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[bookmark: _Toc9870861]Introduction
In this modern age of globalization, technology is a boon to the marketing sectors especially in the hospitality and tourism sectors. With the help of various new inventions, the hospitality and the tourism businesses are growing and moving faster. Marketing essentials means the essence of the market that is an exchange or transaction intended to satisfy a person’s wants and needs. Marketer, services and products and target market are the three important things.
Marketing Information System is a systematic collection, interpretation, analysis, dissemination and storage of the market information that can be collected from internal sources and external sources.
Tourism and hospitality marketing information system is a kind of system engineering that is a marketing decision that supports the hospitality and tourism business in collecting, processing, storing, information. This study is focusing on the ways Ascot Hyde Pride Hotel is using MIS in order to keep the growth of the business up along with profitability.
[bookmark: _Toc9870862]Discussion about the company’s use of Marketing Information System
Tourism and hospitality industries are playing a very significant role in UK economy. Due to the crucial role of hospitality and tourism in UK, government and few tourism industries finally understood the importance of marketing information. Novikova (2015, p.144), has given his views in the importance of marketing information that this MIS can be widely applicable. MIS, marketing information system is significant and important tool which can be used in most of the companies. Conti et al. (2017, p.398), has stated that this is a tool that help the industries grow faster and collect the important data and information in a proper and effective way. Khalilzadeh and Wang (20118, p.19), has given their views in this context that in tourism and hospitality industry there is no lack of data on market research. On the contrary, in this field of business, there is an uncontrolled growth of different sources from different reports, survey designs, purposes and data categories. Marketing information system is the simulation tool to the hospitality and tourism industry for forecasting the behaviors of the tourism in some centre of the country.
The Ascot Hyde Pride Hotel is famous organization in UK that has followed the MIS in order to expand the business and increase the profitability of the company.  Li et al. (2017, p.297), has given the various opinions in this context that the evaluation of the performance and trends are supported by the marketing information system that provides the relevant information to the managers of the Ascot Hyde Pride Hotel who can take a perfect decision which is associated to the marketing operations on packaging, pricing, distribution, product development, promotion and other things. 
[bookmark: _Toc9870863]Identifying the marketing tools 
Each marketing operation happens with some conditions prevailing inside and outside the organization both. By checking the internal records, marketing system, marketing intelligence system and decision support in marketing field Ascot Hyde Pride Hotel obtains the relevant information that is most useful for the benefits of the company. Askoul et al. (2016, p.68), has given the different views in this context that by checking the old records in the marketing sectors especially customer database, sales data, product database, operation data and financial data, tourism company can get the detailed explanation of every single details. Being one of the famous companies in UK, Ascot Hyde Pride Hotel uses this information effectively in order to expand the business and increase the profit of the company. In order to get information about the stakeholders of the Ascot Hyde Pride Hotel, the managers can have a look on the information that is stored in the data warehouse. By using this effective tool in tourism and hospitality business, Ascot Hyde Pride Hotel can get any meaningful information which gives figures and facts and communicate with more and more people. Bernabé-Moreno et al. (2015, p.169), has provided the different views in this context that the tourism and hospitality industry, with the intangible services and products is suited intrinsically to the internet marketing. Baskerville and Myers (2015, p.35), have stated that for this particular company, it has viewed that by using this marketing information system it has introduced new and unique marketing tools that are both affordable and accessible that offer Ascot Hyde Pride Hotel considerable opportunities that are like entrance to the new markets, access to the whole world markets, business efficiency, richer and wider communication, information gathering and new relationship building. Marketing information system is made to support the decision making in the management of Ascot Hyde Pride Hotel with different functions: organization, planning, coordinating, controlling and decision. MIS has to be made to meet the way through which the company tends to work.
[bookmark: _Toc9870864]Evaluating the effectiveness of the use of MIS 
By evaluating the effectiveness of the use of marketing information system, the Ascot Hyde Pride Hotel improves the marketing sectors and its communication with the customers by providing best of products and services. Schuckert et al. (2015, p.615), has stated that marketing information system is especially made for the business industries to gather the important information and use the information in a effective way which can help the company to develop the business by applying the new strategy in order to replace the old strategy in the tourism and hospitality industry. With the help of MIS, Ascot Hyde Pride Hotel gets the data related to the marketing environment in their country. Dickson and Ginter (1987, p.5), have given their opinions that this includes the new changing trends in markets, change in performance and tastes of the customers, pricing strategy of the competitors, competitor’s promotion strategy, launched of new products in the target market and so many things. By collecting and evaluating the data by applying the marketing information system in Ascot Hyde Pride Hotel, the company can make their new strategy which can be more successful. According to the opinions of Buhalis and Foerste (20105, p.156), aggressive working is more important in order to develop the marketing intelligent process by motivating the distributors, dealers and retailers as they provide every details about the markets and the competitors. Hudec (2016, p.97), has opined that even the company get some useful information from the loyal customers. With the help of marketing information system, the company can use the government data in order to develop the marketing information system. 
[bookmark: _Toc9870865]Critical analysis of the use of MIS by the company
By analyzing critically, Ascot Hyde Pride Hotel has improved their organization. This can be said that it is perfectly effective tool by which the hospitality and tourism business can be in its peak of success. Marketing information system is effectively and significantly used by the Ascot Hyde Pride Hotel. Choi (2017, p.756), has stated that the organization has properly used the data and information from various different internal and external sources which help the organization to expand their hospitality and tourism business in all over United Kingdom. Lee and Carter, (2011, p.62), have provided their views in this topic that this depends on both the internal and external proportion and magnitude of marketing information systems of the organization, Ascot Hyde Pride Hotel. The organization keeps the concept of the managerial efficiency in mind. Employee centric and constancy, moldiness and flexibility and organizational competence involves in the open system. By evaluating and using MIS, the Ascot Hyde Pride Hotel modifies some old norms, values and beliefs of the organization. Kotler et al. (2017, p.55), has commented in this topic that in order to innovate the tourism and hospitality business, the company uses this tool as it helps the company to gather the information about the market, increase the communication among the customers. Mcdonald and Wilson (2011, p.46), have given their views in this context that even it has also proved that by using this marketing information system, the company makes its impacts on the growth of economy in the local markets as well as in the country. 
[bookmark: _Toc9870866]Conclusion 
Thus, evaluating all the factors of MIs and its use by Ascot Hyde Pride hotel, it can be concluded that marketing information system has one of the vital aspects that can increase the growth of the organization. In the tourism and hospitality industry, use of marketing information system is an effective tool in order to make some changes in the marketing strategy plan. This can be useful to get all the information related to the marketing sectors. In this age of tough competition, marketing information system can help the Ascot Hyde Pride hotel to expand their business.
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