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                                               Abstract 
Social media has a significant impact on the world, and it can be observed that this young generation has a strong connection with social media. On the other hand, entrepreneurship is the best platform that provides an ample chance to start a business as well as to create opportunities for all to get the jobs. In the research work, the main aim is to analyse how social media influences the entire young entrepreneur to become the potential one and also helps to create a modern business environment. This study will perform both the qualitative and quantitative analysis to analyse the impact of social media on young entrepreneurs. The research will include both open-ended and closed-ended questions to analyse the behaviours of the young entrepreneurs and also the effect of social media on those entrepreneurs. That will help to understand the effectiveness of social media in creating a better society by improving the economic condition. It will also evaluate the tools of social media to promote the modern business environment. The research will analyse the strength and the weakness of the research work and also provide recommendations to improve the research performance. Along with this, it will also provide a plan to access more research work so that social media can be utilised positively to improve the economic condition of Nepal. Despite all these, this research work will lack detailed information from other entrepreneurs of different regions to understand the impact of social media due to the lack of time.
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1. Introduction
[bookmark: _heading=h.37m2jsg][bookmark: _Toc28562615]1.1 Overview of the study
Entrepreneurship is the platform that not only creates opportunities for them but also helps to provide the chance to everyone to earn and to have sustainable development in their life. It can be observed that the creation of one entrepreneur will reduce the chance of unemployment and thus, it will help to improve the economic condition of the country (Shane, 2009). In case of Nepal, the government has already performed sustained efforts to promote the small industries or even the cottage industries to make more job opportunities for the citizens and to create a better future for the others (Infodev Agribusiness, 2013). On the other hand, it can be observed that technology; especially social media has played an essential role in our everyday life by promoting ideas or by spreading the news of any job to the other people of the country. 
[bookmark: _heading=h.1mrcu09][bookmark: _Toc28562616]1.2 Statement of the problem 
The main statement of the research work is to investigate the impact of social media on the young entrepreneur of Nepal.
[bookmark: _Toc28562617]1.3 Aim of the study
The main aim of the research will be how social media helps to promote the idea of entrepreneurship among the young generation of Nepal. It will also analyse how social media influences young people to become a potential entrepreneur or to create a modern business environment.
[bookmark: _heading=h.2e7eqledh9e8][bookmark: _Toc28562618]1.4 Objectives of the study
The main objectives of the study are as follows-
· To understand the impact of social media on the young entrepreneur of Nepal.
· To analyse how social media influences the young generation to become a potential entrepreneur.
· To evaluate the essential tools that help to promote the modern business environment among the young generation of Nepal.
[bookmark: _heading=h.46r0co2][bookmark: _Toc28562619]1.5 Importance of the study
The research work will help to understand the impact of social media influence and also the importance of entrepreneurship in a country. That will also help to understand how social media helps to create more potential entrepreneur that can bring a bright future for the country. As per Anderson and Jiang (2018), social media helps to cover any person to the customer for a specific business purpose. It is generally said that social media helps to spread the actual content of the business across the globe and thus, it helps to attract more people. Social media also helps to think strategically. Thus it also helps the entrepreneur to become the potential entrepreneur. So this research will help to get an idea about how different tools of social media can be used to become the potential entrepreneur.
[bookmark: _Toc28562620]1.6 Stakeholder influence 
Stakeholders are the group of people those have a significant influence on the organisation to perform the job effectively. As per Ludvigsson et al. (2016), the stakeholders of any business like the investors, employees, customers and suppliers have a significant role in the stake of the company’s success and also in the incentive of the business purpose. 
[bookmark: _Toc28562621]1.7 Rationale 
Nepal government has already performed a sustained effort to promote the idea of all kinds of small business and also influence the young entrepreneur to become the potential entrepreneur. However, according to Allcott and Gentzkow (2017), the creation of entrepreneurs in society helps to promote great job opportunities for everyone in the country. As per the record, there are still many unemployed citizens in Nepal who are still looking for a job.
[image: ]
[bookmark: _heading=h.tyjcwt][bookmark: _Toc28427422]Figure 1.1: Nepal’s rank in business.                  (Source: Allcott and Gentzkow, 2017)
Therefore it is vital to influence the young generation to become a potential entrepreneur so that it can help to improve the economic condition of the country. In order to influence the young generation, social media plays an important role. As per Anderson and Jiang (2018), it can be observed that today's generation is much attached to the different social media sites, like Facebook, Whatsapp, Instagram. On the other hand, as per Thapa (2015), it can be seen that 63% of Nepal's entire population used to remain connected with social media as per the record of 2017. Therefore, social media can act as the best platform to promote the idea of entrepreneurship or to influence the younger generation to become one of the potential entrepreneurs.

