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Six Senses and Moxi are two hotel chains established in the 19th century, one of them its recommended for those who want to have time for themselves, a space that encourages meditation and relaxation instead the other represents socialization and fun hunters.
The hotel chain Six Senses Hotels Resorts Spas was founded in 1995 and was founded by Sonu Shivdasani and Marriott Corporation was founded by John Willard Marriott in 1927. The new Moxy brand chooses as its target customers who are not only looking for a room to sleep in, but especially those who are looking for fun while the orientation of those from „six senses” is towards those who seek to improve the well-being of the consumer and especially in the promotion of personal health as well as the health of owr planet.
 While „Moxy” is involved in the socialization of people and gives free rein to digitalization, so people can know the stories of others with the help of the guest’s digital book. The strong involvement of those from „six sense” in the promotion and protection of the environment also implies standards by which they establish to use only locally sourced products and renewable resources
The logo contains six fingerprints of Buddhist monks and represents six blessings the bottom of the pyramid represents the three main senses sight, sound and touch the middle level represents the senses of taste and smell, the bottom represents the sixth sense of our intuition.
The „Six Sense” hotel chain contains a small number of locations 21 properties in 17 country, while those from „moxi” have an immoresioned number of more than 70 locations are open worldwide on three different continents.
  Moxy create and sustain a commitment to provide quality and eco friendly products. Enhance our global presence and market share and meet customer expectations
Six Senses Hotels Resorts Spas turned out to be one of the most important operators of luxury hotels, resorts and spas in the world in 2019, although at first glance a rather large number of 18 hotels and resorts in 14 countries, plus 37 spas under Six Senses brands. There are another 18 hotels and resorts that have been entered into the development pipeline. In February 2019, Six Senses became part of the IHG® (InterContinental Hotels Group) family of hotel brands. Six Senses properties share a leadership commitment to community, sustainability, wellness and design, infused with a touch of the whimsical. Whether it's a refined island resort, a mountain retreat or an urban hotel, the enduring goal is to help people reconnect with themselves, others and the world around them. Six Senses is at the forefront of sustainable tourism, with corporate sustainability guidelines consisting of 70 standards and a goal to eliminate single-use plastic from operations by 2022. Six Senses spas offer a range of holistic wellness, rejuvenation and beauty. treatments administered under the guidance of expert therapists at all resorts as well as at 16 additional independent spas. The high-tech and high-touch approach guides guests on their personal journey to wellness, taking them as deep as they want.
 Moxy is a playful, affordable, and stylish hotel brand designed to give guests everything they want and nothing they don’t. With more than 60 experiential hotels open across North America, Europe, and Asia Pacific, Moxy boldly breaks the rules of a conventional hotel stay – starting with check-in at the Bar. The animated brand combines stylish, industrial design and sociable service at an affordable price point, so that guests can save on space and splurge on experiences. Created for the young at heart, Moxy celebrates nonconformity, open-mindedness, and originality above all. Featuring small but smart bedrooms and vibrant social spaces with bold programming to plug and play, the Moxy experience is seriously considered and playfully executed.




Interviewee Neil Jacobs said he has seen a steady increase in bookings, mobile bookings are up ten percent, and website production continues to grow steadily every year. Room revenue and average rates both increased beyond projections. Our resorts have strong records. One of segment of targetins is millennials which are very important to Six Senses. We know that our position on sustainability and wellness deeply connects with this generation and they seek out properties for these reasons. They select companies that are authentic and not only project the right image, but live it. Six Senses believes in developing ties with the local community and surrounding areas. Our goal is to enrich the lives of the people around our resorts and spas as well as our guests. Millennials also love the experiences and offerings we present. For example at Six Senses Nihn Van Bay in Vietnam guests can go to a local lobster farm, select their lobsters and bring them back for the chef to prepare. It’s an interesting experience and supports the local fishermen. We’ve got a huge organic garden in Oman near Six Senses Zighy Bay and this farm supports the resort and we in turn support local farmers. Six Senses Yao Noi in Thailand has an onsite farm with goats and chickens. Guests can even collect organic eggs and enjoy them for breakfast.
Moxy is the latest  brand, targeting millennial travelers or others with a millenial mindset! Marriott has developed a clearly defined concept for the budget segmentand is breaking with hospitality traditions to differentiate the brand. With big social spaces but with limited service and without typical amenities in the price category, it isn’t for everyone – check out what to expect from moxy!
Another segment of those from six sense is that of families with children has debuted Grow with Six Senses, the company’s new framework for kids programming, which incorporates six dimensions of wellness into all activities for younger guests. The six dimensions are social, environmental, physical, spiritual, emotional and intellectual.
Like Sis Sense, another segment of Moxy's is families with children Kids stay and eat free with our family offer at Moxy Frankfurt East. Valid for up to two adults and two children up to 12 years of age at the time of stay. 
One of the best target of Moxy its for al age welcome the rooms are small but expertly designed
From exotic resorts and spas to private clubs and luxury residences, our developments are innovative, sustainable and representative of the unique and outstanding beauty of their location. Eco-friendly but luxurious concept Six Senses managed to combine the two seemingly competing philosophies
On March 10, Moxy shared its decision to close its Moscow corporate office and suspend future hotel openings and all future hotel development and investment in Russia.It is believed that the recently announced restrictions from the US, UK and EU will make it impossible for Marriott to continue operating or franchising hotels in the Russian market. Therefore, we have taken the decision to suspend all Marriott International operations in Russia. The process of suspending operations in a market where Marriott has operated this complex for 25 years.
IHG, the corporation of which Six Sense is a part, decided in light of the war in Ukraine, to suspend future investments, development activity and new hotel openings in Russia.
The luxury hotel brand Six Senses is planning to open its first hotel in Australia, the heritage house and its 22-hectare estate, named Burnham Beeches, are 25 miles from Melbourne in the forested Dandenong Ranges. The house was designed in 1933 for an Australian family, once renovated, the hotel will have 43 guest rooms with different layouts. Plans to incorporate a “premium glamping” option on the estate will bring the number of accommodations to 82.









This new Moxy in Newcastle is going to be the first Moxy Hotel in north-east England, offering stylish rooms without a hefty price tag. The boutique hotel will be right in the thick of it, at the Newcastle Helix, and you can expect it to pop off like all the Moxys that already exist all over the world.
So we are talking about two hotel chains adapted to the needs of people and yet on different segment Socializing and creating stories would be the characteristics against self-discovery and the protection of nature,as a location those from Six Sense have a strong connection with nature so we find them in very special places  from beaches to the middle of the mountains, while those from Moxy can be found in both urban and rural areas  but and in nature. Both are in continuous development with development plans opening new hotels every year and together they reacted to the tragedies intended by Russia and stopped the activity in this country giving an alarm signal to everyone that these things are not accepted by the big companies nor by ordinary people and they should protect their employees and especially their customers. 
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