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Industry Destination Review

[bookmark: _Toc49190755]Introduction 
Destination management is based on entailing with coordinated management of every aspect, which usually makes up an effective tourism destination (Wu, 2016). However, destination management carries out strategic approach that relates to the aspects that makes optimal management for destination such as providing effective customer service, taking feedback and working on it accordingly (Gössling et al., 2018). It has been identified that destination management many firms an interests that are working to a common objective, eventually being the reassurance of the competitiveness and sustainability that are affiliated with tourism management. 
The selected country for the assignment is Italy, it can be analysed that the notion of tourism destination mostly has various meanings, yet it is not always companionable amongst themselves, considering both studies and amongst practitioners. Therefore, sometimes destination is assumed as a geographical area as the place. According to Gössling et al. (2018) a commonly approved demonstration, the international tourism competitiveness is the extent to which a concept could produce products and services, which fulfil the analysis of global markets whilst concurrently sustaining or developing the actual incomes of its citizens. 
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Figure 1 Italy

[bookmark: _Toc49190756]The Notion of Competitiveness 
Brondoni (2016) determined that the significance of tourism has attained for national markets is evinced through the strengthening of rivalry amongst “tourist destinations”. Nonetheless, the selection the place or country as the tourist destination through travellers, which simply means more earnings, engagement and tax revenue for the place, which attains these travellers. Considering this cause, the dimension of the strength of the aspects that help or constrain tourist-associated activity that has become important for the strategic development of the places in Italy such as Naples, Sicily, Venice and much more. However, in simple words, the assessment of the competitiveness of destinations within tourism terms could subsidise conclusively towards the arrangement of measures that are considered and the distribution of resources, which will benefit the whole sector. 
It can be analysed that competitiveness is a term, which is extensively used currently; nevertheless, its importance changes with respect to the standard that is used within the evaluation: whether it is implemented to the industry or facilities, cities, areas or countries. Whilst, it is a phenomenon, which could be assessed by using numerous methodological strategies. According to Knežević Cvelbar et al. (2016) the perception of competitiveness includes various emphasis that create some difficulty for the notion to be extensive; whilst at the same time being beneficial and valuable. Through the competition standard, competitiveness is regarded as the ability to sustain and develop sustainability (generating revenue) within the competing and new markets. Transport infrastructure managers play a key role in the overall methodology of tourism promotion in Italy: the administrative nature and openness of holiday destinations is one of the main concerns of tourists. In this sense, the Strategic Tourism Plan reflects the use by the Ministry of Infrastructure and Transport of the Emergency Vacation Travel Plan, which ensures that the country's transport infrastructure can solve tourism problems. This includes the following actions:
· Use parts of the territory for the country (air terminals, ports, stations, etc.). Used by a general audience. The aim is to give travellers a better and more predictable image of Italy by combining social activities and promoting the various lakes in the base centers in the same organization with the main transport managers and suppliers.
· Improving access to nearby recreational areas by creating multipurpose traffic and creating “soft transport network”, walking and cycling, using railways and rehabilitating abandoned areas and facilities for travellers (lighthouses), train stations, street houses and soon.);
· Integration of tourism supply and transport makes infrastructure resources one of the tourist attractions.
Leveraging the new Strategic Tourism Development Plan and achieving the infrastructure improvement goals set out in the Plan for Exceptional Travelers will put the country at the forefront of major global tourism opportunities as the developing world develops rapidly. In addition, as part of the defence reforms to be determined by the Italian residents in the next bill, it will be established that the state will be solely responsible for tourism, strategic infrastructure and major transportation and delivery systems, ports of national intrigue and universal air terminals and the creation of transport and allocation of energy resources in Italy. 
Infrastructure executives like Atlantia have left out big deals to make the country more attractive to visitors, offer resourceful management and ensure the well-being and quality of continuous travel along with it also provide social information about places for transport systems.
Correspondingly, Knežević Cvelbar et al. (2016) elaborates the theory or appropriate concept of comparative benefits to one side, and assess with competitive advantage. He involves some other variables that also include costing, development notion of competitiveness as he questions whether these aspects, i.e. low wages, abundant workforce and constructive exchange rates that could be identified as being differences for a specific country, i.e. Italy. Mathew and Sreejesh (2017) recommends that most significant element for the dimension of competitiveness is efficiency, observing that with the productivity it is potential to upsurge the individual and per capital revenues of the particular country, additionally for attaining optimal compensation of capital employed. 
Because of the extensive concept of the competitiveness of tourism destination, it has been identified that there is no single perception that is commonly approved. Whilst, there are two important points, which analyse within the studies of this theme: 
· The analysis, which means that competitiveness could be systematic attempts, areas, structural (economic region of the firm) or business-associated (unit of the firm); 
· Assessment of competitiveness might be affiliated with effectivenessa of the performance.  
There are two strategies that are often based on the methods that assess competitiveness are demonstrated below:

