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The hospitality industry is one of the areas of the economy that is expanding at the quickest rate worldwide. Visitors and residents alike are welcome to make use of any one of the several available alternatives for places to sleep in this region. Beverages and food for each and every visitor are provided free of charge. The practise of treating visitors in a manner that makes them believe they are in their own environment and at ease is referred to as "hospitality." There are important links that may be applied to the expanding truism activity sectors. This study will evaluate and contrast the monetary performance of two of the most well-known brands in the hotel industry, namely Hyatt and Hilton. 
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The Hyatt Hotels Corporation is a multinational company that serves the hospitality needs of the tourism and leisure sectors all over the globe. It runs over 1,150 brunch establishments across 70 countries using its 26 distinct trademarks. Brunch is their speciality. The hotel's ownership and leasing divisions are both actively working in a variety of countries and regions, including the Americas, Europe, Africa, the Middle East, Nepal, and India. The firm offers a wide range of services to the vacationers staying at upscale resorts, which it treats as its primary market. Hilton is regarded as one of the most successful hotel chains in the world, and it now operates more than 6,800 hotels throughout 122 countries (Hilton., 2022). There are eighteen distinct brands, and they range from budget hotels all the way up to hotels that are considered to be the height of luxury. It is evidence that the corporation has a dominant position in the hospitality industry. 
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In order to run its operations, Hyatt depends on its 397 personnel, while Hilton relies on its 1106 hotel staff to do the same tasks. Hyatt comes in at position 170 on the list of the world's top 1000 brands, according to the Brands Value Ranking, while Hilton sits at position 84 on the same list. 

On the open market, the value of Hyatt is around $3.28 billion, whereas the value of Hilton is approximately $32.46 billion (Rocha, 2022). The organisation consistently produces high-quality goods, as shown by the four out of five ratings awarded by the Hilton and the four and a half out of five stars awarded by the Hyatt. The pricing structure at Hilton receives a score of 4, whereas at Hyatt it is given a score of 3.9.

Employees at Hilton give their work environment an average grade of 67 out of 100, with the business development and engineering divisions obtaining the highest marks for how they feel about it. The employees at the Hyatt Hotel give their general character and environment a grade of 78 out of a possible 100 points, with the departments of directing and finance giving the highest scores possible. In this comparison of statistics, the Hyatt comes out on top since it has superior scores across the board for both its culture and its surroundings. 
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On the Global Ranking, Hyatt comes in at number 3732, while Hilton comes in at number 1166. It was anticipated that the hotel industry was worth 822.86 billion USD in the year 2102. There is an expectation that the value of bitcoin would reach $1,663.82 billion by the year 2029, which would imply a compound annual growth rate (CAGR) of 9.2 percent. A place of business known as a hotel is one that, in return for money, offers housing and several other services to tourists and other short-term guests. Hotels may be quite diverse from one another in terms of the services they give to guests and the facilities they provide for guests. In many instances, this is because individual hotel owners cater to distinct client segments depending on criteria such as pricing, marketing approach, and the kind of services they provide. 

Hilton Worldwide Holdings is a hospitality company that handles the financial elements of owning and leasing hotels and resorts as well as the licencing of its many intellectual assets, such as brand names, service marks, and trademarks. In addition, the company also manages the licencing of its many intellectual assets. The current value of the Hilton Hotels Corporation on the market is 37.91 billion dollars. According to the data provided by Statista (2022), Hyatt Hotels ranked as the 1284th most valuable business in the world with a market worth of $12.04 billion as of February 22, 2019.  The entire market value of a business's outstanding shares that are traded on a public stock exchange is referred to as the market capitalization (or "market cap") of the corporation. Market capitalization is frequently used as a proxy for the amount of the firm's wealth. 
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Corporate social responsibility (CSR), which is based on the three pillars of sustainability (ethics, community, and the environment), guarantees that corporations accept responsibility for the social and environmental implications of their activities. CSR is based on the three pillars of sustainability. These serve as the model for any firm, and the need of rethinking hospitality in light of sustainable practises is fast climbing up the list of objectives. The hotel industry is also known by its other moniker, which are very substantial environmental repercussions. 

As a direct consequence of this, corporate social responsibility programmes have risen to become one of the highest objectives for the owners of big companies all over the world. The core principles of environmentally responsible corporate social responsibility include respect for local cultures and economies, use of suitable technology, and efficient use of electricity. If hospitality companies want to be successful and profitable in the next year, they will need to take steps to reduce the negative effect their operations have on the surrounding communities and the natural environment. 

