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Colosseo Restaurant
Bridgend

Customer review

(Colosseo Bridgend, n.d.)




Infroduction

-[talian restaurant
*Located in Bridgend town centre
«Casual dining experience

(Colosseo Bridgend, n.d.)




Food and drinks

*|talian dishes
*Pasta, pizza, risotto
* Takeaway orders

(Colosseo Bridgend, n.d.; Restaurant Guru, 2025)




Location and access

*Town centre location
*Easy to find
*Parking nearby

(Bridgend County Borough Council, 2025)
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*Mid-range prices
*Suitable for casual dining
*Average portions

(Zeithaml, 1988)




How people know about it

©@ tripadvisor-
ﬁ Facebook

https://www.facebook.com » colosseobridgend
Colosseo Italian Restaurant Bridgend - Facebook

Colosseo ltalian Restaurant Bridgend, Bridgend. 5,762 likes - 1 talking about this

- 3,094 were here. Authentic Italian food in the heart of Bridgend.COLOSSEOQ
Italian restaurant is a family run...

Colosseo
4.8/5 ki dr (128) Likes: 762 colosseobridgend.co.uk
Followers: 6.1K Location: 14 wyndham street, B... N AE (R ra i

® 14 Wyndham St, Bridgend CF31 1EF - < 1 mi
(© open - Closes 23:00 - More hours ¥
% 01656 650728

(6 v J o oo [ 1 on

\\lebsite

*Online reviews
«Social media

(TripAdvisor, 2025; Google Maps, 2025)




CREATING CUSTOMER VALUE

*Food quality
*Atmosphere

| ocation
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(Pine & Gilmore, 1998)




MY DINING EXPERIENCE

*Pleasant atmosphere
*Long waiting time
*Mixed experience

(Parasuraman et al., 1988)




SERVICE DETAILS

*Slow service
*Small details missed
*Inconsistent experience

(Parasuraman et al., 1988)




CLEANLINESS & HYGIENE

*Clean environment
*Hygiene rating displayed

*Reassuring for customers

(Food Standards Agency, 2025)




OVERALL OPINION

* Mixed experience
* Pleasant atmosphere
 Service could improve

(Pine & Gilmore, 1998)




HOW THIS REVIEW COULD
INFLUENCE OTHERS

*Helps customers decide
*Sets expectations
*Encourages improvement

(Luca, 2011; Chevalier & Mayzlin, 2006)




CONCLUSION

corosseo = YWY

BAR*RESTAURS

*Honest review
*Balanced feedback
*Potential to improve

(Colosseo Bridgend, n.d.)
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FINAL GRADE GENERAL COMMENTS
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GRADING FORM: BMGM4001INTRO TO GASTRONOMY #2

ALEX MOLDOVAN 40

ENGAGEMENT WITH LITERATURE /10

(

y‘ You have provided the required references. It is important to provide in-text citations in the body of 4
the PPT, to support statements. Remember to include the date accessed on the relevant references.
Please review the Harvard Reference Guide.



KNOWLEDGE & UNDERSTANDING /25

[

y‘ You have demonstrated some knowledge and understanding of the principles and concepts of 1 1

restaurant reviewing. More detail, specific examples and academic support/evidence is required to
demonstrate enhanced knowledge and understanding. For example, it was mentioned that the food
looked nice, the restaurant was welcoming and the portions were average, however, it is important
to explain why this was the case, by providing specific examples and comparing to other restaurants
to benchmark. It is also important to discuss the quality of the food in more detail, using specific
criteria.

COGNITIVE & INTELLECTUAL /25

[

y‘ More analysis and evaluation of the concepts and principles of restaurant reviewing is important to

provide to demonstrate enhanced cognitive and intellectual skills. For example, it is important to 1 O
discuss how quality/value of the food, service, ambiance etc., affect customers and sales/profit by
supporting with evidence from research.

PRACTICAL APPLICATION /30

[

y‘ For your presentation, it is important to consider reading less and speaking more directly to the 1 2

audience/camera to enhance engagement and connection with the audience . This will encourage
the audience to listen more intently. You spoke clearly and at a steady pace. During presentations, it
is important to be present for all of them.



TRANSFERABLE SKILLS /10

[

y‘ It is important to provide more content on the PPT and include in-text citations to support
statements from research. Remember to include a title page with the module details etc. It is
important to ensure the images are all relevant and to label them to indicate what they are
demonstrating. It is also unclear whether they are stock images or personal images. It can be helpful
to include personal images to reflect your personal review, which helps the audience to connect
more (if you have done this, it is important to mention this). On slide #5, the menu font is very small
and difficult to read. It can be helpful to include one page per slide with larger font, for example, so
it is legible.



