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The beginning …
"Dr. John Stith Pemberton, a local pharmacist,               produced the syrup for Coca-Cola, and carried a jug of the new product down the street to Jacobs' Pharmacy, where it was sampled, pronounced "excellent" and placed on sale for five cents a glass as a soda fountain drink. (Coca-colacompany.com", 2021) 

[bookmark: _Hlk60507946][bookmark: _Hlk60512640][image: ][image: ]"Dr. Pemberton never realized the potential of the beverage he created. He gradually sold portions of his business to various partners and, just prior to his death in 1888, sold his remaining interest in Coca-Cola to Asa G. Candler. An Atlantan with great business acumen, Mr. Candler proceeded to buy additional rights and acquire complete control".  (Cocacolacompany.com, 2021) 
[image: ][image: ][image: ][image: ][image: ][image: ]Coca Cola nowadays …
"The company owns and licenses more than 500 different brands of nonalcoholic beverages which are sold in more than 200 countries. It partners with a series of bottling partners, distributors, retailers, and wholesalers who help bring the company’s products to consumers". (Investopedia, 2021)
[bookmark: _Hlk60507922][image: ]"The company's stock trades on the New York Stock Exchange (NYSE) and had a market capitalization of $185.8 billion as of May 15, 2020. Coca-Cola reported revenue of $37.3 billion for the 2019fiscal year, an increase of 9% from the previous year". (Investopedia,2021)      
(admin, 2020) 
Th e Strategy of Success …
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[image: ][image: ][image: ][image: ][image: ][image: ]            COCA COLA   /                      COCA-COLA NO SUGAR /     COCA-COLA STEVIA NO SUGAR  /            DIET COCA-COLA       /                 COCA-COLA ZERO
JOIN THE CONVERSATION 

COCA-COLA ON SOCIAL 

Have a question you'd like to ask about this site or COCA-COLA? Or maybe you have a suggestion to improve this website? Enter your message below and we'll get back to you as soon as we can. Or alternatively you can call or write to contact us.
"Coca-Cola Amatil (NZ) Ltd. , The Oasis, Oasis Lane, Mt Wellington,  Auckland 6, New Zealand , Tel: 0800 505 123" (Coke.co.nz, 2021)

[image: ][image: ][image: ][image: ][image: ][image: ][image: ]Or simply follow us at : 
Share a Coke®
[image: ]Make every moment memorable with personalised bottles of Coca‑Cola

Customise a bottle

Buy a personalised Coke or Coke No Sugar 330mL glass bottle at shareacoke.coke.co.nz
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The Coca-Cola Foundation  
[image: ]
"The Coca-Cola Foundation has given back more than $1 billion to communities worldwide since its inception in 1984, Coca-Cola CEO James Quincey said today at the Atlanta Police Foundation’s 15th Annual Crime is Toast breakfast."
[image: ][image: ][image: ][image: ][image: ]"During his remarks, Quincey also announced a $2 million grant to support the youth development programs of the Atlanta Police Foundation’s Vision Safe Atlanta campaign. Funds will support efforts to reduce juvenile crimes and help our youth succeed."
"The At-Promise Youth Centre on the city’s Westside is one of those programs. It has helped more than 300 at-risk youth earn high school diplomas, pursue a college education and find meaningful careers."
[image: ]

"In addition to serving its hometown of Atlanta, The Coca-Cola Foundation has reached more than 655 million people worldwide over the last 30-plus years through its support of more than 2,400 organizations with a focus on protecting the environment, empowering women, education, and enhancing communities". (The Coca-Cola Company, 2018)

You want to know more ?  - Contact us !


Send us an email at                                                                                                         Let talk at
[image: ][image: ][image: ][image: ][image: ][image: ]nzl.coke@ccamatil.com                                                                                                  0800 505 123




[image: ][image: ][image: ][image: ][image: ][image: ]A World Without Waste: Tracking our progress on sustainable packaging
"The world has a packaging problem. Plastic bottles, cans, and other containers keep ending up in our oceans and waterways or littering the communities in which we all live and work". 
"This is a problem we committed to help solve. In January 2018 our global CEO, James Quincey, announced an industry-first goal to collect and recycle the equivalent of every bottle or can it sells globally by 2030."
"Our program is called ‘World Without Waste’ and it signals a renewed focus on the entire packaging lifecycle, from how bottles and cans are designed and made, to how they’re recycled and repurposed. " 
[image: ]"Consumers around the world care about our planet. They want and expect companies like ours to be leaders and help make a litter-free world possible," said James Quincey, president and CEO, The Coca-Cola Company. "Through our ‘World Without Waste’ vision, we are investing in our planet and in our packaging to help make the world’s packaging problem a thing of the past," he said.
We have a 2025 goal to reduce the sugar in our drinks2 by 20%
"People’s tastes and preferences are changing and we’re changing too through four key actions":
"REFORMULATION " :
· "We’ve reduced the sugar in 10 products since 20153"
"TRANSFORMING OUR PORTFOLIO":
· "Recent no sugar products launched include Frozen Coke No Sugar, Voyage still and sparkling water, Powerade Active Water Mango (no sugar) and Coke No Sugar Orange (limited edition)".
"REDUCING PACK SIZES":
· "The sale of small packs5 have increased 15% in the past two years".
· "Small packs are now available in 97% of supermarkets"
"RESPONSIBLE MARKETING":
· "We are committed to the Advertising Standards’ Authority Children’s and Young People’s Code, ensuring those under 14 are not directly targeted by our advertising or promotions"
· "We are committed to the New Zealand Beverage Council industry pledge to only directly sell bottled water in primary and intermediate schools"
· "We support the government’s voluntary Health Star Rating System".
· [image: ][image: ][image: ][image: ][image: ][image: ]"Our labels on our multi serve packs show the number of 250mL serves the pack contains". (We’re Listening: Our Actions in the Marketplace, n.d.)
Ask The Coca-Cola Company