[image: ]
[bookmark: _heading=h.3dy6vkm][bookmark: _Toc28427423]Figure 1.2: Different people using social media in Nepal.      (Source: Allcott and Gentzkow, 2017)
It can be observed that many citizens of Nepal are still unemployed; therefore, it is crucial to create more job opportunities for the citizens of the country to improve the condition of the country. Juris (2016) also stated that entrepreneurship would help to promote this platform that will help the low-income families of Nepal to get the job. That will also help to solve different problems in Nepal and thus it will create a modern business environment in Nepal.
[bookmark: _heading=h.1t3h5sf][bookmark: _Toc28427424][image: ]Figure 1.3: Internet penetration in Nepal                                         (Source: Thapa, 2015)
It can be observed that almost a third of the world's population is engaged with social media sites, like Facebook, LinkedIn and many more. Thus it can be said that it is the best platform to spread the message of the new business idea across the globe. According to Venkataraman (2019), this will also help to globalise the business as social media is also linked with the other countries. Along with this, it helps to announce any news update about the jobs or the vacancies by one click and also to globalise the business. 
[bookmark: _heading=h.111kx3o][bookmark: _Toc28562622]1.8 Research questions
The research will be based on the following research questions-
· What is the impact of social media on the young entrepreneur in Nepal?
· How does social media influence the young generation of Nepal to become the potential entrepreneur?
· What are the tools of social media that help to promote the modern business environment among young people of Nepal?
[bookmark: _heading=h.3l18frh][bookmark: _Toc28562623]1.9 Hypothesis
The hypothesis of the research work will be as follows-
H0: Social media has no impact on the young generation and young entrepreneur.
H1: Social media has a significant impact on young entrepreneurship.
H2: Social media influence young generation to become potential entrepreneur.
H3: Social media helps in the promotion of modern business environment among the young generation.
[bookmark: _heading=h.206ipza][bookmark: _Toc28562624]1.10 Operational definitions
· Influence of social media: It is mainly the marketing term that is used to describe as the ability of one person to influence the thinking of other people. It can be observed that social media has a high impact on the person to advertise the business to get the attraction of other people.
· Entrepreneurship: Entrepreneurship is the process that mainly helps to form the perfect design to launch a business and to run efficiently.
· Modern Promotional tools: Social media mainly acts as the modern promotion tool among the young generation. Facebook, Whatsapp, Instagram, Twitter are different social media sites that help to make aware to all the citizens about the idea of any new business.
[bookmark: _Toc28562625]1.11 Scope and limitation
[bookmark: _Toc28427221]This research work will help to understand the impact of social media on young entrepreneurship and will provide the scope to implement this impact in daily life to influence more entrepreneurs.
The main limitation of this research work is the time limitation which hampers the research work to run smoothly. According to Lopez-Bernardo, Lopez-Martinez and Stockhammer (2016), more interviews or conversations with more young entrepreneurs need to be done in order to understand the concept more clearly.
[bookmark: _heading=h.4k668n3][bookmark: _Toc28562626]2. Literature review[bookmark: _heading=h.ha6cnv4gxi4][bookmark: _Toc28562627]2.1. Researchers conducted
[bookmark: _heading=h.6izcbcf649rw]Much research has been performed in order to understand the impact of social media on the young entrepreneur. As per Little, Deboeck and Wu (2015), all the research has shown the details of the concept about the various platforms of social media and also methodologically highlights the impact on influencing the young generation to become a successful entrepreneur.
[bookmark: _heading=h.e198xu5yny6r][bookmark: _Toc28562628]2.2. Issues discussed and unaddressed issues
[bookmark: _heading=h.c7lihtd4xayg][bookmark: _heading=h.2zbgiuw][bookmark: _Toc28562629]All the research work provided the concept of the impact of social media and also the concept of young entrepreneurs. Past researchers have also discussed the side effects of social media and how it affects social media. Despite all discussions, most of the research works lack how to overcome these issues and to incorporate social media for the benefits of society. As per Mayer (2015), research work also lacks about the different updated technologies that are needed to use and to incorporate in the ordinary life to get more positive results from these social sites as well as the technologies.
2.3. Concept of social media
Social media is the most innovative technologies which facilitate the virtual communication and sharing of information in the digital platforms using internet facilities. However, the different social media platforms are maintained and controlled by various social media networking process and techniques (Luna and Pennock, 2018). 
According to the concept of Carr and Hayes (2015), social media is disdained, internet-based and persistence channels which facilitate mass personal communication and interactions between different users. Visnovsky and Radosinska (2018) mentioned that social media is the web-based services that permit the user to communicate, collaborate, interact and connect through creates share and modifies user-generated content. Miller et al. (2016) also pointed out that social media is not only the platforms that share the current information amongst users, but it also facilitates the user to create their content.
[bookmark: _heading=h.1egqt2p][bookmark: _Toc28562630]2.4. Concept of young entrepreneurship
[bookmark: _heading=h.3ygebqi][bookmark: _Toc28562631]The making and inventing something new and innovative, which can contribute to the development and improvement of humankind can be termed as entrepreneurship. The concepts of young entrepreneurship can be defined as the creation of new ways and methods of human development by the young generation (Farkas and Matamoros-Fernández, 2019). Along with the emergence of the different social media platforms, the concept of entrepreneurship amongst the youth has risen rapidly. Internet revolutions bring many changes in the different perspectives of the life of today's young generations. 
According to Cantillion, the entrepreneur indicates to the agents that buy different means of production at a specific price and create something new out of that to earn profits (Brown and Thornton, 2013). It can be observed that there are two groups of the young generation, one is under 18-24 (young youth) and another 25-34 (old youth). On the point-view of Etikan and Bala (2017), young entrepreneurship is useful in case of choosing the right career choice and also be able to grow a successful business. On the contrary, as per Cesaroni and Consoli (2015), the old youths are more involved in entrepreneurial activities that the younger one. Young generation entrepreneurs have more passion for being self-employed, more eager to achieve freedom and all these help them to be a successful entrepreneur. Along with this, the young entrepreneur has less stress that helps to think freely and helps in the growth of the business. However, young entrepreneurs have less experience in work that can create problems, but their sensitive nature helps to resolve the problem very soon.
2.5. Concept of social media influence on young people
At present, social media has spread all over the world, including all the macro and micro-regions of the globe. Social media is playing a significant role in the life of people which influences their decision-making behaviours and buying behaviours. Social media influences the young people in their career perspectives, lifestyle, entertainment, decision making, customer behaviours and others (Zarezadeh, Rastegar and Gretzel, 2018).
[bookmark: _heading=h.2dlolyb][bookmark: _Toc28562632]2.6. Concept of social media for promoting business among young people
Different social media platforms such as Facebook, Twitter, YouTube, Patreon and Instagram are used by various companies and entrepreneurs to promote their product. The maximum social media users are young people who are active in all the digital platforms which help in promoting business.
[bookmark: _heading=h.sqyw64][bookmark: _Toc28562633]2.7 Media ecology theory
Media ecology theory mainly provides the idea about the different technology of media as well as communication and how all these affect the human environment. As per Parker (2018), it can be observed that a large number of the populations are linked with the social media, and thus it can be easily said that social media has a high impact on them. Social media helps to spread any news to all the citizens across the globe in a few seconds by only one click. Therefore, when an entrepreneur starts to establish their business or plan to globalise their business, social media will act as the best platform.
[image: ]
[bookmark: _heading=h.2jxsxqh][bookmark: _Toc28427425]Figure 2.1: Different social media sites.             (Source: Light, Bhachu and Karageorgis, 2017)
Along with this, it can be observed that social media also helps to create strategic thinking among the people that also influence especially the young generation. However, as per Light, Bhachu and Karageorgis (2017), social media also hurts the young generation by promoting different fake news. It can be observed that sometimes social media. On the other hand, as per Light, Bhachu and Karageorgis (2017), social media also lacks the face to face conversation, which is one of the most critical tools business skills. 
[image: ]
[bookmark: _heading=h.z337ya][bookmark: _Toc28427426]Figure 2.2: Different pieces of information spread through social media site
(Source: Light, Bhachu and Karageorgis, 2017)
As face to face conversation is not done correctly, there may be a risk of getting wrong conceptions or to misinterpretation of any news that can hamper the business as well. As a result of this, social media, on the one hand, helps to spread the news very quickly, but along with this, on the other hand, it also opens the door of other risk factors which needs to overcome.


