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This essay will explore how Premier Inn, a prominent company in hospitality, has a comprehensive approach to Corporate Social Responsibility (CSR) and sustainability. The essay will delve into the various strategies and initiatives adopted by Premier Inn, and it will analyse their waste management practices, such as recycling and waste reduction measures, that contribute to minimising the hotel's footprint. Additionally, it will explore their efforts in energy conservation, including the use of renewable energy sources, energy-efficient technologies, and smart building management systems. Furthermore, the essay will examine Premier Inn's commitment to community engagement and social initiatives, such as supporting local charities and promoting diversity and inclusion within their workforce. It will also discuss their focus on responsible sourcing and ethical procurement practices, ensuring that their supply chain is environmentally friendly and socially responsible.
Sustainability in the hospitality industry is not just about being environmentally friendly and socially responsible; it also encompasses a comprehensive approach that considers economic factors. This means that businesses must find ways to balance their financial goals with their commitment to minimising environmental impact and promoting well-being. By optimising resource efficiency, reducing waste, and fostering positive relationships with stakeholders, the industry can ensure its long-term viability and resilience for both itself and the communities it serves. (Legrand, W, Chen, J S, & Laeis, G C M, 2023). Additionally, sustainable practices in the hospitality industry can also lead to cost savings and increased customer loyalty as more consumers prioritise businesses that align with their values of sustainability and social responsibility.
The linear economy is an economic model in which resources are taken, goods are produced, and then everything is disposed of, including the product at the end of its lifecycle. (Knight, 2023). The linear economy is unsustainable and detrimental to the environment.
By shifting away from the linear "take-make-dispose" model, the circular economy seeks to maximise the value of resources by keeping them in use for as long as possible. This can be achieved through strategies such as recycling, reusing, and remanufacturing. (ESG Enterrprise, 2023). Furthermore, the circular economy encourages collaboration and partnerships among various stakeholders, including businesses, governments, and consumers, to collectively work towards a more sustainable and resilient future.
The concept of a circular economy revolves around the idea of producing and consuming goods in a manner that minimises the use of the Earth's resources, reduces waste, and lowers carbon emissions. This approach aims to keep products in use for as long as possible through practices such as repair, recycling, and redesign, allowing them to be used repeatedly. By adopting a circular economy model, society can move away from the traditional linear model of production and consumption, which often leads to resource depletion and environmental degradation. The implementation of a circular economy offers numerous benefits, including increased resource efficiency, reduced environmental impact, and the creation of new opportunities for innovation and economic growth (Masterson and Shine, 2022). 
In his book "Managing Sustainable Tourism: A Legacy for the Future", (Edgell, 2019) highlights that the implementation of circular economy strategies can produce substantial benefits, including cost savings, reputation enhancement, and improved stakeholder relationships.
“Circular economy fits into CSR by incorporating principles of sustainability and environmental responsibility. CSR involves integrating social and environmental concerns into business operations, and the circular economy focuses on reducing waste and maximising resource efficiency. By adopting circular economy practices, companies can minimise their environmental impact, promote sustainable production processes, and contribute to the achievement of sustainable development goals. The integration of circular economy and CSR can lead to a more sustainable business model for companies in various industries, including the cosmetics industry." This can result in reduced waste generation, improved resource efficiency, and an enhanced brand reputation. (Morea, Fortunati and Martiniello, 2021)
Moreover, circular economy strategies can significantly cut global greenhouse gas emissions and play a crucial role in averting the dangerous impacts of climate change. (World Economic Forum, n.d.) 
Corporate Social Responsibility (CSR) refers to the concept that businesses have a responsibility to consider and address the social and environmental impacts of their operations. It involves businesses going beyond their legal obligations and taking actions that benefit society, such as promoting sustainability, supporting community development, and ensuring ethical business practices. (McGrath and Jonker, 2023)
Premier Inn has a variety of policies and reports that cover a wide range of areas, including environmental policies, responsible sourcing, and animal welfare. Premier Inn also has environmental policies which cover areas like water usage, energy consumption, and the environmental impact of their various operations. Their responsible sourcing policy outlines their commitment to sourcing materials such as soy, cotton, cocoa, sugar, meat, palm oil, and timber in a responsible and sustainable manner. (Whitbread PLC, n.d.) 
