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This dissertation will analyse and evaluate the barriers faced by individuals from minority backgrounds, in both a social and economic context, when applying for funding for personal business ventures. The research will investigate the different forms of financial aid available to entrepreneurs when in the startup stages of their business, and the criteria used by financial providers to determine an individual’s eligibility for funding. Additionally, this dissertation will consider the challenges faced by minority entrepreneurs and small business owners based on their ethnicity, religion, and other minority characteristics.  

[bookmark: _Toc89810882]Background Literature
Entrepreneurship, or having an entrepreneurial mindset, is a characteristic that presents itself through an individual’s ability to create a unique and innovative point of view, in both business, and non-business-related contexts (Kuratko, 2017). 
Historically, the term minority group has been used to describe those who “because of physical or social and cultural differences receive differential treatment” (Wirth, 1941, p.415). 
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[bookmark: _Toc89810884]Aims
The aim of this dissertation is to determine what barriers are faced by minority entrepreneurs and small business owners, when raising funds for their business ventures, as a direct result of their inclusion in one or more minority groups. These barriers will be recorded and analyzed, to determine how impactful they are on the success of the business. A clear set of objectives will be set in order to increase the productivity of the research, and ensure this aim is accomplished. 

[bookmark: _Toc89810885]Objectives
1. Establish what aspects of an individual’s credit history is assessed when applying for credit.
2. Investigate any socio-economic hardships that effect minority groups at a disproportionate rate.
3. Examine any evidence of a relationship between denied credit and minority applicants.
4. Explore the ways that bias in credit lending and investment settings can be counteracted.
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The term ‘research design’ describes a chosen strategy that a researcher will follow to complete their research, from the formation of research questions, to reporting their findings (Lavrakas, 2008). The purpose of research design is to allow the researcher to focus on the essential processes that will lead them to the evidence they require to support their aims (Hunziker, 2021).  
Research can be considered either primary or secondary, with each having different definitions and benefits to a researcher. Primary research consists of data that has been collected by the researcher themselves, and is specific to that project, not being gathered from existing sources (Gratton, 2010). Whereas secondary research involves the analysis of data or literature that has been produced and made available by others (Research.com, 2021). 
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The data for this research will be collected via two online surveys. The first survey will be aimed at minority entrepreneurs and small business owners, with varying success rates of the businesses and ventures. The target response rate will be 50 interviewees. In 2019-2020 roughly 1 in 6 of the 6 million UK businesses were registered as being owned by minority individuals (Morris, 2021).
While this may appear to create an extremely large pool of subjects, however, it is unclear how many of these businesses are small to medium sized and were founded by minority individuals who applied for access to credit or investment schemes. This will significantly lower the number of possible participants, and therefore will require more research into the businesses registered in order to find suitable interviewees. 
The second survey will be sent to credit providers and investment firms, who specialise in the funding of startup business ventures. Similarly, the target response rate will be 50 participants, ideally being broken into 25 credit providers, and 25 investment companies. Due to the uncertainty of the level of engagement from these companies, they will all be contacted prior to receiving the questionnaire, to allow the researcher to gauge the likelihood of a response. This is to avoid a lack of data if the engagement level is too low to be properly analysed. 



[bookmark: _Toc89810888]Ethical Considerations and Limitations
From the very start of a research project, the researcher should be considering any possible ethical issues they may face when planning their methodology and the nature of their research sample (Oliver, 2010). Concerns for ethics violations are most common when the research involves human participants, regardless of if the data is being collected in person, or via an online form (Saunders, 2021).
Prior to each survey being sent out, the individual or business will be contacted beforehand via email, outlining the purpose of the research, and asking for their consent to be a part of the project. The University code of ethics will also offer guidance to the researcher during the project.

[bookmark: _Toc89810889]Resources and Planning
In order to undertake this research, certain resources will be required. Access to a working PC or laptop, and the internet will be critical, along with relevant books, journals, and online articles. All of these resources can be provided by the university library, and online resources. 
To monitor the progress of the research, and to create a plan for when certain aspects of the research will be completed, a Gantt chart has been created. The chart outlines the expected dates of completion from October 2021 to May 2022 and has been provided in appendices A1.
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