[bookmark: _Toc49190757]Performance versus Efficiency
It has been identified that competitiveness could be interpreted in accordance with the performance or effectiveness criteria. Considering an evaluation that is based on competence, the “ex-ante concept” that is used for assessment of the production abilities of the firms, regions or countries. According to Wu (2016) evaluation is recognised as the competitiveness that is associated with the performance practises the “ex-post concept”. Or simply, the approach of evaluation is associated with the outcomes formed through measures already proceed in the past that was associated with transport infrastructure for the visitors of Italy. 
Brondoni (2017) analysed that mostly texts formed are affiliated with competitiveness with “industrial export performance”. However, this perception has an “ex-post factor” as it assess the performance of Italy within a competitive situation, or considering international competitiveness considering its trading. Moreover, competitiveness observed through the concept of performance that has three major benefits:
· Simplicity within the creation of indicators (effects formed in the past, ex-post perception);
· The measures are extensive “(exchange rate, production, capital, trade)”;
· These measures could be consumed globally, i.e. macroeconomics.
Nonetheless, Zhang and Zhang (2020) critique this measure of evaluation as within the short term, depreciation of currency and other economic measures could be utilised for artificially enhancing the entire performance of firms or countries. Zhang and Zhang (2020) raised the question about indicators associated with the performance, with respect to the firm whether it is competitive or not, and it will sustain in the market, thus to have appropriate and complete insight of company and its outcomes.  
Whilst, on the contrary understanding the concept of competitiveness though the perception of structural features (such as infrastructure), for instance the ability or expertise to compete with rivalry firms considering efficiency, many studies have a probable perception; however, this particular concept is associated with the variable, i.e. “price, quality, technology, wages, productivity and other production scenarios” (Asongu et al., 2019).   

[bookmark: _Toc49190758]Systemic, Structural and Organisational Competitiveness
Jamal and Budke (2020) examined and expand the perception of competitiveness, developing three major spheres of arrangement in Italy:
· Systemic association to the social, production, economic and structure of legal-institutional of the country along with its insertion with international trade;
· Business associated, discussing about particular resources of every firm (finance, technology, human resource etc.);
· Structural, affiliated with particular features of the economic segmentation of the activity (industrial region). 
By considering this concept, Gössling and Scott (2018) analyses macroeconomic aspects that enable political and commercial collaboration amongst firms that refers to the attention of systematic competitiveness, which being: “macroeconomic arrangement, infrastructure, the political-institutional system and the socioeconomic features of the global markets”. However, these are particular characteristics in every national background, and it must be unambiguously analysed whilst considering private and public sector enterprises associated with the motivation of competition. 
It can be determined that the structural sphere, Pencarelli (2012) discusses that it must be examined in terms of various areas of activities and their associated particular factors. Considering this, Pencarelli (2012) considers that mostly people examines of keenness that implies an approach, which has an emphasis on operational aspects, which will ultimately impact economic performance considering the passage of time, for instance, skills, productivity and innovation-aspects to which Angeloni (2013) demonstrate that will improves technology, all of which that have a constructive effect on the competitiveness of Italy. 
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According to Bracco et al. (2019) have made up of the model that is affiliated with the assessment of the attractiveness and competitive advanatges of tourism destination were:
1. Rates
2. Economic openness
3. Technological emergence 
4. Structure 
5. Social development 
6. Human resources 
7. The atmosphere 
8. Human development in tourism 
Nonetheless, Morretta et al. (2020) have emerged a theoretical model of competitiveness for destinations that is affiliated with four aspects:
1. Management of the destination;
2. Supporting factors and resources;
3. Qualification aspects (situational conditions) and 
4. Attractions and key resources.

