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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: this website loads very quickly and is very straightforward to access, we are talking under 3 seconds to bring up the home page, this is very important for first time navigators according to Demongeot and Broderic, (2016) who states this helps build early retail relationships. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: there are 4 subpages which are situated at the top of the home page to the lefthand side, simply click on the subpage you want, and it brings it up straight away.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: there isn’t an option to make a booking on this website as this company offers a service, but the user can request a quote which is quite simple   


	Question 1d - What improvements could be made to the usability of the website?


	Answer: if I had to suggest something I would say there should be an example of costings and when you go to the gallery page there is only one image, I think they have waisted an opportunity to showcase some better images, according to Jongmans et al (2022). There are three key aspects of user experience, design, usability and pleasure which this site could improve on.    


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website looks quite stylish and contemporary which goes with the serves that they are providing , it is actually better when accessing this from a phone because you can scroll down to get all the images that you don’t get to see from the PC  , there is also no option to click on to a sub page


	Question 2b - How does the website use imagery, video and colour? 


	Answer: this website doesn’t use much colour, there are no videos to go to, and the imagery is included on most of the subpages.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: there is no online chat option that I could find, you must request a quote and submit your details.


	Question 2d – How effective are the social media links on the website?


	Answer: there no links to social media sites “using social media as a form of marketing, offers businesses and brands a range of advantages. Kotler et al , (2018).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: it has a section on “what we do” where they explain the services they provide.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: there is a section for the reviews at the end of the website when you scroll down, there are 10 reviews to read but there are no dates with them. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: it shows that this is a high-end service by showing very expensive cars that have used this company perversely. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: there are no prices on show, you must request a quote which makes me think that this is something very expensive.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.birmingham

	
	2.cars

	
	3.rap 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, it was 5th on the list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: car rapping is a growing industry, not just to change the colour of your car for cosmic reasons but to gives protection to the original paintwork against damage. Car rapping is also used widely for advertising; you will see many vans raped with company logos and contact information. There are even large companies that are willing to pay a fee for individuals to have company logos on their cars for brand awareness.  

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would have used a very bright top of the range ca for the home page that would be more eye catching rather than going with a grey middle range one.
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