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[bookmark: _rgvu8zo6lqfu][bookmark: _Toc153453899]Chapter 1: Introduction
The corporate world has entered a new age due to artificial intelligence (AI), which has changed how businesses work and make decisions. Corporate life is under transition due to this. This chapter introduces the topic matter by emphasising its importance, summarising the 's main purpose, and proposing the 's objectives, aims, and research questions. This chapter proves the issue is relevant to the conversation. Using algorithms and computers, artificial intelligence (AI) can mimic human intelligence. This skill holds great potential for unleashing economic value across many industries. AI has driven this transition. 
[bookmark: _w40qakge6jrk][bookmark: _Toc153453900]1.1 Topic Overview
Artificial intelligence—robots that can perform human jobs—is essential to current business strategy. Artificial intelligence may transform operations, boost efficiency, and solve long-standing issues. They perform brain-like activities. This process examines how firms may utilise artificial intelligence to generate value and expand and compete in a fast-changing global market. This research will examine these organisations' operations. This includes automating routine tasks and making complicated judgements (Vijayakumar et al., 2023).  
[bookmark: _qlnj5pqzosfb][bookmark: _Toc153453901]1.2 Significance of the Topic
Businesses that intentionally use artificial intelligence gain a competitive edge by improving efficiency, lowering costs, and adapting to market changes. Businesses may get a competitive edge. AI is crucial to commercial and industrial activities. Its importance cannot be overstated. Businesses that fail to adapt to artificial intelligence's growing capabilities risk falling behind their rivals and missing out on innovation and optimisation. The ongoing expansion of these skills increases this danger. This helps these firms stay ahead of the competition. Artificial intelligence research is a strategic need for long-term commercial success, not only a scientific effort. Because business is valuing AI more.
[bookmark: _39q1o9yp3k2r][bookmark: _Toc153453902]1.3 Purpose of the Research
This research aims to better understand the pros and cons of AI technology. This  examines how artificial intelligence affects corporate value to achieve its main goal.  background will be used for this analysis. It is necessary to understand the role of Artificial intelligence applications and their outcome with the help of completing this study. Today’ there is fierce competition which lead to gain opportunity as soon as possible compare to their rivals. This is possible by improving productivity and business operations through artificial practices that will be analysed in this study. 
[bookmark: _ueq6qtmq4gpb][bookmark: _Toc153453903]1.4 Aim, Objectives, and Research Questions
Aim:
To understand the importance of artificial intelligence and how it is enhancing business value, productivity and gain sustainable competitive advantage. 
Objectives:
· To understand the concept of Artificial intelligence
· To examine the productivity of AI in the business operations
· To understand the benefits and drawbacks of Artificial intelligence for making business decisions.
· To calculate the productivity enhancement in the business settings with the incorporation of artificial intelligence. 
Research Questions:
· How can AI be used to enhance productivity in various business environments?
· Is there a way that AI can help businesses make faster, more informed decisions?
· When it comes to increasing productivity across different sectors, how does AI generally fare?
· In a strategic sense, how can businesses leverage AI to their advantage?
[bookmark: _10regc7bipge][bookmark: _Toc153453904]Chapter 2: Literature Review
[bookmark: _h47vtnjdqce8][bookmark: _Toc153453905]2.1 Definition of Artificial Intelligence (AI)
According to Mishra and Pani, (2021), artificial intelligence may be classified into two distinct categories: narrow AI, which is designed to fulfil a specific function, and general AI, which is able to do any intellectual job that a human person is capable of completing. A number of applications are emphasised in this definition, which highlights the versatility of artificial intelligence as well as its potential in certain applications (Enholm et al., 2022).
This subfield of computer science is a subfield of computer science. Artificial intelligence (AI) systems are designed to replicate cognitive processes in order to allow them to learn and improve their performance over time and this is the objective of AI systems. Artificial intelligence is a subfield of computer science that focuses on the creation of intelligent computers that are capable of doing tasks that would typically need the intelligence of a human being. This role encompasses a wide range of processes, including learning, thinking, problem-solving, perception, and language understanding, among others. 
[bookmark: _a535t67sttae][bookmark: _Toc153453906]2.2 Characteristics of AI
Artificial intelligence can learn, reason, solve problems, observe, and understand natural language. According to Lee et al. (2019), machine learning lets computers learn from data without being expressly programmed to do so and this is done via machine learning. The capacity to understand and solve difficult issues distinguishes artificial intelligence software. This allows for massive data analysis and significant insights.
[image: How to Unlock the Value in Your Company's Data Using Artificial Intelligence ?]
Figure 1: How to Unlock the Value in Your Company's Data Using Artificial Intelligence?
(source: Heliossolutions.co, 2023)
[bookmark: _lbiuezmf5eas][bookmark: _Toc153453907]2.3 Importance of AI in Business
Artificial intelligence can automate monotonous tasks, enhance decision-making, and boost creativity. The literature emphasises the importance of AI in corporate transformation. As per Collins and Hussey (2014), artificial intelligence facilitates next-generation organisational innovation, which boosts efficiency and competitiveness. These are various ways businesses might get a strategic edge.
[bookmark: _q83j12igxz2a][bookmark: _Toc153453908]2.4 Models and Theories in AI
Neural networks resemble development and several approaches and ideas are utilized to advance artificial intelligence. Neural networks, modelled like the human brain, have excelled in pattern detection and machine learning. Alan Turing invented the Turing Test, a key AI concept. This test determines if a machine has human-like intelligence. Artificial intelligence research and development, which is always growing, benefits from these models and ideas (Rana et al., 2022).
[image: 10 Charts That Will Change Your Perspective On Artificial Intelligence's  Growth]
Figure 2: Artificial Intelligence's Growth
(Source: Forbes.com, 2023)
[bookmark: _jt0lyd9wlwm1][bookmark: _Toc153453909]2.5 Advantages of AI in Business
Artificial intelligence can improve corporate processes in many ways. Artificial intelligence-driven automation may save operating costs by simplifying operations and reducing mistakes. Predictive analytics lets firms make data-driven choices, improving strategic planning and resource allocation (Saunders et al., 2009). AI-powered algorithms can personalise consumer experiences to boost corporate loyalty.
[bookmark: _4bpbgla19zpv][bookmark: _Toc153453910]2.6 Disadvantages and Challenges of AI
Despite its potential benefits, artificial intelligence (AI) has its drawbacks. Due to ethical concerns, workplace and algorithmic discrimination may cause problems. Many AI models' decision-making mechanisms are hidden, making it hard to understand how they get their judgements. Because of this, their operation is unclear. To alleviate these worries, AI systems must be accountable, transparent, and egalitarian. Executing this activity will assure the resolution of these issues.