[bookmark: _heading=h.3cqmetx][bookmark: _Toc28562634]2.8. Theory on entrepreneurship
[image: ]
[bookmark: _heading=h.1y810tw][bookmark: _Toc28427427]Figure 2.3: Illustration of the Entrepreneurship process              (Sources: Sein and Thapa, 2018)
The psychological theory of entrepreneurship focuses on the mental and emotional aspects of the different individuals that affect the decision-making process and entrepreneurial behaviours of the young entrepreneur. The most popular theory 'Psychology of Entrepreneurship' can help in the analysis to understand the influences of social media on young entrepreneurship are the following.
2.8.1 Theory of David McClelland 
McClelland postulated his theory of entrepreneurship in the year 1967; in this theory, McClelland tries to outline the economic factors which influence the young entrepreneurship.  He stated that the young entrepreneurship could be classified based on their achievement. McClelland identifies three components which motivate and influences the decision-making process of the young people; affiliation, achievement and power (Sein and Thapa, 2018).
The psychological theory of David McClelland will help in the analysis and identify the component which influences the decision-making process of the young entrepreneurship of Nepal. The behaviours of the young entrepreneurs of Nepal can be identified with the help of affiliation, achievement and power. Affiliations can help in understanding the collaboration process of young entrepreneurs in social media platforms. The achievement will help in analysing the success of the entrepreneurs in business through different social media platforms. The analysis of power can help to examine the capabilities, responsibilities and challenges faced by the various young entrepreneurs of Nepal in promoting their business through social media platforms (Pathak, Poudel and Acharya, 2018).
2.8.2 Theory of Rotter’s
Rotter's theory of control is based on the personality of the entrepreneurs, which influences the success of their business. This theory was introduced in the year 1954 to understand the internal and external that influences young entrepreneurs. According to the statement of Rotter's internal factors which influence the entrepreneurs are the ability and efforts of an individual. On the other hand, the external factors that influence young entrepreneurs are task difficulty and luck (Pourhoseinzadeh et al., 2017). Rotter's stated that the person who can take a high risk have the maximum tendency of becoming successful entrepreneurs.
These theories can help in the analysis of the internal and external factors of the young entrepreneurs of Nepal to examine their success. To analyse the influence factors of the development of entrepreneurs in social media, the ability and risk-taking behaviours can be implemented (D'heer, 2018).
2.8.3 Theory of Micheal Frese
The theory of Frese is based on action regulation of the entrepreneurs; this theory is introduced in the year 1980. In this theory, Frese describes the meta-theory that regulated and directed the goal of achieving the behaviours of the entrepreneurs. According to Micheal Frese, the component which is consistent with achieving behaviours of the entrepreneurs is the monitoring, orientation, development planning and processing (Frese and Gielnik, 2014).
From this theory, the factors which influence the achieving behaviour of the young entrepreneurs of Nepal can be analysed. These can help the forces which influence the business operating process through social media platforms. It can help to analyse the highlight sequence of achieving goals, activities and structure used by the young entrepreneurs (Fox et al., 2018). 
[bookmark: _heading=h.1rvwp1q][bookmark: _Toc28562635]2.9. Theory on social media influencing entrepreneurship
2.9.1 Social Network Theory
[image: ]
[bookmark: _heading=h.2xcytpi][bookmark: _Toc28427428]Figure 2.4: Illustration of Social Networks                                             (Sources: Vismara, 2016)
The Social Network Theory is based on the study of the organisational interaction and individual interactions in the various social media platforms. The Social Network Theory focuses on the three types of social media platforms which influence the young entrepreneurship (Vismara, 2016).
[image: ]
[bookmark: _heading=h.1ci93xb][bookmark: _Toc28427429]Figure 2.5: Egocentric Networks                                                               (Sources: Vismara, 2016)
2.9.2 Egocentric Networks: The egocentric networks of social media platforms are based on specific individual behaviours with a single node. These networks of social media are only limited to close friends and family circle. As per Etikan, Musa and Alkassim (2016), this helps to spread the message to all the young people and can attract them to be an active entrepreneur. It can be observed that the message on social media based on the different social issues helps to raise the attention of young entrepreneurs.
2.9.3 Socio Centric Networks: The socio-centric networks includes the particular functional areas of the society which such as organisations and groups of people. This network is closed; only the members of the groups can access, share and created contents and information in the Socio centric networks (Vismara, 2016). This kind of network helps to raise the attention of the young generation about several social issues. According to Farkas and Matamoros-Fernández (2019), as the young generation, people are more sensitive, and they have more passion for resolving social issues. Thus it helps them to be an active entrepreneur.
2.9.4 Open System Networks: The open systems networks are open for all the users in social media; there is no limitation and boundary in the creation of contents and sharing of information and content. The open system networks are helpful for the young entrepreneur for the promotion of their products and services to global audiences. Open system network is the best network system because it connects the different parts across the globe. According to Fox et al. (2018), on the one hand, it can spread the message of different issues, and on the other hand, it can also spread the activities of other successful entrepreneurs across the globe. That provides the opportunity to know about the other entrepreneurs and help the young generation to get influenced.
2.9.5 Facebook Influence Model
[bookmark: _Toc28562636]The Facebook Influence Model is an approach targeted for development of conceptual mapping of the influenced areas of the social media. The facebook influence model is based on attracting the young generation in following the trends influenced by Facebook. Facebook is one of the most popular social media platforms which have influenced the young entrepreneurs of Nepal as well as other countries. It has influenced the intention, attention and behaviours of the entrepreneurs in their decision-making process (Moreno et al., 2013). 
The steps of the Facebook model can be used in the process of investigating the influences of social media on the young entrepreneur of Nepal. Through this model, the process of how Facebook's influences young entrepreneurs can examine. The analysis of the process of influences the entrepreneurs by the brainstorming ideas can help in understanding ways how it impacts the behaviours of the individual. The analysis, interpretation and ranking of the impact of the content created by different users on social media channel can help in the investigation (Moreno et al., 2013).
2.10 conceptual framework
Independent variable
Dependent variable
Social media
Facebook
Whatsapp
Instagram
LinkedIn
Young entrepreneur
Potential entrepreneur
Promotion of business






[bookmark: _heading=h.2bn6wsx][bookmark: _heading=h.2r0uhxc][bookmark: _Toc28427430][bookmark: _heading=h.qsh70q]Figure 2.6: Conceptual framework                                            
[bookmark: _heading=h.gbo6rt9pqa8n][bookmark: _Toc28562637]2.11. Research gap
[bookmark: _heading=h.acxvg0o75zht][bookmark: _heading=h.j8hed48fsoke]The research work will be mainly based on the surveys and interviews among the limited young generations. Therefore it lacks complete information from the other young entrepreneurs in society. As a result of this, there is a considerable research gap due to the lack of information. As per McGowan et al. (2015), another significant gap of this research work is the time limitation that also hampers the performance of the research. If more time is provided, it will create the scope to get more interviews from other young entrepreneurs from different parts of society. That will provide diverse information in the research work, and thus, it will reduce the error in order to generate the main conclusion of the research work.
[bookmark: _heading=h.1664s55][bookmark: _Toc28562638]
3. Research design and methodology      
[bookmark: _heading=h.3q5sasy][bookmark: _Toc28562639]3.1 Overview of the design
Research design is the shape of different procedures and techniques which can influence the research goal in the right direction. In the opinion of Avella (2016), there are various types of research design includes exploratory, conclusive, explanatory and descriptive, which can enhance the research process. In this research work, descriptive research methods will be applied to analysing the impact of social media on youth entrepreneurship in Nepal. This research design will be helpful for the researcher because it consists of active interaction with the entrepreneurs of Nepal.


