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Ethics Supplementary notes
 (Asda,2020) is one of the largest retailers in the UK and has been the largest subsidiary of Walmart family company since 1999, it has 321 stores across the UK and has more than 148,000 colleagues. Asda does everything from grocery products to digital products, pharmacy services, and insurance policies. Business ethics are principles that guide the way business behaves, the same principle that determines an individual action also apply to business, acting ethical way involves distinguishing between right or wrong and then making the right choice. Drucker (1988) states “so we must think through what management should be accountable for; and how and through who its accountability can be discharged. The stockholder’s interest, both short term and long term is one of the areas. But is only one.” Acting ethical way involves distinguishing between right and wrong and then making the right choice. Jones (2003) suggested business ethics far more than what it delivers, business ethics is often caught two conception what it is for? On the other and it can be an assuring and satisfying set of ideas and reminders, most people agree that matters such as bribery, pollution, and child labor raise ethical issues. Which can lead to a non-consequentialism and consequentialism act? 
Non Consequentialism meaning a type of normative ethical theory that denies that the rightness or wrongness of our conduct is determined solely by the goodness or badness of the consequences of our acts and consequentialism meaning Whether an act is right or wrong depends only on the results of that act. The more good consequences an act produces, the better or more right than act It gives us this guidance when faced with a moral dilemma: A person should choose the action that maximizes good consequences. Many organisation including Asda will try and follow this process as it seems that follows the non -consequelism process, business ethics are values and principles held by those that run the business ethics helps to shape the actions of a business and the decision it makes. Ethical principles should go beyond the legal requirement.
Asda key issues include:
· Fairtrade -offering fair price
· Environment -using resources while minimising waste
· Not misleading customer 
· Providing customer with what is good and useful to them 

Research highlights several ethical issues:
• People-An equal pay act against Asda
• Environment- palm oil sourcing and policy
• Brexit
• Animal rights issues
(Asda,2020) Stakeholders engage with ethics try to focus on being the most trusted retailer and every element they do from affordable prices supporting environment, local community, employees support charity and local suppliers. (MarketLine,2019) states Asda's strengths are Asda has many retailers stores in the Uk, a full range of products from George, home and private label products and strong support from Walmart. their current weakness in legal proceedings concerning equal rights and other ethical issues and competition with other retailers. the current opportunities are good product continues to go grow, expand online potential merge with Sainsbury soon and the current threats are competition and shortage of skilled workers 
Conclusion 
Business ethics are values and principle held by those that run the business. Ethics helps to shape the actions of a business and the decisions it makes ethical principles should go beyond legal requirements. Asda must comply with laws and regulations and follow good practice. Asda organization has many factors that impact political, ethical, legal and technology and ethics therefore for Asda to make a profit and achieve goals they should consider being more ethical for customers, employees and all stakeholders.
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