
"Using digital marketing, companies can 
promote products, services or develop a 

brand through the internet. Attract 
customers through digital channels such as 

social media platforms, website SEO, 
mobile applications, or email. “(Patel, 

2022)
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DIGITAL MARKETING 
AND

SOCIAL MEDIA MARKETING  
FOR AN

ORGANISATION

“Improved conversion rates using a 
website” (Charlesworth, 2018). 

POSITIVE - DIGITAL MARKETING

“Time-consuming to optimise online 
advertising” (Kingsnorth, 2022).

NEGATIVE - DIGITAL MARKETING

“Gaining better insights using social media”  
(Elena, 2016)

POSITIVE - SOCIAL MEDIA

“Organisations need qualified resources for 
social media marketing program” (Tuten, 2020)

NEGATIVE - SOCIAL MEDIA
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