These initiatives demonstrate Premier Inn’s commitment to the circular economy, which aims to minimise waste and make the most of resources.
Their wide sustainability strategy - "Force for Good", focuses on supporting their teams, communities, suppliers, and guests while minimising their impact on the environment.
Premier Inn’s "Force for Good" policy is a comprehensive approach to address environmental, social and governance (ESG) issues. This policy aims to have a positive impact on people, local communities, and the environment. (Whitbread PLC, 2021).
Premier Inn has recognised the importance of employee engagement in achieving its circular economy goals (Altinay and Taheri, 2019, p.184). To encourage employees to get more involved, the company has started several programs such as activities at work that include employee volunteering, groups for corporate social responsibility, surveys to see how engaged employees are, classes to learn new skills, and ways to recognise excellent work (Rodríguez-Antón Alonso-Almeida, 2019, p.57). One important part of Premier Inn's plan to keep its staff happy and involved is the training courses it offers. Workers at Premier Inn are regularly taught how to be more eco-friendly by cutting down on waste, saving water, and using energy-saving technology (Thompson, 2020).  This program wants to be fun and educational by using a mix of talking and doing things. Premier Inn helps its workers learn how to be sustainable, so that the company can have a sustainable way of doing things.
Premier Inn has also introduced recognition programmes as a means of promoting staff involvement. The organisation pays staff members for their contributions to circular economy projects. This appreciation can take several forms, such as cash rewards, flexible work arrangements, or other benefits (Bica Julião and Gaspar, 2020, p.292 -15).By acknowledging and compensating staff members for their contributions, Premier Inn can preserve employee engagement and commitment to the company's sustainability objectives.
Premier Inn wants its employees to get involved and help others, so they have programs where employees can volunteer. These programs help workers be part of projects that help the environment and their communities (Wickham, Donnelly and French, 2021, p. 280). Premier Inn can help its business and the communities it serves by letting employees learn new things and contribute to the company's sustainability goals (Thompson, 2020). This will make the company's future more sustainable. Premier Inn values giving long-lasting rewards as part of how they get their employees involved. The company gives its employees good rewards and benefits, like extra money and options for working different hours (Korstanje et al., 2020).  Premier Inn can keep employees interested in their sustainability goals by giving them rewards when they help the environment.
In harmony with the principle of designing out waste, Premier Inn has embraced an eco-conscious framework within its operations, advocating for waste negation right from the design phase. By incorporating strategies aimed at integrating biological and technical materials into their life cycles efficiently, Premier Inn's structural designs now prioritise the circularity and reusability of materials and components (Premier, 2023). Particular attention is paid to the packaging and overall execution processes, ensuring that they align with a circular economy, which not only supports production and consumption patterns but also advances towards achieving a zero-waste goal (Sheehy and Farneti, 2021, p.63; Randolph et al., 2022, p128). This approach is mirrored in the construction industry, where waste often stems from inefficiencies at various stages, highlighting the necessity of strategic design considerations that encompass off-site construction, materials optimisation, and the potential for deconstruction and reusability in reducing waste forms (Barbour, 2023)
Notably, in January 2016, Premier Inn set a precedent in sustainable hotel management with the launch of its newest facility at the Abu Dhabi International Airport, boasting the adoption of an innovative greywater recycling system (Barbour, 2023). This system, devised by Waterscan and a pioneering venture in the region, highlights Premier Inn’s commitment to water conservation (Premier, 2023). By collecting and treating water from showers and bathrooms through a sophisticated ultra-filtration membrane, the hotel repurposes this water for toilet flushing and irrigation, thereby considerably reducing freshwater demand. This groundbreaking system has resulted in substantial water savings for Premier Inn, conserving an average of 735,000 litres of water, which equates to a reduction of 24% in total water use (Barbour, 2023).
