any innovation, there are certain upsides and cons to owning an Apple Watch.                                        The Apple Watch is excellent for tracking your health and fitness, which is a plus. From your wrist, you can fitness, which is a plus. From your wrist, you can log your exercises, check your ECG, and monitor your heart rate. Also, it is convenient to be able to answer calls and get notifications without having to take out your phone. Moreover, the watch can be used to make payments, measure your pulse, talk with other people through air pods.
The Apple Watch’s ability to be personalised is another nice feature. To personalise it, select from a variety of watch faces and bands. You can also access your music, podcasts, and messages from your watch because to how effectively it integrates with other Apple products.
[bookmark: _Int_RwAsJJKJ][bookmark: _Int_ww5PNyMS]There are some drawbacks to consider, though. You will need to change it every day because, among other things, the battery life is not great. A deal-breaker for some people may be the Apple Watch’s price, which is undoubtedly on the expensive side. However, since it only supports iPhones, Android users are out of luck. Finally, even if the Apple Watch has a large number of apps, the variety is still fairly limited when compared to what is offered for iPhones.
[bookmark: _Int_ta2dCoWE]For those searching for a smartwatch that works nicely with other Apple products and has some great health and fitness functions, the Apple Watch is a fairly cool device overall. Yet, there are certain disadvantages to consider before making the purchase.
 The marketing mix, commonly referred to as the 4Ps of marketing, serves as a fundamental foundation for companies to develop and implement marketing strategies. This are the 4Ps for Apple:
1. Product: Apple is renowned for its creative and high-quality goods, including iPhones, iPads, and Macs. The company’s goods stand out from rivals because they are made with an emphasis on user experience and stylish appearance. In addition to hardware, Apple also offers software and services like the App Store and Apple Music.
1. Price: Since Apple products are typically regarded as premium goods, their prices reflect this. The company’s premium pricing approach, which it uses to create value for clients, aids in maintaining its reputation for quality and innovation. Their price is a little high for other people and they can’t really have access to this technology.
[image: ]
Air pods for example are not very accessible for anyone, they are expensive comparing to other headphones. (Apple Air Pods / 3rd generation are £179,00). Not everyone will be able to afford them, or they would not purchase them because there are similar ones that are cheaper.
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Description automatically generated]iPhone 14 PRO MAX is the last iPhone that has appeared on the market and the most expensive one too. People are conscious of it but many decide to by it and others not to if they already have a iPhone that is from the new generation.
(iPhone 14 PRO MAX 1TB space costs £1689,00).

[image: ]APPLE 12.9’’ iPad pro (2022) – 1TB (£2049,00) space is one of the most expensive iPads, even though is really fast and has newest technology at the moment many people will not purchase that because there are more iPads that are cheaper and, in their opinion, works the same. 

[image: ]Apple MacBook Pro 16.2 – inch 2022 / Apple M1 Max Core (£4599,00) is expensive but it works really good because of the advanced technology that it has.




1. Place; Apple conducts business through its own retail shops, as well as through independent merchants and online distribution channels. The company’s retail stores are different from other retailers since they are made to give customers an immersive and distinctive shopping experience. 
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4. Promotion: Apple’s marketing tactics are geared towards generating talk and anticipation for the introduction of new products. The company’s advertising campaigns are renowned for their straightforward yet powerful messaging that draws attention to the distinctive qualities and advantages of its products. Apple also makes significant investments in public relations to uphold a powerful reputation and foster customer loyalty. 
[image: ]Apple uses billboards to promotes their new products that just launched so more people can be aware.





[image: ]
They have many creative ideas when it comes to marketing their business, products, and their presence in the technology world of business, they are known for their innovative ideas that are catching customers eye tom check out their new launched ideas.






They also use social media adds to promote out their launchings because those days people spend more time on their phone using social media so this way is easier for them to be seen, however they don’t really need to promote because they are already a really known business worldwide for their performance. They use a diversity of websites to promote their products, adds are popping up with their promotions everywhere. They also promote on TV which also benefits them.
Official website: https://www.apple.com/uk/store?afid=p238%7Cs5Ah6RnOn-dc_mtid_187079nc38483_pcrid_651483376969_pgrid_15144754453_pntwk_g_pchan__pexid__&cid=aos-uk-kwgo-brand--slid--bran-product-
Instagram: https://www.instagram.com/apple/?hl=en
Facebook: https://www.facebook.com/apple/?locale=en_GB
Twitter: https://twitter.com/apple?lang=en
YouTube: https://www.youtube.com/user/apple
[bookmark: _Int_Phlb73DH]TikTok: https://www.tiktok.com/@apple?lang=en
Ultimately, Apple’s success may be credited to its excellent marketing approach, which focuses on developing high-quality, innovative goods, generating distinctive retail experiences, and establishing a strong brand identity through successful advertising and public relations.
In present apple is one of the most recognizable companies for technology also known for their excellent quality that stands out of its competitors. They are always one step ahead of the technology world and they come up with their own designs that make them stand apart from the others. Their sales are still increasing and going up as well as their profit and revenue, multiple stores around the world are opened which had made them globally available. From the start you could have seen their potential and that they are going to be a big hit in the technology world and now no one can compare with them for their creations that are still growing.






















· Creative Selection: Inside Apple's Design Process During the Golden Age of Steve Jobs by Ken Kocienda
· Keep It Simple: The Early Design Years of Apple by Hartmut Esslinger
· Apple Leadership (Apple, Inc.)
· Latest News (Apple, Inc.)
· Apple I Microcomputer
· https://www.britannica.com/topic/Apple-Inc/Desktop-publishing-revolution
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