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I. INTRODUCTION
As a pointing start of this dissertation, will concentrate on the historical background of the fashion industry in the UK followed by the past and current situation. Furthermore, will be explained the concept of globalization, the challenges of globalization and how this is impacting the fashion industry. 
Theme 
The current study highlights the impact of globalization on fashion in the UK. The study will research several geographical areas and their primary areas of expertise to comprehend the global fashion business and the sourcing procedures.
Research question
The research question aimed in the following dissertation is to understand the impact of globalization on fashion in the UK. What are the advantages and disadvantages of globalization on the environment? How fashion impacts the consumer market?																
Objectives
The objective of this dissertation is to collect data and find how globalization has been impacted by fashion in the UK. 

II. LITERATURE REVIEW
THE CONCEPT OF GLOBALISATION
Conceptual framework
The word "globalization" is frequently used to describe our current environment. It was mostly inactive for years, being used primarily in a few chosen periodicals by a small number of economists who wrote on extremely niche subjects. Then, in the 1990s, a larger population began to embrace globalization, and it has since shot to the top of the terminological heap. It has been incorporated into the vocabularies of multiple languages and has been the focus of research in several academic domains. However, the popularity of "globalization" in general is more than simply a sign of a general lack of critical thinking. The phrase is unparalleled in its capacity to satisfy a genuine need, namely, to give us a name for the times we are living in. In the 1950s, a lot of people praised the "atomic era." People in the 1960s and 1970s discussed "late capitalism" and advanced "industrial society," respectively. The phrase "risk society" received a lot of attention in the 1980s, and the "postmodern" was in vogue, but the latter was unable to make a significant impression on the public because it looked so ethereal. The term "globalization" is fundamentally different in quality. The extension, concentration, and acceleration of international contacts are key components in most of the suggested definitions of "globalization." (Osterhammel, J., Petersson, p. 1-7)
 
Challenges of globalization  
Theorists of globalization would likely contend that it had a different character. But these discrepancies also show that globalization theory is far more complex than it is acknowledged to be. The political institutions of advanced capitalist economies are undergoing a revolutionary change, according to globalization theorists.
Institutionalists of various shades have developed an interest in certain aspects of globalization, including how it affects corporate governance, the way that economic output is organized, welfare policy, nonprofit organizations, and other topics. Since the pace, volume, and threat of international capital movement are all considerably larger now than they were then, globalization theorists would likely contend that the essence of globalization was different and that thus, the repercussions of capital mobility were also different. This may be the case, but these paradoxes also show that the effects of globalization on political and economic life are far more nuanced than is generally acknowledged by globalization theory. The so-called globalization thesis is a representation of accepted wisdom in the literature on globalization. First, advanced capitalist nation-states are being forced by the forces of globalization to adopt a shared set of neoliberal policies. (Campbell, John L, p 124-127)

The effects of globalization on fashion industry   
Fashion industry it contributes significantly to the world economy, the industry consumes an excessive number of natural resources, produces garbage that pollutes rivers and seas, and most of the clothing and footwear that is no longer needed is burnt or dumped in landfills. While some global businesses have benefitted from the tide of globalization by boosting sales and profits by outsourcing the expansion of raw materials and fundamental manufacturing duties, this strategy also has its drawbacks. The traceability of inputs has been sacrificed by companies with extensive and far-flung supply chains in exchange for reduced costs, and workers and employees in many industrial locations now have less rights due to lax labor regulations. Moreover, numerous participants in the fashion industry are aware of the severity of the issue and have already committed significantly to lessening their environmental effect. It is still unknown how the worldwide Covid-19 epidemic will affect businesses' ability and motivation to carry out their sustainability agendas as the globe fights to recover from its impacts.
For most CEOs, sustainability is a top strategic concern, and they are working to advance their company's sustainability standards. Larger companies like H&M and adidas, while having a fast fashion past, have substantially engaged in sustainability measures throughout their supply chains, raising industry standards. Numerous brands are investigating how technology can lead to change throughout the supply chain, from initiatives to improve raw material sourcing to efforts to redesign the retail experience to decrease inventory waste to the creation of ground-breaking techniques to enable the reuse of blended and dyed fabrics.  According to a McKinsey & Company analysis, the fashion and textile sector is not sustainable in its current state and is responsible for 8% of the world's greenhouse gas emissions. The advantages of the "fast-fashion" business model, which disregarded labor and environmental norms for profits, have now worn out. It might be challenging to integrate pricey sustainable practices into organizations that prioritize affordability. Despite all the attention and action around sustainability in recent years, no one factor will force the sector to change. The cost of integrating sustainable practices will need to be recovered through increased sales for all companies, but especially for small and medium-sized businesses. To successfully establish and implement sustainability goals, larger businesses with the financial resources to do so require direction and help from one another as well as from legislators.
Leading brands tell us that a combination of customer demand, brand leadership, and government assistance will lead to an industry-wide revolution. Higher expenses are a major impediment to change. Given the uncertainties around customer ability to pay more for green materials, decreasing environmental effect directly threatens enterprises' profit margins. Firms have had little option but to accept higher costs where authorities have pushed in to maintain basic standards, salaries and working conditions. Firms do not have such a duty in other sectors, such as recycling. However, increasing regulation of emissions and waste is inevitable in the coming years, and investing in these areas now can lower the long-term cost of compliance while also reducing environmental deterioration more swiftly. 2020 is anticipated to be a watershed moment in the fashion and textile industries. The epidemic has forced brands that were already suffering in a shifting marketplace into bankruptcy. Despite these difficult circumstances, several businesses have shown incredible resilience and continued dedication to their current sustainability initiatives. Some companies, such as adidas, are well-versed in the environmental impact of their raw materials, while many others are not. (The Economist Intelligence Unit, 3-27)                                                                                                                                                                                                                

