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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:The Hollywood Bowl website loads quickly, with pages appearing within a few seconds on both desktop and mobil. layout and text also load smoothly, and images appear without long delays. Overall the loading speed supports a good user experience and allows customers to access information without frustration supports a good user experience and allows customers to access information without frustration.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the website contines several subpages such as Find centre Prices Food and Drink and parties. Navigation is simple because the site uses a clear top menu and dropdown options. Customers can also use location search tools to find their nearest bowling centre quickly making the site easssy to move around.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings directly through the site. the booking ssystem is easy to use, visitors choose their location date time and the process straightforward and convenient.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement could be making some buttons or menus more visually distinct, as certine text sections blend into the background. The website could also simplify the homepage by reducing the amount of scrolling needed. This would help customers find key information even faster.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The website has a clean and colourful desing that fits the fun, family friendly theme of the brand. On desktop images and banners appear larger and more visually striking. On mobile the design remains pleasant but some sections feel more compact. Overall, both versions provide an enjoyable experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The website uses bright coloures such as bluenand pink, which create an energetic atmosphere, images of bowling lanes,food and customer groups help promote the experience visually. Short videos are used in some areas to showcase events and parties helping customers imagine what a visit would be like.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:The site icludes a virtual assistant chat tool. It provides quick answers to common questions such as opening times, booking and prices. While it is helpful for simple enquiries it may not always understand more detailes questions so its usefulness is slightly limited but still effective for most customers.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are clear and easy to find at the bottom of the homepage. They lead directly to Holywood Bowl active accounts where customers can see updates offers and photos. This helps maintain customer engagement outside the website and supports marketing.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:Service are clearly explained through organised sections such as Bowling, Food drink? parties and offers. Each page gives details about what included pricing information and available extras. This makes it simple for customers to understand what the company provides.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customer reviews are accessible through links to Google Reviews and TripAdvisor on the location pages. These are automatically updated by those platforms meaning customers can read recent feedback from others visitors. This helps build trust and gives a realistic picture of service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:The website uses professional photos clear branding and detailed descriptions of facilities to present a high quality experience. Information about food options party packages technologyand safety measures helps reassure customers. I would recommended Hollywood Bowl because the booking process is simple, the centres appear clean and modern and there is a wide range of activities suitable for families, groups, and celebrations. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Prices are displayed clearly once a location and date are selected allowing customers to see accurate costs. The pricing reflects the quality of the facilities offering premim lanes food packages and modern venues.Some prices are not shown upfront on the homepage because costs vary by location time and availability. This approach encourages customers to check live pricing and proceed with booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Family activities

	
	3. Ten-pin bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Hollywood Bowl usually appears within the top results for these search terms. It is one of the largest bowlling chains in the UK, so its website ranks highly on Google for bowling related searches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Website are still very important for UK businesses. Customers expect to find to find information quickly online and a website provaides a reliable place for opening times, prices and booking. Even with social media websites remain essencial for trust professional and customer convenience. They also help businesses appear in search engines, improving visibility.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement would be adding clearer, more visible book buttons throught the homepage. Although booking is already simple, placing these buttons more prominently could increase convenience and encourege quicker decisions from customers. This would make the site even more user friendlz.
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