[image: ]
[bookmark: _heading=h.49x2ik5][bookmark: _Toc28427431]Figure 3.1: Research Design                                                                   (Source: Avella, 2016)
The descriptive research approach will comprise of the behaviour of the young entrepreneurship and the influence of various social media sites to enhance their business. As influenced by Etikan, Musa and Alkassim (2016), in this research approach, final research design will be not followed because it will not provide any conclusion regarding the final result of entrepreneurship which will be influenced by social media. This descriptive research approach will include surveys and interviews of different young entrepreneurship of Nepal, which will be highly influenced by different social media sites. The different social media tools like Hoot suite, Main Street hub, Crowd Booster, Klout enhance the young generation entrepreneurship of Nepal, which will be investigated by descriptive research approach.  
[bookmark: _heading=h.25b2l0r][bookmark: _Toc28562640] 3.2 Population and sampling
The research population is the total number of young entrepreneurs in Nepal which will be influenced by the different social media tools. In the opinion of Etikan and Bala (2017), in the qualitative and quantitative research approach, it is not possible to take all the population for achieving the authenticate data. So the sampling method will be used for collecting the set of data from the total population size.
[image: ]
[bookmark: _heading=h.147n2zr][bookmark: _Toc28427432]Figure 3.2: Sampling Method                                            (Source: Creswell and Creswell, 2018)
In this research approach, the different young entrepreneurs are selected from the total population for the interview survey and questionnaires. The 51 young entrepreneurs will be selected by random sampling method without any rigid guidelines for the interview and survey process. The five entrepreneurs are selected for the interview question, whereas the rest 46 were selected for the survey purposes. This sampling method is easy to use because there is no specification to select the young entrepreneurship. As commented by Plesa and Dekker (2015), the random sampling method is the fundamental key of the sampling for the completion of the total research work. The selection of the proper sample can result in integrating and authenticate data collection, which will enhance the data analysis method. The proper selection of the authenticate sample can result in accuracy for the complete research work.
[bookmark: _heading=h.kgcv8k][bookmark: _Toc28562641]3.3   Research methodology
[bookmark: _heading=h.34g0dwd][bookmark: _Toc28562642] 3.3.1   Data source and data collection method   
The data source is the critical factor of the research methodology because there is a need to choose to integrate and authenticate data source for the accuracy of the conclusion. In the opinion of Karanges et al. (2015), there are mainly two types of data collection method, which comprises primary data collection and secondary data collection. In this research approach, the primary data collection method will be used for the accuracy of the research result. 
[image: ]
[bookmark: _heading=h.ihv636][bookmark: _Toc28427433]Figure 3.3: Data collection method                                 (Source: Little, Deboeck and Wu, 2015)
The primary data collection method includes direct interaction with the young entrepreneurs of Nepal. This method comprises of surveys and questionnaires for the entrepreneurs by the influence of different social media sites. The advantage of the primary data collection method is that enhances accuracy and integrity without plagiarism content for the fruitful research work.  As commented by Little, Deboeck and Wu (2015), the need of selecting the true and authenticate entrepreneurs are essential for evaluating the positive impact of social media with entrepreneurship. That will help to understand the impact of social media channels for the development of the entrepreneurship in Nepal. 
[bookmark: _heading=h.1jlao46][bookmark: _Toc28562643] 3.3.2   Data collection process   
In this research approach, the primary data collection methods are used for the data collection method. In the opinion of Lopez-Bernardo, Lopez-Martinez and Stockhammer (2016), the secondary data collection process includes the resources other than the direct communication with the entrepreneurs, which can result in biases in the research process. Mainly the two methods are used for the first data collections which incorporate the interviews and surveys. The interview consists of the open-ended questions by the researcher for the practical outcome of the research process. As commented by Ludvigsson et al. (2016), the open-ended questions include the different positive impact of social media on youth entrepreneurship. There is five total number of interview questions for the data collection process.  This research work will perform close-ended questions in order to perform the survey. The survey consists of a 12 number of close-ended questions where the participants can answer neutrally. As per Meyers, Gamst and Guarino (2017), all these close-ended questions will be measured on the 5 Richter scale that consists of five options which are - Strongly agree, agree, neutral, disagree and strongly disagree. The responses from the young entrepreneurs will be collected, and the data will be analysed based on the collected data. Both are robust research instruments for collecting accurate data which can enhance the entire research process in the right direction. The primary data collection method is reliable and integrates data collection method for the validate data analysis, which will enhance the research methodology.    
[bookmark: _heading=h.43ky6rz][bookmark: _Toc28562644]3.4 Ethics and data management issues
In the research work, rationality and reliability is the critical aspect for the completion of the whole research process. As influenced by Mayer (2015), if the research is not authenticated, it will direct the readers in the wrong direction and hamper future research work. Moreover, the data which are collected by surveys and interviews are not valid it will disrupt the complete research process in the wrong direction. The critical and infirm research is nothing but a waste of time which can reduce the number of readers. In the opinion of Meyers, Gamst and Guarino (2017), the data are collected by the data protection act which will maintain the reliability and validity of the research. The data which are collected from the sources must be plagiarism free for the better outcome of the result which will enhance the entire research process in the forwarding direction. The ethics and research laws will sustain the research work and entertain the other authors and the readers for better future scope.
It can be observed that there are some issues related to the data analysis system for both the interview purpose and the survey type. If the proper demographic questions are not put forwarded or there are inadequate responses, it can be observed that there will be many issues in the research purpose. Another major issue can be observed in the case of wrong questions and the inconsistency between the candidates. If there is bias in the responses; it would lead all the research work in the wrong direction. Therefore, it is vital to analyse the data correctly so that the main aim of the research work can be done effective manner.
[bookmark: _heading=h.2iq8gzs][bookmark: _Toc28562645]4.  Data results and findings
In this case, the researcher is gathering primary data from both qualitative and quantitative research work. Besides, it can be stated that the researcher is going for both the survey and interview method that also helped the researcher to understand the impact of social media on the young entrepreneurs in Nepal. According to Ahmad, Ahmad and Bakar (2018), it can be stated that social media sheds light on improving the marketing strategy of the company. Invernizzi et al. (2017) also agree that this also helps them in improving the skills of young entrepreneurs. Apart from this, it can be stated that this will also have a positive impact on the economy of Nepal. 
Furthermore, the researcher is also framing themes to understand the impact of social media. Moreover, social media attracts young entrepreneurs towards it, as it has eased the process of marketing and another necessary thing to run the business. Thus it can be stated that social media has a profound impact on young entrepreneurs.
Social media does not influence the young generation
It can be observed that this hypothesis has not succeeded as social media has a significant influence on the young generation. Special media helps to spread the message of different social issues and also helps to raise the attention of the young generation. It also helps to know about the different another entrepreneur who used to have a high impact on society and ultimately, their stories on social media influence others. It is quite apparent that social media has terrible impacts, like the spreading of fake news, but if it is carefully taken care, this can be utilised for the benefits of society.