[bookmark: _o4h4yxp1y9v9][bookmark: _Toc153453911]2.7 Ethical Considerations in AI
As per Schmidt et al., (2020), AI literature regularly discusses ethics, and as AI grows more pervasive, discrimination, privacy, and accountability are becoming increasingly serious issues. Addressing several ethical issues is required to utilise artificial intelligence properly. There is a lot of material supporting ethical frameworks and standards for AI development and usage. The authors support these principles and standards.
[bookmark: _2p74wpl13e04][bookmark: _Toc153453912]2.8 Future Trends in AI
Scientific literature predicts AI will progress in the future. This area includes machine learning techniques, explainable AI for transparent decision-making, and edge computing with AI. The rapid growth of artificial intelligence technology is a sign of the sector's dynamic character and its ability to shape business and society. Competitiveness and adaptability define this industry.
The literature research covers several themes. These themes cover artificial intelligence (AI), its properties, commercial relevance, models, theories, benefits, drawbacks, problems, ethical issues, and possible advances. The literature includes an examination into the future effects of artificial intelligence. This part provides the groundwork for the next chapters, which will examine artificial intelligence's complex environment and its impact on economic value accessibility. It will provide the foundation for future chapters.
[bookmark: _Toc153453913]2.9 Literature gap
The literature on artificial intelligence (AI) covers its concepts, characteristics, and commercial applications. It also examines models, advantages, cons, ethical issues, and future improvements. However, there is an obvious gap in the research of practical methods to solve ethical issues associated to artificial intelligence. The literature lacks precise recommendations on translating ethical ideas into frameworks for artificial intelligence technology, which is rapidly growing. This is problematic when the industry grows rapidly. Even if ethical problems have been addressed, this has happened.
This process tries to overcome this gap by offering a complete understanding of AI's ethical challenges and proposing responsible, transparent, and egalitarian AI frameworks. The study seeks to fill a gap. This essay analyses AI ethics in detail. This study uses theoretical analysis and case studies to provide practical insights on ethical AI creation and deployment. This research seeks these insights. This report provides a roadmap for organisations and governments to achieve their aims. AI ethics will be navigated using this road map. Aligning ethical ideas with practical goals can help achieve this goal. Thus, it contributes to the academic debate on artificial intelligence ethics and provides industry practitioners with advice that might enhance the ethical and sustainable deployment of AI technology.
[bookmark: _92v61ig72ogd][bookmark: _Toc153453914]Chapter 3: Research Methods and Methodology
[bookmark: _5riry19x2a0e][bookmark: _Toc153453915]3.1 Research Philosophy
Pragmatism describes the research philosophy employed to conduct this . A pragmatic approach to blending qualitative and quantitative research methods makes it more flexible and practical. The pragmatic method may solve many research problems by revealing how artificial intelligence affects company value. This is because the pragmatic approach works well for research. To convey this insight is the main goal. With this mindset, you may use a range of research methods to address the subject's intrinsic complexity. This helps you manage the problem.
[bookmark: _fzwtji5dufnl][bookmark: _Toc153453916]3.2 Research Paradigm
Positive thinking and interpretivism were selected for this. Positivism helps evaluate quantitative data on productivity indicators and decision-making processes. This tendency is due to positivism's concentration on objective, quantifiable events. Interpretivism is essential for capturing the qualitative aspects and individual experiences of artificial intelligence in business. This is necessary for success. It's important to have several perspectives to thoroughly examine the issues (Reis et al. 2020).
[bookmark: _jv5dmxl95lc2][bookmark: _Toc153453917]3.3 Research Approach
In research, deductive reasoning is applied. The initiative collects and analyses data to test existing research assumptions. Project aims include collecting and analysing actual data (Adams, Khan and Raeside, 2014). The positivist research paradigm and the deductive approach, which tests hypotheses methodically, complement each other to some extent. This is because the deductive method organises hypothesis testing.
[bookmark: _x0fhwo18u3bc][bookmark: _Toc153453918]3.4 Research Methodology
The used a hybrid methodology, integrating qualitative and quantitative research methodologies. Quantitative tools, like as surveys and data analytics, enable the statistical analysis of productivity indicators and the evaluation of decision-making efficacy. To get comprehensive and situational data on how firms strategically use AI to generate value, qualitative methodologies such as interviews and case studies will be employed.
[bookmark: _cktcmkcj3dhf][bookmark: _Toc153453919]3.5 Research Strategy
The research methodologies use a case approach that focuses on many companies across diverse sectors. An in-depth analysis of the AI implementation specific to each organisation may be achieved via the use of case studies. This provides a comprehensive comprehension of the elements, obstacles, and methodologies that are included inside the context. By conducting a comparative analysis of these situations, this study wants to enhance the comprehension of the research inquiries.
[bookmark: _w7zm9nhngay6][bookmark: _Toc153453920]3.6 Sampling Methods
The proposed technique is founded on the notion of purposive sampling, which seeks to choose organisations that have actively used AI. The selected instances will undoubtedly provide useful insights into the unique difficulties being investigated via the utilisation of this personalised technique. The sample will consist of companies from various sectors, sizes, and locations in order to enhance the generalizability of the results.
[bookmark: _kxedn6npq6ef][bookmark: _Toc153453921]3.7 Data Collection Methods/Tools
Questionnaires will be emailed to employees and executives of the selected organisations to collect quantitative data. It will be done to acquire information. Survey respondents will be questioned about decision-making and productivity indicators. There will be interview of key project participants for qualitative data. Structured interviews will occur. There will be also investigate the firm's relevant documents. Surveys and interviews help execute a thorough data gathering plan (Abbas et al., 2023).
[bookmark: _ifdfl7vq9czd][bookmark: _Toc153453922]3.8 Interpreting Data
To find patterns and trends, quantitative data will be analysed using inferential and descriptive statistics. This will help discover patterns and trends. To find patterns and themes in respondents' tales, qualitative data will be thematically analysed. This will reveal patterns and themes. Integrating the two types of data will provide researchers a complete understanding of the issues at hand, allowing for reliable interpretation.
[bookmark: _s3ytyx1cfmks][bookmark: _Toc153453923]3.9 Timeline
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	Week 2
	Week 3
	Week 4
	Week 5

