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[bookmark: _Toc228143012]Website Evaluation of Yoga Reading
[bookmark: _Toc228143013]Introduction 
This is an evaluation of the website of Yoga Reading, a small business that provides yoga classes and wellness services. The review includes the design of the site, content and navigability, accessibility, as well as the user experience. It presents both strengths and weaknesses and gives recommendations on how to simplify the user experience, functionality and be more customer-engaging. The result is to enhance the efficiency of the website in attracting and keeping customers.


[bookmark: _Toc228143014]Overview of the Business and Website 
Yoga Reading is a small wellness enterprise that will provide various yoga classes to enhance physical and mental health. The professionals targeted are beginners and more experienced professionals. The site can be used as a platform to advertise the services, give information about the schedules and instructors of the classes and book the classes. The objective of the site is to advertise the business to build a relaxing, serious online platform and present the users with convenient access to main information, and in the end persuade users to book classes and work with the business (Dysart, Barnett and Harden, 2023).
[bookmark: _Toc228143015]Website Design and Visual Appearance 
The Yoga Reading site design is a simple and professional one, which is consistent with the branding of wellness. Neutral colours and soft pastels will provide a relaxing effect and welcoming environment, befitting a yoga business. The design is tidy, and sections such as Classes, Instructors, and contact are well organised (Zhu et al., 2024). The homepage, however, might be designed to have more movement. The Book a Class button ought to be more visible and easily located, as it is now it is merged with other features. Enhancing the level of hierarchy and focus on important activities like making reservations will also make the site user-friendly. The design is overall relaxing, but can be optimised to achieve greater engagement (Truong et al., 2022).
[bookmark: _Toc228143016]Navigation and Ease of Use 
The site is easy to navigate, and the top menu is simple, including the links to the key pages, such as Classes, About, Pricing and Contact. Important information on the schedules of classes and instructors can be easily accessed by visitors. Nevertheless, the system of booking was a bit lacklustre. At present, the user is required to scroll and visit the Classes section, where they are expected to book a class, which might be frustrating. The process would be made simpler by a more prominent call-to-action button, like the one on the homepage and other pages, such as the Book Now button. Also, a sticky navigation or back-to-top button may enhance the usability because users can easily access the various parts without having to scroll the page (Nitschke et al., 2023).
[bookmark: _Toc228143017]Website Content and Information Quality
The content of the website is usually very informative, and they provide specifics of the services they offer, with details of classes, bios of teachers and prices. The language used is friendly as it is appropriate in a wellness business. The site, however, could use a lot more description of the classes. Details such as the types of classes (e.g. Vinyasa, Hatha), the level of difficulty and benefits would assist the users in making more informed choices. The site also does not have an FAQ section that may answer all the common questions that customers would have, like What should I bring to class? Or what should I cancel my booking? A FAQ section will help clarify these things, minimise confusion, and enhance the overall user experience. An increase in content to address these areas would create a feeling of trust and make more bookings (Kloosterboer et al., 2019).
[bookmark: _Toc228143018]Accessibility and Mobile Friendliness
The site is responsive, which is important since most users can access the site through smartphones, as the site is mobile-friendly and accommodates varying screen sizes. Nonetheless, accessibility can be improved in various ways. The font type is appropriate but can be slightly made larger to enable ease of reading (particularly for users with visual disabilities). The text and background colour contrast could be made better to provide accommodation to low-vision users. Also, all interactive features, such as buttons and links, need to be touch device-friendly so that they are easily used on mobile. By addressing these issues, the users' experience will be improved on all the devices, which makes the site more convenient to more people (Ward et al., 2025).
[bookmark: _Toc228143019]Performance, Trust, and Customer Engagement
Speed and fast loading of the site on both desktop and mobile devices. This helps in user retention and in offering smooth browsing. The trust is established by the inclusion of bios of the instructors, demonstrating their backgrounds and experience. Nevertheless, it might be enhanced by including testimonials or reviews. Having the feedback from the previous clients would be more credible and persuade the prospective customers to book a class. The social media connections should also be more conspicuous to assist the users in accessing the business off the site. This would result in a greater feeling of community and promote further contact with the brand (Kuuru, 2022).
[bookmark: _Toc228143020]Recommendations for Improvement
Make Call-to-Action Buttons More Visible: The Book a Class button must be bigger and more noticeable on all the pages. The contrasting colours will ensure that users can easily make a move. 
Expand Class Information: Giving additional information on the type of classes (e.g., Hatha, Vinyasa), levels, and benefits will assist users in making better decisions.
Add Customer Testimonials or Reviews: Adding the testimonials of existing customers would create confidence among the prospective customers, who would be willing to take the classes.
Introduce a FAQ Section: To facilitate better understanding and lessen barriers to booking, a FAQ section on commonly asked questions, like What should I bring? or How do I cancel a class? Should be included.
Optimise Mobile Accessibility. The mobile gadgets will have the benefit of having a better view of the site due to higher font size, contrast and touch options.


[bookmark: _Toc228143021]Conclusion 
To sum up, Yoga Reading is an application that can be very helpful and appealing in terms of promoting yoga classes. Although the design is soothing, and the information is, in general, clear, as a means to improve the site, it is possible to make the options to book more prominent, the descriptions of different classes less compact, and add customer reviews. Moreover, it will be possible to increase the level of mobile accessibility and include an FAQ section to facilitate the user experience. This kind of investment will be profitable to the business since there will be increased attraction of customers, and long-term relations will be established.
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