Social media plays an essential role in enhancing the culture of young entrepreneurs. 
Social media plays a vital role in driving a new culture in the country; this may have both positive and negative impact on the culture of the country (Smith, Smith and Shaw, 2017). For example, social media like Facebook can improve the business environment of the surroundings.
Social media has a direct impact on strategic thinking
Social media gives a clear idea about digital marketing, which in turn also improves the strategic thinking of the company (Van Dijck and Poell, 2015). That, in turn, also depicts an integral part in achieving the business goals of the entrepreneurs. 
Social media improves the skills of entrepreneurship
Social media depicts an essential part of improving the skills of the entrepreneur; this, in turn, also have an impact on improving the business of young entrepreneurs. According to Cancino, Bonilla and Vergara(2015), it can be stated that this also helps them in improving the marketing strategy of young entrepreneurs. 
Social media depicts an integral part of improving the business strategies of entrepreneurs
Social media improves the business strategies of the entrepreneurs as it improves marketing strategies. According to McGowan et al. (2015), it can be stated that this also improves the organisational structure, which in turn also have an impact on business strategies of the company. 
Social media encourages innovation
Social media encourages innovation, which improves the strategy of the company. Apart from this, it can be stated that innovation enhances the business strategies of the company. That, in turn, also has an impact on the profitability of the business of the company. Therefore it can be stated that social media depicts a vital role in enhancing the performance of the business; thus, it attracts young entrepreneurs towards business (Campopiano, Minola and Sainaghi, 2016). Besides, it can be stated that social media improves the skills of entrepreneurs. 
[bookmark: _heading=h.xvir7l][bookmark: _Toc28562646]5. Discussion
Social media depicts an integral part in enhancing the skills of the entrepreneurs; this, in turn, also improves the business of the company. Apart from this, it can be stated that this also improves the marketing strategy of the company. In case the marketing strategy of the company improves, then that will also improve the sale of the company (Cesaroni and Consoli 2015). That, in turn, also have an impact on the profitability of the company. However, Telles, Palludeto and Reydon (2016) pointed, to enhance the profitability of the company, they have to improve the communication between employees of the corporation. In case the profitability of the corporation enhances, then this will also leave an impact on the economy of Nepal. In other words, it can be stated that the innovation strategy of the company also helps the entrepreneurs in expanding their business. Furthermore, it can be stated that to improve the innovation of the company, and the main thing is the communication between the employees of the organisation (Blum-Ross and Livingstone, 2016). In this case, it can be stated that to improve communication between the departments of the organisation, social media possess a vital part. On the contrary, as per Thapa (2015), improper communication skills hamper the interrelationship between the employees, which, on the other hand, also affect the profitability of the company.
Besides, it will be able to see from the interview that in case most of the young entrepreneurs in Nepal think that social media enhances the skill of the entrepreneurs. Also, the respondents think that social media also plays an essential role in enhancing the marketing strategy of the company (Afutu-Kotey, Gough and Owusu, 2017). It can be stated that this also enhances the digital media strategy of the company and impact on the profitability of the company, which also attracts more entrepreneurs towards them. 
Also, it can be stated that this also improves the business structure of the company. Furthermore, it can be stated that this also improves the digital media strategy of the company this, in turn, enhances the sale of the company. In case the company's sales enhance, then this will also enhance the revenue of the company and also have an impact on the profitability of the company (Venkataraman 2019). It also improves the efficiency of the supply chain of the company by improving communication with the supply chain of the company. According to Blum-Ross and Livingstone (2016), it can be stated that social media plays an essential role in improving communication between the employees of the organisation. In case, communication between the employees improves, then this will also improve the relationship between the employees of the organisation. That in turn, also enhances the efficiency of the employees of the organisation. This, in turn, also have an impact on the innovation process of the company.
In case the innovation of the company improves, then this will also improve the production, which will also allow them to earn a higher amount of profit (Wilson, 2016).  Also, this allows them to select a target market for the company, and this will allow them to implement the perfect marketing strategy for the company, which in turn also improves the organisational structure of the company and will also have an impact on the efficiency of the corporation. According to Blum-Ross and Livingstone (2016) views, this also enhances the exposure of business of the corporation, which in turn will also help them to differentiate the corporation from the competitors of the corporation.
[bookmark: _heading=h.3hv69ve][bookmark: _Toc28562647]6. Conclusions      
[bookmark: _heading=h.1x0gk37][bookmark: _Toc28562648]6.1 Summary of the study	
From this study, it can be concluded that young entrepreneurship of Nepal can empower economic growth with the influence of social media.  It also can be concluded that technological advancement can influence entrepreneurship for the betterment of the financial growth of Nepal. The Nepal Government must invest in the technological improvement of the new businessman for the better growth of the country. After the survey and the interview session, it can be concluded that the need for proper business infrastructure will be essential for the young entrepreneurship for future growth. So the Nepal government must focus on it and try to motivate the business mainly in the proper direction for their individual growth as well as the country's growth. From this study, it can be concluded that financial inflation support like bank loans are needed for the young entrepreneurship for the start-up business. 
[bookmark: _heading=h.4h042r0][bookmark: _Toc28562649]6.2   Strength and weakness 
6.2.1 Strength
The study evaluates the impact of social media on the young entrepreneur of Nepal, which can motivate the new businessman in the forwarding direction to achieve the business goal. The investment in the business can enhance the financial growth of Nepal, which is helpful for the country itself. The study mainly focuses on the young entrepreneurs who will be future assets of the country thus can change the economic condition.  
6.2.2 Weakness
This study's main weakness is the fund of the Nepal government because there is a need to improve the infrastructure of the business. Moreover, technological advancement needs funds to improve the efficiency of young entrepreneurship in Nepal. So the main limitation that is considered here is the cost of the Nepal government, which can motivate the young entrepreneurs.  
[bookmark: _heading=h.2w5ecyt][bookmark: _Toc28562650]6.3   Recommendations       	
The following recommendations can improve the research progress thus resolve the various limitations of the research work-
· The primary data must be collected from the different remote part of Nepal, where the young generation has an understanding of entrepreneurship. 
·  The young generations must be efficient enough to understand the different social media tools, so technological modification is needed.  
· An overall analysis is considered for a better understanding of the social and political factor which will escalate the entrepreneurship for the youths of Nepal.
· The Nepal government must identify their budget plan accurately, which can motivate the young entrepreneurs; hence the financial dilemma can be solved. 
· The Nepal Government must be aware of the total cash flow of the country by which the young entrepreneurs can maintain their business. 
[bookmark: _heading=h.1baon6m][bookmark: _Toc28562651]6.4 Direction for future research
[bookmark: _Toc28562652]The impact of social media can help the young entrepreneurship for better business development for every country. Therefore more authenticate researchers are needed for evaluating the impact of social media on the young entrepreneurs in a different country. Moreover, the researchers need to concern how young women entrepreneurs can enhance the business for the economic development of Nepal. The researcher must also influence the children for better understanding of entrepreneurship which can help the economic prosperity of Nepal in future times.