Carbon Footprint Reduction: is another program that aims to reduce Premier Inn’s carbon footprint but also aligns with initiatives like the Dubai Sustainable Tourism initiative. (Release, n.d.) 
Waste Management and Energy Efficiency – the policy focuses on waste management, energy efficiency and responsible supplier sourcing. The utilisation of entirely renewable, recyclable, or biodegradable supplies as linear alternatives is promoted by this business strategy. Premier Inn is dedicated to reducing its impact on the environment, as shown by its 'Force for Good' sustainability plan (Whitbread PLC, 2021). The company wants to stop using disposable plastics in its hotels and restaurants by 2025 because it cares about the environment. One of the most important promises made by hotels is to take care of the environment (Ng and Tavitiyaman, 2020, p.8; Costa and Costa, 2022, p.56 0-23) Premier Inn is showing its commitment to this. To accomplish this, Premier Inn has engaged in a thorough collaboration with suppliers, scrutinising the utilisation of plastic throughout its operations, and actively sourcing eco-friendly alternatives (Madanaguli et al., 2021, p.450)-24. Efforts to diminish plastic usage have already seen the removal of plastic straws and stirrers in their dining venues, in addition to consistently avoiding the use of plastic in miniature bath products within their hotels—both practices that prioritise sustainability without compromising guest.
This initiative is not merely surface level but delves deeply into the supply chain. The strategy involves phasing out hundreds of millions of non-essential single-use plastic items, from sauce sachets to nappy bags, showing Premier Inn's drive to decrease both waste and associated carbon emissions (Scivier, 2022). Acknowledging the necessity of certain plastics, particularly where they pertain to food safety or risk increasing environmental impact elsewhere, Premier Inn is committed to improving upon these uses. Where necessary, plastics will either be increasingly recycled and recyclable or replaced when viable alternatives are identified (Uyar et al., 2020, p.102).
The scale of Premier Inn's intentions underlines a relentless move towards eco-friendliness within the business sector. The task is formidable, yet there remains a steadfast optimism and intention to reshape the way the hotel conducts business—for the good of the company, clientele, and the environment (Vanderklift et al., 2019, p.180). This vision aims to drive change across the board, embracing a future where business practices are congruent with the pressing demand for sustainability and environmental consciousness (Whitbread PLC, 2021).
Premier’s Inn annual report and accounts 2019/20 highlights the company’s dedication to conducting business ethically and adhering to non-financial reporting obligations and maintained its dedication to being a positive influence, notwithstanding the difficulties presented by the COVID-19 pandemic. Throughout the pandemic, Premier Inn has continued to prioritise their Force for Good programme, adapting their sustainability efforts to the changing circumstances. They have implemented rigorous health and safety measures across all their properties, ensuring the well-being of both their staff and guests. Despite the challenges, Premier Inn remains committed to making a positive impact on the environment and society, setting a shining example for other companies in the industry to follow.
The hotel industry is increasingly embracing sustainable practices, with Accor Hotels and Premier Inn leading the way. Accor Hotels has implemented projects to reduce waste and optimise resource efficiency, partnering with organisations like Too Good To Go and Planet 21, and promoting responsible procurement and employee involvement. (Accor.com,2019). Both companies are actively working towards a more sustainable future.

In conclusion Premier Inn is committed to sustainability and environmental responsibility, focusing on the circular economy, and reducing waste. They work with environmentally conscious suppliers and teach staff to do the same. Premier Inn's CSR strategy aims to be ethical in the 21st century, maintaining environmental protection while generating revenue. By implementing circular economy principles, Premier Inn sets an example for the hotel sector, demonstrating the importance of prioritising sustainability and promoting a more sustainable future.
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