[bookmark: _Toc49190760]Regions of Italy 
[bookmark: _Toc49190761]Northwest Italy 
It has been analysed there are various historic cities or places in the northwest of Italy: Turin, the industrial capital of Italy, Milan, the fashion and business capital of Italy and the major and vital port of Genoa are the important tourist destinations of Italy. 
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Figure 2 Turin

[bookmark: _Toc49190762]Northeast Italy 
It is the part of the country that claims various significant tourist attraction, i.e. Venice, Trento, Cesena, Parma, Ferrara, Cremona, Padua, Rimini, Mantova, Trieste and Bolzano. However, there are some ranges of mountains, such as Julian Alps, Madonna di Campiglio, Cortina d’Ampezzo, the Carnic and the Dolomites. 
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Figure 3 Northeast Italy
[bookmark: _Toc49190763]Central Italy 
This is the most visited place of Italy and entails various famous attractions along with sought-after sceneries. Whilst, Rome boasts the residual wonders of the “Roman Empire” and various of the world’s optimal recognised landmarks for instance Colosseum. 

[image: ]
Figure 4 Central Italy

[bookmark: _Toc49190764]Southern Italy 
Southern Italy is famous for cuisine, which provides an extensive selection of food at reasonable prices. It is recognised for the combining of Mediterranean clime that have beautiful and attractive beaches of every region, an essential factor for local tourism. In this area, Napel is considered as the most visited city, and the remains of Pompeii are regarded as the most visited sights. 
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Figure 5 Southern Italy