	Research aim & objectives
	 
	 
	 
	 
	 

	Literature Review
	 
	 
	 
	 
	 

	Research methods
	 
	 
	 
	 
	 

	Data Sampling
	 
	 
	 
	 
	 

	Conclusion
	 
	 
	 
	 
	 


Table 1: Gantt Chart
 (Source: Self-made)
[bookmark: _bhx79epr4fb4][bookmark: _Toc153453924]3.10 Ethical Considerations
To conduct this research ethically and effectively, ethical problems must be prioritised. Every participant must provide informed permission to ensure they understand the research's goals and their rights. Information will be handled securely to guarantee confidentiality. This research shall perform the research with the highest ethical and honest standards and disclose any potential conflicts of interest.
[bookmark: _h22n44sfr23d][bookmark: _Toc153453925]Chapter 4: Conclusion
Ultimately, research examined how artificial intelligence affects company value. The pragmatic research philosophy, which combines positivism with interpretivism, and the deductive mixed-methods methodology provide a complete framework for resolving many research difficulties. This seeks to understand how firms strategically employ artificial intelligence (AI) to boost productivity and gain a competitive edge. This research will employ a case technique and a purposive sample to achieve its goal.
As seen in the 's timeline, the Gantt chart shows the research project's steps in order. Ethical research requires methods that protect participants' rights and data confidentiality.
This aims to help decision-makers, academics, and practitioners navigate the ever-changing landscape of artificial intelligence integration by providing essential insights. The following are thoughts on the issue. This aims to illuminate the application of AI in corporate valuation. The research promotes creativity, efficiency, and long-term success. There will be of qualitative and quantitative experiences in many business sectors to achieve this aim.
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