6.5 Gantt chart
	
	NOV
WEEK 2
	NOV
WEEK 3
	NOV/ DEC 
WEEK 4/1
	DEC
WEEK 2
	DEC
WEEK 3
	DEC/JAN
WEEK 4/1

	Introduction
	
	
	
	
	
	

	Literature Review
	
	
	
	
	
	

	Research Methodology
	
	
	
	
	
	

	Data Analysis
	
	
	
	
	
	

	Findings and Conclusion
	
	
	
	
	
	

	Final Submission
	
	
	
	
	
	



[bookmark: _Toc28562657]







Reference list
Afutu-Kotey, R.L., Gough, K.V. and Owusu, G. (2017) Young entrepreneurs in the mobile telephony sector in Ghana: from necessities to aspirations. Journal of African Business, 18(4), pp.476-491.
Allcott, H. and Gentzkow, M. (2017) Social media and fake news in the 2016 election. Journal of Economic Perspectives, 31(2), pp.211-236.
Anderson, M. and Jiang, J. (2018) Teens, social media & technology 2018. Pew Research Center, May 31.Available at: https://www.pewresearch.org/internet/2018/05/31/teens-social-media-technology-2018/ [Accessed 20th December 2019].
Avella, J. R. (2016) Delphi panels: Research design, procedures, advantages, and challenges. International Journal of Doctoral Studies, 11(1), pp.305-321. 
Baker, E. (2019). The Influences of Social Media: Depression, Anxiety, and Self-Concept. Master Thesis, 4479. Eastern Illinois University. Available at: https://thekeep.eiu.edu/cgi/viewcontent.cgi?article=5484&context=theses [Accessed 21st December 2019].
Blum-Ross, A. and Livingstone, S.(2016) From youth voice to young entrepreneurs: The individualisation of digital media and learning. Journal of Digital and Media Literacy, 4(1-2), pp.1-21.
Brown, C. and Thornton, M. (2013) How Entrepreneurship Theory Created Economics? The Quarterly Journal of Austrian Economics, 16(4), pp.401-420.
Campopiano, G., Minola, T. and Sainaghi, R. (2016) Students climbing the entrepreneurial ladder: Family social capital and environment-related motives in hospitality and tourism. International Journal of Contemporary Hospitality Management, 28(6), pp.1115-1136.
Cancino, C.A., Bonilla, C.A. and Vergara, M. (2015) The impact of government support programs for the development of businesses in Chile. Emerald. Management Decision, 53(8), pp.1736-1754.
Car, C.T. and Hayes, R.A. (2015) Social media: Defining, Developing, and divining. Atlantic Journal of Communication, 23(1), pp.1-43. 
Cesaroni, F.M. and Consoli, D. (2015) Are small businesses really able to take advantage of social media? Electronic Journal of Knowledge Management, 13(4), p.257.
Creswell, J.W. and Creswell, J.D. (2018) Research Design: Qualitative, Quantitative, and Mixed Methods Approaches. 5th edn. SAGE.
D’heer, E. (2018) Media Logic Revisited. The Concept of Social Media Logic as Alternative Framework to Study Politicians’ Usage of Social Media During Election Times. In Media Logic (s) Revisited (pp. 173-194). Palgrave Macmillan, Cham.
Etikan, I. and Bala, K. (2017) Sampling and sampling methods. Biometrics & Biostatistics International Journal, 5(6), pp.215-217.
Etikan, I., Musa, S. A. and Alkassim, R. S. (2016) Comparison of convenience sampling and purposive sampling. American journal of theoretical and applied statistics, 5(1), pp.1-4. 
Farkas, J. and Matamoros-Fernández, A. (2019) Racism on Social Media: A Critical Review of Methodological Challenges. CDSMR Abstracts, pp.1-1.
Fox, A.K. et al. (2018) Selfie-marketing: exploring narcissism and self-concept in visual user-generated content on social media. Journal of Consumer Marketing, 35(1), pp.11-21.
Frese, M. and Gielnik, M.M. (2014) The Psychology of Entrepreneurship. Annual Review Organisation Psychology Organisation Behaviour, 1, pp.413-438.
Infodev Agribusiness (2013) Promoting Agribusiness Innovation in Nepal: Feasibility assessment for an agribusiness innovation centre. Available at: http://www.infodev.org/sites/default/files/promoting_agribusiness_innovation_in_nepal_-_full_study.pdf [Accessed 22nd December 2019].
Invernizzi, A.C. et al. (2017) Entrepreneurial overconfidence and its impact upon performance. International Small Business Journal, 35(6), pp.709-728.
Juris, J.S. (2016) Reflections on# Occupy Everywhere: Social media, public space, and emerging logics of aggregation. American Ethnologist, 39(2), pp.259-279.
Karanges, E. et al. (2015) The influence of internal communication on employee engagement: A pilot study. Public Relations Review, 41(1), pp.129-131.
Light, I., Bhachu, P. and Karageorgis, S. (2017) Migration networks and immigrant entrepreneurship. In Immigration and entrepreneurship (pp. 25-50). Routledge.
Little, T. D., Deboeck, P. and Wu, W. (2015) Longitudinal data analysis. Emerging Trends in the Social and Behavioral Sciences: An Interdisciplinary, Searchable, and Linkable Resource, pp.1-17.
Lopez-Bernardo, J., Lopez-Martinez, F. and Stockhammer, E. (2016) A post-Keynesian theory for Tobin’sq in a stock-flow consistent framework. Journal of Post-Keynesian Economics, 28(2), pp.190-204. 
Ludvigsson, J. F. et al. (2016) Registers of the Swedish total population and their use in medical research. European Journal of Epidemiology, 31(2), pp.125-136. 
Luna, S. and Pennock, M.J. (2018) Social media applications and emergency management: A literature review and research agenda. International Journal of Disaster Risk Reduction, 28, pp.565-577.
Mayer, I. (2015) Qualitative research with a focus on qualitative data analysis. International Journal of Sales, Retailing & Marketing, 4(9), pp.53-67. 
McGowan, P. et al. (2015) The influence of social and human capital in developing young women as entrepreneurial business leaders. Journal of Small Business Management, 53(3), pp.645-661.
Meyers, L. S., Gamst, G.C. and Guarino, A. J. (2017) Applied multivariate research: Design and interpretation. 3rd edn.Sage publications.
Miller, D. et al. (2016) How the world changed Social Media? UCL Press. Available at: https://discovery.ucl.ac.uk/id/eprint/1474805/1/How-the-World-Changed-Social-Media.pdf [Accessed 20th December 2019].
Moreno, M.A. et al. (2013) The Facebook Influence Model: a concept mapping approach. Cyberpsychol Behavioural Social Science, 16(7), pp.504-511. Available at: https://www.ncbi.nlm.nih.gov/pubmed/23621717 [Accessed 15th December 2019].
Parker, S.C. (2018) The economics of entrepreneurship. 2nd edn.Cambridge University Press.
Pathak, R.R., Poudel, B.R. and Acharya, P.E. (2018) Social Enterprise and Social Entrepreneurship: Conceptual Clarity and Implication in Nepalese Context. NCC Journal, 3(1), pp.143-152.
Pourhoseinzadeh, M. et al. (2017) The Relationship between Health Locus of Control and Health Behaviours in Emergency Medicine Personnel. International Journal of Community Based Nursing Midwifery, 5(4), pp.397-407.
Sein, M.K. and Thapa, D. (2018) Social capital in enabling quality health care: The case of a telemedicine project in Nepal. The Electronic Journal of Information Systems in Developing Countries, 84(5), pp.1-9.
Shane, S. (2009) Why encouraging more people to become entrepreneurs is bad public policy. Springer Link. Small Business Economics, 33(2), pp.141-149.
Smith, C., Smith, J.B. and Shaw, E. (2017) Embracing digital networks: Entrepreneurs' social capital online. Journal of Business Venturing, 32(1), pp.18-34. 
Telles, T. S., Palludeto, A. W. A. and Reydon, B. P. (2016) Price movement in the Brazilian land market (1994-2010): an analysis in the light of post-Keynesian theory. Brazilian Journal of Political Economy, 36(1), pp.109-129. 
Thapa, U. (2015) How will entrepreneurship transform Nepal? E4Nepal, November 20. Available at: http://e4nepal.com/resources/how-will-entrepreneurs-transform-nepal/ [Accessed 17th December 2019].
Van Dijck, J. and Poell, T. (2015) Making public television social? Public service broadcasting and the challenges of social media. Television & New Media, 16(2), pp.148-164.
Venkataraman, S. (2019) The distinctive domain of entrepreneurship research. In Seminal Ideas for the Next Twenty-Five Years of Advances (pp. 5-20). Emerald Publishing Limited.
Vismara, S. (2016) Equity retention and social network theory in equity crowdfunding. Small Business Economics, 46(4), pp.579-590.
Visnovsky, J. and Radosisnka, J. (2018) Social Media and Journalism: Trends, Connections, Implications. IntechOpen.
Wilson, V. (2016). Research methods: sampling. Evidence-Based Library and Information Practice, 11(1 (S)), pp.69-71.
Zarezadeh, Z.Z., Rastegar, H.R. and Gretzel, U. (2018) Reviewing the Past to Inform the Future: A Literature Review of Social Media in Tourism. Czech Journal of Tourism, 7(2), pp.115-131.
[bookmark: _Toc28562659]
Appendix
Appendix 1: Questionnaire: Survey question
i) What is your gender?
1) Male
2) Female
ii) What is your age?
1) 20-25 years
2) 25- 30 years
3) 30-35 years
4) 35- 40 years
5) 40 years or above
iii) How far do you think that social media has an impact on entrepreneurship of the young generation of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
iv) Do you think the different social media tool is enhancing potential entrepreneurs of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) Strongly disagree
v) How far do you think that young entrepreneurs can enhance the business environment of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) Strongly disagree
vi) How far do you agree that social media negatively attract young entrepreneurs?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