[bookmark: _Toc49190765]Key Typologies and Evaluating Development Strategies and Industry Issues
The perception of the bio-economy intends to address various global issues, for instance, climatic change, health, energy security, and food safety associated with a coherent method. Subsequently, the bio-economy is perceived as the major factor for innovation, powered through new studies and emergence within the biological and engineering sciences (Taglioni and Winkler, 2016). Nevertheless, regardless of these major issues, they does not seem to be the one general insight of what is meant by bio-economy. 
Whilst, the evolution towards the bio-economy is frequently affiliated with the variety of economic, social and environmental advantages; hence, the bio-economy is not appropriate at all. Warner (2017) determined various socio-economic and environmental challenges may address the sustainability of the bio-economy, i.e. by an upsurge within land competition amongst food crops and fuel crops, direct and indirect land use modification; whereas, the utilisation of marginal lands with destructive impacts on biodiversity, biomass production and GHG emissions that insert some pressure on the atmosphere on natural ecosystems, associated with specific focus to the use of water and soil degradation and soil. Considering this cause, the bio-economy must follow a holistic sustainability strategy chastised on economic, social and environmental factors. 
Moreover, the effect of classifications are associated with criteria towards the indicators within a comprehensive and appropriate way (Wu, 2016). Whilst, for every effect, a sequence of indicators is determined through means of thorough and brief analysis of current strategies along with initiatives in order to regulate sustainable bio economy considering both at product and territorial levels. Nonetheless, the standards that were often considered in choosing the strategies are given:
· The geographical extent: it entails various territorial levels-national, sub-national, global, regional. They are related with regulating and assessing of the bio-economy. 
· Sector range: to address the extensive variety of products or value chain included within the bio-economy, adequate strategies at region or bio-product extents that has been analysed 
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According to Asongu et al. (2019) the initial point of analysis is associated with sustainable bio-economy “Principles and Criteria P&Cs” that was approved in 2016. Nonetheless, the entire criteria is frequently cross-cutting throughout various dimensions, yet for the aim of association between the host country, i.e. Italy and its visitors. It can be analysed that they were gathered as environmental, economic and social challenges to demonstrate the balance amongst these three dimensions. Particularly, there are almost eight criteria for every sustainability support were attained. 
Considering environmental challenges involve promoting green and eco-friendly products for the country and for its visitors as well. For instance, Italy is promoting for not having transport that will spoil or ruin their environment and eventually it will create unhealthy and bad impact on travellers or on their wellbeing (Bracco et al., 2019). Economic factor impact on visitors by charging reasonable prices for the destination, hotels and food, if the country or a particular place is very costly then it will be not affordable point for people on low income. Lastly, the major social challenges are barriers in language, understanding it, difference of culture, especially food and etc. 
In addition, cultural heritage elaborate through tangible resources, for instance, ancient items or current monuments, and through intangible resources, i.e. verbal traditions or parlances, which has major “territorial dimension” (Brondoni, 2017). However, governance and administration of territories through “local and regional authorities (LRAs)” executes an important role of management, security and protection of major cultural resources yet it also demonstrate an opportunity to consider benefits of such a distinguishing endowment. 
Whilst, considering one aspect, various policy makers could exploit the “territorial cultural heritage” associated with socio-economic advantage of the populations of the particular area such as the processes and visitors of Italy along with gaining a competitive advantage whilst such cultural heritage is provided and made available to non-resident cultural customers, for instance, tourists or visitors) (Gössling et al., 2018). Whereas, on the contrary, the absence of cultural heritage does not always avoid local and regional policy and procedure makers through expanding socio-economic development and by competing by new cultural resources (such as creative firms). 
Furthermore, culture often upsurge its economic and social opportunities and effect on the territorial level whilst the European dimension is taken into account properly. Nevertheless, European policymakers initiated with considering both international and the local concept of culture in the “European Agenda for Culture in a Globalising World” (Bracco et al., 2019). Though, culture and creativity are conventionally considered as possessions towards the social dominion. 

[bookmark: _Toc49190767]Demanding Challenge 
It has been identified that increasing social, economic and environmental challenges had sustainable growth associated with core of the global agenda along with persuaded the global community in order to act to reinforce and sharing it throughout the world sustainable development commitments (Bracco et al., 2019). Therefore, in the last decade-long crisis affiliated with economic nature has offered proper evidence for the development of inequities in Italy. There are various aspects that inspire this long-term procedure (Jamal and Budke, 2020). 

[bookmark: _Toc49190768]New Development Path 
The new development path is associated with determining and sharing policy outcomes, which are capable of stimulating development for the travellers; however, it is very important. It can be analysed that expanding the advantages of an upsurge affluence needs in turn a multidimensional and country-specific strategy, as there is no predetermined and general approach (Bracco et al., 2019). Thus, inequality could be efficiently struggled through accepting and implementing a unified objective and reinstating should be implied, involving financial methods and structural transformations or modifications. 

[bookmark: _Toc49190769]Conclusion 
By concluding the assignment, it can be identified that a major effort has been made through the Italian statistics structure, associated with the European to verify at the most basic accessible of information and indicators collecting the “Inter-agency ad Expert Group on Sustainable Development Goal Indicators (IAEG-SDGs)”. In order to achieve this objective, the “National Statistical System” is increasingly emancipating collection of indicators extensively affiliated with BES projects that were launched in 2011 for measuring reasonable and sustainable well-being (BES) moreover economic scenarios as well. 
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