III. RESEARCH METHOD AND METHODOLOGY
Obtaining new information and finding answers to problems are, in general, the objectives of scientific study. Usually, this is done by conducting research that enables the creation of reliable judgements regarding the interrelationship between two or more variables. (Kazdin, 1992) This study will use a literature review as its technique to gather as much data as possible regarding how the fashion industry operates today and the key relationships that shape it in a world that is more interconnected.
Research philosophy
Research philosophy is concerned with the origin, nature, progression of knowledge and is an opinion on how information about a phenomenon should be gathered, analyzed, and applied.  Secondary and primary data, data analysis, and produce new knowledge The main four research philosophies are: pragmatism, positivism, realism, interpretivist. (John Dudovskiy). The research philosophies that will conduct this study are positivism and pragmatism. Positivism is a natural scientist's philosophical perspective that calls for using observed social reality to generate generalizations that resemble laws. On the other hand, pragmatism ideas are only important when they facilitate action. (Mark N. K Saunders, 2009)
Research approach
The research approach is based on two strategies: inductive and deductive. The inductive strategy is concerned with observations that lead to further generalizations and ideas as the argument progresses while deductive strategy reasoning progresses from the general to the particular.                      (J.K. Sachdeva, 2007). However, the research strategy chosen for this dissertation is deductive strategy because enables quantitative research and provides the opportunity to assess data and research findings.
Research strategy
As mentioned earlier, the deductive strategy will allow the researcher to conduct quantitative research and provide the opportunity to assess data and research findings. Data collection is based on primary or secondary sources. The source selected for the current study is primary data and secondary data that includes surveys, books, journals, etc.
Research design
Research design is a technique that helps the researcher conduct a study. The researcher must generally go through several revisions of the study design to maintain the project's credibility, responsiveness, and quality. Iteration is essential due to repeated redefinitions of the applicable problem during the project's planning and execution. 
                   Planning                                                                               Execution
	Stage I
	Stage II
	Stage III
	Stage IV

	Definition
	Design/plan 
	Implementation
	Reporting/follow-up


The conduct of applied research (Leonard Bickman, Debra J. Rog, 2003)
Research methodology
Research methodology is a field of science, a strategy for rationally taking different actions to tackle the research challenge in a methodical manner. The study of methodology aids in comprehending both the process and the results of scientific investigation. Research methodology strives to explain and assess methodologies, shed light on their drawbacks and resources, make clear those drawbacks and resources, make clear those presuppositions and implications, and relate those potentialities to the grey area at the "frontiers of knowledge." (Mimansha Patel, Nitin P.,2019). The method used for the current study is quantitative research that will be conducted through a survey and secondary data such as books, articles, journals etc.
Data collection
The term "data" refers to a group of descriptions of natural occurrences, such as the outcomes of an experience, an observation, an experiment, or a set of presumptions. As measures or observations of a collection of variables, this might include words, numbers, or pictures. There are two data sources: primary and secondary sources. (J.K. Sachdeva, 2007)
Data analyzed
Data analysis is the process of modifying, processing, and cleansing raw data to obtain useful, pertinent information that supports commercial decision-making. The process offers helpful insights and data, frequently displayed in charts, graphics, tables, and graphs, which lessen the risks associated with decision-making. (Karin Kelley, 2022)
Sampling
Sampling is a method that refers to a statistical analysis whereby researchers choose a specific number of observations from a larger population. (Alicia Tuovila, 2020). The number of samples for this study will be applied to 20 to 40 people of different ages, nationality, and region.  
Time horizon
The time frame needed by the researcher to finish the full research project and to meet the topic's goal and objective is referred to as the time horizon. According to Young (2022) there are two types of time horizons, cross-sectional and longitudinal. However, to perform the entire study in the shortest amount of time possible and to gather current data relevant to the research subject, the researcher adopts a cross-sectional temporal horizon. 
Ethical consideration
These norms, though they may vary significantly between jurisdictions and disciplines, all place a strong emphasis on the protection of participants who are human and have been included to assure autonomy, beneficence, and justice. (Marczyk, Geoffrey R.)

IV. CONCLUSION
The report presented above tries to identify the concept of globalization, challenges of globalization, the effects of globalization on fashion industry and the methodology that will be used in a further study. However, Fashion industry has a huge impact on economy offering high or low prices for the consumer. Fast fashion has become a prominent business model by offering vast amounts of apparel at low prices, which has driven up consumption of clothing. The threats to human and environmental health posed by cheap clothes are concealed throughout each garment's lifespan. The environmental and social costs associated with the textile industry are extensive, ranging from the water-intensive cotton cultivation process to the discharge of untreated dyes into nearby water sources to the low pay and unfavourable working conditions of the workforce. (Rachel Bick, Erika H., 2018)
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