vii) How far do you think the potential entrepreneurs can encourage the economic growth of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
viii) How far do you think that social media may de-motivate the young entrepreneurs of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) Strongly disagree
ix) Do you agree that social media can increase the chance of engagement of young generation in the entrepreneurship of Nepal?
1) Strongly agree 
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
x) How far do you agree that the entrepreneurship mainly attracts the young generations of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
xi) How far do you think the enhancement in the entrepreneurship may increase the business growth of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree 
xii) How far do you think the enhancement in the potential business environment may increase the financial aspect of Nepal?
1) Strongly agree
2) Agree
3) Neutral
4) Disagree
5) strongly disagree
[bookmark: _Toc28562660]
Appendix 2: Interview question 
1) How do you think that social media encourages innovation? 
2) What is your opinion regarding social media enhances the business strategies of the company?
3) Do you think that social media enhances the skills of the entrepreneur? 
4) How far do you think that social media improves strategic thinking?
[bookmark: _Toc28562661]5) How far do you think that social media enhances the culture of the young entrepreneur?
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B. Self-reflection
In undertaking research work, significant attention paid on examining the impact of social media on young entrepreneurs. Some media is playing a crucial role in the life of the young generation, and their behaviour profoundly influences them. The prime objective of this research study is to investigate the influence of social media platforms on young people in Nepal and how these platforms are useful to improve entrepreneurship environment in underdeveloped nations like Nepal. In this study, two different kinds of data have been reviewed using qualitative and quantitative data collection method. In undertaking research, primary data collected using interview and survey method. Qualitative data analysis will be done using thematic analysis while quantitative data analysed using statistical tools. Social media platform offered different kinds of activities in different forms so that people can easily be influenced in Nepal.  
[bookmark: _Toc28256728][bookmark: _Toc28562654]Simple section of the research proposal
As per my understanding, the collection of primary data is accessible because it allows me to learn more from people while interviewing. This provides me to interact with people those have good knowledge of social media and its interlinking with entrepreneurship. The qualitative data analysis method is also easy to present and analyse the data. Qualitative data collected using a group interview in which I have to spend a short time and money on gathering primary data. The group interview is an effective method for collecting primary data from the respondent, and it allows the researcher to complete data analysis in a short period.
This research will emphasise various elements that link to the psychological factors of people in Nepal. It is argued that different social platforms have a different impact on people behaviour, and sometimes they become a part of their psychological mechanism. This allows me to learn about the psychological standard of people in Nepal those are potential entrepreneurs in future. The primary consideration of qualitative data analysis into the study is to change the individual perception towards the study, this study not only focuses on what people think but also on why people think about social media and its impact on entrepreneurship.
Apart from this, qualitative data analysis is also beneficial to utilise a fluid operational structure. This structure allows the researcher to collect data as per the existed situation and no rigid condition are applicable while collecting data in this study. Finally, it can be said that it provides flexibility to collect data and information from different sources as per the research problem and situation exist during an action. Due to a change in human perception, this method allows incorporating individual for concluding. I have chosen this method because it allows me to get a distinct form of data from respondents which help to gather diversified data or set of information. In my views, it is an effective method which does not have any restrict format for respondents to give their views, but it allows them to expand their ideas on the existed research problem freely. The researcher has less pressure to complete the project in a short deadline, and open-ended question allow the researcher to get useful data for understanding the impact of social media on young people in Nepal.
The prime consideration of qualitative research is to remove unconscious biasness from the data collected from respondents. This method mainly emphasised on human perception rather than emotions. I have chosen this method because of insight of the information so that in-depth analysis can be made about the human perception towards the young people about the social media and its impact to potentially attract people in the business. In undertaking research, small research sample has been developed to collect the views from respondents that are influenced by social media and start the business. Ahmad et.,al. (2018) argued that the researcher could quickly answer the question, which improves researcher confidence to build a robust data set. This research approach has high data reliability and accessibility to improve the authentication of the whole research work. The qualitative study did not profoundly influence the external environment, and less interruption observed from internal research participant because the researcher presents to gather data in this data analysis method.
[bookmark: _Toc28256729][bookmark: _Toc28562655]Preferential research method for doctoral research
Higher-level research needs more reliability and validity because it influences the large environment practically and may incur a massive loss when findings move in the wrong direction. Qualitative research mainly relies on the statements that are thematically analysed for the conclusion. Hence, in my opinion, the qualitative data method is not appropriate as compared to quantitative data analysis method (Fisher et al., 2016). Quantitative research allows people to get accuracy due to numerical values and its coding allow the researcher to increase data security and privacy from external factors. In doctrine research, there is a need for fact data collection, which is practically impossible in the interview and other methods which mainly used in qualitative data work. Data can be easily gathered using quantitative data collection method. Quantitative data analysis method provides an accessible collection of data using survey, experiments while other methods are also simple in comparison to qualitative data collection. This method also allows to select people for a response using a random sampling method which is easy and provide a less biased set of the respondent from the research population.
Survey questionnaire method mainly used in the case of quantitative data collection, which helps to collect a large number of data from a large geographical area. A large amount of data enhance the overall performance and reliability of the study findings. In quantitative data analysis, the primary research objective is to draw a conclusion which can be generalised and it possible when more people engaged in giving their ideas for enhancing the reliability of the study. Finding of study is mainly generalised to improve its effect on general people for betterment in their life. For Quantitative data analysis; it has been observed that sometimes data collected was not accurate, but its impact can be minimised using quantitative data analysis.
Data collection method using quantitative data analysis method is useful because it used in experiments and process through the coding method, which increases the safety of data. In the case of doctoral research, the researcher has to access the data from a remote location. Sometimes data is not directly collected by the researcher which create problems to understand while quantitative data analysis code data which can easily decode by the researcher to understand its insight. The extensive study needs a large sample size because it implemented on the large geographical area; hence sample should be designed in a way that can present the population as a whole. Quantitative data analysis method allows the researcher to take a large sample size using the survey questionnaire and respondents also used less time to fill these questions (Padilla-Díaz, 2015). 
In the case of quantitative data analysis, the result comes in the form of numerical values which can easily be interpreted matching with value table while qualitative analysis study based on judgment and decision ability of the researcher.