Consumer Relations

"Do you have a question about our products or ingredients? Or a sponsorship or product donation request? If so, email us at nzl.coke@ccamatil.com or call our Customer Information Centre on 0800 505 123."
[image: ][image: Phone PNG images]We value our customers and the communities we call home.  We appreciate your questions, comments and feedback so we can better serve you. 
Please click here to contact  us                                       
[image: ][image: ][image: ][image: ][image: ][image: ][image: ]OPEN TO BETTER - Our campaign for hope and optimism in 2021

2020 has been a year like no other…

And while we’re still facing difficulty and uncertainty as we approach New Year, we can begin 2021 with a resolution to better embrace change and a pledge to do things differently.

This is the message behind our new campaign, ‘Open To Better’.

We want to inspire people to find hope and optimism in the new year, despite the tough times we’ve experienced in much of 2020. The campaign will see our iconic Coca‑Cola logo removed from our packaging to be replaced with a series of resolutions encouraging our fans to reflect on 2020 and look ahead to how we can all be ‘Open To Better’ in 2021.
With limited-edition ‘Open To Better’ packs of Coca‑Cola Original Taste, Coca‑Cola zero sugar and Diet Coke available in stores across the UK in January, you’ll have the chance to share positive, inspiring messages – and your favourite Coca‑Cola beverage – with your loved ones.
 
The inspiration behind ‘Open To Better’s’ messages are our Coca‑Cola fans throughout Europe. We put a call out for people to share some of their most inspiring and fun resolutions, in return we received a series of light-hearted, authentic and personal stories that show how small acts and gestures can give us all hope for a better future. It’s those stories that make up our ‘Open To Better’ campaign video.

As well as finding limited-edition ‘Open To Better’ packs in-store, you will also have the chance to buy personalised cans in the UK through our new online store via http://www.coke.co.uk/opentobetter.
 
Find out how we’re helping Great Britain’s hospitality industry like never before.


[image: ][image: ][image: ][image: ][image: ][image: ]Follow us : 
[image: ]Coke, McDonald's logos deliver AR content via Snapchat Scan

"McDonald’s and Coca-Cola are the                                                                             first brands to use Snapchat Scan, an image-recognition feature that lets users of the messaging app scan logos to unlock augmented reality (AR) lenses and content, per an announcement shared with Mobile Marketer"

[bookmark: _Hlk60601938]"More than 90% of people ages 13 to 24 use Snapchat, along with 75% of 13- to 34-year-olds, an audience that aligns well with consumers of fast food. Almost half (45%) of U.S. consumers ages 20 to 39 said they eat fast food on any given day, per a survey by the Centres for Disease Control and Prevention. However, 49% of Gen Zers believe that drinking soda is not healthy, according to a Mintel survey, giving Coke a more difficult hill to climb. "
[image: ][image: ][image: ][image: ][image: ][image: ]
[image: ]"Coca-Cola and McDonald's have been active this year with their mobile-based campaigns to reach their target audiences. Most recently, Coca-Cola began its holiday-themed promotions with its first large-scale AR experience. By scanning specially marked cans and bottles with the Coca-Cola mobile app, smartphone users could immersive themselves in a computer-generated view of the Coke polar bears' "arctic home." Meanwhile, McDonald's last month ran a sweepstakes that gave Twitter users a chance to win free late-night food delivery from Uber Eats for a year. As part of the campaign, the fast-food chain offered free delivery Uber Eats for a limited time".(Williams, 2019)
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» Refresh yourself while shopping

enjoy Coca-Cola ice-cold —
and take some home for the family

Pl Lt Poth
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THE COCA-COLA FOUNDATION HAS GIVEN MORE THAN

TO 2,400+ ORGANIZATIONS
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Thank you for your
invaluable hard work
during this difficult
time.

please help yourself to
a drink from

Coca-Cola.

Tastes best when chilled.

besil
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