It has been shown that advancements in CSR may increase service quality. Taking measures to be socially responsible has a positive impact on consumer acceptability, which in turn boosts a company's ability to keep existing customers and win their continued business. The fundamental goal of corporate social responsibility initiatives (CSRs) is to build a favourable image of the industry as a whole by promoting responsible business practises. This purpose is to be accomplished without lowering the quality of the service that is offered to clients. 

The corporation must make it abundantly evident that it operates according to the highest possible ethical and moral standards in order to win the support of all of the stakeholder groups. It is essential for a company to properly manage its resources while simultaneously making every effort to limit the harm it does to the local community and the natural environment in the areas in which it conducts business.
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Because its operations have such a substantial impact on the surrounding environment, the hotel industry might benefit greatly from doing research on this topic. Green thinking is becoming more prevalent in today's culture, and it is one of the top objectives for most managers who want their guests to go away with a favourable picture of their establishment. It is necessary to put the sustainable practises and requirements into practises. As a direct consequence of this, companies have a better chance of enjoying a larger profile, improving the image of their brand, astounding their visitors, generating more income, and winning the devotion of their consumers. 

It is still unknown whether or not the hospitality sector has accepted CSR and incorporated it into its overall business approach. The allocation of an organization's resources towards the discovery of answers to challenges that are occurring in the here and now may help the organisation become more creative and competitive.  As a direct consequence of this, CSR will eventually result in improved profitability for the long-term objectives of the company. 

One illustration of how a company's reputation may contribute to the development of a more welcoming environment across all of its hotels and restaurants is the advocacy that Hilton has provided for LGBT causes. Customers may be ready to pay higher prices in exchange for the advantages of collective innovation, which helps hotel chains sustain stable demand in spite of ups and downs in the economy. Hotels are motivated to consider sustainability when making choices as a result of demographic pressures such as the increasing demand from visitors for socially responsible residences and customers' awareness of the need of protecting the environment.

In the hospitality business, putting CSR practises into action is an excellent method to both recruit and retain skilled staff. Businesses that have strong public views and are ranked highly for their performance are more likely to be successful in recruiting and retaining skilled employees. These patterns indicate that employees are becoming more satisfied with their jobs, despite declining profits and other industry-related problems. Companies such as Hilton and Hyatt have undertaken proactive diversity initiatives, which have created financial dividends in addition to increasing their exposure and expanding their potential to recruit and retain atypical personnel groups.
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Recommendations 

· Get in on the action in the rapidly growing marketplaces of developing economies such as China, Brazil, Russia, and South Africa. By establishing a presence in the export markets of these republics, businesses have the opportunity to benefit from the reduced level of competition from foreign corporations.
· Make use of your influence to reimagine and improve the Hyatt Hotel business by manipulating customer interest in a number of different products and services. Because of this, the status of their brand will increase, giving them an advantage in an already competitive market.
· Seize the opportunities presented by breakthroughs in technology and put them to good use. The investment of firms in the operation of new capabilities as a strategic advantage will make large resources available to the corporations and diminish the individual effect on future processes.
· The higher echelons of Marriott International need to keep track of the latest innovations in visitor room access technologies. It is possible, for example, to hasten the check-in process by switching from swipe cards to mobile apps and to reduce the possibility of losing one's keys.
· Using artificial intelligence (AI) and innovative approaches to customer service, Hyatt Hotels should strive to improve the quality of their hospitality services. The hotel may be able to improve its customers' overall stays by adding simple assistants. These helpers may reduce response times, optimise the hotel's various operations in a matter of minutes, operate guest rooms in a matter of seconds, and provide voice-controlled amenities.
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Conclusion 

The research compared and contrasted the relative strengths and shortcomings that Hilton and Hyatt have within the hospitality industry by analysing the financial accounts of both companies. The depressing state of the hospitality business as a whole served as the impetus for the creation of this research. The bigger socioeconomic issues that are impacting the position of the hotel business in the global economy were also emphasised in the research as one of the key takeaways from the study. It was underlined that it is essential for owners and operators to stay up with these trends and modify their company's presentations and services as required in order to maintain their relevance and competitiveness while simultaneously reducing their expenses.
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