[bookmark: _Toc28562656][bookmark: _Toc28256730]Common and distinguishes between qualitative and quantitative research method 
Qualitative research and quantitative data analysis methods have various similarities and differences, and some of them are listed below
Similarities 
1. Participants are necessary
Both kinds of study need a source for gathering data. Without raw material study cannot be completed; hence respondents are the essential elements of both kinds of study. Qualitative research requires statements and themes for analysis, while quantitative data analysis method needs numerical values and experiments.
2. Tools of data collection and analysis 
The qualitative and quantitative method needs to collect data and analyse it for concluding. Both research methods have a different method for collecting and analysing the data. In the case of qualitative data analysis, data analysed using narrative way while it analysed using quantitative data analysis techniques in case of quantitative data analysis (Plesa and Dekker, 2015). 
3. Output for mitigating the problem
The main objective of any study is to resolve the existing problem using an innovative approach derived from the findings of the research study. Both research methods have output in their format, which used to mitigate the existing research problem.
Distinguish between qualitative and quantitative data analysis
1. Research philosophy and approach 
Qualitative data analysis needs different philosophy and approach to collect and process the data. Qualitative data need an inductive research approach while quantitative data need deductive research approach and need to evaluate in term of justification.

2. Research design
Different research design is applicable in different research method; qualitative data analysis method emphasise over explanatory research design to define the research work operationally. In the case of quantitative data analysis, the positivist research approach is followed to improve direct human interaction and include facts of previous studies.
3. Research sampling method
The sampling method is also different in the case of both methods. Quantitative data analysis needs a large number of people who needs simple random sampling while in case of qualitative studies, the purposive sampling method is considered so that the researcher can move towards right judgment.
4. Methodology
The methodology is a broad term, and it exists in every part of the study. In the case of the qualitative research method, there is no specific structure followed for collecting data from respondents while specific structure needs to get respondents to review in case of quantitative research analysis. For example, qualitative data analysis employs an in-depth interview method, while quantitative research analysis follows questionnaires and observation to explore the source of data.
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